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President’s Letter

Peach State Update

Where does the time go? It’s hard to believe it’s already
autumn. Children have gone back to school and you as an SLA
member have the opportunity for new learning experiences
as well. We have planned several exciting professional development programs, including an appearance by web search
engine guru Greg Notess in October and a joint meeting with
SCIP in November. Also, mark your calendars for the second
Thursday of each month when we’ll be gathering casually at
local watering holes for conversation - no speakers, just enjoyment.

Newsletter of the Georgia Chapter
of the Special Libraries Association

Your board has been actively considering ways to make
involvement with the chapter easier for members. We have
approved a new structure for the chapter with six core committees:
• Member Relations
• Vendor Relations/ Fund-raising
• Public Relations
• Finance
• Programs
• Communications

COMMUNICATIONS COMMITTEE

Three committees (Member Relations, Vendor Relations, and
Public Relations) each focus on the chapter’s primary audiences, while the other three (Finance, Programs, and Communications) each focus on the chapter’s primary functions.
It is intended that each committee will have a chairman plus
enough members to cover both the broad goals and specic
responsibilities of the committee. The goals and responsibilities are broken down into small tasks so no one is overwhelmed by his or her commitment to the chapter. The
Communications Committee is the model for this division of
labor, consisting of:
• Chairman
• Peach State Update (Managing Editor, Advertising
Editor, Events Editor, Production Editor)
• Archives
• WebMaster
Watch for details on the specic goals and responsibilities of
each Committee, and then please consider getting involved.
Speaking of volunteers, the next time you see Gail Stahl, be
sure to say thank you. Why? Gail has served the chapter
tirelessly over many years, most recently in extended terms as
president-elect, president, and past-president. She has done
double duty in each role and been a constant source of knowledge and inspiration to the board and especially to me.
I hope to see everyone soon,
Allison
Allison Evatt | Thomson Dialog | 404-352-0348 |
allison.evatt@thomson.com
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Peach State Update is published four times a year:
March , June, September, and November. Deadline
for submissions is the 15th of the month prior to
publication. Contributors should submit materials to
the managing editor.
Documents may be submitted as Word les or in Rich Text Format; graphics
should be submitted in jpeg or tiff les. For advertising
rates, contact the advertising editor.

Chair & Managing Editor, Peach State Update
Deanna Morrow Hall
Bio-Lab, Inc., a Chemtura Company
1735 N. Brown Road
Lawrenceville, GA 30043
Phone: 678-502-4097
Email: deanna.hall@chemtura.com
Advertising Editor
Lori Critz
Library & Information Center
Georgia Institute of Technology
Atlanta, GA 30332
Phone: 404-385-4392
Email: lori.critz@library.gatech.edu
Photo Editor
Joanne Tobin
Library & Information Center
Georgia Institute of Technology
Atlanta, GA 30332
Tel 404-894-1395
Email: joanne.tobin@library.gatech.edu
Production Editor
Elisa Lewis
McKenna Long & Aldridge
303 Peachtree Street NE
Atlanta, GA 30308
Phone: 404-527-8425
Email: elewis@mckennalong.com
WebMaster
Rod Bustos
Pullen Library, Georgia State University
100 Decatur Street SE
Atlanta GA 30303-3202
Phone: 404-651-2185
Email: rbustos@gsu.edu
The Special Libraries Association assumes no responsibility
for the statements and opinions advanced by the contributors
to the association’s publications. Editorial views do not
necessarily represent the ofcial position of the Special
Libraries Association. Acceptance of an advertisement does not
imply endorsement of the product by the Special Libraries Association.
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Treasurer’s Report
SLA-Georgia chapter balances continue to steadily increase. Here are the mid-year reports led with SLA headquarters for the last three years:

