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MESSAGE FROM THE CHAIR
By: Becki Holmes, MS, RDN, LDN

WINTER 2018
Dietitians in Business and Communications, a dietetic practice 
group of the Academy of Nutrition and Dietetics 

Welcome to 2018!  

Each year, we use the turn of the calendar to reflect on renewing 
ourselves, our health and our career aspirations. But why do we wait 
for the new year to reflect on these priorities when we could be 
working toward being our best selves year-round?  

Many New Year goals also tend to be introspective and isolated to 
self-improvement.  In this issue, we are encouraging our readers 
to stretch beyond self-improvement and ask the question: What 
problems are we solving as a profession? 

Shaping the future of the dietetic profession is a large and 
ambiguous undertaking; especially considering recent economic 
conversations about machine-learning and automation.  Some are 
hypothesizing that robotics and artificial intelligence will replace 
tens of millions of jobs over the next decade, and task-based work 
and narrowly defined jobs will likely be the first to go.  What does 
this mean for dietetics, and how do we empower practitioners to be 
more than a job title and set of defined tasks? 

Empowerment starts with an invitation to think creatively.  It means 
inviting colleagues, superiors and mentees alike to think beyond the 
job title, diagnose problems, and propose solutions. It’s easy to fall 
victim to day to day transactions of life and work, so I challenge you 
to take a few steps back and re-envision what contributions you’re 
going to bring to the field of nutrition and dietetics.  Imagine being 
no longer limited by a job title; what problems are you going to 
solve?  What solutions are we going to develop? 

Shaping the future is something for which we are all accountable, 
and DBC has long been recognized as a collection of members 
pushing the practice to develop and share invaluable skills.  Get 
involved, and help us clear the runway for the future of dietetics. 

We hope you find inspiration in this issue, and as always we 
welcome feedback!

Best , 
Becki Holmes, MS, RDN, LDN
2017-2018 Chair, Dietitians in Business & Communications Practice Group
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As experts in food and 
nutrition, more dietitians are finding themselves 
amidst discussions with clients and consumers about 
food systems and the means by which food is produced, 
with little foundation with which to respond. A growing 
number of consumers and RDNs are interested in how 
food is grown, where food comes from and just “who” is 
it that produces those tomatoes, or green beans, or tofu. 
In the years since I stopped practicing clinical dietetics 
and became a full time farmer, I’ve seen changes in 
the farming practices that we use on our own farm, 
how farmers across the nation have embraced new 
and different markets, and how consumer demand can 
drive things either closer to or further away from the 
sustainability continuum. We as RDNs know that people 
can be fickle when it comes to food preferences, and 
that has been amplified with the use of social media and 
misleading headlines. To a lesser degree, farmers like 
me have also jumped on the social media bandwagon 
in order to provide transparent and authentic stories 
about what we do and don’t do on our family farms, to 
share our farms with folks who don’t often encounter 
a #actuallivingfarmer (a hashtag that trended on social 
media last year!)

Only 1% of the US population is a farmer like myself. That’s 
1% feeding the remaining 99% of the citizenry. We are a 
nation that is generations detached from the family farm 
so it is not surprising that people are curious about my 
chosen profession. Where I see RDNs playing a supporting 
role as an intermediary between farmers and consumers 
is the same nutrition education we are trained to provide 

through our degrees and internship - interpreting the 
latest evidence-based research on agriculture and 
providing an unbiased opinion on best choices for your 
client, patient, or consumer. I did say supporting role 
because farmers want to have a voice for themselves and 
appreciate others who amplify their voices, not speak on 
their behalf.

Your best approach as an RDN is to become 
knowledgeable about agriculture and farming. Just as 
we appreciate innovation in clinical dietetics, health 
care advances, and treatment options, so too do farmers 
appreciate innovation in farming techniques, advances 
in soil health, and treatment options for diseases that 
threaten crops or livestock. Realize that a farming system 
and the tools that a farmer uses on their family farm are 
no different than an RDN writing an individualized plan 
for a patient. Follow some actual living farmers on social 
media – there are a lot of us out there. Most importantly, 
stretch your preconceived notion about agriculture – if 
you believe indoor barns are factory farms, arrange to 
visit one, easily done by connecting with your county’s 
extension service; if you have questions about GMOs, 
find farmers who speak or blog about them and ask 
questions; visit small and big farms, ask questions that 
challenge your belief systems. Our dietetic profession is 
an important voice in the food and nutrition conversation 
and food and farming is part of that discussion.  
 
Reference 
1.  https://www.usda.gov/media/blog/2017/07/20/
diverse-family-farms-are-important-us-agriculture

TRENDS IN FOOD SYSTEMS  
AND AGRICULTURE
By: Jennie Schmidt, MS, RD

LETTER FROM THE EDITOR
By: Nicole Arcilla, MS, RDN, LDN 

Welcome to our 
Winter Issue, DBC!

Last year we celebrated the Academy’s 
Centennial year at FNCE® in Chicago. We 
took a look back and discovered the roots 
of our profession – feeding our soldiers 
and nation as a whole during a time of 
war. Nourishing those who are sick and are 
in need has been the foundation of our 
profession. Today as we look back in more 
recent years, we now know that this is not 
the only role we play as dietitians. As the 

needs of the population have changed, 
we’ve expanded our reach and have 
become leaders in the health and wellness 
industry, as well as the food industry. Our 
profession has grown immensely and will 
only continue to do so. In this year’s Winter 
Issue we take a look at some career trends 
in our profession and what to expect in 
the future – from growing our presence in 
the media, to incorporating mindfulness 
exercises into our practice, to going beyond 
nutrition recommendations and becoming 
subject matter experts in where our food 
comes from too. 

If there’s one thing to take away from 
this issue – stay informed! Utilize all the 
resources and tools available to you, 
including an archive of DBC’s newsletters, 
and a directory of DBC members. Never 
be afraid to continue researching and 
connecting with experts. It’s essential to 
your future, and the future of dietitians.

Best , 
Nicole Arcilla, MS, RDN, LDN

Nicole Arcilla is the 2017-2018 DBC Business Insights Newsletter Editor and has previously served as the 2015-2016 Take 5 with DBC 
Newsletter Editor. She currently works for Chartwells Higher Education as the campus dietitian for University of Maryland Baltimore County, 
providing support to their dining services, counseling students, and acting as a consultant across the university’s departments. When she’s not 
keeping busy, Nicole loves exploring restaurants in the D.C. and Maryland area and taking far too many food pictures.  Stay in touch with her via 
Instagram/Twitter @WhyNotEatRDN, or LinkedIn.

