
CapLits
Message from the Chair

Richard Campbell, Chair, PHTD 2014-2015

Back from  
Charm City
I have just returned 
from this year’s SLA 
Pharmaceutical & 
Health Technology 
Division Spring Meet-
ing and can only say 
“Wow!”  The slate of programs in Balti-
more was truly exceptional and reinforced 
my strong belief that the role of informa-
tion professionals within our industries is 
on the rise.  

Just a few years ago the program would 
not have included cutting edge topics like 
data visualization, real world evidence, and 
large scale data analytics.  These represent 
just some of the advanced – and growing 
– work that our members are doing today.  
They are also a testament to our profession’s 
consistent focus on understanding how we 
can drive value for our organizations and 
clients by using new sources of data, new 
technologies and new techniques to answer 
new questions and new challenges.  

We are extremely fortunate to work in a pro-
fession that allows for that type of growth 
and exploration, which is augmented by 
our seemingly innate desire to share what 
we’ve done and challenge each other to go 
further.  It was great to see so many excited 
and energized professionals in one place, 
sharing their best practices with each other.

I left Baltimore with some quickly-applicable 
ideas, some new tools and a strengthened 
network of amazing professionals.  Thank 
you to PHT Division Past Chair Mary Chitty 
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and the entire organizing and planning com-
mittee for putting together such a great event.

Looking for more, “eh?”
Our development- and networking-focused 
programming for members continues in June 
at the SLA’s annual INFO-EXPO in Vancouver, 
Canada.  As always, the PHT Division is work-
ing hard to develop sessions that help us all 
to achieve even more.  A full listing of PHTD 
activities in Vancouver is provided in this issue 
of CapLits.  I hope that many of you will be 
able to join at the INFO-EXPO.  Special thanks 
to our planning chair for this conference, Jeanie 
Fraser, for all of her efforts in creating an out-
standing program.

Answering the call
In the last issue of CapLits, and again at the 
meeting in Baltimore, I talked a lot about my 
goal to increase member participation in the 
PHT Division.  I am happy to report that sev-
eral first-time volunteers have come forward 
to help advance the mission of the division by 
serving on our various committees!  

There are always large and small opportunities 
to participate available, and I encourage you to 
do so.  It is a great way to gain new skills, while 
strengthening your professional network and 
having a lot of fun.  Our division is stronger 
when it has broader perspective and partici-
pation, and a stronger PHT Division is better 
positioned to serve its members’ needs.  If you 
are interested in learning about how you can 
contribute, please contact me directly at chair@
pht.sla.org.  

How we connect
An immediate benefit of the increased divi-
sion volunteers was the establishment of a 
task force dedicated to improving the PHT 
Division website.  This team was formed at 
the open board meeting in Baltimore and is 
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Pharmaceutical & Health 
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2013

Executive Board

Chair: Richard Campbell
Email: chair@pht.sla.org

Chair Elect: Janet Cooper Weiss
Email: jweiss@dsi.com

 Past Chair: Mary Chitty
Tel: 781-972-5416
Email: mchitty@healthtech.com

 Secretary: Cindy Crane
Email: cindy.crane@takeda.com

 Treasurer: Stephen Cox
Email: treasurer@pht.sla.org

The PHT Advisory Council  
is comprised of the Executive Board,  
plus Committee Chairs: 

Advertising Manager: Janet Cooper Weiss
Email: jweiss@dsi.com

Archivist: Paul Ziegler
Email: paul.ziegler@merck.com

Awards Committee Chair: Mary Chitty
Tel: 781-972-5416
Email: mchitty@healthtech.com

CapLits Editor : Praveena Raman
Email: praveena@ramans.org

CapLits Production Editor: Mark Domke 
Email: domkemark@yahoo.com

Career Guidance/Student Relations Chair: 
Rochelle Stern

Email: rcls@novonordisk.com

Employment Relations Chair: Mindy  
Robinson-Paquette

Email: mindy.robinson.paquette@gmail.com 

Fundraising Chair Robyn Smith
Email Robyn.Smith@bsci.com 

charged with providing recommendations for improvements 
to the executive board.

