
Dear DBC Members:

For many, FNCE® is a 
crazy busy time—for me 
included. But it’s also 
a time to celebrate all 

the relationships and friendships that 
have been generated over the years, 
and a time to create new ones. For 
those members who attended FNCE® 
in Atlanta, I hope you were able to join 
us at our Networking Event at Nikolai’s 
Roof—it was an amazing night, and  
we raised almost $1,300 for the 
Academy Foundation! I also enjoyed 
meeting many of you at the DBC booth 
and running into you in the expo or in  
the hallways.  

This issue focuses on the topic of  
‘Future Trends in Business and Com-
munications’ and I encourage you to 
dive in with a healthy appetite to learn 
about Business and Communications 
Insights for the RD provided in Torey 
Armul’s article on Page 3-4. 

What business and communications 
trends have you noticed lately – either  
at FNCE® or as part of your daily life? 
Please share them via our Facebook 
page or tweet about them using the 
hashtag #DBCDPG so that we can 
compile and share! 

I’ll close by sharing a FNCE® story: 
while working the DBC booth at the 
DPG Showcase, a current DBC member 
came up to me and said, “I’m here to 
learn about how I can maximize my 
membership in DBC.” What a great 
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question… I encourage all of you to ask 
this of yourself as well. Some suggestions:

•  Get Involved: volunteer for some of 
our great committees or run for an 
elected position. 

•  Get Smarter: take advantage of DBC’s 
webinar series and register for the 
2015 Communications Camp. 

•  Get Connected: join us on any of our 
social media platforms; meet with and 
network with other members, or sign 
up for our Mentor Me program—either 
as a mentor or mentee.

Our year is off to a great start! Please join 
me in keeping the momentum going by 
getting active in this great DPG to really 
maximize all that Dietitians in Business 
and Communications has to offer…

Warmest regards,

Erin DeSimone, MS, RD, LDN
2014-2015 DBC Chair

Erin is an Associate Partner at FoodMinds, 
a food and nutrition consulting company 
that specializes in food, beverage, nutrition, 
health and wellness communications. A 
registered dietitian by training, Erin has 
almost 20 years of experience in develop-
ing, implementing and managing health 
and nutrition-related marketing programs 
for health professional, thought leader 
and consumer audiences. Erin has been 
active in DBC for more than 17 years and 
is currently Chair of DBC. (edesimone@
foodminds.com; LinkedIn).



Attending the Food & Nutrition  
Conference & Expo™ (FNCE®) is always 
an amazing experience. It’s a chance 
to see old friends and colleagues 
and an opportunity to build new 
business relationships with industry 

professionals. DBC held a fabulous networking event 
on Saturday evening at Nikolai’s Roof at the Hilton 
Hotel. Delicious food. Great conversations. And a selfie 
corner! Here’s one with Erin DeSimone and myself!

FLY – released earlier this year; free to 
$9.99; Fly lets you easily and creatively edit 
video directly from your iPhone. This one 
is one of my favorites – perfect for creating 
professional looking videos.

https://editonthefly.com/ 

My full review: http://www.foodandnutrition.org/Novem-
ber-December-2014/Fly/

Steller – Free. iPhone. Most of us can use a little help 
with storytelling. This app lets you tell a story with images, 
creative text and filters. 
https://steller.co/

My Full Review: http://www.foodandnutrition.org/Novem-
ber-December-2014/Steller/

Inbox – Free. Apple and Android. *Brand spanking new* 
Currently invite only. This app from Google has a clean, 
user-friendly design and allows you to organize and clear the 
clutter from your inbox using the mobile app or web access.  
Snooze messages to reappear at a set time in the future. Pin 
messages to keep them at the forefront. It only works with 
Gmail for now.
http://www.google.com/inbox/

Mailbox – free. iPhone and Android. This app from Drop-
box has been around for at least a year but it continues to 
improve. Mailbox lets you easily  file away emails until you 
actually need to deal with them. It lets you declutter your 
inbox with a simple swipe and learns your behavior to make 
the process even easier.

http://www.mailboxapp.com/

http://www.foodandnutrition.org/November-Decem-
ber-2014/Mailbox/

Snapseed – free. iPhone and Android. It’s not a new app but 
with the increased focus on food photography and blog-
ging, Snapseed helps you de ver gorgeous photos without 
an expensive camera.  Among other things, It can brighten 
dark restaurant photos and bring out the colors in landscape 
photos that appear too dark. 