About Nicole:

Jennie Schmidt is part of a 3rd generation family farm growing grains, vegetables, and wine grapes at Eastern Shore Maryland.  When she’s not 
on a tractor, Jennie is active in several agriculture organizations. She is passionate about connecting people with food and farming, emphasizing 
the importance of global food access and sustainability in our food supply. Jennie holds a BS in Human Nutrition and International Agriculture 
from UMASS and an MS degree from the University of Delaware in Human Nutrition with a focus on Food and Agricultural Biotechnology. Follow 
her Facebook and Blogspot at The Foodie Farmer. You can also follow her on Twitter @FarmGirlJen and Instagram @DirtDietitian.

About Jennie:

This position will coordinate 
efforts that encourage a diverse and 
active student membership. Work with the 
Executive Committee (EC) to determine 
the needs of student members and how 
best to communicate with students. Attract 
student members to DBC DPG and promote 
involvement of all DBC student members 
via volunteer activities. Coordinate 
communication among DBC student 
volunteers, Student Council, DBC Executive 
Director and the EC. Find complete 
information on this position here.

Applications are now being accepted 
until March 15th. Click here to apply. 
Good luck!

CONSIDER BEING THE 
STUDENT  REPRESENTATIVE TO THE  
EXECUTIVE COMMITTEE!
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The field of dietetics is fast changing. In America, 
consumers’ interest in nutritional science has never been greater. 
Registered Dietitian Nutritionists(RDN) can direct their career into 
private practice, writing, speaking, consulting, personal training, 
culinary work and beyond. Where dietitians were once pigeonholed into 
focusing on the three rotations of our dietetic internship: food service, 
clinical and/or community—that expectation is rapidly expanding. 
Erin Hendrickson (@theminimalistrd), who promotes sustainable food 
systems and zero waste living, says, “Every internship should include a 
farming rotation because as nutrition professionals, we should be more 
knowledgeable on how food is grown and how the process impacts the 
economy and environment before it reaches the consumer.” 

Modern RDNs have expanded their roles from traditional clinical 
work into now representing private practice, corporate wellness, 
diabetes education, and lucrative public media opportunities.  
Rebecca Lewis (@rebeccalewisrd), registered dietitian and 
head of HelloFresh from NYC spoke at FNCE and said, “Have an 
entrepreneurial spirit—the job you want probably isn’t posted on 
a job board.” Her quote speaks to how the industry is changing. 
In order to represent a strong brand, one must both have an 
entrepreneurial spirit, and effectively navigate the social media 
space in order to stay relevant with the conversations and 
opportunities related to nutritional science. Rachel Paul, RD and 
PhD, candidate and owner of @collegenutritionst, says “Don’t be 
afraid to go against the grain; that’s what developing your own 
unique BRAND is all about! Listen to your audience and let them 
truly tell you what content and service you can best provide. 
Especially now, the power of developing and positioning yourself as 
a strong, unique brand on social media cannot be understated.” 

Social media allows me to share my experiences as an educator and 
reach a larger audience. My top tips to position yourself as an expert 
on social media are the following: 

1. KNOW YOUR AUDIENCE
     • Define your ideal client or your avatar  

2. DEVELOP A NICHE BASED ON YOUR PERSONAL OR  
     PROFESSIONAL EXPERIENCE 
     • Extend your messages as a nutrition educator 

3. ASSESS WHICH CONTENT WORKS BEST
     • Use statistics, conversations and/or surveys to discover  
     which content to increase 

4. CREATE A BEAUTIFUL THEME NATIVE TO THE PLATFORM  
     WHICH YOU ARE USING:
     • Use (free) tools like Canva to create graphics and adjust  
     the size of your image to meet the specific platform) 

5. STICK WITH YOUR FOCUS (DECIDE ONE MAIN FOCUS AND  
     NO MORE THAN 3 SUB FOCI) 
     • Refer to a recent blog post wrote where I define focus  
     via worksheet and video. 

I co-created a course with a Social Media Marketer, Carla Beisinger 
which grants dietitians 45 continuing education credits. The 
course, titled “Dietitian’s Instagram Secrets to Success,” is the only 
resource on the market specifically diving deep into Instagram 
and created specifically for dietitians. My goal is to equip 
nutrition professionals with the essential strategies needed to 
position ourselves as the experts about nutrition on social media. 
Strengthening communication skills online will help the dietitian 
professional with increasing his or her impact offline as well. 

Libby Rothschild, MS, RD, CDN, is a social media influencer and academic content creator. As an educator, Libby believes in creating an ongoing 
interactive dialogue about nutritional science using video to create an experience which appeals to multiple learning styles. Libby creates an 
authentic and highly engaging dialogue on social media reaching more than 10 thousand individuals, mainly registered dietitians and nutrition 
students. Libby monetizes her brand by creating online courses which are approved for continuing education. She currently works as an outpatient 
registered dietitian helping underserved communities in the South Bronx, New York City. Follow her on social: IG: @libbyrothschild, Linkedin: Libby 
Rothschild, Youtube: Libby Rothschild, Email: enrothschild@gmail.com

About Libby:

THE FUTURE OF NUTRITION 
PROFESSIONALS IN SOCIAL MEDIA 
By: Libby Rothschild, MS, RD, CDN

Over the past several 
years, corporate wellness programs 
have seen the focus shift from ‘wellness’ to 
‘well-being’. While both words are similar 
in meaning, there are some differences. 
Wellness focuses on health while well-being 
is more holistic in nature. We know what we 
do with our physical body (this includes our 
dietary choices, how much we exercise, and 
our daily posture) could affect our overall 
health, but more research is showing that 
our thoughts, feelings, beliefs, and attitudes 
could also play a part. By examining well-
being, it tells us how others perceive their 
life is going.  

