
YWCA IS ON  
A MISSION.



…and we have a brand





A brand that’s courageous, 
passionate, committed, 
motivating and always  
moving forward.



A brand that connects us to our 
mission, connects us to each other 
and serves the unique needs of 
our community.



WE MUST



STAND TOGETHER & BE PURPOSEFUL.



STAND OUT & BE ICONIC.



STRENGTHEN 
OUR  

IDENTITY

LAUNCH 
STRATEGIC 
CAMPAIGN

BRAND STRENGTHENING INITIATIVES



1. STRENGTHEN OUR IDENTITY



Our identity represents the 
commitment and purpose of our 
organization. By applying it consistently, 
we will increase  
awareness and strengthen our image.  
The more together we are,  
the more substantial we become.





!

2. LAUNCH STRATEGIC CAMPAIGN  
TO SHOW OUR ENERGY AND 
COMMITMENT AND CONNECT  
US TO OUR MISSION



Our mission represents the purpose in 
everything we do. By showing how it 
brings value through our distinct 
programs and services, we show our 
incredible impact. The more aligned 
we are with our mission, the more 
we matter.



YWCA IS ON A MISSION: 
ELIMINATING RACISM, 
EMPOWERING WOMEN, 
STANDING UP FOR SOCIAL 
JUSTICE, HELPING FAMILIES 
AND STRENGTHENING 
COMMUNITIES.

































YWCA IS ON A MISSION



Toolkit Foundations  
FIRST WEEK OF AUGUST 
• Brand Guide 
• Logo and On A Mission Mark 
• Pitch Deck 
• Media Banners 
• Photo Library 
• Templates for Letterhead, Business Cards and Fact Sheet 
!

YWCA is on a Mission Campaign 
END OF OCTOBER 

• Advertisements 
• Earned and Paid Media Strategy 
• Campaign Microsite on YWCA National Website