Website: https://support.google.com/
snapseed/#topic=3110872

By: Elisabeth D’Alto, RD, LDN / @daltonutrition

Marisa Moore, MBA, RDN, LD 
Consultant and Contributing Editor for Food & Nutrition Magazine
Owner, Marisa Moore Nutrition

Letter from the Editor
5 Must-Have Apps for RDs in 
Business and Communications
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Elisabeth works as a Retail Dietitian with ShopRite in 
Maryland. She provides consumer education through 
individual consultations, group classes, and community 
outreach. She also owns D’Alto Nutrition, LLC, www.dalto-
nutrition.com, a nutrition communications and consulting 
company. Elisabeth resides near Baltimore, Md. and can 
be reached at elisabethrd@gmail.com.

Tech Bytes Corner

h

With the holiday season upon us, I thought the fall 
issue would be best suited as a “trends” issue as we 
close in on the year’s end. It will provide some insight 
on business and communications trends for 2015 as 
it relates to the registered dietitian nutritionist. Also, 
Marisa Moore highlights some key apps for business 
and communications nutrition professionals. And 
remember, you can stay current and up-to-date by at-
tending the DBC Communications Camp from January 
15-17th in Lake Las Vegas, Nevada! This 2 ½ day jam-
packed agenda can be seen by clicking here. For more 
information about the Communications Camp, see 
page 7-8. We hope to see you there!

Best,

Elisabeth D’Alto, RD, LDN
DBC Newsletter Editor
2015 DBC Communications Camp Chair

http://www.dbconline.org/page/communications-camp


By: Torey Jones Armul, MS, RD, CSSD / @ToreyRD

Each new year brings a 
natural opportunity to 
take stock of our personal 
and professional lives 
and establish goals for an 

even brighter new year. 

The coming of 2015 also serves as an op-
portunity to analyze emerging industry 
trends that support professional growth 
and success. For registered dietitian 
nutritionists (RDNs), particularly those 
working in business and communica-
tions fields, these industry trends cannot 
be ignored.  

If utilized effectively, these three trends 
can significantly grow a business or 
brand, improve communications skills 
and raise the credibility and public 
awareness of the dietetics professional:     

•  Social Media

•  Personalization & Prioritization of   
    Communications

•  Health Technology

Social Media

Social networking will continue to 
dominate the fields of marketing and 
communications in 2015 and beyond. 
Social media is not a new trend for 2015, 
but it’s not going away anytime soon. In 
fact, the number of users and amount of 
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Personalization & Prioritization of 
Communications

Living in the age of technology doesn’t 
mean that our voices should be formal 
and robotic. Let your personality shine 
through in social media, blog posts, client 
emails and business calls. Many of the 
world’s most successful entrepreneurs 
agree that ‘being yourself’ is one of the 
biggest secrets to success.  

Thankfully, not every RDN is the same. 
The dietetic profession must be diverse 
and eclectic to reach and meet the needs 
of a diverse and eclectic society. Accentu-
ate what makes you different. Are you 
always shopping for a sale? Enjoy creating 
recipes? Love kitchen shortcuts? Create 
content to fit your personal interests, and 
you’ll naturally attract followers that share 
similar interests.  

Authenticity is another buzzword for 
2015. As Forbes magazine stated, “Au-
thenticity is the new black.” An authentic 
voice, whether coming from brands, 
companies or individuals, is critical for es-
tablishing trust and building relationships 
online. If your social content feels forced, 
it’s probably lacking in authenticity. 

Do a quick gut check: Is your online voice 
similar to your offline voice? If you’re 
not sure, take a look at your personality 

Future Trends Leading into 2015:
Business & Communications Insights for the RDN

Continued on page 4

time they spend on social media sites 
continues to rise. 

For RDNs in business and communica-
tions, a strong social media presence 
is a must-have for recruiting clients, 
building brands and ultimately raising 
the credible, evidence-based voice of 
dietitians on health and wellness topics 
and public health issues.     

Younger generations, especially, are in-
vesting significant amounts of time on 
social networks. A 2013 survey found 
that 18-34 year olds reported spend-
ing 3.8 hours a day on social networks, 
more than the other 35-49 and 50-64 
year old age groups surveyed.1

To affect change in younger popula-
tions, dietitians must be plugged into 
these social networks. Our profession 
cannot promote health and nutrition 
messages without meeting people 
where they are…on Facebook, Twit-
ter, Instagram and yet-unknown social 
media platforms. 

Commit to posting on social networks, 
whether it’s blogging, uploading short 
YouTube videos or participating in twit-
ter chats. The hallmark of social media 
is relationship building and engage-
ment, so ask questions, encourage 
comments and welcome a two-way 
dialogue. Frequent activity is another 
important aspect in retaining a social 
following. 