The corporate wellness industry is growing 
and dietitians are finding themselves in 
a prime position to pave the way. Job 
duties can differ depending on what the 
client, company, or school is focused on 
in their wellness program. You might be 
asked to analyze health and wellness 
trends within the company, develop 
wellness programs, present at lunch and 

learns, coordinate and staff health fairs, 
and work with chefs to ensure healthy 
options at an onsite cafeteria. I work with 
clients who are mainly consultants and 
corporate executives, whose work hours 
can be extremely demanding and often 
accompanied with high levels of stress. 
Two topics my clients want to discuss more 
often during consultations are mindful 
eating and intuitive eating. During these 
conversations, we could discuss nutrition, 
but we also talk about how they view food 
and exercise, and ways to incorporate 
mindfulness-based practices into their 
daily routine.

With additional training and certifications, 
you might also be asked to teach 
activities like yoga or meditation classes. 
Mindfulness-based activities are increasing 
in popularity as people look for ways to 
create more balance and focus at work. 
Mindfulness-based activities like yoga and 
meditation can help to create more body 
awareness. I started doing yoga almost 
five years ago to help combat stiffness 

and a lack of flexibility that was becoming 
more prevalent in my life. What I got from 
yoga was so much more! Yoga helped me 
to reframe how I view and handle stressful 
situations. What I have learned and 
continue to learn on my mat, has begun to 
translate into my life as well. By integrating 
these other areas of well-being alongside 
nutrition, we can help our clients create 
more balance and be satisfied with the 
foods they are choosing to nourish their 
bodies. As dietitians, we have the training 
and knowledge to support them on their 
well-being journey.

References

1. https://www.cdc.gov/hrqol/wellbeing.htm  
 
2. https://www.takingcharge.csh.umn.edu/
what-is-the-mind-body-connection 
 
3. https://www.takingcharge.csh.umn.edu/
enhance-your-wellbeing/health/stress-
mastery/use-wellbeing-model-reduce-stress

GOING BEYOND NUTRITION AND 
LEADING THE WELLNESS INDUSTRY
By: Alexis Ray, MS, RD, CSSD, LD, RYT

Alexis Ray is a Wellness Specialist for Plus One Health Management where she provides nutrition counseling, group presentations, and oversees 
nutrition operations for the onsite gym. She is the DBC Take 5 Editor and Creative Content Co-Chair. She received her MS in Exercise and Sports 
Nutrition from Texas Woman’s University and her BS in Nutritional Sciences from Texas A&M University. Alexis is also a Registered Yoga Teacher 
in the Dallas area. She enjoys combining her passion for both nutrition and yoga into her career. Connect with Alexis via email (alexis.neal.ray@
gmail.com) and on Instagram (@liveinspiredRD).

About Alexis:

STUDENT CORNER
SEEKING MENTORS TO SHAPE YOUR FUTURE
By: Shu Feng Tsao

Mentors are defined 
as experienced and trusted advisers, who 
usually volunteer their time, knowledge, 
experience, and expertise by providing 
individuals with advice and guidance in 
a specific field. Many of us would not be 

where we are today without mentors: a 
teacher in school, a supervisor at our job, 
or someone guiding us with support, 
education, and direction. When my 
journey in nutrition started, I wondered, 
“How do I find mentors and how do I 
build a relationship with them?”

4 Tips to Identify Mentors
Know your wants and needs 
A mentee should be precise in what he/
she needs assistance with, so the mentee 
can be matched up with a mentor that 
best fits him/her. Defining what your goals 
are is important to determine the direction 

https://www.instagram.com/theminimalistrd/
https://www.instagram.com/rebeccalewisrd/
https://www.instagram.com/collegenutritionist/
https://www.libbyrothschild.com/blog/2017/12/7/how-to-determine-your-focus-as-a-nutrition-professional-on-social-media
https://www.carlabiesinger.com/
https://carla-biesinger.teachable.com/p/instagram-secrets-to-success31 
http://www.instagram.com/libbyrothschild
https://www.linkedin.com/in/libby-rothschild-ms-rd-cdn-clc-cpt-2b829a26/
https://www.linkedin.com/in/libby-rothschild-ms-rd-cdn-clc-cpt-2b829a26/
https://www.youtube.com/channel/UCcCDakbUIxCKIzB6Deh9Meg
mailto:mailto:enrothschild%40gmail.com?subject=
https://www.cdc.gov/hrqol/wellbeing.htm
https://www.takingcharge.csh.umn.edu/what-is-the-mind-body-connection
https://www.takingcharge.csh.umn.edu/what-is-the-mind-body-connection
https://www.takingcharge.csh.umn.edu/enhance-your-wellbeing/health/stress-mastery/use-wellbeing-model-reduce-stress
https://www.takingcharge.csh.umn.edu/enhance-your-wellbeing/health/stress-mastery/use-wellbeing-model-reduce-stress
https://www.takingcharge.csh.umn.edu/enhance-your-wellbeing/health/stress-mastery/use-wellbeing-model-reduce-stress
mailto:alexis.neal.ray%40gmail.com?subject=
mailto:alexis.neal.ray%40gmail.com?subject=
https://www.instagram.com/liveinspiredrd/?hl=en
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Shu-Feng Tsao is an international student from Taiwan serving as the 2017-18 DBC Student Executive Committee member. 
She earned a master’s degree in Nutrition and Food Systems from the University of Kentucky and is currently enrolled in 
the University of Connecticut for another master degree with a major in Business Analytics and Project Management. She 
would like to bring data science and nutrition together to become an entrepreneur that she can provide data-driven insights to 
nutritional businesses. Connect with Shu at shu-feng.tsao@uconn.edu. 

About Shu-Feng:

you want to take. It also saves time with 
the mentor because you are prepared and 
ask the right questions.
 
Do your homework 
Research people currently in the industry 
or field you are interested in. Find people 
you admire and respect. Review their 
websites and profiles and see what 
they are doing. While sharing a similar 
background as your mentor can be helpful, 
it is certainly not a prerequisite. 

Know the difference between a mentor 
and a coach 
A coach is someone who instructs, trains, 
and acts like a tutor. Mentors are meant for 
guidance. In Jean Caton’s article “Mentor 
Me - How to Select and Use a Mentor 
to Enhance Your Career Success,” she 
recommends spending up to three months 
with a mentor. The three months can 
consist of weekly meetings. This way one 
does not outgrow or abuse the mentor/
mentee relationship.
 
