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Founder of Business Strategy and Operation Consulting, LLC., Jennifer Seyler is vision-driven and goal-
focused with a record of achievement and innovative thinking. She has 15+ years’ experience working with 
CPGs, commodities and non-profits, and has established a transformational leader reputation who is 
driven by challenge, undeterred by obstacles, and committed to furthering standards of excellence. Seyler 
serves as the Chair for the Dietitians in Business & Communications practice group, the Strategy Chair for 
the Illinois Academy of Nutrition & Dietetics, and is a member of the Board of Directors for the Chicago 
Food & Nutrition Network. Seyler also spends her time with her family – husband Eric, Major (9) and Levi 
(8), and two dogs – plus runs.

MESSAGE FROM THE CHAIR
By Jennifer Seyler, MBA, MS, RD
2020-2021 DBC Chair

Hello DBC Members:

It is hard to believe that 2021 is right around the corner, which 
means 2020 will soon come to an end. With that said, there is 
a lot in 2020 for DBC and its members to reflect and learn on, 
as well as carry forward.

Tough times don’t last, tough teams do, and that is exactly 
what your DBC Leadership Team has proven throughout the 
last year and continues to do so. Within the last year, the DBC 
Team has:

• Increased member financial support via grants to a total 
of $10,000

• Provided slightly more than two times the amount of 
desired education 

• Launched a Diversity & Inclusion Communications Plan

• Rejuvenated DBC's vision, mission and values 

• Developed DBC's core competencies and a five-year 
strategic plan

• Internally reorganized to decrease operating costs

This Leadership Team has no plans to stop there; there 
are many more efforts coming through the pipeline, which 
you will soon be asked about. The DBC Leadership Team 
leverages a variety of research to determine its next step in 
serving you; as a DBC member, you are the ultimate decision 
maker, hence the annual member surveys. So, thank you to 
everyone who completed it.

Thank you again for this opportunity to serve you, and if you 
are interested in serving other DBC members, please feel free 
to reach out so we can welcome you on the team.

Best, 
Seyler and the rest of DBC Leadership Team

Jennifer Seyler
Be sure to sign up for the ‘Finding a Common Ground’ Virtual 
Workshop planned for December. The two main topics of discussion 
will include ‘Developing Cultural Humility / Modesty Topic’ and 
‘Identifying Unintentional Bias, Stereotypes, and Discrimination 
Topic.’

https://www.dbconline.org/diversity--inclusion9
https://www.dbconline.org/about-us
https://www.questionpro.com/t/AQLYFZjJxn
mailto:dbc@eatright.org
mailto:dbc@eatright.org
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.dbconline.org_about-2Dus_leadership&d=DwMGaQ&c=euGZstcaTDllvimEN8b7jXrwqOf-v5A_CdpgnVfiiMM&r=R8GJSGSHxqo3acjtf3T-JjYJOuKNLNckw_y7Vaz-xKs&m=ElEZMRnqwECKW1YifIKN5Ymp06Gm2QrF49mhksqjDng&s=mMlmu2F7cQskceuuq3JAwxQeOBRUDTmQKucn6NPtxig&e=
https://www.dbconline.org/professional-development/dbc-virtual-workshops
https://www.dbconline.org/professional-development/dbc-virtual-workshops
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Georgia Rounder, RDN, CDN is the DBC Business Insights Newsletter Editor. She currently serves as an 
Account Coordinator at Eat Well Global, a global strategic communications firm focused on food, nutrition 
and health. In her role, she helps companies and organizations engage with health & wellness professionals 
all across the globe. She earned her Bachelor of Applied Health Science degree from Indiana University 
Bloomington and completed her dietetic internship at Oregon Health & Science University in Portland, 
Oregon. Connect with Georgia at grounder@eatwellglobal.com

LETTER FROM THE EDITOR
By Georgia Rounder, RDN, CDN
2020-2021 Newsletter Editor

Hi fellow DBC members and welcome to the Fall 2020 
issue of the DBC Business Insights Newsletter! As your 
Newsletter Editor for the 2020-2021 membership year, 
alongside Omar Guerrero, MS, RDN, LDN, CSCS, the 
Associate Newsletter Editor, I’m honored to serve on the 
Marketing and Communications team to bring you timely 
articles to hopefully inspire your work and your professional 
communities. 

2020 has been nothing short of an eventful and growth-
inducing year for the dietetics profession. As a direct result 
of COVID-19, the ability to adapt, exercise resilience and 
demonstrate advocacy on behalf of both ourselves and our 
nutrition colleagues have never been more important. As 
we continue to evolve and adapt to an everchanging work 
environment through the end of 2020 and beyond, the feature 
articles in this issue explore topics in dietetics that are closely 
tied to the defining events in 2020 and how we can move 

forward with impact: adapting to the rising prevalence of 
virtual work opportunities, managing careers in times of 
crisis through the expansion of new skills and connections 
and improving our cultural competency and support of 
marginalized communities.

And beyond these feature articles, check out our How-To 
Series, Essential Tools and Member Spotlight, as well as 
highlights from several DBC-hosted events this past year 
including our virtual networking and webinar series!

We hope you enjoy the newsletter and the fantastic nutrition 
voices featured throughout this issue!

All the best,

Georgia Rounder

mailto:grounder@eatwellglobal.com
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    EXPANDING YOUR SPEAKING 
SKILLS TO BUILD BUSINESS

By Amy Goodson, MS, RD, CSSD, LD

As an entrepreneurial dietitian, I am always looking for ways 
to expand my influence and my business. With a degree 
in communications as well as in nutrition, I’m passionate 
about marrying the two together to provide science-based 
information to the public in a bite-sized, practical way. And 
the truth is, public speaking can be a platform for registered 
dietitian nutritionists, in all specialty areas, to expand their 
reach, grow their business and become THE nutrition expert.

DEVELOPING YOUR  
COMMUNICATION SKILLS
It’s one thing to be a speaker; it’s another thing to be an 
effective communicator. If your desire is to use public 
speaking as a business and revenue builder, you need to 
put time and effort into becoming a strong and strategic 
communicator.

In order to be a strategic communicator, it is necessary 
to have a communications plan. It’s not enough to have a 
message, you have to consider how the message is being 
sent, who the message is going to, what barriers might affect 
the delivery of the message and what feedback might be 
provided that you have to adjust to when communicating. 
Communication is only effective when the sender and receiver 
understand the same information as a result of the interaction 
– it’s called the Communication Process.

You can have a fantastic, dynamic message, but if your 
audience does not understand it, or receives it differently than 
you intended, the end result may not be what you expected. To 
prevent communication issues, the goal is to learn the 7 C’s of 
Effective Communication:

1. Clear – When you present information, the goal is to 
limit opportunities to read between the lines and make 
assumptions trying to understand what you are saying. 
The clearer you can be, the less likely it is someone will 
have difficulty interpreting your message. Speaking 
slowly and trying to minimize the ideas in each sentence 
will help your message come across clearer. Taking time 
to pause between thoughts can also help emphasize 
points and key messages.