Like any good initiative of this kind, the team is beginning with 
a solid assessment of the site’s current state and of our users’ 
needs.  To that end, you will all soon be invited to participate 
in a survey about the site, how you use it, and how you would 
like to use it.  I encourage you to participate thoughtfully and 
provide input based on what would help you to grow profes-
sionally and connect with our division and its membership.  
Ultimately the site should be “of the members, by the members, 
and for the members,” but the team is counting on your input 
to truly understand what that should look like.

Have a great rest of Spring, and I hope to see many of you in 
Vancouver!
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PHTD Spring Meeting Summaries

CE course – Searching for Clinical Trial  
Results Online 
Instructor: Bonnie Snow

Like opening day of baseball season (3/31/14; Camden Yards, 
Orioles vs. Red Sox), attendees lined up to attend Bonnie 
Snow’s CE session this year. Her session on strategies, pit-
falls and resources used to pinpoint clinical trial data drew a 
very large (and capacity) crowd of 43 attendees, attesting to 
the legendary reputation that has made her an enduring and 
authoritative figure in the pharmaceutical information world.  
Bonnie has been known for her strong, clear-spoken presenta-
tion style that is well-suited to a learning environment and 
showed in the highly-rated session feedback. 

The first half of the course was focused on what to be mind-
ful of when searching in the major biomedical bibliographic 
databases for targeted clinical trial information, MEDLINE 
and EMBASE.  She used a case study search strategy showcas-
ing multiple search terms and their continuous refinements 
to illustrate her points and explained some of the intricacies 
of content, indexing and editorial practice between the two.   
She discussed the many subject headings, sub headings and 
limits that can be used to retrieve clinical trial information and 
that you need to be very mindful of what you select, and that 
you need to carefully review your result set to make sure it is 
delivering accurate records.  

Based on data retrieved from a May 2012 Embase.com slide 
presentation, there are 2,368 unique journals in EMBASE 
and 2,564 unique titles in MEDLINE (although EMBASE is 
now indexing those articles and including them in their data-
base).  Nearly fifty percent of MEDLINE records are derived 
from North American journals, while EMBASE indexes more 

international content – 
82% are from journals 
outside of the United 
States.   EMBASE also 
now indexes confer-
ence information, 
a nice plus, except 
indexing is automated 
so sub-headings are 
not applied. Bonnie 
cautioned that the 
MEDLINE records not 
originally included 
in EMBASE are also 
re-indexed with 
EMTREE terms via 
an automated map-
ping program.  

She spent some time reviewing the controlled vocabulary/
taxonomy of each database, and its pluses and minuses.  MED-
LINE includes just over 27,000 preferred terms compared to 
68,000 preferred terms in EMBASE (of which 31,000 identify 
drugs and chemical substances) which implies your search will 
be more precise. However, Bonnie questioned overall indexing 
practices and accuracy and showed us some examples to illus-
trate inconsistencies.  Only 19 MEDLINE subheadings have a 
direct counterpart to subheadings in EMBASE, which means 
that many MEDLINE articles, when also indexed in EMBASE, 
can be retrieved only by ANDing (rather than linking) major 
descriptor terms in EMBASE, which can lead to some watered 
down, less precise results. Because of this, you are better served 
searching MEDLINE directly to take advantage of the linkage 
between the main heading and subheading. 

There was some audience participation on 
this topic to address “romper searching” 
techniques that can be used in Ovid to 
multi-file search using controlled vocabu-
lary of each database (by way of the USE 
command) and then ORed together. (For 
those interested in more information on 
this topic, please contact your Ovid cor-
porate representative.) Advantages of 
EMBASE indexing – extensive drug sub-
headings such as routes of administration 
can be linked directly to a drug term to 
refine retrieval. (MEDLINE only indexes 
drug administration routes as main head-
ings). In addition there are other unique 
subheadings such as Clinical Trial, Drug 
Combination, Drug Comparison, Drug 
Interaction, Endogenous Compound, and 
Pharmaceutics.

Some conclusions drawn when search-
ing for randomized controlled trials—use 
publication type over searching as a main 

All photos courtesy of Tara Breton, © 2014
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topic. Clinical trial phases are not accurately and systematically 
indexed, so you should avoid using them. Apply drug therapy 
or therapeutic use subheadings directly to the disease term. 
Be mindful of the year that a given term was added to the 
database.  Bonnie also compared results of similar searches in 
each database and found unique records in each set due to dif-
ferences in indexing policies and that both should be searched 
because terms could be missing in one database but applied 
in the other.