Join the Mentor Me with DBC or the 
Academy’s eMentoring 
Regardless of if you are looking to find 
a mentor in communications, private 
practice, writing/authors, foodservice 
management, public policy or more,  
the Mentor Me with DBC program will 
connect mentees with mentors to best 
fit your needs, goals, and career dreams. 
Students may also be able to find their 
dietetic internship preceptor via this 
program. Additionally, the Academy  
offers mentoring resources for its 
members as well.

3 Tips to Build Strong Relationships 
with Mentors
Know your role 
Understanding each person’s expectations 
is a key ingredient in relationship building, 
and the mentor-mentee relationship is no 

exception. Each party needs to understand 
one’s role in the relationship and approach 
the conversation with that attitude. For 
example, if your mentor prefers to offer 
straightforward coaching, it’s up to you to 
adjust your expectations and be flexible 
and responsive to his/her advice. This  
give and take allows both individuals  
to contribute to, and benefit from,  
the relationship.
 
Don’t shy away from your expertise 
Your mentor knows you have expertise 
outside of his/her wheelhouse. Don’t shy 
away from this. For example, if you’re a 
Millennial mentee partnered with a Baby 
Boomer mentor, you might be able to 
provide insight into up-and-coming tech 
trends that could prove valuable to him/
her. It’s that give and take (more emphasis 
on the give) that will make the relationship 
between the two of you stand out.
 
Take advice and offer feedback 
When your mentor invests time in your 
relationship and offers advice, it’s wise to 
consider taking it if it makes sense to do 
so. There’s nothing worse than a mentee 
who listens, ignores, and doesn’t even 
follow up on practical advice that’s offered 
to him/her. If you’re on the receiving end 
of advice, it’s up to you to implement it 
and keep your mentor updated on how 
those strategies are working out. If you 
don’t plan to take the advice, stand up 
for yourself and explain your thinking. 
This deeper discussion might help your 
mentor understand your position, or it 
might expose a misunderstanding that 
was preventing you from embracing the 
idea. Who knows? It might even reveal a 
better idea.

If after reading all the above tips still 
you’re skeptical about why a mentor 
would want to partner with a mentee, it 
may be because you don’t have a plan. As 

a new graduate starting a new career, it 
might be helpful to find a mentor to help 
you navigate your new role. Mentors can 
be a great resource of industry knowledge, 
a contact with numerous connections in 
your field and an incredible role model 
to show you what success looks like in 
your future career. Some of the most 
successful people have sought a mentor 
at various times in their career. In fact, 
many executives continue to seek mentors 
long into their well-established careers. 
Some even have more than one mentor at 
a time!  Once established, though, these 
relationships will encourage you to stretch 
and reach for your potential, to truly build 
your legacy and your career.
 

In conclusion, mentors are a great way to 
help in your new career. Finding the right 
one can be a challenge, but being open-
minded can help your experience. As the 
old saying goes, a mentor is someone 
whose hindsight can become your 
foresight. 

References
1. Mentor Me with DBC: http://www.

dbconline.org/members/page/
mentor-resources 

2. Academy of Nutrition and Dietetics’ 
Mentoring Resources: http://
www.eatrightpro.org/resources/
membership/student-member-
center/mentoring-resources 

3. How to Build a Strong Mentor/Mentee 
Relationship: https://www.aauw.
org/2017/02/03/how-to-build-a-
strong-mentormentee-relationship/ 

4. 8 Ways a Mentor Will Help You 
Find Career Success: http://www.
budbilanich.com/mentor-career-
success/

MEMBER SPOTLIGHT: 
DEANNE BRANDSTETTER, MBA, RD, FAND
Interview by: Nicole Arcilla, MS, RDN, LDN and Allison Stock, RDN

Tell us about yourself. 
I’ve been working in the food and nutrition 
business for over 35 years and enjoy sharing 
my love for cooking and serving delicious, 
health-promoting food with others. I’m an 
avid cyclist and enjoy cycling all over the 
world to get a closer look at local culture and 
food. My most recent adventures took me 
through Vietnam, Cambodia and Thailand 
and also along the Danube bike path.  
I also enjoy hiking with my dog, Cody  
and entertaining my 20 month old  
twin granddaughters.

Obtaining an MBA can be a very rewarding 
credential for many RDNs. How did you 
know it was the right “next step” for you in 
your career?  I was always more interested 
in the “food” part of the profession and 
particularly how to market better-for-you-
food so it was appealing and enticing to 
the consumer. I did stay at Massachusetts 
General Hospital for 2 years after my internship 
working as a clinical dietitian, but that only 
reinforced my desire to work in marketing 
and business as it was frustrating to counsel 
patients about making a major lifestyle change 
when they were in the midst of a health 
crisis.  At that time there were very few RDNs 
pursuing MBAs, so the idea that RDNs had to 
better understand consumer behavior and 
trends to make an impact was relatively new.

You’re currently the VP of Nutrition & 
Wellness at Compass Group - tell us 
more about your role and what your 
work includes. I am part of our Business 
Excellence/ Envision Group which is focused 
on bringing innovation that will grow our 
business to all of the operating sectors and 
to help facilitate sharing of best practices.  I 
have the honor of working with the many 
dedicated and creative RDNs we have 
working in K12, Colleges and University 
dining, corporate dining, healthcare, 
senior communities, sports, cultural and 
entertainment venues and even vending 
to ensure our guests have access to a wide 
variety of health promoting menu options, to 
engage, educate and excite our guests and 

to work with our clients to provide incentives 
to nudge guests into making better choices. 
We are really focused on transforming dining 
and vending environments so that it is easy to 
make more healthful choices.

What was it like being the first dietitian 
hired into Compass (after they acquired Flik 
International)? It really was very fortunate 
timing. Flik International had a long legacy of 
being focused on well-being and always had 
an RDN on the team, but at the time, relatively 
few clients were interested in nutrition and 
wellness for employees or students. However, 
as that interest grew, I found myself being 
called on more and more to support other 
lines of business, I started providing unsolicited 
feedback about some of the marketing 
campaigns that featured nutrition messages 
crafted without RDN input and was eventually 
called upon to propose a holistic well-being 
strategy for the company across all sectors. 
The success of that led to the creation of my 
current position. I had a unique opportunity 
to create a new position based on where the 
profession and industry were moving.