5/31/2004

5/31/2005

5/31/2006

Operating Account

$7,502.58

$9,947.55

$13,905.24

Reserve Account

1,350.61

1,362.12

Total

8,853.19

10,059.57

1,388.10
15,293.34

At the chapter’s August 2 Board meeting, we agreed to investigate the use of PayPal for chapter event payment
based on results from its “test use” at our Spring luncheon featuring Rebecca Vargha.
Please contact me with any comments or questions related to the chapter’s nances. (See also my article on Benji,
Stepping Up and You, page 4)

Ernie Evangelista | Federal Reserve Bank of Atlanta | 404-498-8927 | Ernie.M.Evangelista@atl.frb.org

Committee Report :
Nominating Committee Appointed
President Allison Evatt has appointed the Nominating
Committee, whose members are:
• Gail Stahl (past president)
• Heather Morgan
• Sally (Grifn) Cook.
Our Chapter will need a new President-elect and a
Treasurer to take ofce effective January 1, 2007. We
will vote on the nominated slate of ofcers at our annual
Holiday event in December.
Please send your suggestions for nominations of SLA
Georgia Chapter members to anyone on the Nominating
Committee:
Gail Stahl stahl.gail@bcg.com
Heather Morgan heather.morgan@factiva.com
Sally Cook sally.cook@turner.com

Peach State Update
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Benji, Stepping Up and You
[And how this relates to nominations for the position of Chapter Treasurer]
Have any of you seen the summer Fox contest, “So You Think You Can Dance?” If so, then you know that
Benji Schwimmer was voted America’s favorite dancer in the nale. The show’s popularity could, in part, have
contributed to the $40 million box ofce gross receipts (as of August 20) of the movie, “Step Up,” in which the
two lead characters, a classically-trained ballerina and a rebellious “street” dancer seize their collective chance
to partner together to make it big.
Though the rewards may not be as lucrative as in the aforementioned dance events, SLA Georgia offers such
opportunities for “making it big” in the information industry. In the coming months, members can choose to step
up and accept a nomination for such Board positions as Treasurer. After ve years as chapter treasurer, it’s
time for me to pass on the torch carried by my predecessors: Barbara Frolik, Roger Glenn, Irene McMorland,
James Tarbox and Terry Bennett. Though times, technologies and procedures may have changed, the treasurer
continues to oversee chapter nances. As described in the SLA Web site, this function includes the following
responsibilities: budgeting, cash management, cash receipts and disbursements, bank account reconciliation,
purchasing, accounting, asset management and records retention. If you’ve already mastered any or all of the
above skills, then this position should be a breeze and gives you a chance to apply your skills. If not, then this
position presents a worthwhile learning and professional development opportunity.
In either case, our new chapter treasurer will not work in a vacuum. She or he can draw upon the following
resources: the Georgia chapter Board of Directors, SLA’s other unit treasurers through our community of practice
(COP), SLA headquarters staff including Chief Operating and Financial Ofcer Nancy Sansalone, our chapter’s
newly-created Finance Committee and, of course, the former treasurers named above. You’ll also benet from
the treasurer information found on the SLA Web site and the use of Quicken to record expenses and generate
necessary reports.
In fact, it was Irene McMorland, now a part-time colleague at the Federal Reserve Bank of Atlanta, who ushered
the chapter’s nancial records into the computer age which she admitted was just as well “because my handwriting
in no way compares to that of my predecessors.” Irene reected on her treasurer position as one “of honor and a
pleasure.” I believe that any SLA ofcer would share Irene’s sentiments.
There are many good personal and professional reasons for becoming chapter treasurer. I’d be glad to answer any
questions you may have and hope that you’ll step up and rise to the challenge.

Ernie Evangelista | Federal Reserve Bank of Atlanta | Ernie.M.Evangelista@atl.frb.org | (404) 498-8927
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Special Libraries Association
Georgia Chapter
Calendar

2006
Date
14
Sep.

Day
Thursday

Time
6 p.m. –
8 p.m.

12
Oct.

Thursday

6 p.m. –
8 p.m.

13
Oct.

Friday

9a.m.11a.m.

9 Nov.

Thursday

6 p.m. –
8 p.m.