The second half of the course was spent looking at specific 
clinical trial resources: primarily ClinicalTrials.gov, EU Clinical 
Trials website, Clinical Trials Insight (CTI /ADIS Springer), and 
TrialTrove (TT /Citeline). Overall Bonnie was troubled by the 
lack of taxonomy and indexing in the publicly available web-
sites (e.g., ClinicalTrials.gov, WHO, EU Clinical Trials Registry), 
making them very difficult to find what you are looking for. 
She also cautioned that records from government-sponsored 
registries contributing to the WHO CT portal are not updated 
as often as they are on their native/original Web site. Also, 
commercial databases did a better job of including outcomes 
data, when available.

She spent the remaining time examining trials for drug-resis-
tant tuberculosis in CTI and TT, and discovered that it was not 
a major topic covered by TrialTrove, which made comparing 
its results difficult.  She found the highly structured content in 
CTI easy to search and use, gave a thumbs up to the ongoing 
surveillance updates and found the narrative summaries to 
be quite good.  However, CTI is more limited in therapeutic 
categories, so usefulness is based on your research area. Trial-
Trove, on the other hand, has 135 therapeutic categories and 
derives its content from a broader set of sources. Bonnie did 
point out some potential pitfalls in navigating the platform, 
but did like the outcomes summaries presented at meetings, 
including full-text of meeting abstracts. She also cited its full-
text search capability targeting specific fields as a bonus.  

Sara Schmitt, Wolters Kluwer Health | Ovid

Large Scale Data Analytics, Healthcare IT  
and Collaborative Research 
Mark Adams, Good Start Genetics

Data collection has always driven technology, Mr. Adams 
stated in the very beginning of the session. From the Chinese 
Han Dynasty to the current data gathering by the U.S. Census 
Bureau, there are the same core reasons and same core issues 
at stake.

Money: humans have always relied on some means of trade 
to exist. The amount of materials (coin, wampum, spices) a 
city or country possesses helps determine its financial stabil-
ity. Therefore, over time, it would be interesting and helpful to 
create predictive analytics around such data collection. Many 
countries use financial references as a measure of stability. 
There is the Gross Domestic Product (GDP) and the Consumer 
Price Index (CPI), which measure trade. The latter measures a 
core group of indicators over specific timeframes, providing 
insight into select spending trends. But what if we could open 

“Spring Meeting” continued on page 6
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that up? What if we could measure what the average person 
purchases and how trends fluctuate over time? Mr. Adams 
directed our attention to the M.I.T. Billion Prices Project, an 
online data-scraping tool which nets price fluctuations of more 
than 50 million products from over 300 retailers in more than 70 
countries. Every day. It is as close to real-time data changes as 
is possible, clearly showing what happens when a tsunami hits 
one region, or massive wildfires destroy crops in another. With 
such information we can begin to plan ahead for the future.

Science: data collection has driven genetics research since the 
initial discovery of the DNA double helix to today’s mapping 
of individual human genomes. If a person has certain spe-
cific genes, then particular drug combinations with specific 
mechanisms of action can be employed to target diseases. The 
result would be faster rates of treatment and cures, fewer side 
effects to the patient, and cost-savings by needing fewer drugs 
in smaller volumes. Only a decade ago it costs tens of thou-
sands to map a person’s genome. Now it can be done for less 
than $1500 in a matter of weeks, illustrating the increasing 
power of large scale data analytics at work.

Politics: one might say, is a dicey area subject to much unpre-
dictable change. Every day we hear results of yet another online 
poll or household survey of potential voters. Then came Nate 
Silver. Who is this guy anyway? Mr. Silver is a statistician and 
writer who analyzed baseball. Using large scale data analyt-
ics, he developed a forecasting and development system for 
Major League baseball players. It worked, he sold it, and then 
for amusement he started applying his techniques to the U.S. 
Presidential Elections and Senate elections. Both Democrats 
and Republications jeered his techniques and work, threatening 
lawsuits for his predictions, claiming data from the past could 
not indicate the future. When the dust settled from the 2012 
elections, Mr. Silver had correctly predicted every one of the 

50 states for the presidential election and 
31 of the 33 Senate elections. Silver had 
used statistics and large scale data analyt-
ics to create a working process deriving 
correct results. 

