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SURVEY INFORMATION 

• Two requests to be on Leadership Team 

• # of participants = 107 – 122, pending the question 
o Majority of members have been a dietitian, and have been in the field of 

business, marketing and communications for 20+ years 

• Free Student VW Registration = Eight names 

• $150 Incentive = 95 names  

• Survey open for one week (closed Nov. 13, 2020) 

 

MEMBER QUOTES 
“DBC is the most 
valuable DPG I have 
been in and the 
engaging content and 
valuable information is 
great. Thank you for 
making the DPG 
valuable!” 
 

“Thank you to the 
entire DBC team for 
your work!” 
 

“Thank you for taking 
input!” 
 

“I love this group. I 
have been a member of 
several DPGs over the 
years, and this has 
been the most valuable 
group thus far. Thank 
you for all that you 
do!” 
 
 
 
 

 



DBC 2020/2021 MEMBER SURVEY RESULTS     

 

3 

 
 

SUGGESTED ACTION BASED OFF RESULTS 

• Continue to enhance and promote DBC member benefits with 
feedback from members and strategic alignment 

o Members ‘Agree’ or ‘Strongly Agree’ that DBC meets their expectations, BUT… 
o Members are more ‘Neutral’ to ‘Agree’ when it comes to DBC being essential to 

their professional success 
o Majority of respondents plan to renew their DBC membership. Two responses 

noted not getting enough for the membership and the other not being aware 
of the benefits. 

 

• Continue with the two pilot Masterclass in 2020/2021 term 
and build Masterclasses into the 2021/2022 term 

o Majority of member respondents ‘approve’ of the current updated Strategic 
Foundation 

o “Masterclasses” received the top “Interest” rating in relation to other proposed 
DBC member efforts  

 

• Continue with education levels, networking, grants and 
FNCE® plan as currently outlined within the 2021/2022 Plan 
of Work  

o Members see education and ‘marketing’ from DBC as the most valuable 
benefits, followed by networking, grants, then FNCE® 

o Educational Webinars, Virtual Workshops, Education Toolkits and Newsletter 
CPEU Articles rated as the “Most Valuable” DBC member benefits 

o Members top desired Spheres include ‘Communications,’ ‘Critical Thinking 
and Decision Making,’ Business, Industry, and Product Development and 
Marketing,’ and ‘Leadership and Advocacy,’ followed by ‘Ethics and 
Professionalism’ 

o Members value all FNCE® efforts, with the “Networking Event” topping the 
chart (NOTE: This was the week before FNCE® to help differentiate and ‘get’ 
members before they were rundown from FNCE®) 
 

• Continue evaluating providing a CoT with Virtual Workshops, 
with the “Tony Simons” VW being a pilot 

o “CoTs” received the second top “Interest” rating in relation to other proposed 
DBC member efforts 

 

• Consider implementing the “Affiliate Speakers Grant” program 
within 2020/2021 term; if not, make sure it is in the 2021/2022 
plan 

o “Affiliate Speakers Grant” received the third top “Interest” rating in relation to 
other DBC member efforts 

o Nov/Dec is typically the time for Spring Conference calls for speakers 
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• Be prepared to implement “In-Person Networking Grants” as 
soon as time permits 

o “In-Person Networking Grants” received the fourth top “Interest” rating in 
relation to other DBC member efforts  

 

• Consider developing ‘Mastermind Groups’ within DBC 
membership → maybe a new or advanced 
education/networking opportunity 

o A suggestion as a new potential DBC effort 

 

• Consider increasing the frequency of Take-5 to every three 
weeks within the 2020/2021 term 

o Majority of respondents desire weekly communications from DBC 
o The Take-5 Newsletter is the sixth “Most Valuable” item to members, behind 

education efforts 
 

• Consider maintaining a virtual presence at 2021 FNCE®  
o Majority of respondents didn’t attend FNCE®, but those who did found the 

Networking and Discussion Sessions to be most valuable as compared to the 
showcase efforts 
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SURVEY DATA 
 

Members ‘Agree’ or ‘Strongly Agree’ that 
DBC meets their expectations, BUT, 

members are more ‘Neutral’ to ‘Agree’ 
when it comes to DBC being essential to 

their professional success.  
 

 

 
 

Members are ‘Satisfied’ or ‘Very Satisfied’ 
with the revised Strategic Foundation 
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Members are ‘Somewhat’ to ‘Very 
Interested’ in all potential new member 

benefits → Additional ideas include 
Mastermind Groups  
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Members see the education and 
‘marketing’ from DBC as the most valuable 

benefits, as compared to networking, 
grants and FNCE® 

 

 
 
About a quarter or respondents marked "LinkedIn Posts," and "Mentor Me Program" as 
Not Applicable. Suggests they don't leverage that channel and program. Note: Valuable' + 
'Very Valuable' was at 51% for the Mentor Me Program. 
 
 

Members value both networking options, 
but “In-Person Networking” more than 

“Virtual” 
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Members value all provided grants, with 

the FNCE® Registration ranking 1st 
 

 
 
 

Members value all FNCE® efforts, with the 
“Networking Event” topping the chart  
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Members desire weekly communications 

from DBC → this was also seen in the past 
two member survey results 

 

 
 
 

Members top desired Spheres include 
‘Communications,’ ‘Critical Thinking and 
Decision Making,’ Business, Industry, and 
Product Development and Marketing,’ and 
‘Leadership and Advocacy,’ followed by 

‘Ethics and Professionalism’  
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Members shared that they are either 
‘Somewhat’ to ‘Very Interested’ in learning 

more about all mentioned soft skills   
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Majority of respondents didn’t attend 
FNCE®, but those who did found the 

Discussion Sessions to provide the most 
value 

 

 
 

Majority of respondents plan to renew their 
DBC membership 

 

 
 
Two responses noted not getting enough for the membership and the other not being 
aware of the benefits. 
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Majority of members have been a dietitian, 
and have been in the field of business, 
marketing and communications for 20+ 

years  
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The larger DBC member group that 
completed the survey, are 1st year 

members, followed by those who have 
been members between 1 and 4 years 

 

 

 
 
 
 
 
 

 

 

 