When people hear about a dietitian in 
food service, there’s often an assumption 
that it’s related to clinical food service, but 
that’s not necessarily the case anymore. 
As a dietitian leader in foodservice, what 
changes have you observed over the 
years with our profession, and where do 
you think it’s heading in the next several 
years? The RDN working in foodservice used 
to provide prime “hairnet” joke material since 
they were commonly working in hospital 
kitchens. It was seen as not so glamorous 
as clinical practice where RDNs wore white 
lab coats. The biggest change I have seen 
over the years is a tremendous growth in 
the type of opportunities available to RDNs 
working directly in foodservice or in positions 
supporting foodservice and I think this 
will only continue to grow. This past April, I 
presented at the Florida Academy of Nutrition 
& Dietetics Annual meeting on “The Rise of 
the Foodservice Dietitian” and interviewed 
dozens of RDNs working in foodservice related 

roles. The diversity and growth in this area 
was amazing. Today “foodservice” RDNs work 
in corporate health promotion, K12 schools, 
university dining, vending, for restaurant 
groups, in Teaching Kitchens, in culinary 
ideation and for meal kit companies. Others 
are working in areas poised for growth in the 
future...consumer restaurant data and trend 
analysis, aeroponic farming and for other 
foodservice suppliers and distributors. It is 
clear there is a lot of future opportunity.  And, 
RDNs working in foodservice roles are typically 
better paid reflecting the higher level of 
financial and management responsibility.

How has DBC helped you with your career 
at Compass? As I moved into positions 
of increasing responsibility, I could always 
count on DBC’s educational content to 
help me grow and develop in areas where 
I was lacking experience, like negotiation 
skills. Also, the personal connections and 
mentoring I’ve experienced through DBC 
have been invaluable in helping me create 
a robust support network.  Now that I am 
further along in my career, I still turn to 
younger DBC members for ideas on how 
most effectively work with the young RDNs 
on the Compass team. 

What advice would you give to students 
and interns that are looking at potential 
careers in the foodservice industry? 
Don’t limit your dreams to the jobs that 
exist today. New jobs for RDNs in the 
foodservice realm are evolving every day. 
You may, however need to look for an 
opportunity and create your own job. Make 
sure you have nutrition, food and culinary 
literacy skills in addition to at least a basic 
understanding of business principles. Take 
advantage of the DBC Mentor Me program 
to connect with someone that has your 
dream job or who runs their own business. 
And finally, keep up to date with science 
and technological advances that might 
help foster a future opportunity for you. 
As consumers continue to consume more 
meals away from home, there will always be 
demand for RDNs practicing in foodservice. 
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COMMITTEE FEATURES

RDN’S POWER IN MEDIA & 
PROFESSIONAL CIVILITY
By: Sarah Hendren, MS, RDN, LD, CD
2017-2018 DBC Marketing & Communications Chair

Social media has provided an 
outlet for nutrition professionals to extend 
our influence outside the office and hospital 
walls. Instagram, Facebook, Twitter and other 
platforms provide a new way to engage with 
millions of consumers across the globe, and 
become a positive influence on food and 
nutrition. With these new opportunities to 

influence come new challenges. For example, 
a case of bullying on social media platforms 
finding its way into our profession.

To combat the negative criticism, Food 
& Nutrition Magazine® developed a 
voluntary Pledge of Professional Civility 
with guiding principles and resources with 
the goal to “foster camaraderie among our 
professional community.” 

One of The Academy’s guiding principles in 
the Code of Ethics includes our responsibility 
to our colleagues and other professionals: 

“The dietetics practitioner does not engage 
in dishonest, misleading, or inappropriate  
business practices that demonstrate a 
disregard for the rights or interests of others.” 

As food and nutrition leaders, we must 
be respectful of each other. Join the 
conversation using #PROcivility and take the 
Pledge of the Professional Civility HERE. 

March is right around the corner! Don’t 
forget to support the Academy’s National 
Nutrition Month® (NNM)! The theme for 2018 
is “Go Further with Food” and addresses 
utilizing good nutrition to fuel your 
adventures and reduce food waste. 

Use this link to get access to the NNM 
Toolkit, Event Ideas, Key Messages, 
Marketing tools and more!  Whether you 
work in a school, hospital, office setting 
or own your own business, you can still 
promote NNM! 

Sarah Hendren, MS, RDN, LD, CD, is the Nutrition & Quality Assurance Manager for Culver’s. She is responsible for executing the nutrition 
strategy and provides brand direction as part of Culver’s Menu Strategy Team. She works closely with marketing, public relations, legal and 
quality assurance, providing thought leadership and regulatory guidance to communicate Culver’s commitment to quality and where their food 
comes from. Sarah is actively engaged in shaping Culver’s sustainability and animal welfare positioning and holds a leadership role within the US 
Roundtable for Sustainable Beef. Connect with Sarah at SarahHendren@culvers.com

About Sarah:

As we continue to 
look toward the future of dietetics, it 
is important to be broad in thought and 
strategic in action. Sponsorships have been 
a part of our profession for a long time, 
and, it is our hope they continue standing 

by our side in a strategic manner as we all 
navigate through the future of nutrition 
and dietetics.

In saying that, this is a great year to be part 
of the Academy and DBC, as the Academy 
Strategic Plan has been updated and 

focuses on how we as dietetic professionals 
can help improve global health through 
food and nutrition. This is our guiding light 
as we continue relationships with sponsors 
and build new relationships.

Jennifer Seyler has nearly 15 years’ experience within brand marketing and communications, specializing in fitness and nutrition. She has 
provided US and global counsel, for more than 40 brands/commodities. In addition to being trusted counsel for leading brands and organizations, 
Seyler currently serves on the Board of Directors for the Chicago Food and Nutrition Network, is a Past President of the Illinois Academy of 
Nutrition and Dietetics and is the Sponsorship Chair for the Dietitians in Business and Communications dietetic practice group. She also gives 
back to her profession by teaching Nutrition Marketing and Communications to students at various local universities. Seyler lives in Elmhurst with 
her husband, two children - Major (6) and Levi (4) - and dogs Maxi and Sadie.