2. Concise – Try to be concise as possible when you speak, 
which includes sticking to the point and supporting 
it. More information is not always better and can be 
confusing. When you are presenting, try to minimize the 
use of filler words and providing un-necessary thoughts, 
as these can interrupt the importance of your main 
message.

3. Concrete – Providing concrete, factual information can 
help the audience understand your message. Details can 
be important for emphasis, but don’t let there be so many 
details that it confuses the message. Developing a few 
key points or details under each fact should provide the 
necessary emphasis.

4. Correct – Be sure your information matches your 
audience’s knowledge level. Speaking above or below it 
could result in confusion or boredom. It is also important 
to check and double-check your information for errors to 
ensure clear and correct information.

CEU
Article
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5. Coherent – There is nothing worse than a speaker that 
is confusing and doesn’t provide logical sequence or 
relevant information to the topic. Not all presentations 
have to have three or five main points, especially when it 
comes to motivation or keynote type sessions, but having 
a logical tone and flow is necessary for most people to 
understand your message. Providing points, or at least an 
outline, can help people follow along more closely, ideally 
leading to better comprehension and understanding.

6. Complete – In a complete message, the audience has 
everything they need to be informed and take action, if 
needed. Does your audience know what you want them to 
do following your presentation or message?

7. Courteous – Strive to provide positive communication. 
Be sure to take into consideration the audience’s context 
and culture and speak in a way that compliments it. Try 
not to bash or negatively talk about trends, beliefs or 
ideas. Instead, present information in such a light that 
people will be drawn to the right or correct answer, but 
ultimately leave the decision up to them.

If you follow the 7 C’s, the chances of positive, successful 
communication are much higher. In this case, the receiver has 
every opportunity to appropriately understand the message 
you are providing with little disruption. However, there will 
be times where you receive feedback and/or questions and 
have to think on your feet and respond in the moment. This 
can be stressful to many speakers and communicators as they 
may get asked something they do not know the answer to 
or aren’t as familiar with discussing. What do you do in that 
moment? Being confident and taking to time to think will help 
you in uncertain situations. Here are five keys to successfully 
thinking on your feet!

1. Relax – When presented with a question or concept you 
don’t know a lot about, relax and take a breath. This is 
key to allow your brain time to think and contemplate the 
information. Some relaxing tactics include taking a few 
deep breaths and clinching muscles you can’t see.

2. Listen and have the question repeated – Listening 
thoroughly and having the question repeated can give 
you time to think about what you might say. When 
a question is repeated, an individual might word it 
differently allowing for better understanding. If you 
still aren’t sure, ask some probing questions to allow for 

more explanation. Try to interpret what is being asked 
and answer to the best of your ability, knowing that it 
is okay to say you are not familiar with that topic. This 
gives you the opportunity to gather information and then 
coherently present the information in an email at a later 
time.

3. Use silence to your advantage – Silence is powerful. 
Taking a moment to pause can help you process your 
thoughts. It also gives you a moment to repeat the 
question back to yourself for further understanding. 
While we don’t like the feeling of silence, filling the 
space with un-necessary words can make you look less 
confident and less knowledgeable. Silence indicates that 
you are in control.

4. Prepare some “what-ifs” – Before every presentation you 
give, consider what people might ask you. For instance, 
if you are talking on a trendy diet fad, consider that 
people might have different opinions or ask about other 
fads. Having some “what-ifs” prepared can help you be 
prepared for questions that might not be directly related 
to your content. This can also help you feel confident and 
in control versus nervous and rattled. 

5. Summarize and stop – As dietitians, we often want to 
provide excessive information and say everything we 
know. Resist the urge. Provide your response and stop. 
Oftentimes adding more information can cause confusion 
and leave people left with more questions than before. 
Provide an answer, stop and wait for the person or 
audience to understand and/or respond.

DRIVING MESSAGE DEVELOPMENT
Now that you have developed your communication skills, 
the next step is developing your message. “Messaging” is a 
term for constructing powerful words and phrases that carry 
great meaning for the audience and/or consumer. Messages 
help to shape the perception you want to have in your target 
audiences’ minds, providing context and forging an emotional 
connection. Great messages are simple, short and memorable, 
often known as “soundbites”.

There are a variety of ways to sculpt your message, but two 
popular ones are message mapping and bridging. Message 
maps serve as an organizational alignment tool to ensure 
message consistency. Think of them as a framework used to 
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create compelling, relevant messages for various audience 
segments. They also can help you, the speaker, stay on track 
and draw an easy line back to the point you are trying to 
make. Typically, a message map contains:

• 1 overarching message; the main point

• 3 key/main messages

• 3 supporting messages to each key/main message

Taking time to plan your main and supporting points will help 
create a clear, concise, easy-to-understand message for the 
audience. Here is an example of a built-out Message Map:

Main Message: Fiber is good for your heart and your gut

1. Soluble fiber makes your heart happy 
1. Soluble fiber can help lower cholesterol levels 
2. Fiber does not digest; it just passes through.    
    Cholesterol can bind to soluble fiber and be excreted. 
3. Soluble fiber can be found in oats, fruit where you can  
    eat the skin, nuts and seeds

2. Insoluble fiber acts like a broom and helps your gut 
1. Insoluble fiber does not digest and acts like a broom,  
    pushing waste through your gut 
2. Consuming adequate insoluble fiber and water can help  
    decrease constipation 
3. Insoluble fiber can be found in vegetables, whole wheat,  
    bran and other whole grains

3. It’s easy to add fiber to your day and enjoy what you eat 
1. Try having oatmeal and berries for a heart healthy  
    breakfast 
2. Whole wheat crackers can be paired with cheese, nuts  
    and hummus at snack time 
3. At dinner, make ½ your plate colorful vegetables, ¼  
    whole grains and ¼ protein

Bridging is another form of messaging. It’s a technique used 
to move from a difficult question to a prepared key message, 
as defined by the message map. Bridging can be used when 
“I don’t know” is not an answer and/or when the speaker can’t 
genuinely answer the question. 

The bridging framework teaches speakers to Acknowledge 
the question, Bridge to a preapproved key message, Control 
or Contribute.

• A: Acknowledging the question is arguably the most 
important part of bridging. 
   > It shows the audience that you understood the  
      question and that you will answer it to the extent that  
      you can answer it.

• B: Bridging is the use of a phrase that signals the fact 
that you will change the scope of your answer.  
   > Very often, this is a phrase such as: “What is  

      important here is...” or “We shouldn’t forget that...”, or  
      “We have always said that...”

• C: Control or Contribute: This is the part of the answer 
that follows the “bridge”.

Here is an example of applying the ABC Framework to answer 
a difficult question:

• The negatively framed question: “Doesn’t eating red meat  
   cause heart disease and kill you?” 
 