5 Dec.

Tuesday

6 p.m. –
9 p.m.

Cost
Free
(pay for what
you
consume)
Free
(pay for what
you
consume)
Free to
SLA/GA
members;
$10 for
others

Location
La Madeleine French Bakery &
Café
35 W. Paces Ferry Rd., NW
Atlanta GA 30305
The Angel
426 W. Ponce De Leon
Atlanta GA 30030

Directions
West of the intersection
of Peachtree and West
Paces Ferry Roads
404-812-9308
Outdoor patio
rendezvous – weather
permitting
404-687-5299

Free
(pay for what
you
consume)
$20 SLA-GA
members;
$25 for
others

Park Tavern Brewery & Eatery
500 Tenth St. NE
Atlanta GA 30309

At Monroe Dr.
404-249-0001

Resurgens Plaza Bldg.
945 E. Paces Ferry Rd., NE
Atlanta GA 30326

Parking:
-945 E. Paces Ferry
Road entrance to deck;
Level 4 – Visitors;
-free MARTA lot
adjacent to building
404-760-2776 [front
desk at the Resurgens
Bldg.]

SLA-GA Annual
Holiday Party

Twist Restaurant
3500 Peachtree Rd., NE
Atlanta GA 30326-1222

404-869-1192

After-Work
Networking

Smith’s Olde Bar
1578 Piedmont Ave.
Atlanta GA

404-875-1522

After-Work
Networking

Twain’s Billiards & Tap
(Decatur)
211 E. Trinity Place
Decatur GA

404-373-0063

After-Work
Networking

Main Boardroom
Spencer Stuart Associates
945 E. Paces Ferry Rd., NE,
Suite 2600
Atlanta GA 30326

Program
After-Work
Networking/ Annual
Fall Networking
Get-Together
After-Work
Networking

Speaker

Advanced Web
Searching: Tips &
Techniques
(see details
elsewhere in this
issue)
After-Work
Networking

Greg
Notess

2007
11
Jan.

Thursday

6 p.m. –
8 p.m.

8 Feb.

Thursday

6 p.m. –
8 p.m.

8 Mar.

Thursday

6 p.m. –
8 p.m.

Free
(pay for what
you
consume)
Free
(pay for what
you
consume)
Free
(pay for what
you
consume)

“Brown Bags Gear Up for 2007” If interested in hosting, please contact Clara Williams at 770-521-4900, x3026, cwilliams@admin.atl.devry.edu

“Brown Bags Gear Up for 2007” If interested in hosting please contact
Clara Williams at 770-521-4900 x3026, cwilliams@admin.atl.devry.edu

Peach State Update
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Continuing Education Opportunity: Noted Web Guru to Address SLA-GA
Date:

13 October 2006

Time:

9 a.m. - 11 a.m.

Session Title:

“Advanced Web Searching: Tips & Techniques”

Session synopsis:
Explore new and unusual search capabilities of the primary search engines used
to navigate the Web. This lecture exposes advanced Web-search strategies and techniques. With a focus on
Boolean, adjacency, eld searching, limits, and other special features, Google is compared with Yahoo!, MSN
Search, Ask Jeeves, Live.com and other specialized databases.
Speaker bio:
Greg R. Notess is the founder of Search Engine Showdown
<http:/searchengineshowdown.com> and an award-winning author, consultant, and frequent conference speaker.
Greg is a reference librarian at Montana State University. In recent years, he has been invited to speak at conferences such as Internet Librarian, Computers in Libraries, the Special Libraries Association Annual Conference,
Web Search University, and events in Montreal, Stockholm, London, Copenhagen, Sydney, Zagreb, and India.
He is a three-time Information Authorship award winner and writes the “On the Net” and “Internet Search Engine
Update” columns for ONLINE magazine. His latest book, Teaching Web Search Skills, was published in August
2006 by Information Today Books.
Location: main boardroom
SpencerStuart Associates
945 E. Paces Ferry Rd., NE, Suite 2600
Atlanta, GA 30326
Phone:

404-504-4400

Parking: Please use free Marta lot adjacent to building on E. Paces Ferry Rd.
Cost:

6

Free to SLA-GA members, $10 for others
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2006 SLA Annual Conference - Baltimore MD June 11-14
report by Brian P. McGreevy
Becoming A Value-Adding Information Professional”
Mary Ellen Bates, Wednesday, 14 June 2006

• Don’t just dump a long block of text on the user.
Make the output user friendly.