About Jennifer:

STRATEGIC SPONSORSHIP
By: Jennifer E. Seyler, MS, RD, CPT
2017-2018 DBC Sponsorship Chair UPCOMING 

EVENTS:
MARCH 21ST, 4 - 5 PM EST - DBC Webinar 
“THREE TRENDS IN NUTRITION COMMUNICATIONS”.  
The landscape of nutrition communications is changing!  This 
webinar from the DBC DPG will explore three growing areas 
of nutrition communications, including tele-health and virtual 
counseling, online webinars, and smartphone applications. 
In this webinar, participants will listen in as Amanda Foti, MS, 
RD, CDN talks about how client experience and provider/client 
relationships benefit from the flexibility and communication of 
virtual counseling, how online webinars can increase business 
reach and growth, and how apps strengthen provider/client 
relationships and nutrition communications.

APRIL 11TH , 5 PM EST - DBC BOOK CLUB “ASK 
OUTRAGEOUSLY: THE SECRET TO GETTING WHAT YOU 
REALLY WANT” by Linda Swindling.  Book Description: Based 
on Linda Swindling’s original research and her experience 
helping people make high-stakes requests in everything from 
business negotiations to marriage proposals, this book offers 
proven approaches to improve your asking and boost your 
chances of success.

Roger von Oech, author and creativity expert, 
has stated, “Nothing will make a field stagnate more quickly than 
keeping out outside ideas.”  In my work life, as a communication 
strategist and public speaking coach, I get the opportunity to meet 
professionals from many different fields with expertise in areas that I 
am not familiar with. As a result of this, I read books and articles that 
I would not have thought of reading, or attend educational events 
outside of dietetics. This gives me a better understanding of how 
our world is changing - exponentially!

These opportunities shed light on the creativity and innovations 
that can be used in our profession to help us become more creative 
in how we provide value and service to our clients.

I challenge each of our members to look outward and engage in at 
least one activity this New Year that takes you out of your comfort 
zone.  You might be surprised at the insights and growth that 
occurs, and perhaps what a better practitioner you might become.

LOOKING OUT TO INNOVATE  
IN OUR PROFESSION 
By: Sonja Stetzler, MA, RDN, CPC
2017-2018 DBC Education Chair

JOSHUA IN HIS NEW MILLBROOK OFFICE.
PHOTO BY TOM MOORE Sonja is the president and founder of Effective Connecting, providing executive coaching and communications-centered 

training for mid-to senior level leaders within organizations. Sonja is a national speaker, and in her 30-year career has held 
positions in food service management, food industry sales, sales management, and quality assurance. She currently serves as 
an adjunct faculty member at Queens University of Charlotte. Sonja has been a member of DBC for over 20 years.  
Connect with Sonja at sonja@effectiveconnecting.com

About Sonja:

Save the Date
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It is exciting to see the unconventional roles that 
RDNs are branching out into, many of which did not even exist 
10-20 years ago! The trend of RDNs talking directly to people 
about nutrition via online platforms (blogs, social media, etc.) 
will only grow, and I anticipate that telehealth services will 
become more common.

The future of any field is shaped by its leaders, and thanks to those 
who voted, the next leaders of DBC have been chosen:

Chair-Elect: Deanne Brandstetter
Treasurer: Sarah Hendren
Nominating Committee: Jackie Schulz (NC Chair-Elect),  
and Sherry Coleman Collins 

Congratulations to our new leaders! Thank you again to everyone 
who had a voice in the future of our organization.

YOUR VOICE IN OUR FUTURE
By: Theresa Hedrick, MS, RD, LD
2017-2018 DBC Nominating Committee Chair

Theresa is a food and nutrition communications consultant and a private registered dietitian nutritionist. She 
is passionate about making nutrition fit within the constraints of the real world. Theresa is the author of three 
published peer-reviewed studies, and has written articles for Food Product Design and GreerNow magazines. She 
has been featured as a nutrition expert in interviews with Senior Voice America, Spry Magazine, and Mom Talk 
Radio, among others.

About Theresa:

You never know who you’ll meet at a regional DBC 
networking event-he or she might provide you with an idea for a 
future career opportunity. In my current role with Compass Group, 
we recruit hundreds of RDNs every year, and a growing number in 
non-traditional roles. I’ve been able to meet many RDNs, dietetic 
interns and students looking for a career change  or non-traditional 
job opportunities at recent DBC networking events at FNCE and in 
New York City and connect them with potential job opportunities in 
the foodservice and health promotion businesses. 

Here’s a peak at our most recent event where co-hosts Nicole Arcilla, 
Jillian Griffith, and Liz Sanders held a “Speed Networking” during 
happy hour with dietitians and students from the D.C. Metro Area. 

EXPLORE IDEAS FOR YOUR 
DREAM JOB AT A DBC REGIONAL 
NETWORKING EVENT 
Deanne Brandstetter, MBA, RD, CDN, FAND
2017-2018 DBC Membership Chair

Deanne Brandstetter, M.B.A., R.D. FAND has over thirty years of experience in the food industry and nutrition business. As Vice President 
of Nutrition & Wellness for Compass Group, North America, she leads a team that coordinates wellness programs for foodservice clients and 
develops innovative & award winning cross sector nutrition & wellness initiatives. She also directed the nutrition program for the 2002 Winter 
Olympic Games in Salt Lake City, Utah as part of the Compass Olympics Lead Management Team. Deanne’s marketing background and 
passion for great food has fueled her goal of creatively translating medical and nutrition science into innovative exciting food concepts for 
Compass Group customers.

About Deanne:

 

The future of dietetics is bright 
and continues to focus on healthful eating for all. Telehealth is 
revolutionizing how medicine is provided – patients/clients residing in 
one state may receive nutrition care from a RDN living in another state. 
This, of course, leads to the licensure question – is the RDN licensed in 
the state of the patient?  When the answer is “no”, the RDN becomes a 
nutrition coach offering general nutrition information. In my opinion 
this is a lawsuit waiting to happen. The Academy has been working 
toward a solution – a multi-state license for RDNs, bridging the gap 
between nutrition care and patients/clients living in underserved areas.