 A: Acknowledging 
 While there are many people that suffer from  
 heart disease….  
 
 B: Bridging  
 The truth is that there are over 29 cuts of lean red   
 meat for consumers to choose from… 
 
 C: Control or Contribute 
 Red meat actually provides 10 essential nutrients, 
 including protein. When individuals eat a proper  
 serving of lean red meat, it fits in a healthy eating  
 pattern that all people who love beef can enjoy.

Developing a strategic communication plan is key to public 
speaking success. Practicing good communications skills 
consistently will make it easier to communicate in a variety 
of situations with diverse audiences. However, challenging 
questions and differing opinions will come, so having tools, 
like bridging, in your back pocket that you can pull out 
when placed in these situations will help you come out more 
confident and successful in the communication process. 
Remember, you can have all the knowledge in the world, but if 
you cannot relate it to your audience, it means nothing.

EXPANDING YOUR BUSINESS
With communication skills and message development 
strategies, you are ready to sell your service! Public speaking 
can open up a variety of doors to create revenue for yourself 
and expand your business reach. By itself, public speaking 
can provide you with a source of revenue. There are lots of 
opportunities to speak at from conferences, live and virtual 
events to schools, companies and more. Many brands even 
have speaker bureaus that include dietitians. 

Speaking at events, conferences and companies can also 
provide revenue by allowing you to extend your network 
by marketing your services to potentially gain clients and 
patients. When you are a speaker, you should make it your 
goal to give the audience multiple opportunities to connect 
with you. Start by having your contact information on the first 
and last slides and provide your physical business cards if 
appropriate. Another idea is to have a QR code on your slides 
that links to your website, store or contact page. You can also 
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have a handout with your contact information on it and/or 
pass around a sign-up sheet for attendees to provide you with 
their contact information. Finally, it is important to have a call 
to action, so what do you want the audience to do when they 
leave. Is it to sign-up for your newsletter, subscribe to your 
podcast, purchase your book, etc.? 

Public speaking is also a fantastic way to extend your social 
media reach and advertise products. At your presentation, 
be sure to put your social media handles on the slides or 
handouts and make a call-out to them encouraging attendees 
to follow and connect with you. Once they connect with you, 
you now have a broader audience to market services and 
products to, ultimately building your business. 

Finally, public speaking can lead to more speaking, media and 
consulting opportunities. If you are an expert in your topic 
area and a dynamic speaker, individuals and companies are 
likely to reach out to you with other opportunities.

HOW TO GET STARTED PUBLIC 
SPEAKING
So, how do you get started? One of the best ways you can get 
practice public speaking is to volunteer. While it may not 
initially bring you revenue, it will bring you experience, which 
is invaluable! Volunteer to talk to your child’s sports team, 
a church group or even a book club. This is a great place to 
start teaching simple material that you are familiar with, then 
advance as you get more comfortable. The old adage that 
practice makes perfect is true – it may not make you perfect, 
but it will make you better! 

If you work with or for a dietitian that does public speaking, 
volunteer to give a presentation or see if you can present 
one part of his/her presentation. If you work at a hospital, 
volunteer to give a presentation to a cardiac rehab group or 
maybe an employee lunch and learn. These are all great ways 
to start building speaking into what you are already doing.

If you are at a point where you have already been volunteering 
and doing smaller speaking gigs and want to expand, 
start submitting proposals to state academies and other 
conferences. Note that many times, the submission process 
starts eight to twelve months before the actual event, so you 
definitely need to think and search things out in advance. 
It is also wise to look at past conference agendas to see 
what has been presented there before so you have an idea 
of the style and topics that might be of interest. In addition, 
if you are looking to speak more locally to companies, 
businesses, schools, etc., consider creating a speaking media 
kit and sending it out. The speaking media kit can include 
your bio, services, what topics you can speak on, your 
speaking experiences, etc. Typically, the best place to find 
the right contact to send the kit to is on LinkedIn. Do some 
research into benefits managers, human resources wellness 
coordinators, third party wellness providers, etc., connect with 
them on LinkedIn and then send your speaking media kit 
out. It is a great way to expand your reach and hopefully your 
business!

The real key is just to start! Develop your communications 
skills and practice them by getting experience. Then, start 
putting yourself out there! Let me be the first to tell you that 
you will get more no’s than yes’s, but don’t let that discourage 
you! Eventually yeses will start to come, it often just takes 
time! Being diligent to the process will help you get to where 
you want to be!

References 
7 C’s of Communication. Mind Tools.  
https://www.mindtools.com/pages/videos/7cs-transcript.htm

Thinking on Your Feet. Mind Tools.  
https://www.mindtools.com/pages/article/ThinkingonYourFeet.htm
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SELF-STUDY QUESTIONS & ANSWERS
Article: Expanding Your Speaking Skills to Build Business
Author: Amy Goodson, MS, RD, CSSD, LD
Certified Item Writer: Tori Schmitt, MS, RDN, LD
RD #: 1095587

1. When is communication effective?
A. When the sender and receiver understand the same information  
      as a result of the communication

B. When the sender believes that the receiver understands the  
      information

C. When the sender tries to get the receiver to understand the  
      information by sharing evidence-based materials

D. When the sender completes an evaluation noting that the receiver  
      listened to the message

2. The 7 C’s of Effective Communication includes all of the following 
except:

A. Concrete

B. Correct

C. Courteous

D. Casual

3. To have effective communications, like in a speaking event, the 
sender should set the goal to ______. 

A. Have the audience make assumptions about what is said

B. Provide unnecessary thoughts to strike humor with the crowd

C. Have the audience leave informed and ready to take action, if needed

D. Avoid following an outline since it can inhibit creativity

4. If you are asked a question and do not know the answer, you may 
have to think on your feet during a verbal presentation.  In this 
situation, it can be helpful to _________.