Even as social media itself is no longer 
new, expect to see social media plat-
forms change and evolve in the coming 
years. When it comes to social net-
working, “The only constant is change.” 
Remain open to new technologies 
and experiment with emerging social 
platforms. As always, watch where your 
target audience is spending their time 
so you can extend your brand and busi-
ness opportunities accordingly.  
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By: Torey Jones Armul, MS, RD, CSSD
Future Trends Leading into 2015: Business & Communications Insights for the RDN
Continued from page 3

and your role within your family and 
circle of friends. Are you goofy? Serious? 
Sentimental? Sarcastic? Let this inner au-
thentic voice drive your social media and 
business marketing communications.  

Effective communications can be time 
consuming, so let 2015 be your year of 
prioritization. Prioritize your time by fo-
cusing on just one or two areas or social 
media platforms, which may be more 
effective in building relationships and 
gaining followers than posting irregularly 
on multiple platforms. 

How do you choose where to devote 
your time? First, match your audience 
and your content to your social media 
platform. Where do your clients spend 
their time? Survey data reveals younger 
people tend to favor Instagram and Twit-
ter, while Facebook is skewing slightly 
older. Pinterest users are primarily fe-
male, and YouTube draws more milleni-
als than any TV cable network. 

Second, consider the type of content 
you’re creating. Recipes make up 30% of 
Pinterest pins and are also hugely popu-
lar on YouTube. LinkedIn users are more 
likely to read tips on workplace wellness. 
And Twitter is the place for short-and-
sweet health tips and nutrition news. 

Third, choose a platform that you enjoy 
using. It sounds obvious, but personal 
enjoyment will help reinforce your com-

mitment to regular posting and thus 
should help guide your priorities.

Digital Health Technology

The average American spends 41 days a 
year on their mobile device, according 
to a 2014 study from Flurry Analytics. 
That’s nearly 3 hours per day. 

Another 2014 study found that 70 per-
cent of people use mobile apps to track 
daily calorie intake and physical activity.2

Health technology can be a phenomenal 
ally for dietitians working with clients or 
growing a business. Health apps are usu-
ally best learned by experience, so try 
testing out free health and fitness apps 
on your mobile device. You can also 
stay current by reading online reviews 
and articles and listening to your client 
experiences. 

Forget the 24-hour dietary recall. Ask 
your clients to share their real-time 
health data before or during a counsel-
ing session. Link profiles on health-track-
ing websites or send text messages to 
clients offering tips and encouragement 
throughout the month. 

Clients, health companies and food 
manufacturers are going digital, and 
RDNs should be paving the way. Health 
technology can make our jobs easier, 
too. Create a list of free fitness apps 

Torey Jones Armul, MS, RD, CSSD, is a 
registered dietitian nutritionist and award-
winning communications professional 
from Chicago. She also serves as a national 
media spokesperson for the Academy of 
Nutrition and Dietetics. Armul works in 
consulting and private practice, where she 
counsels adults on food and fitness, perfor-
mance nutrition, weight management and 
emotional eating.

References:
1. 18-34 year olds spend 3.8 hours a day 
on social networks, per 2013 survey. 
Ipsos Open Thinking Exchange (Ipsos 
OTX), January 2013. 

2. 70 percent of people use mobile apps 
to track health behaviors, per 2014 study. 
Mobiquity, Inc. ‘Get Mobile, Get Healthy: 
the Appification of Health & Fitness.’ 
Final Report, April 2014.

to share with clients who don’t know 
how to start a fitness routine. Suggest 
a barcode-scanning app to help people 
navigate the grocery aisle. Recom-
mend renal diet recipe apps, or help 
your diabetic clients track their blood 
sugar and carbohydrate intake on their 
mobile devices.  

While many of the business and 
communications trends may not be 
uniquely new to 2015, they make 
ongoing trends bigger, better and more 
effective than ever before. Dietitians 
should continue to hone their social 
networking and digital technology skills 
to meet their own professional goals 
and, even more importantly, address 
the health needs of future generations. 

h

http://ipsos-na.com/news-polls/pressrelease.aspx?id=5954
http://www.mobiquityinc.com/get-mobile-get-healthy-appification-health-fitness-infographic


Are you following DBC 
on Facebook, Twitter and 
LinkedIn? If not, you’re 
missing out! Be sure 
you’re up to speed on all 
of the latest DBC hap-
penings, educational and 
networking opportunities, 
member accomplishments 
and tips to enhance your 

business and communications skills. 
We’ve been working to evolve our social 
media presence based on best practices 
in the rapidly evolving social media 
space, and thought we’d share some of 
what we’ve learned and observed as 
we’ve been exploring how to make the 
most of these platforms to communicate 
with our members. Some of our key 
learning’s include:

•  Visual content is king – In this 24/7 
media world, attention grabbing visu-
als and photos cut through the clutter. 
Some analysis suggests that visual 
posts generate up to 94% more views 
with the addition of visual elements. 
We tried this out successfully with our 
DBC Selfie Corner contest at the FNCE® 

Networking Event (check out the pho-
tos at #DBCATL14), and will continue 
to share more photos and visuals!