This remains the challenge. We have the 
data, where do we go from here? How 
so we take data that is growing in such 
volume and make it useable? There is 
likely to be a 44-fold increase in data 
from 2000 to 2020. Statisticians are beam-
ing, the average researcher is wide-eyed 
and software developers are scrambling 
to figure out better methods of process-
ing it. Data analytics are the tools in the 
information professional’s toolbox, but 
they are not the only ones. At least as 
important are the people with the skill set. 
Big Data is not always about the system 
but about the context in which it is used. 
If a hospital collects data on sepsis and 
treatments and protocols, the question, 
“what works to save lives?” should be 
addressed to find out what data could be 

valuable. Computers cannot create such questions. Information 
professionals can and do, daily.

Mr. Adams wrapped up the session by reminding us that we 
are not alone. There are companies which can provide the tools 
and services to get us started. We just need to step forward and 
start the process. 

Tara Breton, Health Advances

Adding Personal Data to Pharmaceutical 
Data: Leverage From the Commons
Presenter: John Wilbanks, Chief Commons Office, 
Sage Bionetworks and National Commons Office, 
Networking and Information Technology R&D 
Program

The availability of personal health data, including inexpensive 
genotyping, plus increasing computer power, will eventually 
change our health. The question is how it all comes about, 
argued Wilbanks. “Every age has its own lever, and ours is 
cheap data,” Wilbanks said. “Cheap data is going to change 
your health.”

We live in a day in which consumers can have their genes 
microanalyzed inexpensively by professional geneticists using 
increasingly powerful computers. Wilbanks submitted his own 
information to 23andMe, and for $100 learned of several dis-
eases for which he had an increased risk.

The ease of discovering this information lead has led to con-
flicts. For example, the anonymity of one person’s data and the 
power it holds when combined with a population’s data; and 
the differing rates of change between research and policy, as 
in the instance of 23andMe and the FDA.

Opening Day at Camden Yards featured the Orioles versus the Red Sox.

“Spring Meeting” continued from page 5
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•  Access to leading databases—Ovid  

MEDLINE®, Embase® and BIOSIS®  

Previews—that contain critical information 

that you can’t afford to miss when  

submitting to the FDA and EMA

•  Cost-effective clinical pharmacology and 

pharmaceutical science collections that  

support drug discovery and development

•  Key therapeutic areas including Diabetes, 

Hepatitis C, Oncology, Immunology and 

more, in addition to content covering  

drug adherence, toxicology, drug pipeline 

and more

•  Audio recordings collections from  

FX Conferences covering current issues in  

regulatory affairs, quality assurance, clinical 

trials, biotechnology, and more—suitable  

for professional development

•  Full-text PDFs available for the New England 

Journal of Medicine plus three additional 

years of archive access back to 1990

•  Additional offerings from American  

Psychological Association, Amirsys,  

Derwent, IMS Health, Lippincott Williams 

& Wilkins and more

www.ovid.com

Ovid

Available 

on Ovid

New Content from Ovid
Fuel Innovation and Get Products  
to Market Faster

7

CapLits – Summer 2014



www.DrugPatentWatch.com www.BiologicPatentWatch.com

International Patents • Suppliers • Formulation • Data Export • Free Patent Expiration Bulletin

DrugPatentWatch and BiologicPatentWatch concentrate critical 
information on small-molecule and biologic drugs covered by more than 
80,000 US and international patents.

These dynamic databases help you quickly and easily find information on 
drug patents, their expirations, patent challenge, regulatory exclusivity, 
suppliers, formulations, and more.

To learn how these databases can improve your portfolio management, 
drug supply management, and competitive analysis, visit 
www.DrugPatentWatch.com or www.BiologicPatentWatch.com, 
or contact info@DrugPatentWatch.com.

Instant Access to Deep Knowledge on 
Small-Molecule and Biologic Drugs
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Tara Breton lies on a bed of nails.