A. Talk quickly so that there is no silence

B. Provide every single piece of information you know about the topic

C. Avoid repeating the question

D. Ask probing questions to understand the question better  

5. What does the term “messaging” refer to?

A. Constructing powerful words and phrases that carry great meaning

B. Sending essential messages electronically to your audience

C. Answering questions using a thought-provoking story

D. Talking on a platform where the audience receives only audio and  
      no visuals 

6. What is a message map?

A. A diagram that shows who will receive the message

B. An organizational alignment tool to ensure message consistency

C. A chart, graph, or slide deck to visually show the audience the  
      message 

D. A survey to understand an audience’s evaluation of the message

7. A message map typically includes which of the following?

A. 1 overarching message, 3 key messages, 3 supporting messages to  
      each key message

B. 3 overarching messages, 3 key messages, 1 supporting message to  
      each key message

C. 1 overarching message, 3 key messages, 1 supporting message to  
      each key message

D. 3 overarching messages, 1 key message, 3 supporting messages to  
      each key message

8. How can a speaker use the A-B-C Framework when answering 
tough questions in a presentation?

A. Ask the question back to the audience, break the news that you are  
      not familiar with the answer, commit to finding the answer soon

B. Assume that the question intends to stump you, bring an audience  
      member on stage to see if they can answer the question, close the  
      question with humor

C. Acknowledge the question, bridge to a preapproved key message,  
      and control or contribute

D. Always maintain professionalism, balance the question with an  
      unrelated story, carry on with your presentation

9. How can you encourage an audience to stay connected with you?

A. Pass around a sign-up sheet for attendees to add their birthday  
      and social security number

B. Add your contact information to the first and last slides of your  
      presentation

C. Tell the audience they must purchase your book to stay connected

D. Reserve business cards only for those who ask questions at your  
      presentation

10. What is the key to getting started with public speaking?

A. Build your social media following first

B. Develop your communication skills and practice

C. Accept that opportunities will come your way 

D. Take a college course on public relations 

Answer Key: 

1. A

2. D

3. C

4. D

5. A

6. B

7. A

8. C

9. B

10. B
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GOING VIRTUAL IN NUTRITION: 
FROM THEN TO NOW

By Julie Meyer, RDN and Georgia Rounder, RDN, CDN

At this point it’s no secret that our ways of working have 
dramatically changed as a direct result of the global pandemic. 
With office buildings and public transit across the country 
limited or closed down for the time being, many dietitians and 
nutrition professionals are adapting to the remote work lifestyle 
for the very first time. However, for some dietitians, virtual 
working has been their norm, working for remote companies or 
as entrepreneurs and/or business owners. 

DBC Business Insights Newsletter Editor, Georgia Rounder, 
RDN, a dietitian who has been working remotely for the past 
two years as an Account Coordinator at Eat Well Global 
(EWG), a virtual communication and consulting firm, sat 
down with EWG’s Founding Partner, Julie Meyer, RDN, 
to discuss her perspective on the evolving remote work 
environment. As a dietitian who has been working virtually 
for nearly 20 years, Julie sheds light on the changing remote 
work landscape, the importance of fostering a strong team 
culture across digital lines and her must-have WFH item.

Georgia: As a dietitian who has worked in a virtual 
setting for over 10 years, beginning with the launch of 
your company, Eat Well Shanghai in 2009 and work as a 
freelance journalist prior to that, what shifts or evolutions 
have you noticed in the remote work landscape, and how 
have you adapted your virtual ways of working over time?  

I actually first started working at home in the year 2000 with a 
dial-up connection and AOL chat rooms! I can tell you things 
are much more efficient - and get more efficient every day. We 
switched from phones to video once Google Hangouts became 
mainstream in the mid-2010s, and I think that was really a game 
changer. Once you can comment on someone’s haircut and see 
their facial expressions, it’s really a game changer.  

Julie: Given that you’ve also been working in a remote role 
as a team member at Eat Well Global for the past two years, 
how do you structure your day to ensure you’re set up for 
success when working virtually?

Having worked remotely for over two years now, I’ve learned 
that establishing a somewhat standard routine is key in 
setting myself up strong for the workday ahead. As someone 
who feels most productive early in the morning, I try to log 
on to Slack (a tool I am endlessly grateful for as it somehow 
makes me feel as though our team is all together in the same 
room!) a bit early to catch up on emails and get a head start 
on any big deliverables I have on deck for the day. The rest 
of the morning is usually reserved for a mix of internal and 
client calls, followed by more emails, deliverable development, 
research, etc. – no day is the same which certainly keeps 
the workday very interesting! As I near the end of the day, I 
always try to have some kind of (virtual) workout class or walk 
blocked on my calendar to create the necessary boundary 
between work and wind-down time, a boundary that has 
become even more important as the extracurricular activities 
that might normally fill the evening hours have now been put 
on hold as a result of COVID-19. While the flexibility offered 
by a remote working environment is valuable in so many 
ways, it also becomes all the more necessary to create balance 
throughout your schedule so you can continue to “show up” to 
work in a productive (and sane!) manner. 

Georgia: As the Founding Partner of a global virtual 
company, how have you successfully built a sense of 
culture and community across your team, and what advice 
would you give current and aspiring entrepreneurs who 
are also looking to build a strong culture within their own 
virtual teams? 



Virtual companies are inherently efficient - there are no 
lingering water cooler conversations, meetings that run too 
long, spontaneous lunches out or commuting.  This is great 
because our team can get in, get their work done and get on to 
their lives and families. However, I think as we have grown, we 
are starting to crave more of a community. So, I think taking 
time for one-on-one chats, spending some time together at the 
start of a meeting to chat about the weather/news/family/etc. 
as well as special events such as happy hours, activities and a 
social justice lunch discussion helps bring us together.

Julie: What resources or tools have you found to be helpful 
in maintaining strong relationships with your colleagues 
and our client partners?

Overall, Slack is such a lifeline for me when it comes to virtual 
work. Through the platform, my colleagues are only a quick 
message away, we’re able to easily share documents and 

Julie Meyer, RDN, is the Founding Partner and Co-CEO of Eat Well Global, a communication and 
consulting firm whose mission is to empower global change agents in food and nutrition. With more than 
two decades in nutrition and health communications, and having worked and run a business in China, 
Julie partners diverse knowledge and international expertise to merge strategic food and nutrition 
communications with enthusiasm, dedication and attention to detail. As a B-Corp, Certified Woman-
Owned Business (WBENC) and founding member of GA4HN communications, and working with growing 
to globally recognized brands, Eat Well Global is realizing their vision of ‘A world where good nutrition is 
good business’.

notes, and we can always hop on a video call if needed to chat 
through any internal or client needs – or to just chat about life 
for five minutes and see a friendly face. I truly don’t know what 
I would do without Slack! And while our virtual team at Eat 
Well Global was already well versed in Zoom calls before the 
pandemic, Zoom has been an invaluable way of maintaining 
“face-to-face” interactions and relationships with our clients 
in light of not being able to travel to visit them for our many 
ongoing initiatives and projects. 

Georgia: One final question, Julie! What is one tool/device 
you cannot live without when working remotely?

I am OBSESSED with my office chair. I went to the Flatiron 
District in Manhattan and bought it from a place called Office 
Furniture Heaven, which typically furnishes large office 
buildings but has an “overstock” corner of fantastic chairs at 
discount prices. My chair and I were love at first sight, and I 
had to Uber it home as it was too big to fit through the subway 
turnstile. I’m sure they are all out of great chairs at this point 
with everyone working at home, but I bet there is a heavenly 
office furniture shop near mostly everyone at this point.
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BUILDING A CULTURE OF 
INCLUSIVITY IN THE DIETETICS 
PROFESSION

By Rebecca Valdez

As an Asian American graduate student and dietetic intern who consumes a lot of food and nutrition media, I couldn’t help but 
notice an increase in content related to diversity in the past several months. Specifically, many organizations are calling on Black, 
Indigenous, People of Color (BIPOC) to share their stories and experiences in our profession. These efforts to shine a light on 
the experiences of BIPOC may be well intended. Yet they are still jarring, as if BIPOC in this field were not already acutely aware 
of our underrepresentation and lack of meaningful action addressing this issue. 