•  Ask questions – Posing questions to 
your followers is a great way to drive 
engagement. Most people naturally 
want to be helpful and share their 
knowledge and expertise, so don’t be 
afraid to ask for expert opinions, either 
by posing a question to all followers 
or reaching out to individuals directly 
by tagging them in your tweets/posts 
with a specific question or request.

•  Follow the 80 / 20 rule  - No one 
wants to hear someone  (person or 
organization) talk about themselves 
all the time– and that applies to social 
media too. It’s definitely OK (and 
recommended!) to share all of the 
great things you’re doing, but balance 
it out by sharing articles from others 
you admire, industry news, interesting 
articles, interacting with and com-
menting/retweeting on others’ posts.

We’ll be implementing these and other 
tips as we continue to enhance our social 
media communication. Thanks to all 
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Andrea Carrothers, MS, RD / @acarrothersRD   Julie Alessi Pappas, RD / @JuliePappas_RD

Get Social with the Marketing and Communications Team!

Andrea is a vice president at Porter  
Novelli Public Services, where she pro-
vides strategic nutrition communications 
counsel to a wide variety of clients within 
the global food practice. She has more 
than 10 years of experience developing 
and leading nutrition education pro-
grams, and specializes in the translation 
of science into influencer and consumer 
outreach initiatives. While she is cur-
rently blog-less, she can be reached on 
Facebook, LinkedIn and on Twitter at 
@acarrothersRD.

Julie is an Account Supervisor at Food-
Minds, a food and nutrition consulting 
company that specializes in food, bever-
age, nutrition, health and wellness com-
munications. Julie has spent nearly five 
years in food & nutrition public relations, 
specializing in consumer communica-
tions, media relations, digital strategies 
and influencer activations. Connect with 
Julie [email: jpappas@foodminds.com or 
linkedin]

I never considered myself 
a business person. I 
majored in journalism and 
communications in college 
in part so I could avoid all 

those boring, yet scary, business classes I 
thought I’d never need. Same thing when 
I became an RD. It was somewhat of a 
rude awakening when I started working 
in food and nutrition public relations and 
learned that I would have to manage 
budgets, handle billing, lead teams, and 
market myself and my company.

Despite all that, I still wasn’t even think-
ing of myself as a business person. I’ll 
even let you in on a little secret: when I 
joined Dietitians in Business and Commu-
nications, I was drawn by the “Communi-
cations” part of our name. 

But the times, as they say, are a chan-
gin’ for all of us. I eventually embraced 
my business role and understood how 

everything I did impacted that bottom 
line. And those skills did me well when I 
started my own business this past year. 
And I’m not alone. So many RDs are rec-
ognizing, the critical need for business 
and managerial skills, that it became 
one of two mega-issues taken up by the 
House of Delegates during its pre-FNCE® 
meeting. 

Needless to say, I’m excited to lead DBC 
at such a critical time. We’ll continue 
our mission to empower members to be 
food and nutrition leaders by enhancing 
their business, marketing, and commu-
nication skills. We plan on accomplishing 
that mission with a session at next year’s 
FNCE® on developing your sales sense 
even if you’re only selling yourself; by 
helping students get more internships 
in business settings; supporting HOD 
actions on the mega-issues and involving 
more students in the leadership of our 

Ilene is the principal of I ON FOOD, Inc., a 
communications consulting firm servicing 
the food industry. For 15-plus years, Ilene 
has created communications strategies for 
leading food organizations. I ON FOOD’s 
specialties include corporate reputation, 
brand building, influencer support and me-
dia relations. Ilene holds a masters degree 
in nutrition from Columbia University and 
a bachelors degree in journalism from New 
York University. 

DPG so that we can ensure our future 
leaders get more of the skills they need. 
And, of course, we’ll continue with our 
robust webinar series and our bi-annual 
Communications Camp. 

And what we’ll focus on most of all is 
making “business” seem a lot less scary. 
If this journalist turned RD turned PR 
person turned business owner could 
learn how to create and balance a 
budget, so can we all.

By Ilene V. Smith, MS, RD/ @IleneSmithRDWhat’s Ahead for DBC in 2015-16

that have been following and engaging 
with us, and hope to connect with many 
more of you throughout the year!  

https://www.facebook.com/pages/Dietitians-in-Business-and-Communication-DBC-DPG/158027854214763?fref=ts
https://twitter.com/dbcdpg
https://www.linkedin.com/groups/Dietitians-in-Business-Communications-DPG-1076937?gid=1076937&trk=vsrp_groups_res_name&trkInfo=VSRPsearchId%3A137989021407166808287%2CVSRPtargetId%3A1076937%2CVSRPcmpt%3Aprimary
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During the 2014 Fall HOD Meeting, two 
mega issues were discussed that have a 
significant impact on DBC DPG. 