We need freedoms, not just free stuff, for data to change health 
for the better, Wilbanks said. There is a need to bridge the gap 
between personal data and the research environment, such as 
the reuse of an individual’s data in research. What has been dis-
covered is that freedoms granted to small but coherent groups 
can create asymmetrically valuable resources. Wilbanks cited 
the Avon Challenge, in which breast cancer patients’ chances 
of relapse were assessed. Open challenge environments lead 
to an increased understanding of the topic studied. The Avon 
challenge also made a commitment to publishing studies in 
open-access journals, and the data behind the graphs and 
charts – codes, formulas, pathways – were also made avail-
able, at the click of a mouse.

Wilbanks decided to make his own health information more 
widely available by placing his genome on the Web using Sage 
Bionetworks’ Portable Legal Consent to Research, which allows 
researchers to use his information for their own research. 
“People with expertise cannot use my data if I don’t properly 
consent to research, because the companies own the data,” he 
said. One benefit is freeing medical professionals from manag-
ing consent forms. Within seven days, Wilbanks’ genome had 
been scraped to two sites, which reviewed the information 
and made calculations for different disease risks with varying 
degrees of “good” results.

The creation of great data requires coherence and scale, which 
is easier to enforce in closed systems. But someone will even-
tually achieve this because there’s too much money on the 
table, Wilbanks argued. Wearable fitness trackers and apps are 
the very first tools, and those companies (Apple, Microsoft) 
will keep all of your data. This begs the question, “Will we be 
allowed to opt out? “ We will need to talk about the politics 
of data, Wilbanks said. Will companies allow us to donate our 
data? To control our data? Political choices are not being dis-
cussed right now, but that day will come. As Wilbanks sees it, 
there are three choices for coherence and scale: 

1) “Just like now, but more so.” Govern-
ments are set up for incremental improve-
ments. This is what the US National Insti-
tutes of Health are doing, but we need 
something like the Peace Corps, with 
scale and coherence.

2) An open system inspired by the way 
the Internet works. An open system can 
be used to achieve scale and negotiate 
standards. The approach dictates bring-
ing lawyers, advocates, corporations and 
academics to work together to create 
systems for unanticipated services. An 
example of this is Project Data Sphere, 
which has built an easy-to-use platform 
to share, integrate, and analyze compara-
tor arms of historical phase III cancer trial 
data sets. No intellectual property is at 
stake, and the increased access to data 
should mean increased opportunity for 
discovery.

3) The cartel is the dominant force in the ecosystem (Amazon, 
Google, Facebook). Competitors are killed or bought (and 
killed). We don’t want competitors killed off because competi-
tors provide choices. Wilbanks’ hope is for an open source 
system to become more prevalent, with consumers taking a 
more active interest in their own health data and its use, per-
haps for the betterment of the drug discovery process.

Katrina Reiling, Senior Manager, PAREXEL International

Data Visualization: Tools and Techniques: 
How to Get Started
Presenter: Jennifer Swanson, Competitive Intelligence/ 
Market Analysis, Draper Labs

Jennifer Swanson’s presentation provided tools, techniques and 
print resources to help all information professionals get started 
with data visualization. As information continues to become 
more rapidly available and consumable, understanding how 
to present data is vital to our profession. 

The Basics:

Swanson began by explaining some of the basics of data visu-
alization. Data visualization as a discipline rests on a multi-fac-
eted base of other fields, including cognitive science, statistics, 
graphic design, cartography, and computer science. Visual-
ization is a method that can be employed to better articulate 
your points in a presentation, provided that certain key ques-
tions are kept in mind. First, what question is the presentation 
intended to address? Who is the presentation’s audience? Do 
the graphics included in the presentation really tell the story of 
the presentation? Was the entirety of the story conveyed? With 
these driving questions, visualizations can be used to illustrate 
patterns in data and present data in an engaging way. 

“Spring Meeting” continued from page 6
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Techniques:

Keep presentations simple and remem-
bering the central questions that the 
visualization is intended to answer are 
the cornerstones of creating successful 
visualizations. Large fonts and white 
space are important. Slide decks should 
have consistent elements throughout to 
help with recognition and memory load. 
These elements can include color, simple 
shapes, and breadcrumbs so that the 
audience can follow your thought pro-
cess. Notes and pictorial content can be 
helpful reminders of key points during 
a presentation, while a report with more 
detailed information can be a good leave-
behind. It is important to consider your 
audience and recognize that everyone has 
their own preferences, tastes and atten-
tion spans. Some may focus on the over-
view, others on the detail. Understanding 
the audience prior to creating the visual-
ization will ultimately increase the visu-
alization’s impact on the audience.