In reality, many RDs of color have been sharing their experiences in the media. Many stories share a common theme of being 
the only BIPOC in a room full of White people, who seem to look to them for answers from the minority perspective. Another 
common theme is experiencing overt assumptions, microaggressions, and stereotypes for being a specific race, ethnicity,  
or culture. 

Despite the familiarity of these stories, as an incoming RD, I’m feeling optimistic that the next chapter of my personal journey 
and for our profession can be different. This moment of upheaval, and the resulting spotlight on diversity in the profession, is 
an opportunity. Together, we can communicate and contribute towards a shifting culture of inclusivity and increased value for 
diverse experiences. We all have a role to play in changing nutrition and dietetics.
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BREAK THE MOLD 
As mentioned earlier, many BIPOC have been sharing 
similar stories of ways that they are impacted by the 
predominantly White dietetics profession and the influence 
of systemic racism. These experiences should not be 
minimized. However, I urge you not to let the negative 
experiences come to define your narrative. If there is an 
opportunity to speak about your experience, break the 
mold by redirecting and reframing the narrative of the 
experience of students, interns, and RD’s of color. Emphasize 
and demonstrate the ways in which your diversity, cultural 
competence and unique perspective can create a positive 
effect and use the opportunity to start a conversation about 
the changes you’d like to see in our profession.

CHALLENGE YOUR WHITE PEERS & COLLEAGUES 
As a member of any marginalized group, it can 
feel validating that systemic racism is finally being 
acknowledged on such a broad scale as the root of health 
and wealth inequalities and injustices. To that end, you may 
find yourself in even more situations where you will feel put 
in a position where you must educate your white peers and 
colleagues. Your first instinct may be to passionately defend 
your experience and existence as a BIPOC. However, resist 
this urge and instead, respectfully and compassionately 
challenge your white peers and colleagues to continue their 
anti-racism work, without putting the burden on a BIPOC. 
There are many resources available online, which can be 
easily found by those who look. You may also select a few 
favorites to share as your default response to these moments. 

ADVOCATE FOR YOURSELF 
There is currently a high demand for speakers, writers, and 
educators to discuss topics of diversity and inclusion. There 
are many experts in diversity, inclusion and anti-racism 
space - and many are not nutrition and dietetic students or 
RDs. However, don’t be afraid to use your voice and ask for 
more and/or different opportunities than what is presented. 
Leverage this moment to pitch ideas, panels, articles, 
webinars etc. of your choosing. You have the power to create 
your own opportunities on your terms, while bringing 
diversity into the mix.

ACTIVELY SEEK WAYS TO REACH STUDENTS AND 
INTERNS WHERE THEY ARE 
More effort needs to be made to increase diversity in dietetics 
and to improve cultural humility across the profession. 
Targeted marketing is required to make the career appealing 
and accessible to students from diverse backgrounds. 
In addition to anti-racism work, seek opportunities to 
ask questions to students of color and understand their 
experiences, motivations, and barriers, and find ways to 
reach them where they’re at, whether through high school or 
college counselors, after school and community centers, job 
and health fairs. Provide safe networking, mentorship, and 
shadowing opportunities, and financial incentives, such as 
stipends, scholarships, or paid work.

CREATE SAFE SPACES 
Whether you are an educator, organizer, facilitator, or in 
a leadership position, you can foster an environment that 
invites honest and open dialogue for discussion and dissent 
without fear of judgment or retribution. This can include 
establishing ground rules for meetings and conferences, 
explicitly giving permission to ask questions (repeating this 
often), encouraging curiosity and collaboration, listening 
intently, and expressing gratitude and appreciation for 
sharing thoughts, opinions, and ideas. Check-in frequently 
with your students, employees, and colleagues to reaffirm 
these values. 

INVEST IN OUR CHOSEN EXPERTISE 
It may come as a surprise that not every RD of color wants 
to be a leader or expert in diversity or anti-racism work. 
We are experts in food and nutrition, whether specializing 
in diabetes, pregnancy nutrition, allergies, or other areas 
of focus. RDs of color will bring their diverse experiences 
and cultural lens into any avenue of practice. If you are an 
expert in a particular  space that you see lacks diversity, use 
your power to bring more RDs of color to the table through 
mentorship, paid internships and training programs, job 
opportunities, and other pathways to leadership.

Together, I believe that we can move our profession towards a more diverse and inclusive culture, improve cultural competency, 
and ultimately, advance health equity and social justice.

Rebecca Valdez is a Dietetic Intern in the Program in Nutrition at Teachers College, Columbia University 
where she is completing her Master’s in Nutrition Education. She works as the Communications and 
Policy Coordinator at the Laurie M. Tisch Center for Food, Education and Policy where she crafts 
messages about the Center’s research and advocacy to improve food and nutrition education and kids’ 
food environment. She hopes to work in nutrition communications and marketing when she graduates in 
August 2021. Rebecca earned her BS in Communications and Public Relations from Boston University and 
has experience working in strategic communications and branding, donor development, and volunteer 
management. Connect with Rebecca on LinkedIn.

To students, interns and RD’s of color, 
I encourage you to seize opportunities 
available to: 

To my White peers and colleagues, I encourage 
you to participate and engage the next 
generation of RDs and students of color:

https://www.linkedin.com/in/rhwang12
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HOW TO: MAKE WORKING 
FROM HOME WORK FOR YOU

By Allison Knott, MS, RDN, CSSD

So many of us were unexpectedly thrown into the work-from-home environment in early March of this year. I know I didn’t see 
this coming and had to navigate turning my tiny NYC apartment into a livable, workable space for two. Over five months later 
and I can officially say that I’ve learned a lot about how to make working from home more manageable.

1. CREATE A DEDICATED WORKSPACE
I can speak from experience that working at the kitchen counter is not inspiring or productive. The biggest game-changing 
decision came when I purchased a desk to face the window. The dedicated space isn’t big or a separate room, but it has made 
all the difference. By creating a workspace that is free of distractions, has some natural light, and is comfortable for the workday, 
you’ll likely find that your hours spent at the computer are much more productive and manageable.

2. TAKE A BREAK
It’s easy to roll out of bed and immediately sit down at the computer with coffee in hand, working non-stop until well after 5pm; take 
it from me – do not do this. Burnout is very real right now and we must have space for mental and physical health. Schedule a break 
for a lunchtime walk or workout, eat meals away from your computer, and take a few minutes to decompress between calls.