Link to presentation slides: http://www.batesinfo.com/
2006-sla-value.pdf

• Use the special output features of the online services. Create customized attractive output formats.
Users may not know that this is possible, so educate them.

Provide ANSWERS not just INFORMATION. [Information
isn’t perceived as valuable.]
Need to nd out what clients will do with the information
or research they request.
Be sure you know not only what your client wants, but
WHY and in WHAT CONTEXT.
Make sure the deliverable is easily digestable (usable).
1. Highlight the good stuff
2. Extract the good stuff from Web or for-fee
resources.
3. Create template for repeated use.
Perform data analysis during the research process: take
notes on results of search, for example, what’s not found
on the topic. Or: What were the eight most important
things I learned about this subject [this can lead to a
distilled Executive Summary].
Research Request Form link (Dialog is source):
http://quantum.dialog.com/training/workshops/
addingvalue/infopeer_research_request_form.pdf
Don Hawkins, columnist, Information Today
Blog posting summarizing M.E.Bate’s presentation:
http://www.infotodayblog.com/2006/06/becomingvalue-added-information.shtml
Transcript:
Those who search for and provide information, particularly for a fee to others must consider how value can be
added to their products. Clients will be much more motivated to become repeat users of services if the output is
user friendly. Frequent speaker Mary Ellen Bates outlined
some ways of adding value.
It is important to get a different mindset and examine how
you appear to your clients. At a minimum, are you as user
friendly as a search engine? If there is no added value to
your services, there is no perceived value to your clients.
Here are some of Mary Ellen’s suggestions for adding
value to your information products:

Peach State Update

• Find and use the hidden commands of search
services. Most of them are not readily obvious on
web-based interfaces. The searcher can determine
what gets printed and in what order.
• Design your own format to save yourself time
cleaning up output. DataStar has WebCharts and
(new) ReportAid, which creates title pages and
tables of contents, and formats all articles automatically.
• Use RTF, XML, and/or HTML output.
• Think about how you can extract meaning from a
database. For example, instead of simply looking
up data on a single company, make a report to
compare data on companies.
• Add value to Web content. Look for “informationdense” les that have charts, graphs, or analysis.
(One way to do this is to limit your search to les
with the .xls extension.) A useful rule of thumb is
that if a le is information-dense, it is probably not
formatted in plain HTML.
• Look for sources your client does not have or know
about (public records, phone research, podcasts,
wikis, etc.)
Information about the information is often extremely
useful to clients, who often want to know how something has changed over time. For example, BlogPulse’s
http://www.blogpulse.com/trend Trendsearch will tell
you how blogging activity on a topic has changed
over time. Google Trends http://www.google.com/
trends watches search word trends over time and also
maps news articles on topics and explains why there
are spikes by providing links to news stories (which can
help in preparing for a search in a fee-based service by
suggesting time periods limitations for searches).
Furl http://www.furl.net/ is one of Mary Ellen’s favorite
web sites. It can export bibliographies in different formats so they do not look like standard search results.
You can keep the page up to date using Furl.

September 2006
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-------------------------------------------Here are some useful post-processing strategies:
1 Don’t just download a dump of data. Highlight the
good material and extract it.