Dialogue on Business and Management 
Skills: A motion to establish a task force 

to review all of the HOD input to determine a plan to 
assist members and students with building, enhancing 
and utilizing skills and knowledge related to business 
and management.  It is an opportunity for DBC to offer 
their expertise and experience to develop and enhance 
business and management skills for the profession. 
(Proposed Task Force members: Dietitians in Business and 
Communications; Management in Food and Nutrition 
Systems; School Nutrition Services; Clinical Nutrition 
Management; and Food and Culinary Professionals)

The second mega-issue: Current Practice Issues: 
Preceptors and Supervised Practice Positions. Delegates 
brainstormed solutions to increase supervised practice 
experience positions, especially in non-hospital settings; 
and solutions to increase the number of preceptors. The 
motion: communicate all of the input generated by the 
dialogue to ACEND, CDR and NDEP for their consideration 
in addressing these two critical issues facing the 
profession. Creation of non-traditional supervised practice 
experiences may open more opportunities for students 
and interns to interact with DBC members who work in 
non-traditional settings.

These motions are currently under deliberation and 
review, with voting taking place November 13-18. I will 
report results through the DBC communication channels.

In September, our DBC Business Essentials  
Webinar series kicked off with the first in  
a two-part series on using social media to  
the max. 

Jennifer Sawyer, Wholly Guacamole’s “Head 
Guac Squad Squaker,” presented “Managing Social Media 
to Build Your Brand and Following.” Jennifer gave tips on 
effectively using several social media platforms to stand out 
in a saturated social media world. No worries if you missed 
it. The recording is available for members in the Educational 
Resources section of the DBC website.

Our November social media topic was “Building Your Business 
with LinkedIn.” Social media strategist Teresa Pangan, PhD, 
RDN, sole proprietor of Social Media - More with Less, offered 
advice on taking an active and systemized approach to maxi-
mize career-building through this sometimes underutilized 
platform. She covered options within the platform, such as set-
ting up automatic personalization triggers, as well as psycho-
logical insights and research to help users become more active 
and engaged members of the LinkedIn community. Again, look 
for the webinar recording in the Educational Resources section 
of the DBC website.

Save the dates for two more skill-building webinars in 2015:

•  Wednesday, February 11: Interpreting and Communicating 
Science and Research

•  Wednesday, April 8: Building a Strategic Business Plan and 
Analyzing Its Success 

These FREE webinars and continuing education hours are 
a terrific DBC membership benefit. Please invite non-DBC 
members to join our webinars, too!

House of Delegates Report Education Update
By: Mary Lee Chin, MS, RD By: Diane Quagliani MBA, RDN, LDN

DBC Education Committee Member

Mary Lee Chin specializes in significant food issues and 
nutrition trends, working with commodity food groups and 
food industry on nutrition education initiatives. She speaks 
on some of the most provocative food topics of today: 
genetically modified foods, environmental and sustainability 
issues and alternative sweeteners, exploring science while 
respecting individual philosophies. Aware that many divisive 
and emotional food issues ignite a firestorm of debate, she 
advocates moving from polarizing rhetoric to open and 
professional dialogue. Mary Lee reaches businesses, non-
profits and health professionals, and has served as an expert 
witness on food related issues in federal and legislative 

Diane is a food, nutrition and health communications consultant 
and president of Quagliani Communications, Inc., in Western 
Springs, IL. She develops an array of targeted, science-based 
communications for major food companies and associations. 
Before striking out on her own in 1998, Diane worked on 
the nutrition team at Burson-Marsteller public relations in 
Chicago. Diane co-authored the Academy practice paper on 
Communicating Accurate Food and Nutrition Information, and 
served for six years as an Academy media spokesperson in the 
Chicago market.

h
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By: Elisabeth D’Alto, RD, LDN

Lake Las Vegas, Nevada  -  January 15-17th, 2015 
Click here to view the agenda and registration details.

DBC’s 2015 Communications Camp will 
attract up to 150 registered dietitian 
nutritionists from across the U.S. who are 
eager to learn the latest skills, trends and 
information related to communications 

and business. Over the course of three days, attendees 
will be able to engage in lectures, panel discussions 
and breakout sessions led by top experts in our field.

Continued on page 8

The DBC Communications Camp Planning Committee 
has created an agenda that is interactive, engaging, 
and includes a variety of topics that are timely 
and relevant for our profession. Be sure to mark 
your calendars and save the date for the DBC 
Communications Camp being held in Lake Las Vegas, 
Nevada on January 15-17, 2015. 