3. PRIORITIZE WORK/LIFE BALANCE
In other words, don’t work 24/7! When you’re working from home, work hours can quickly become all hours where you’re 
answering emails and calls late into the evening. Set boundaries for yourself whenever possible to encourage work/life balance. 
Close the computer, put it in a drawer, and engage with your family and friends. 

Allison Knott, MS, RDN, CSSD is based in New York City. She is a regional wellness director for FLIK 
Hospitality Group where she works with companies nationwide to develop and implement employee 
wellness programs. She also plays an active role in the nutrition and athlete feeding programs for multiple 
National Football League contracts. In addition, Allison has a private practice dedicated to helping 
everyday athletes simplify their performance nutrition. Find her on Instagram @endurance.sports.
nutritionist.

https://www.instagram.com/endurance.sports.nutritionist/
https://www.instagram.com/endurance.sports.nutritionist/
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MEMBER SPOTLIGHT:

RDN

Trey Smith

Interview by Georgia Rounder, RDN, CDN 
and Omar Guerrero, MS, RDN, CDN, CSCS

Please tell us about yourself.  

I have been fascinated by nutrition ever since I was a student athlete 
in high school playing football. It amazed me how much the body 
relied on good nutrition for performance and this sentiment stuck 
with me. After a brief stint playing junior college football, I joined the 
Air Force in 2003. Throughout the course of my Air Force career, I 
was heavily involved in the fitness and nutrition aspect and started 
a side business with the goal of training individuals to prepare for 
the Physical Training Test. It proved to be a very successful business 
venture and I wanted to not only capitalize on the success of the 
business but also, become more proficient as a Nutritionist. So, in 
2016 I resigned my active duty position, joined the Air Force reserve 
component and went to school full time to become a Registered 
Dietitian. I graduated in March 2020 and am now an RD!

These days I operate a full-time professional nutrition/fitness remote 
coaching business, am enrolled full time at the University of Alabama 
where I’m pursuing a Master’s in Clinical Human Nutrition, work 
PRN at a hospital, and continue to serve in the Air Force reserves.  

As a second career dietitian, can you share why you decided to 
pursue a career in nutrition and dietetics? Have you found that 
any skills you developed in your previous role have also helped 
you as a registered dietitian?  

Nutrition and dietetics is something that I am truly passionate about 
and I recognized this while I was serving in the Air Force full time. 
I felt that, in order to truly reach my highest potential and make 
a difference, becoming a Registered Dietitian is something that I 
should strive for.  The skills that I developed and cultivated in the Air 
Force have helped tremendously in my ability to adapt in my new 
career and be successful. Putting the client /patient first, working to 
achieve excellence in every task that I do and exercising integrity in 
all things are just a few of the core values that have stuck with me and 
that I’ve integrated into my new lifestyle as an RD.

As a business owner, what fears did you have in starting your own 
business and how did you conquer them?

Well, I had initially started a business while still active duty in the 
Air Force but switching my formerly part-time side business to my 
full-time business was a huge adjustment and was definitely scary; 
however, I trusted myself and the work that I was capable of and 
ultimately, I knew that with the right amount of time and effort, I 
could do something great. 

Trey Smith is a 17- year Air Force veteran who changed his career 
path and followed his passion. In 2017, he moved to Florida from 
Alabama to embark on a journey of becoming a Registered 
Dietitian Nutritionist. He graduated from Keiser University cum 
laude in early 2020 and dove head first into starting his remote 
coaching program upon passing the RD exam.

Our newsletter theme is “Impactful Collaboration and Growth 
Amidst Crises” so can you tell us how you have adapted your work 
amidst the COVID-19 crisis? And have you found collaboration to 
be helpful throughout these unprecedented times? 

Yes, around the onset of COVID-19, I began to use an online 
nutrition-client management platform called Healthie. This platform 
is a secure, HIPAA compliant system that has a built in Zoom/
telehealth connection and allows you to speak with clients remotely. 
I was able to pivot to this and it has been a huge help for me. Also, I 
have had the opportunity to collaborate with several other RD’s since 
the initial COVID-19 quarantine. This remote Telehealth service we 
were able to offer was very beneficial during the height of the COVID 
crisis because we did not have to halt our operations due to the 
lockdown precautions. Because of this adjustment, the community 
that we served benefited greatly from our continued service during 
the height of the pandemic and were able to continue accomplishing 
their goals of health and fitness while quarantined.  

Can you please tell us any techniques you use to manage stress 
and stay mindful - especially throughout the past year? 

It’s extremely important to me to exercise positive self talk every 
single day. I am constantly telling myself that I am capable, that I am 
deserving of the position that I have worked so hard to put myself 
in and that I am and will continue to do great things and make a 
difference. Every morning I try to wake up early, listen to something 
positive and exercise.  Early in the morning is where my peace 
comes from; the way in which I begin my day is very important for 
how the rest of the day will go. I also use breathing techniques and 
mindfulness during times of stress.

What advice would you give DBC’s student members about the 
business and communications area of dietetics?

My advice to DBC students is to be open and flexible. Understand 
that you have to put in the hard work to get to where you want to be. 
Embrace all of it; embrace the hard days and truly get comfortable 
being uncomfortable.  However, always know that tough times won’t 
last forever.
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MEMBERS ON THE MOVE

HAYLEY MILLER  
RD 

LinkedIn

Hayley recently became a 
Registered Dietitian after passing 
her RD exam this past May. After 

initially working as a clinical 
dietitian for Dietitians on Demand, 

Hayley now works at Persona 
Nutrition where she provides 

nutrition consults to consumers.

FAITH ARONOWITZ 
MS, RD 
LinkedIn

Faith Aronowitz, MS, RD is a 
new RD, who recently received 
her MS in Nutrition & Exercise 

Physiology from Teachers College, 
Columbia University, where she also 
completed her DI. A career changer, 

she plans to use her background 
in theater to inform her future 

work. She hopes to specialize at 
the intersection of digestive health, 

disordered eating, and sports 
nutrition, using a weight inclusive, 

anti-diet approach.

MARY ALICE CAIN  
MS, RD, LD 

LinkedIn

Mary Alice was featured in the 
Atlanta Journal-Constitution for 
her work with Dollar General to 
establish their “Better for You” 

recipe collection. In addition to this 
recipe collection, she continues to 
work with the Dollar General team 
offering her professional counsel.

KATIE MCKEE  
MCN, RDN, LD 

LinkedIn

In August 2020, Katie, alongside 
dietitian Maria-Paula Carrillo, 

published her cookbook DASH Diet 
Meal Prep featuring 100 easy and 

tasty recipes, plus 6 weeks’ worth of 
meal prep inspiration.

CHRISTINA BADARACCO  
MPH, RD 

LinkedIn

Over the past few years, Christina 
has worked with the Transamerica 

Center for Health Studies to publish 
healthy cookbooks. This year she 
developed, tested, analyzed, and 
wrote the recipes for the latest 

cookbook, Healthier Traditions: 
Quick and Easy, which was released 
in July 2020. The cookbook features 
19 dietitian-crafted recipes that can 
be prepared in 20 minutes or less.

