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Overview

• Who is UAH?
• Who can tell your story?
• Teach the communicators who you are.
• Share your message often.
• Watch the Communicators amplify your message!





Who people think communicators are….

… What we actually do everyday.



Who can tell your story?
• Writers
• Researchers
• Videographers
• Photographers
• Graphic Designers
• Web Designers
• Social Media
• Special Events
• Subject Matter 

Experts

Get to know your University Communications Team!



Teach them who you are, what you do, and your story

• Schedule a meeting with them to introduce yourself and the 
team.

• Invite them on a tour of your facility.
• Explain to them what you want to achieve.
• Make it easy to understand.
• Send them the names of the publications you read and 

conferences that you attend.
• Give them the “heads up” when something major is happening.
• Don’t keep them in the dark!





Standard 
Boilerplate 
Descriptions





Share the Message Often



Watch the amplification happen!



Review
• Get in touch with the Communications team.
• Keep them involved in what you do.
• Prep your subject matter experts to tell the 

story.
• Create your own toolbox of media products 

that can be used. 
• Make sure your stories are included the 

university’s owned publications and social 
media.
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