YWCA USA is on a mission to eliminate racism, empower women, stand
up for social justice, help families, and strengthen communities. For 160

years and as one of the oldest and largest women's organizationsin the
Yw A nation, YWCA has been at the forefront of our most pressing social
movements — from voting rights to civil rights, from affordable housing
Is ON A to pay equity, and from gender-based violence prevention to health care
reform.

Today, YWCA combines programming and advocacy to generate
institutional change in three key areas: racial justice and civil rights,
empowerment and economic advancement of women and girls, and
health and safety of women and girls.

YWCA programs annually serve more than 2.2 million women, girls, and
families in more than 1,000 locations across the U.S. Worldwide, YWCAs
serve more than 25 million women and girls in 120 countries.

our MISSION IMPACT

2,200,000+ women and families are enrolled in one or more than 475 life-changing programs provided by YWCAs.
More than 4,000 services are connected with these 475 programs.

155,000+ racial justice advocates are changing communities, addressing structural racism and working toward
equity and equality for all.

260,000+ women are paving their way out of poverty and building long-term security with the help of YWCA
empowerment, economic advancement, and professional development programs. These programs include
leadership development, skill development, financial literacy, and employment training.

170,000+ children and parents are learning and growing in YWCA childcare, teen and parenting programs that build
stable and healthy families.

145,000+ women and children are finding security in YWCA housing, food assistance and immigrant assistance
programs.

300,000+ women, girls and families are getting and staying healthy through YWCA wellness, recovery, counseling,
exercise, athletics and aquatics programs.

500,000+ women, girls and families are getting and staying safe through sexual assault, trafficking, domestic
violence and gender violence prevention programs.

POWERING YWCA

52,000+ Volunteer board members and program volunteers 12,500+ Staff members
$1,000,000,000+ Net assets $ 660,000,000+ Revenues earned annually to provide services
92,000+ Individual and business donors 1,400+ Community and corporate partnerships
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YWCA is dedicated to eliminating racism, empowering women and promoting
peace, justice, freedom and dignity for all.

How We Serve

213 YWCA local associations + YWCA USA’s national office, 47 States+ Washington D.C.
11 majorareas, 475 programs, 4,000 services, 1000+ program facilities
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Race/Ethnic
identities of
YWCA service
populations

Genderidentities
of YWCA service
populations

Ages of YWCA
service
populations

Economic status of
YWCA service
populations

62% live at or belowthe
federal poverty lineas
reportedbyYWCAsas a
whole; 72% when
totaledforeach
program
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Boys 17 years
or younger.
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How We Are Funded
YWCAs are earning more than $660,000,000 to support the delivery of programs and services

Endowment and Investment IncoQ”ne Fundraising Events

i % 2% 29 .
Membership Income 1% 2% 2% 3% Federated Campaigns

Contributions from
45% Individuals and Businesses
® L

Sources of
YWCA fundmg Government Grants
and and Contracts b R
. 9 rogram Revenue
proportions 22% &
8%
Other Revenues
Contributions by Businesses
8,890 donors
S.ource.s of YWCA 5
financial
contributions

and proportions

Please note:

For more detail about any metric, please contact
nationalimpactreport@ywca.org

This information is presented only as a resource and/or sample. As
YWCA needs and situations differ, this information is not to be
considered as advice, a prescription, or as any type of
recommendation.

Be sure to engage appropriate counsel/expertise for the
development and implementation of any YWCA plan, event, policy,
procedure, practice, contract, agreement, and/or action.
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