DR. SU-NUI ESCOBAR  
DCN, RDN, FAND 

Website

This past September, Dr. Escobar 
was featured in Food & Nutrition 
Magazine for her original article, 
“My Story as a First-Generation 

Latina Dietitian”

https://www.linkedin.com/in/hayley-miller-ms-rdn-25288a109/
https://www.linkedin.com/in/faith-aronowitz-ms-rd-b933a743/
https://www.linkedin.com/in/mary-alice-cain-shreve-ms-rd-ld-53074b2a/
https://www.ajc.com/life/opinion-this-dietitian-wrote-the-book-on-healthy-eating-on-a-dime/XO243FRFIZAWVFE4RMPWAQS6CI/
https://www.ajc.com/life/opinion-this-dietitian-wrote-the-book-on-healthy-eating-on-a-dime/XO243FRFIZAWVFE4RMPWAQS6CI/
https://content.dollargeneral.com/recipe-types/better-for-you/
https://content.dollargeneral.com/recipe-types/better-for-you/
https://www.linkedin.com/in/katiemckeerdn/
https://www.amazon.com/DASH-Diet-Meal-Prep-Healthy/dp/1647391725
https://www.amazon.com/DASH-Diet-Meal-Prep-Healthy/dp/1647391725
https://www.linkedin.com/in/christina-badaracco/
https://www.transamericacenterforhealthstudies.org/health-wellness/healthier-traditions-cookbook
https://www.transamericacenterforhealthstudies.org/health-wellness/healthier-traditions-cookbook
https://www.sunuiescobarnutrition.com/
https://foodandnutrition.org/blogs/stone-soup/my-story-as-a-first-generation-latina-dietitian/?fbclid=IwAR1RCUHp-I9QNwJRRmSfVLCf-VEu4XyIek-KUdEgS1Qc9Pdgy-xZ8RING0o
https://foodandnutrition.org/blogs/stone-soup/my-story-as-a-first-generation-latina-dietitian/?fbclid=IwAR1RCUHp-I9QNwJRRmSfVLCf-VEu4XyIek-KUdEgS1Qc9Pdgy-xZ8RING0o
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ESSENTIAL TOOLS

By Adriana Chychula, MS, RD, LDN

With everyone adjusting to a new normal and work-from-home setups, streamlining teamwork and efficiency is just as important 
as slowing down. Setting boundaries between the home and workplace can introduce unexpected challenges for both work and 
our mental health – luckily, these tools can help bring out the best in both.

WORKFLOW + COLLABORATION
Slack is a channel-based messaging platform that streamlines team communications and workflow using tools such as 
app integration and file sharing. Easily separate conversations by teams, projects, or individual channels to stay organized.

FOCUS + ORGANIZATION
Toggl helps users seamlessly jump from project to project while keeping all tasks organized. Track exactly how much time 
you are spending on each task in order to simplify billing and maintain efficiency amongst team members.

Worrying about distractions is distracting in itself – let Serene do it for you. Improve focus and productivity by using 
three methods on the app – goal setting, background noise reduction, and focus-enhancing techniques.

MENTAL HEALTH
Time Out shakes up the work-from-home routine by incorporating regular breaks into users’ schedules. Get up and 
stretch – your work (and your back!) will thank you.

Take a breather with Calm, a top-rated, expert-created app for sleep, meditation, and relaxation. Bring your best self to the 
table by practicing meditation and mindfulness with “the world’s happiest app.”

These tools are for your information only. The Academy of Nutrition and Dietetics and Dietitians in Business & Communications DPG do not 
endorse any of these products or services.

Adriana Chychula, MS, RD, LDN is a new RD from Chicago. She earned her Bachelor of Applied Health 
Science from Indiana University Bloomington and went on to complete her Master of Science in Nutrition 
and Dietetics and dietetic internship from Benedictine University.
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ACING THE  
VIRTUAL  
INTERVIEW

By Faith Aronowitz, MS, RD

Virtual interviews have become a valuable tool for hiring 
managers in recent years, but COVID-19 has now “promoted” 
them to an industry necessity. At their core, both virtual and 
in-person interviews are a means to the same end: a way 
for the employer and the candidate to enter into a mutually 
beneficial contract. However, as a newly minted RD making 
my rounds on the virtual interview circuit, I’ve learned a 
thing or two about the tricky nuances of virtual interviews. 
Follow these tips for acing a virtual interview, and you’ll be 
one step closer to your next position: 

1. Eliminate (or greatly reduce) distractions. If you live 
with others, try to schedule your interview during a time 
of day when you will be the only one home. Otherwise, 
notify your roommates or family members that you will 
be interviewing at X time and kindly ask them to wait 
until after you’re done to blast music or blend anything 
in the kitchen. Don’t forget to put your phone and 
computer on “do not disturb.” The infamous text “ding” 
doesn’t exactly help you put your best foot forward. Also 
consider keeping your pet in another room, lest their 
cuteness pulls your focus from the interviewer. While 
it’s practically impossible to eliminate all potential 
distractions, do what you can to create an “interview 
zone.” Minimizing distractions to the best of your ability 
will help you focus on your conversation with  
the interviewer. 

2. Curate a clean background. Set yourself up in front of 
a clean background. It doesn’t have to be a blank wall, 
but you don’t want the interviewer focusing on your 

cluttered living room (and subconsciously associating 
your disorganized room with a disorganized work style). 

3. Part with your PJ bottoms. While it might be tempting 
to dress in a “business on top, party on the bottom 
outfit,” I will say from experience that dressing in 
the same outfit that I would wear in-person helps me 
feel like I’m temporarily teleporting to the interview. 
It seems silly but doing everything you can do to 
replicate an in-person situation will make you feel more 
prepared and confident. 

4. Be aware of your body language. Shaking hands might 
be a thing of the past, at least for the time being, but 
you can still convey your confidence and enthusiasm 
with professional virtual body language. Smile and 
make direct eye contact by looking at the camera and 
try to avoid slouching. I look at the interviewer when 
they’re speaking, and then look into the camera when 
I’m speaking to simulate the natural dynamics of an 
in-person conversation. Be yourself, but also emphasize 
your desire to continue moving forward with the 
interview process. 

With preparation and practice, virtual interviews can be 
smooth and painless, or at least less daunting! Get some 
practice in by doing a mock interview with a friend on 
Zoom. Recording and playing back the “interview” can help 
you streamline your responses and pinpoint any awkward 
moments, so that you’ll feel ready when it counts. Go get ‘em!