Session Title

Dan Barber, Senior Partner & General Manager/
Global Food & Agribusiness Lead, FleishmanHillard
Jennifer Seyler, MS, RD

Jean Storlie, MS, RD

Paula Lawrence, Founder of Keynote 
Academy and Executive Director Dress for 
Success Southern Nevada

Thursday, January 15th

Speaker(s)

Optional Workshop:
Messages That Matter –    
Making the Most of Media Interviews

Optional Workshop:
Wallflower or Dancer? Finding Your 
(Nutrition) Rhythm in Personal Storytelling

Opening Keynote Speaker

Opening Reception & Networking Event

Friday, January 16th

Public Relations & Communications Panel Discussion:

The Public Relations Revolution:   
Navigating the New World as Nutrition Experts

Peggy O’Shea Kochenbach, 
MBA, RD, LDN

2015 DBC Communications Camp Update

http://www.dbconline.org/page/communications-camp
http://www.cvent.com/d/64q3gt/6X 
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Continued from page 7

2015 DBC Communications Camp Update

By: Elisabeth D’Alto, RD, LDN

Session Title

Friday, January 16th

Speaker(s)

Where Nutrition Meets Marketing:   
RDs in PR Agencies

The Other Side of the Fence:   
Corporate PR Opportunities for RDs

Beyond the Pitch:       
The Inside Scoop on Building Relationships with Editors

Dietitian Disclosure Dilemma 
– The Business & Ethics Behind 
Communicating Corporate Ties

Getting Social Media Messages 
Right to Engage Your Audience

Talk to Strangers:     
Ditch the Pitch and Keep it Authentic

Going to the Source:    
Understanding and Applying Consumer 
Insights on Nutrition Influencers

Public Relations & Communications Panel Discussion:

Breakout Sessions:

Jennifer Seyler, MS, RD

Nicki Briggs, MS, RD

Karen Ansel, MS, RDN, CDN

Rachel Begun, MS, RDN

Regan Jones, RD

Rebecca Lindberg, MPH, RD

Teresa Ambroz, MPH, RD, LD

Jean Caton, MS, MBA, RD

Karen Ridley, PhD

Patricia Felt-Gunderson, 
MS, RDN, LDN

Becoming a Nutrition Detective: 
Critically Reviewing Research and 
Communicating Science

Dominick Alexander, PhD, 
MSPH

Gail Frank, PhD, RD

Embrace Your Voice and Be Heard in 
Today’s Food Conversation

Jaime Schwartz, MS, RD

Kim Essex, SVP, Director, North America 
Food Practice, Ketchum

Saturday, January 17th



The future trend in DBC’s membership 
is diversity. Today, as never before, 
membership mirrors the diversity of job 
settings available to our profession. There 
are, as expected, members working in 
business, industry and communications, 

and there are just as many members who work in clinical 
settings, consultation and community. This growing 
diversity is a reflection of the need of business skills in 
all settings of work. This very need created the House 
of Delegates Mega Issue during FNCE® 2014– What is 
the value of business and management skills in your 
practice area? Feedback by members strongly supports 
the need for business and management skills. They felt 
that RDNs need to be able to market themselves and 
their skills, and to manage employees and to understand 
the cost of recovery of costs for their service. The 
following are a few of the summaries of responses to the 
question:

Q: What is the value of business and management skills 
in your practice area?

One delegate’s summary response by members 
represented:

Overall - Response was highly positive for the need 
for RDNs to be proficient and strong in business 
or management skills. Many RDNs currently work 
in management roles and there is desire by hiring 
managers for new RDNs to obtain these skills. 
Approximately 70% of respondents said entry-level 
RDNs do not have sufficient business or management 
skills. More than half of our respondents said that 
business or management skills are important for the 
career position they desire.

A second delegate’s summary response by members 
represented:

a. Staff management skills 

b. Contract negotiations and management 

c. Budget development and management 

d. Consult services—business management in 
general 

e. Community partnership development and 
maintenance 

f. Sustainability and strategic planning skill
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Future Trends in Membership
By: Terri Raymond, MA, RDN, CD

Summary of 15 members in one state: 

1. What is the value of business and management skills in 
your practice area?

All the respondents agreed that dietitians must develop 
business and management skills in their practice areas. 
They saw the value in this by elevating our profession 
amongst the health care team, increased salaries, greater 
respect and overall greater satisfaction with job.

2. Do you currently have a management position?

Nearly all the responders currently held a management 
position.  They seemed most interested in this topic and 
wanted to be sure the newer clinically based practitioners 
realized the importance of having the management/
business savvy and skill sets.

If yes, do you have formal training in business and 
management?

Most of the business owners and managers of food 
service departments said they got most of their training 
On the Job.

Did your undergraduate/graduate work leading to 
registration include business or management course work?

Yes, most said they had some course work but very 
limited and very dated by today’s standards.