“New Web Tools”
Gary Price & Jean Tyburski
Monday, 12 June 2006

2 Use Excel to generate charts and graphs and
make something that people can visualize.

link to Price’s tools:
http://www.freepint.com/gary/sla06new.html

3 Always write a cover memo, table of contents,
and executive summary.
4 Make the information as non-dense as possible.
5 Brand everything. Seal the results in a PDF
le, and put them in a distinctive cover. Hiring a
graphic designer to produce a format and logo for
your service is money well spent. To get branding
ideas, look at the formatting of market research
reports.

Link to Tyburski’s tools:
http://www.virtualchase.com/trainers/
web_tools_2006.html
Brian P. McGreevy | SpencerStuart | 404-804-4484 |
bmcgreevy@spencerstuart.com

Finally, here are some useful tools:
• Shorten URLs with SnipURL http://snipurl.com/ or
http://www.digbig.com/
• Copernic Summarizer http://www.copernic.com/en/
products/summarizer/index.html is useful for starting
to analyze a report. One can give it the original data
and it will produce the summary. Several options are
available.
• NewsBlaster http://www.newsblaster.com/ (still in
beta testing) performs a similar function. It extracts
words from articles and indicates where it found them
in the original material.
• Dialog has a workshop on adding value,
the literature is available on its training, Web
site http://quantum.dialog.com/training/workshops/ad
dingvalue/ . Also see Dialog’s “Successful Searching”
documentation http://support.dialog.com/searchaids/
dialog/ for information on the Report and UserDened Output capabilities.
Mary Ellen’s presentations are always very practical,
useful, and information-dense, and this one was no
exception. The complete presentation will soon be
available on her http://www.batesinfo.com/.
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2006 SLA Annual Conference - Baltimore MD June 11-14
report by Ernie Evangelista
SLA 2006 was a productive conference featuring a
wide range of information industry topics. This report
summarizes my activities during the meeting.
Through their workshop, “Service Planning: Design &
Portfolio Management,” Jones and Dysart compared
library services and products to an investment portfolio
that should often be reviewed and rebalanced. Furthermore, they validated the practice of cutting back
or even eliminating library services and products no
longer valued by customers.
To determine which services and products to scale
back, we should:
• Graph our products and services using the axes,
Strategic Organizational Fit and Client Value/
Interest. Reevaluate items plotted on the lower
end of each axis.
• Categorize customers by information-seeking
behaviors so that we better understand how
they work. (Ex. Personas in the Web world.)
• Remember that accessibility to information is
especially important for preferred markets with
regard to delivery channels such as PDAs and
email.
My conference experience reected the following
themes:
• The Future: For librarians and the information industry

• Useful Web sites
o Customized search engines: Firefox, Rollyo
o Dynamic mapping: Ask, Loki, Supertour, Terray
o Blog searching: Ask, Bloglines
o Customized search engines: Firefox, Rollyo
o Dynamic mapping: Ask, Loki, Supertour, Terray
o Dynamic searching: Surfwax, Look Ahead
o Multimedia searching: Podscope, SearchforVideo, TV Eyes
o E-Books: Amazon, Ebrary, University of Pennsylvania
o Others: Newspaper Image Archive, Customized
Google

And of course, I enjoyed reconnecting with colleagues,
talking to vendor representatives about their products,
sharing best practices with SLA’s Nancy Sansalone
and other SLA treasurers, touring such interesting
sites as the National Aquarium and Oriole Park at
Camden Yards and exploring the neighborhoods of
SLA’s host city, Baltimore.
Ernie Evangelista | Federal Reserve Bank of Atlanta |
404-498-8927
Ernie.M.Evangelista@atl.frb.org

Information professionals face an uncertain
future. With the upcoming retirement of many
public and school librarians, some worry that
there are NOT enough new librarians to take
their place. Despite this positive outlook for the
future of the profession, librarians continue to
work in fear of losing their jobs to computer
programs, automated processes or outsourcing.
• The Future of Technology
Keynote speaker Walt Mossberg claimed that
personal computer use has peaked and that
wireless devices and television are emerging
information devices. Mossberg also shared
these observations:

o The Internet is a grid that we plug into.
o Search (Google, Microsoft, Yahoo!, Alta Vista) is
a tremendous democratizing force.
o Other factors affecting Web use include copyright
law, anonymity and the general community.