Faith Aronowitz is a new RD, who recently received her MS in Nutrition and Exercise Physiology from Teachers 
College, Columbia University. A career changer, she hopes to use her background in theater to inform her work 
as an RD. She is interested in specializing at the intersection of digestive health, disordered eating, and sports 
nutrition, using a weight inclusive, anti-diet approach. Outside of the nutrition space, Faith enjoys weightlifting 
and strength training, the occasional trapeze class, and hopes to rescue a pitbull in the near future!
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This year DBC hosted its inaugural Virtual Speed Networking events 
in which members had the opportunity to meet and greet with the DBC 
community through interactive breakout rooms and discussion questions 
designed to facilitate conversation and discovery. Stay tuned for more 
information on future speed networking events and how you can join!

2020 marked an exciting year for DBC’s Webinar Series with both Amy 
Goodson, MS, RD, CSSD, LD and Dawn Jackson Blatner, RDN, CSSD, LDN 
leading two three-part webinar series for DBC members. Throughout the summer, 
Amy Goodson discussed “Pivoting Your RD Career: Consideration, Steps and 
Skills to Succeed” with the webinar topic revolving around career planning 
and professional skills including strategy communications, contracting, and 
negotiations. And throughout the fall, Dawn Jackson Blatner led her webinar 
series titled “Deliver with Dawn: Communication Skills That Get Your Point 
Across” covered building communication skills, message development, delivery, 
presentation appeal, what not to wear in video conferencing/broadcast and how 
to dress your background when filming from home
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DBC EXECUTIVE COMMITTEE

DUSTIN REED  
MS, RD 

Delegate, Diversity and Inclusion Liaison, and 
Virtual Workshop Coordinator

“At first COVID-19 didn’t affect me a whole lot as I’ve 
worked from home the last couple of years. However, 
as the situation progressively got worse, our business 

needs were changing by the minute. Whether it be client 
requests, materials that were allowed or not allowed to 
go to patients, or how we even interact with hospital 

staff and serve them food our business was constantly 
adapting. I believe that I am more agile and flexible than 

ever to be successful in our new environment.”

How has COVID - 19 made you more adaptable in your professional career?

JENNIFER SEYLER  
MBA, MS, RDN 

DBC Chair

“2020 has provided me an opportunity to adapt and re-
prioritize, which means my career has taken a backseat to 
my family needs. I am fortunate that Elmhurst University, 

where I am a professor, has given a variety of teaching 
options, which allows me to record my lessons during the 

weekends. This allows me time to focus on being there 
for my children and their school needs.”

NEVA COCHRAN  
MS, RDN, LD, FAND 

Secretary

“While I have worked 'from home' or remotely for 
30 years, COVID19 had taken this to another level 

entirely. From virtual meetings to book studies to social 
gatherings, it keeps be focused on a screen all day 

long. And I’m as busy as ever doing webinars, videos 
for clients and even my first-ever cooking demo and 

presentation via Zoom for my sorority alumnae chapter’s 
August kick-off event. What is obvious is, even if we 
are all isolated working in our homes, we still need to 

connect and have human interaction maybe  
even more than before.”

RAYONA BAKER  
RD, LD 

Chair Elect

“Our team went from 15 to 7, therefore, additional duties 
were distributed regarding the analytical process, 

product engagement, keeping the sales team informed 
on industry and regulation changes and how to assist 

their customers be successful without in person 
appointments. Personally, improved effectiveness 

through virtual meetings, finding solutions for folks 
that don’t have virtual capability. Increased engagement 

with project development from home office internal 
and external resources. It has been nice not driving on 

average 800 miles per week and not being in a hotel 2-3 
nights per week which was typical pre COVID 19 to work 

with our sales team and customers.”
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NIKKI NIES  
MS, RD 

Membership Chair

“During this COVID season, the word flexible has come 
to have a new meaning. Gone are the days where I can 
plan weeks or even months in advance or rely on face 
to face meetings to build rapport. I continue to brush 

up on reading people’s nonverbal cues and I have been 
stretched to think out of the box of how we can creatively 

use Zoom and all of its capabilities to increase and 
maintain engagement.”

How has COVID - 19 made you more adaptable in your professional career?

TORI SCHMITT  
MS, RDN, LD 

Education Chair

“When COVID-19 freed up time in my schedule, I 
channeled my energy into a passion project I’d been 
putting off. I developed my first e-book on prenatal 

nutrition with a portion of the sales supporting  
pregnant women in need.”

NICOLE ARCILLA  
MS, RDN, LDN 

Marketing and Communications Chair

“As a food service dietitian, the pandemic has created 
a lot of uncertainty in my role and job duties, but as 

my team and I have transitioned to remote work, it has 
also been a great opportunity to collaborate and think 

creatively of how we can best serve our guests virtually. 
The flexibility in work hours has also allowed me the 

opportunity to work on a side online nutrition business 
where I advise other clinics on their wellness programs 

and also focus on gut health as a means to improve 
energy and mood.”

CALLIE TROUTMAN  
MPH 

Student Chair

“I graduated, interviewed, and started a job during 
COVID. While it certainly hasn’t been easy onboarding 

and learning a new role at a new company with new 
coworkers remotely, this process has shown me that it is 
possible! I think overall we are all learning what we are 

capable of and how our roles can be adapted to  
a virtual environment.”
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AMANDA IZQUIERDO  
MPH, RD, LDN 

Creative Content Co-Chair

“COVID-19 has created a deeper sense of empathy 
among those I work closely with - whether it’s dealing 

with an internet outage or kids at home - we’ve all seen 
each other a little more up-close-and-personal this 

year, and it’s allowed me to better understand that our 
professions are just one small part of each of us. I feel 

lucky that I’ve been able to work from home for the past 
7 months and with that has come more flexibility in my 

workday, but also adapting to calls or emails that may fall 
out of the typical workday.”

How has COVID - 19 made you more adaptable in your professional career?

ADRIAN BOUTLER  
MS, RDN, LDN 

Take 5 Editor & Creative Content Co-Chair

“It can be difficult to build rapport and capture interest 
while doing a nutrition consultation over the phone. 

However, I have made adjustments to ensure my service 
is still effective. This has given me the opportunity to 
improve my communication skills in areas I did not 

depend on as much prior to COVID-19. Instead of using 
body language, I have been more thoughtful of my word 
choice and the way I convey motivational interviewing 
techniques. Regardless of the challenges, I continue to 

grow as a professional and I am still capable of providing 
a meaningful service that changes lives for the better.”

GEORGIA ROUNDER  
RDN 

Business Insights Editor

“The past year navigating COVID-19 has taught me the 
importance of both staying present in my everyday work 
life and practicing patience when plans change or veer 

off course. I’ve found that when I embrace change, rather 
than fear it, I can be much more flexible and adaptable in 
my professional career and take on new opportunities.”



REBECCA FRABIZIO  
EXECUTIVE ADMINISTRATOR - DBC, 

ACADEMY OF NUTRITION AND DIETETICS 
rfrabizio@eatright.org