It is clear from these responses and many more that 
business skills are necessary for a well-rounded successful 
career. DBC offers opportunities for members to gain 
these skills through education, webinars and seminars, 
mentoring and networking. We know that RDN’s want 
and need business and communications skills let’s be 
sure to let them know where to find them – Dietitians in 
Business and Communications DPG!

Terri has worked in dietetics and business for more than 30 
years. Currently she owns and operates a consulting busi-
ness, employing more than 30 registered dietitians, serving 
healthcare and business clients in the Pacific Northwest. 
Previously she worked in contract food service as President 
for a regional corporation of 750 employees with clients in 
five western states. Terri has been active in DBC for more 
than ten years. She is currently membership chair and is also 
serving as the Academy Foundation’s Chair.
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Wouldn’t it be great if mentors were 
really just surrogate fairy godmothers? 
While they may not be wearing 
glistening gowns, or appear from thin air, 
mentors are waiting and available to you 
as a DBC member.    

With your membership, you are in a position to exploit 
the benefits of a mentor program that is flexible, 
forward-thinking, and tailor-made to fit your needs.  In 
today’s fast-moving, ever-changing career environment, 
DBC believes it’s more important than ever to provide 
programs that embrace creative and innovative 
solutions for career seeking dietitians.  Mentor Me 
with DBC is a perfect example of such a program. DBC’s 
online directory of mentors puts you in the driver’s 
seat to self-match with a virtual mentor. On the flip 
side, offering yourself up as a mentor is as simple as 
indicating so on your online DBC profile.   

By: Becki Holmes, RD / @bholmes17 

So, when was the last time you asked for help?    

You might think that asking for help is a sign of 
weakness; however, I challenge you to consider this 
a skill.  Fine tune this craft, check your ego at the 
door, and learn how to ask for help. It’s the first step 
in finding a perfect mentor.  In the absence of actual 
fairy godmothers, find yourself a close second in DBC 
mentoring network.

Becki is Director of Scientific and Regulatory Affairs at Red 
Bull North America. Prior to joining Red Bull, Becki led the 
Global Regulatory and Nutrition team at Starbucks Coffee 
Company. In addition to executing regulatory and scientific 
programs, Becki has served integral roles in the develop-
ment and implementation of mandatory and voluntary 
policies pertaining to the food and restaurant industries 
including trans fat, sodium, menu labeling, and caffeine 
initiatives. Becki also serves on the Board of Directors for 
Nutritionix, a nutrition software company.      

h

http://www.dbconline.org/members/member-login.cfm?goto=%2Fmembers%2Ffindmentors%2Ecfm
http://www.dbconline.org/page/mentoring
http://www.dbconline.org/page/mentoring
http://www.dbconline.org/members/member-login.cfm?goto=%2Fmembers%2Ffindmentors%2Ecfm
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Erin is an associate partner with Food-
Minds. She is a nutrition communications 
specialist and brings nearly 20 years of 
experience in developing, implementing 
and managing health and nutrition-related 
marketing programs for health professional, 

thought leader and consumer audiences. Erin also has 
extensive experience creating nutrition education materials, 
educational symposia, presentations, workshops and expert 
advisory panels.

Prior to joining FoodMinds, Erin was a manager at Burson-
Marsteller for 10 years, where she worked with clients such 
as Ross Products Division, Kellogg’s, Lipton, McDonald’s 
Corporation and the National Cattlemen’s Beef Association. 
Erin is an active member of the Academy of Nutrition and 
Dietetics and is a former president of the Chicago Nutrition 
Association and currently the Chair of Dietitians in Business 
and Communications.

Ordinary to extraordinary, this is what Erin does for her 
clients. Erin is calm, unassuming while continually learning 
and creating the perfect strategy & plan for her clients. How 
does she do it while raising twins in the “windy city’? Let’s 
find out…

A day in the life of Erin DeSimone:

How does your day begin at home?  Early! Waking up my 
twins, making sure they have a good breakfast, getting 
them out the door on time, exercising, then at my desk 
working by 8 am.

Fill in the blank: You would turn around and go back home 
if you forgot your laptop. 

Fill in the blank: You get to the office and the first thing you 
do is unpack. 

What app do you check constantly throughout the day? 
If I’m traveling, then I’m checking the United app to make 
sure flights are on time. if not, my to-do list app to make 
sure I’m not forgetting anything. 

Everyone is squeezing the most out of each day, do you 
usually take lunch or is it a “working” lunch – checking 
personal emails, facebook, etc? 

Always a working lunch – even if I go out to lunch with 
colleagues we are usually working! 

What is the most important skill to have in   
your position?  

I have three: organizational skills, multi-tasking skills and 
being flexible!

How do you stay up on trends? What are some of your 
favorite resources?  