The Academy continues to support the RDN through their
regulatory and legislative agendas. Currently the Academy is actively 

involved in a member Action Alert:  Urge Your Members of Congress 
to Co-Sponsor the Cost-Saving Treat and Reduce Obesity Act (TROA)

The bipartisan Treat and Reduce Obesity Act of 2017 (H.R. 1953; S. 
830) would allow a registered dietitian nutritionist or other qualified 
nutrition professional to provide intensive behavioral counseling 
services for Medicare beneficiaries with obesity. TROA offers clinically- 
and cost-effective solutions to addressing the nation’s obesity crisis. 
Let your members of Congress know where you stand and urge 
them to support this bill to improve health care access and reduce 
health care costs! Contact your Congressman/Senator through the 
Academy’s Action Center right now to let them know you would like 
them to co-sponsor the Bill or thank them for their co-sponsorship.

THE FUTURE OF DIETETICS IS BRIGHT
By: Linda Roberts, MS, RD, LDN
2017-2018 DBC Policy & Advocacy Leader

When I became a Dietitian the job 
opportunities were limited, however, over the last 15 years 
the growth of our profession has been amazing. Through my 
involvement in DBC I have learned of many areas that RDNs 
are working in that I would have never dreamt possible. This is 
an exciting time to be a Dietitian, but there are areas where an 
RDN could be more involved or have a more advanced role.  The 
Academy and HOD leadership team have identified the Public 
Health arena as one of these areas.  This past fall, this Mega Issue 
was discussed and motions have been put forth to make this a 
focus area for the Academy over the next 1-3 years.  The HOD are 
currently voting on this motion that is laid out in 8 action areas. 
Our members with their business and communication skills can be 

vital to these action areas and would make excellent leaders in the 
Public Health arena.  I encourage you all to access the proposed 
motion document here to see how you or a fellow colleagues 
could aid in advancing our profession in Public Health.

YOUR FUTURE IN DIETETICS IS IN 
YOUR HANDS!
By: Elaine Farley-Zoucha, RDN, LDN, LMNT
2017-2018 DBC House of Delegates Chair

Elaine Farley-Zoucha is the owner and President of EZ Nutrition Consulting, PC.  She has over 20 years of 
experience as a chef, food service director, consulting dietitian, author and speaker.  Elaine specializes in Food 
Service Systems, Geriatric Care, and Quality Management for long term care facilities. She has been a DBC 
member for 7 years and has served as the Secretary, Membership Chair, and currently the Delegate.

About Elaine:

Linda Roberts is the President of Linda Roberts & Associates, a food & nutrition consulting firm providing 
dietitian consultation in the Chicago market for over 20 years. Linda is also the 2017 recipient of the Academy’s 
Excellence in Practice for Consulting & Business. 

About Linda:

https://www.eatrightpro.org/account/login?returnUrl=https%3a%2f%2fwww.eatrightpro.org%2faction center
https://www.dbconline.org/docs/Delegate/HOD-Motion-1-Championing-Nutrition-and-Dietetics-Practitioners-in-Roles-of-Leadership-in-Public-Health-Final-.pdf


QUESTION FOR THE COMMITTEE:  HOW DO YOU STAY FOCUSED ON FUTURE GOALS?

2017-2018 DBC EXECUTIVE COMMITTEE

*CHAIR 
Becki Holmes, MS, RDN 
becki@foodwit.com

I like to focus on quarterly goals that build into annual ambitions.  If 
you set goals too far ahead, you may lose out on opportunities right 
in front of you. 

 

*PAST CHAIR
Terri Raymond, MA, RDN, CD, FAND 
tjraymond@aol.com

Every day is a new day filled with opportunity and distractions. 
To keep my eye on the future, in the evening I create a plan for the 
next day. When I get to work I work on the most difficult things first 
which provides some peace of mind and keeps me moving toward 
long term goals. 

*TREASURER 
Jackie Schulz, MS, RD, CSP, LDN 
jackiey310@yahoo.com

In order to stay focused on goals, it’s important to stay organized 
and build a plan towards their achievement.  Whether it’s a long-
term or short-term goal, I try to set aside time to identify and 
complete the intermediate steps by blocking time on my calendar.  
I also find that writing down ideas or tasks I need to complete right 
away is critical so that I don’t forget them.

 

*NOMINATING COMMITTEE
Theresa Hedrick, MS, RD, LD (Chair) 
theresa.hedrick@gmail.com

At the beginning of every year, I develop 2-3 personal and 
professional goals. Periodically, I check in with myself to make sure 
my monthly and daily to do lists are supporting my long-term goals. 
It’s easy to get sucked into getting tasks done without thinking 
about whether those things actually help get me to my ultimate 
goal. I’ve found this occasional step back to look at the bigger 
picture helps me better stay on track.

*CHAIR ELECT 
Missy Schaaphok, RDN  
missy.schaaphok@yum.com

I balance my focus on future goals by living in the moment while 
thinking about the short and long term. I have a constant evolving 
checklist (written and digital) for both my personal and work life. 
I find motivation and inspiration through people, experiences 
and personal growth. Being persistent yet patient has helped me 
maneuver this chaotic, complex, and exciting world.

 

*SECRETARY
Sylvia Klinger, DBA, MS, RDN  
sylvia@hispanicnutrition.com

I am a highly organized person so I tend to use several methods 
suitable for a specific project or Assigned task. For example, I 
make a to do list every single night for the next day. Whatever I 
didn’t finish goes on to the next day’s list. But my iPhone Calendar 
is my lifeline. I write everything as soon as I can and set different 
datelines with alerts for accomplishing a long-term project. The 
iCalendar comes in really handy, especially during my international 
travel assignments as it changes the time zones automatically. This 
way I don’t miss a beat.

 

*DELEGATE
Elaine Farley-Zoucha, RDN, LDN, LMNT  
ezoucha@eznutritionconsulting.com

This past year it was difficult to keep on track with my goals due 
to taking too much on.  As I begin 2018, I have done a lot of soul 
searching to establish what my focus areas are for the next 3-12 
months.  My priorities are on a sticky note on my mirror, my laptop 
and in my car to remind me daily where my focus should be.  Seeing 
this list throughout the day serves as a reminder, if it doesn’t fit the 
focus areas then I must decline whatever it is being asked of me.

* = VOTING MEMBER14  

CONGRATULATIONS 
TO TERRI RAYMOND  
for being elected to serve as the new 

Academy President-Elect in 2018-2019!

