
   

 

 

 
 

Guidelines for Industry Donors and Sponsors 

 

The Academy of Nutrition and Dietetics Foundation is the only charitable organization devoted exclusively to 

providing a public benefit through nutrition and dietetics.  Affiliated with the Academy of Nutrition and Dietetics, 

the Foundation is an independent 501c3 public charity and is funded by grants, donations and sponsorships, not 

member dues.  The success and impact of its programs and services can be attributed to the generous support of 

its donors and sponsors.     

 

The Foundation has a long history of support from the food industry and industry foundations. The Foundation 

was originally established to meet the philanthropic needs of Academy members and to support much needed 

scholarships for dietetics students.  One of the Foundation’s earliest campaigns was an all industry supported 

scholarship effort.   

 

The Foundation’s vision is a world where all people thrive through the transformative power of food and 

nutrition.  Focusing on four key initiatives – scholarships, awards, food and nutrition research and public 

education – the Foundation is dedicated to its mission of through philanthropy, empower current and future food 

and nutrition practitioners to optimize global health.  Through its core principles, the Foundation supports: 

 Integration of research, professional development and practice to stimulate innovation and discovery 

 Collaborations to solve the greatest food and nutrition challenges now and in the future 

 System-wide impact throughout the food, well-being and health care sectors 

 Elimination of all forms of malnutrition globally 

 Expansion of workforce capacity, capability and the contribution of food and nutrition practitioners 

 Accountability through transparency and fiduciary responsibility 

 

In its relations with industry donors and sponsors, the Academy Foundation is mindful of the need to avoid a 

perception of conflict of interest and to act at all times in ways that will only enhance the credibility and 

professional recognition of the Foundation in its role as a public charity.  The Academy Foundation’s procedures 

and formal agreements with external organizations are designed to prevent any undue influence particularly where 

there is a possibility that donor or sponsor self-interest might conflict with sound science or the Foundation and/or 

Academy policies and philosophies.     

 

General Requirements for Acceptance of Industry Sponsors: 

1. Align with Foundation’s strategic concepts. 

2. Compatible with the Foundation’s mission. 

3. Editorial control of all content in materials bearing the Foundation name maintained by Foundation. 

4. Show clear separation of Foundation messages and content from brand information or promotion. 

5. Do not endorse any particular brand or company product, including no commercial use of the name and 

logo that would diminish that value or damage that reputation. 

6. Include relevant facts and important information where their omission would present an unbalanced view 

of a controversial issue in which the sponsor has a stake. 

7. Provide for full funding by the sponsor of all direct and indirect costs associated with the project. 

 

In addition to full disclosure of funder support in all presentations, publications, calls for applications, etc, the 

Foundation makes public through its annual report all Industry donors.  The Foundation does not permit the free 

use of Foundation content in publications or websites where the result of the content and name is to help the 

publication or website increase circulation or sell advertising, subscriptions or products. 

 

The following represents the review process for industry donors and sponsors. 

 



   

  


