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We respectfully acknowledge that
our event today is taking place on
the homelands of the Coast Salish
peoples, who continue to steward
these lands and waters as they
have since time immemorial. We
recognize tribal nations and
organizations who actively create,
shape, and contribute to our
thriving community at Seattle
University and beyond
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Effects felt here

Research (outside academia)

Academia

Society, environment,
economy etc

Thank you, Julie Bayley, U. Lincoln
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Article 27

1.

Everyone has the right
freely to participate in the
cultural life of the
community, to enjoy the
arts and to share in
scientific advancement
and its benefits.


https://www.un.org/en/about-us/universal-declaration-of-human-rights
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Collect and Communicate
(= evaluate) the evidence of
impact

Effects felt here

Research (outside academia)

Academia

Society, environment,
economy etc

Thank you, Julie Bayley, U. Lincoln
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Knowledge Impact

S

Knowledge mobilization helps make
research useful to society by supporting
engaged scholarship from inception to
impact.
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Impact Planning Impact

(= KMb strategy) o Assessment (=

HOW Wi—fA“f

Knowledge Impact

Knowledge mobilization Outcomes statement
strategy Impact assessment
Pathway to impact Evaluation

Impact strategy
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Impact Planning
(= KMb strategy)

HOW

Knowledge mobilization
strategy

Pathway to impact
Impact strategy
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HOW [knowiedge Movilization o WHAT
Activity Output Outcome
Impact
Co-production Dissemination Uptake Implementation A
| |
L e e e e e e e e e

Diagram copyright © Dr. David J.
Phipps.
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Co-produced pathway to impact

ACADEMIC RESEARCHER

CO-PRODUCTION
PARTNER

Research Dissemination Uptake Implementation IMPACT
Benefits Benefits Benefits Benefits
* New knowledge *+ Publications » Validation of research * Research informed
+ Deeper/new partnerships s Presentations at «  Policy/practice trainees policy, practice, service > tal,
+  Academic trainees conferences * New research questions for end users ‘health benefits for
o New methods *  Workshops o Contextualization of & New research questions end beneficiaries
« New tools *  Social media strategy research * Policy/practice trainees * Changed public
o New research questions + Media release « technology license +  New program funding awareness, beliefs
+ IPincluding patents . best pra(.:does established + New product developed e New research
and brought to market questions

¢ Changes in programs

i i i
v A v
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Request for support
for a knowledge mobilisation
translation strategy

N,
.
- .
g .
- .

#fnowledge broker askin,
whether specific KMb
training on KMbstrategy o
velopment is requiregs” proposal, information on
- competition being applied
for

Knowledge broker
reviews information
provided, learning about
specific research project and
funding opportunity

!

Knowledge broker
reviews and edits
document(s) and/or
composes written material

S,
N,
S

-
+*Knowledge broker asks

whether partnership
development support is
~. required

-
-

Knowledge broker
ts (proposal

Knowledge broker follows
up with researcher
to discuss and explain
strategy, answer questions,
revise as necessary

¥

strategy meets best practices,
standards and grant requirements
~> include in grant application

Legend:

====== York KMb Unit
= NeuroDevNet KT Core

with edits, letter of support
(if applicable), meeting

invitation for discussion) to
researcher for review

Figure 1: Process flow for knowledge mobilization grant support
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Five Elements of a Knowledge
Mobilization Strategy

1. Partners/Audiences

2. Goals V (often not co produced

3. Activities ¥V \ (focus on
dissemination

4. Impact Assessment X

5. Budget X/\ (underestimated
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1,878

submissions including:

y

N X} S
HH A
76,132 185,594

number of
UK universities
whose research

was assessed 6,781

impact case studies
expert
sub-panels
reviewed the
submissions

The overall quality of submissions was judged, on average to be:

414 | 43% | 14% | 2%

world-leading internationally recognised recognised
excellent internationally nationally
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REF 2014

6,975 impact case studies

149 fields of research

60 impact topics

36 UoAs

3,709 unique pathways to impact
£7,000/REF submission
(estimate)

£246M total cost (£55M for panel
assessment)