Peach State Update
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2006 SLA Annual Conference - Baltimore MD June 11-14

(L-R) Incoming Chapter President, Brian McGreevy and
Marilyn Pahr network during dinner with Georgia Chapter
members

(L-R) Laura Stabler, Michael Garry and Irene Strongin-Garry enjoy
pre-conference Chapter dinner
10
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2006 SLA Annual Conference - Baltimore MD June 11-14

(L-R) Marilyn Pahr and Sally Grifn Cook at Chapter dinner

(L-R) Ilene Strongin-Garry and SLA outgoing President Pam
Rollo

Peach State Update
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2006 SLA Annual Conference - Baltimore MD June 11-14

Ilene Strongin-Garry accepts Factiva
Leadership Award at Conference

(L-R)Belinda DeLisser and Julie
Schein hand out Georgia peanuts
from Cadence Group exhibit booth
12
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2006 SLA Annual Conference - Baltimore MD June 11-14

Keynote Speaker, Gwen Il, addresses
Conference attendees

Peach State Update
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AWARDS
NY Times Librarian of the Year Award
Nominations for the sixth annual New York Times Librarian
Awards are now being accepted. The awards will honor 21
public librarians. A link to the nomination form is at NJLA.org
and at the New York Time’s Community site. Added bonus
for procrastinators: this year, you can submit the entire nomination online. The deadline for all nominations is September
15, 2006. Nominate a wonderful colleague today!
In addition, The Times will accept nominations of academic
librarians working in university and college libraries for the
NY Times Academic Librarian Awards, which will honor
three librarians who are currently working in university libraries. Nominations from college and graduate school students,
faculty and staff will be accepted in September and October
of this year. More information about the program will be
posted on the Web site in the beginning of September.
Winners of both the public and the academic Librarian
Awards will be announced in The Times in December and
will each receive $2,500 and a commemorative plaque.

Software & Information Industry Association (SIIA) 21st
Annual Codie Awards
Established in 1986, the Codie Awards is the longest-running
awards program in the software and information industry, and
acknowledge the most innovative products and services. The
awards are divided into the following categories:
• Software (29 subcategories)
• Content (13 subcategories)
• Education (23 subcategories)
• Corporate (5 subcategories)
This year, the SIIA received 1,026 nominations from over
500 companies for 71 award categories - surpassing the nominations record set in the 2005 Codie Awards. Winners are
chosen through a combination of peer and journalist review.
The nal round of judging was conducted by members of
SIIA, making this the only peer-review awards program in the
industry. Winners were announced in May 2006.

A committee of high-ranking library professionals is responsible for reviewing nominations and choosing the winners.
Last year, The Times received 1,500 nominations from 47
states, including Alaska and Hawaii.

Link to nalists: http://www.siia.net/
codies/2006/showcase.asp

You may e-mail questions about this program to:
libraryawards@nytimes.com.

Brian P. McGreevy | SpencerStuart | 404-804-4484 |
bmcgreevy@spencerstuart.com

Link to winners: http://www.siia.net/codies/2006/winners.asp

Link to NYTimes with additional information: http://
www.nytco.com/community/librarianawards06.html
Brian P. McGreevy | SpencerStuart | 404-804-4484 |
bmcgreevy@spencerstuart.com
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VOLUNTEERS NEEDED!

Ever thought you’d like to volunteer to help with
SLA Georgia Chapter events, but weren’t sure what
was needed - and didn’t want to over-commit???
There are lots of tasks that don’t require
lots of time - such as:
• Take photos at a meeting
• Write a summary of a program
• Suggest a topic or speaker
• Help to organize a program
• Speak at a program
• Host a program
Yes, successful SLA programs need lots of people but just a little time from each one.
Contact Allison Evatt 404-352-8053 if you would like to
know more.
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