NOMINATING COMMITTEE
Lily Chen, MS, RDN (Chair elect) 
lilylianchen@gmail.com

Sometimes staying focused is a difficult thing as we juggle multiple 
tasks a day. I try to take a step back and concentrate on doing 1 task 
each day really well. This enables me to focus and utilize my energy 
and time efficiently.

NOMINATING COMMITTEE 
Lara Felton, MBA, RD  
lfreetrd@gmail.com

I have been using the BestSelf Co journal for the past several months 
now and really enjoy how I can plan out my day for the immediate 
tasks as well as carve out time for self care and working on smaller 
tasks that drive me towards my longer term goals. I also use Notion, 
an online tool, to help me keep track of projects and collaborate with 
coworkers for short term and long term business goals. 

NOMINATING COMMITTEE 
M. Lee Wolf-James, RDN, LD  
lee.wolf-james@gfs.com

As I face the last few months of my career and face my professional 
retirement, I  am often reflecting on my favorite parts of my current 
position, least favorite, what I do well and where I struggle.  Great 
questions for any stage of your career.  But as I think about what I 
will do next, my fundamental goal is the same: be the best version 
of myself...I keep it as a reminder for pursuing all activities and 
decisions that I face.

EDUCATION TEAM CHAIR 
Sonja Stetzler, MA, RDN, CPC 
sonja@effectiveconnecting.com

One strategy that has worked for me is to post my goals on flip chart 
paper and place that paper on the wall in front of my desk. I can see 
my goals every day, and during the year, if a project comes up that 
is not in alignment with the goals I have set out to accomplish, I can 
either postpone the project or nix it completely. It also feels good to 
check off the goals that have been accomplished - it motivates me 
to keep moving forward.

SPONSORSHIP CHAIR
Jennifer Seyler, MS, RD, CPT
jseylernutrition@hotmail.com

I have a planner with the expectation that everything is going to 
change. I look toward the future by developing three, five, 10 and 
even 15 year strategic plans, with the assumption that at any time 
can lead me in a different direction. With that said, when that time 
comes, because I know my goals, what I want to be part of and what 
I don’t want to take part in, the decision is clear and still on par with 
who I am as a professional, a mom, a wife, and...me.

 

POLICY & ADVOCACY LEADER
Linda Roberts, MS, RDN  
lroberts@rdoffice.net 

My future, big picture goals are posted in my dressing area. I read 
them each morning. It’s important to be reminded of them daily, 
because our actions (consciously or subconsciously) will naturally 
gravitate toward reaching our goals. You become what you think 
about.  As for organizing my day - I use small post-it notes on my 
computer.  When a task is finished I get the satisfaction of throwing 
the post-it away. This method also helps me limit the number of 
projects as my space only allows for 7 post-its at a time. 

NEWSLETTER EDITOR 
Nicole Arcilla, MS, RDN, LDN  
anarcilla25@gmail.com

Knowing and listing out your goals is important, but I think it’s also 
important to create smaller goals and steps to achieve the bigger 
dream. I rely on my planner and journaling for this, which allow 
me to track my tasks and plan out future ones. I’ve also recently 
enjoyed drawing inspiration through Podcasts and simply learning 
more about the career paths of other professionals I admire, both in 
and out of dietetics.

MEMBERSHIP CHAIR 
Deanne Brandstetter, MBA, RD, FAND 
deanne.brandstetter@compass-usa.com

I follow one of the Stephen Covey practices I learned long ago, 
making sure I devote at least 30 minutes a day to working on a 
longer term goal. It is so easy to get caught up in the day to day or 
in “putting out fires”, but I find that if I combine this future thinking 
time with some sort of physical activity, usually a walk or bike ride,  
it doesn’t get overlooked. 
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MARKETING  
& COMMUNICATIONS CHAIR  
Sarah Hendren, MS, RDN, LDN, CD 
Sarahnicole0046@gmail.com

Staying on top of my professional development portfolio at work 
and having frequent check-ins with my boss about my goals 
helps me accomplish my professional goals. For my personal 
development, I listen to Podcasts, keep quotes in my daily planner 
and make a screensaver with a quote I really like. This helps as a 
constant reminder of what I’m trying to accomplish. 

ASSOCIATE NEWSLETTER EDITOR 
Allison Stock, RDN 
allison.stock@gfs.com

I rely heavily on Google Calendar to stay on track with my goals. 
I set personal deadlines for myself and block time to work toward 
long term development goals, to make sure that my time doesn’t 
get gobbled up with daily tasks and other things that pop up unex-
pectedly. I love that I can access my calendar on my phone or laptop 
- so no matter where I am, I can stay on top of my goals.

STUDENT MEMBER CHAIR 
Shu-Feng Tsao, MS 
shu-feng.tsao@uconn.edu

In a world full of distractions, staying focused on my future goals 
has never been easy. I create a vision board that serves as a 
constant reminder of what I am working toward. The “why” behind 
these goals is crucial as it will serve as motivators. DBC OFFICE:

Barb Pyper, MS, RD, SNS, FAND  
& Jan Oliver, RD  
dbc@quidnunc.net / @DBCDPG

ACADEMY DPG  
RELATIONS MANAGER:
Susan DuPraw, MPH, RD  
sdupraw@eatright.org

NEWSLETTER  
DESIGNED BY:

Thank you for catching up with DBC Business Insights.  
We hope you will check out our next issue, coming this May.  

WINTER WISHES
FROM OUR TEAM TO YOURS!

 

 

TAKE 5 EDITOR &  
CREATIVE CONTENT CO-CHAIR
Alexis Ray, MS, RDN, CSSD, LD, RYT 
Alexis.neal.ray@gmail.com

In early January, I write down my short term goals for the year and 
then update my long term goals from the past year as needed. 
Educational opportunities, books, to do lists, and motivational 
quotes keep me on track and focused throughout the year. This year, 
I also purchased a calendar that has more space to write. I added 
stickers and used colored pens to keep me inspired every time I look 
at my calendar.

CREATIVE CONTENT CHAIR
Tyler Rolling, MS, RD 
tyler.e.rolling@gmail.com

I stay focused on future goals by recognizing my core values in each 
of my goals. For instance, I have a future goal of getting another 
degree to further my career in the field of dietetics. Within this goal 
is my personal core value of a willingness to learn. If my goals are 
driven by my values, that’s what keeps me focused.It’s been super 
fun and inspiring! 
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