My colleagues at FoodMinds – everyone is great about 
sharing an interesting article, tweet or observation that 
keeps me plugged in.

How much traveling do you do? 

Too much these days – probably 2-3 times/month. 

Are those days more or less productive and why? 

Definitely less productive, although I have to admit I look 
forward to plane time to catch up on work reading.  

In what ways does technology support your travel days? 

Internet on planes is a huge time saver.  

What is a “must have” item when you travel?  

Almonds

It is getting late and time to head home, what are you 
doing on that commute home? 
Driving and probably listening to the radio to begin decom-
pressing from work.

And finally, time for you, well almost – how do you 
wind down in the evening?   

Hang with my children for a few hours, then I usually end up 
back in front of my laptop working once they go to bed. 

What are some of your favorite stress-relief strategies?   

Changing gears and going for a walk – while the thought 
of not doing work can be even more stressful, it helps 
tremendously and when you get back to your desk the stress 
is measurably lower.  

How has DBC helped you in your career?   

Amazing resource, amazing members – couldn’t be prouder 
to be a part of and help lead this DPG!

Lastly, what advice do you have for RDN’s venturing into 
the world of Business and Communications? 

Start with an internship – paid or even unpaid – to see if it’s 
right for you – there are many different paths in this field 
and it’s important to find one you love.

Interview conducted by: Terri J. Raymond, MA, RD, CD

A Day in the Life Of...Erin DeSimone, MS, RD, LDN
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DBC Members at FNCE® Atlanta 2014

a dietetic practice group of the 
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*Chair
Erin DeSimone, MS, RD, LDN   
edesimone@foodminds.com 

*Chair Elect 
Ilene Smith, MS, RD  
ilenesmithrd@gmail.com

@IleneSmithRD

*Past Chair
Kathy Wilson-Gold, MS, RDN, LD   
kathleen_wilson_gold@campbellsoup.
com

@kathywilsongold

*Secretary
Elaine Farley-Zoucha, RD, LD, LMNT 
ezoucha@eznutritionconsulting.com

*Treasurer
Linda Roberts, MS, RD, LDN 
lroberts@rdoffice.net  

*Delegate
Mary Lee Chin, MS, RD
Maryleechinrd@gmail.com 

Sponsorship Team Chair
Karen Payne Schwartz, MS, RD 
karenpayne26@yahoo.com 

 

*Nominating 
Rita Storey Grandgenett, MD, RD, LMNT, 
FAND   
rdassociatesmi@gmail.com 

Katie Ferraro, MPH, RD, CD    
Katie@ingrainhealth.com 

Membership Team Chair 
Terri J. Raymond, MA, RDN, CD 
tjraymond@aol.com
@RaymondTerri

Marketing & Communications  
Team Chair
Andrea Carrothers, MS, RD 
andrea.carrothers@porternovelli.com
@acarrothersRD

Education Team Chair
Sarah Woodside, MS, RD  
sarah.woodside@kellogg.com  

Academy DPG Relations Manager:
Susan DuPraw, MPH, RD 
sdupraw@eatright.org

DBC Office:
Barb Pyper, MS, RD & Jan Oliver, RD  
dbc@quidnunc.net / @DBCDPG

Marketing & Communications Team 
Members:  
E-Update Editor
Torey Jones Armul,MS, RD, LDN, CSSD  
toreyjones@gmail.com
@ToreyRD

E-Newsletter Editor 
Elisabeth D’Alto, RD, LDN
elisabethrd@gmail.com
@DaltoNutrition

Social Media & Trade Show
Julie Alessi, RD  
Julie.alessi@gmail.com 

@JuliePappas_RD

Nominating Team Member:
Katie Ferraro, MPH, RD, CD   
Katie@ingrainhealth.com  

Membership Team Members:
Terri Raymond, MA, RDN, CD
tjraymond@aol.com 
@RaymondTerri

Mentoring
Becki Holmes, RD    
becki.holmes@gmail.com
@bholmes17 

Trade Show Networking
Julie Alessi Pappas, RD 
Julie.alessi@gmail.com
@JuliePappas_RD

Sponsor Team Members:
Lisa Poggas, MS, RD 
lisapoggas@centura.org

Education Team Members:
Diane Quagliani, MBA, RDN, LDN  
dquagliani@aol.com  

DBC Communications Camp Chair
Elisabeth D’Alto, RD, LDN   
elisabethrd@gmail.com 
@DaltoNutrition

2014-2015 DBC Executive Committee  (* = Voting Member)
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DBC is  grateful  to acknowledge the support of  our valued 2014-2015 sponsors

AMBASSADOR LEVEL

LEADER LEVEL

PATRON LEVEL

DRIVEN BY TASTE, POWERED BY SOLUTIONS.

AWAY FROM HOME DIVISION