£2B funding allocated
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RESEARCH IMPACT CANADA
Impact and Engagement

RESEAU IMPACT RECHERCHE CANADA
Lignes directrices pour les

Case Study Guidelines études de cas sur I'impact

et 'engagement

RESEARCH | TURNING = c
& RESEAU IMPACT | DELA
IMPAZCT | RESEARCH RECHERCHE | RECHERCHE
CANADA | INTO ACTION CANADA | AuACTioN

https://researchimpact.ca/resources/impact-and-
engagement-case-study-quidelines/

https://researchimpact.ca/fr/resources/impact-and-
engagement-case-study-guidelines/
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https://researchimpact.ca/resources/impact-and-engagement-case-study-guidelines/
https://researchimpact.ca/resources/impact-and-engagement-case-study-guidelines/
https://researchimpact.ca/fr/resources/impact-and-engagement-case-study-guidelines/
https://researchimpact.ca/fr/resources/impact-and-engagement-case-study-guidelines/

1. Context: a) History; b) Role; c¢) Inputs; d) were these resources adequate; e)
who had control over these resources?

2. Responsibility: a) Activities; b) Responsibility; ¢) Other roles?
3. Awareness/reaction: a) Aims; b) Beliefs; c) Reaction

4. Engagement/involvement: a) People; b) How were you engaged; c¢) Gaps; d)
Others to engage; e) Others — what if they had been engaged?

5. Capacity/knowledge/skills: a) What capacity/skills did you need; b) did you
have the resources to do so?

6. Changes: a) For you; b) More broadly; c) Unanticipated
7. Impact: a) longer term change; b) Attribution - other factors involved

8. Next Steps: a) Current state — are you still engaged in the project; b) Where to
from here?
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5 Research Impact case study

[nstitution:

Title of case study:

1. Summary of the impact (briefly describing the impact of the research beyond the academy,
see guidelines)

2. Contribution of researchi{and/or expertise Jdescribe the academic{and non-academic,
research and/or expertise tha erpins thegdfMpact, see guidelines)

3. References to the research and/or expertise (maximum of six references that describe the
underlying research and/or expertise)

4. Details of the impact (describe in detail the nature, extent, reach, sustainability, stakeholders
and beneficiaries of the impact summarized in #1 above)

5. Scurces to corrcborate the impact (how do you know this impact occurred — cite data
sources, interviews with stakeholders and researchers, see guidelines)

6. Role of knowledge mobilization Jcontributing to the impact (describe the activities
ertaken by the RIR instifutiof support, communicate and/or enhance the impacts)

,
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Small Groups:
what do you need to collect and communicate the evidence of impact?

1. Context: a) History; b) Role; c) Inputs; d) were these resources adequate; ) who had
control over these resources?

2. Responsibility: a) Activities; b) Responsibility; c) Other roles?

3. Awareness/reaction: a) Aims; b) Beliefs; c) Reaction

4. Engagement/involvement: a) People; b) How were you engaged; c) Gaps; d) Others to
engage; e) Others — what if they had been engaged?

5. Capacity/knowledge/skills: a) What capacity/skills did you need; b) did you have the
resources to do so?

6. Changes: a) For you; b) More broadly; c) Unanticipated

7. Impact: a) longer term change; b) Attribution - other factors involved

8. Next Steps: a) Current state — are you still engaged in the project; b) Where to from here?
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Research Impact case study
&

research illll]ﬂﬂl

nstitution:

Title of case study:

1. Summary of the impact (briefly describing the impact of the research beyond the academy,
see guidelines)

2. Contribution of research({and/or expertise describe the academic {and non-academic)
research and/or expertise thathgderpins thy pact, see guidelines)

3. References to the research and/or expertise (maximum of six references that describe the
underlying research and/or expertise)

4. Details of the impact (describe in detail the nature, extent, reach, sustainability, stakeholders
and beneficiaries of the impact summarized in #1 above)

5. Sources to corroborate the impact (how do you know this impact occurred — cite data
sources, interviews with and , see

6. Role of knowledge mobilization )Jcontributing to the impact (describe the activities
ertaken by the RIR institution_je”support, communicate and/or enhance the impacts)
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