Tools:

As Swanson noted at the beginning of her presentation, data 
visualization does not require complicated tools: you can start 
creating visualizations with the relatively accessible Microsoft 
Excel. Free visualization tools include Many Eyes, Infogram, 
and Information is Beautiful. Paid tools include Tableau, which 
is predominantly focused towards business analytics, and 
Smart Draw, a “visual processor” that is an excellent answer to 
the need for org charts. Infographics, a particular type of visu-
alization, can be made with Piktochart as well as a number of 
PowerPoint templates available for download. Other tools for 
creating different visualization types include Timeline, which 
as the name suggests can create timelines, Dipity, another time-
line tool, and Power FrameWorks, which creates conceptual 
frameworks. Swanson’s presentation also covered a subset of 
data visualization tools, Geographic Information Services/Sys-
tems (GIS) that visualize data by location. ArcGIS, StatPlanet, 
Flowing Data, Exhibit and Google Maps Engine Pro are all 
tools that can be used to create location-based representations 
of information.

Resources:

Swanson’s long list of suggested visualization tools is supple-
mented by suggested books. These include: Visualize This 
and Data Points by Nathan Yau, Slideology by Nancy Duarte, 
Visual Explanations and Envisioning Information by Edward 
R. Tufte, Advanced Presentations by Design by Andrew Abela, 
The Wall Street Journal Guide to Information Graphics by Dona 
M. Wong, and Show Me the Numbers by Stephen Few.

Rebecca Reel, Biogen Idec.

The U.S. Food and Drug Administration 
“Reaching In, Reaching Out”
Presenter: Joanne M. Berger, MLS, Librarian, FDA

Reaching In

Joanne Berger began the session describing the mission state-
ment of the FDA: “FDA provides for the safety, effectiveness, 
quality, and security of the products it regulates.” The FDA 
regulates food (except for meat from livestock, poultry and 
some egg products), drugs, medical devices, radiation-emitting 
products, vaccines, blood and biologics, animal feed, pet food/
drugs, cosmetics and tobacco. As the FDA Library serves the 
entire agency (with potentially greater than 14,500 customers) 
resources are needed to answer information requests concern-
ing all of these product categories. 

The library services include hundreds of print books, journals, 
more than 75 databases and other online resources (several 
including mobile resources) and an online reference service 
called Ask a Librarian. Some of the recurring issues that the 
library staff encounters, with a short explanation of how they 
are currently handling them include: 

• Awareness of services – Part of FDA new employee orien-
tations; monthly library orientation; post a twice-weekly 
“library” tip that is sent out via email and RSS feeds

• Meeting resource needs of different customers – Allow 
customers to recommend resources; focus groups to gain 
feedback

• Helping customers use resources – Training on demand (in 
person or via webinar); librarian-led and vendor scheduled 
trainings; tutorials on website

The Maryland Science Center awaits PHT members.

“Spring Meeting” continued from page 9
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Get a Closer Look! Go to www.bizint.com/Cookbook

The Cookbook of Reports and Visualizations shows how you can 
use the BizInt Smart Charts software to create, customize and 

distribute competitive intelligence reports and visualizations 
from drug pipeline, clinical trial, patent and gene sequence 

databases. BizInt Solutions, Inc.
1.714.289.1000
www.bizint.com

Software for 
Business Intelligence

Don’t get caught  
with dirty data

In any given landscape, there’s going to be some dirt.  
BizInt Smart Charts tools help you zero in on key 
information.

•	 Integrate information and cleanup vocabulary  
from multiple sources

•	 Develop clinical trial intelligence reports  
and timeline visualizations

•	 Evaluate competition from generic biosimilars 

•	 Anticipate competitors’ trial milestones

Visit our booth #214 at SLA 2014 in Vancouver 
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• Obtaining feedback – Written evalua-
tions; Adobe Connect polling; Share-
Point; literature search evaluation; 
focus groups

• Measuring performance – Quantitative 
(done via statistics on various sources); 
qualitative (currently only from cus-
tomer feedback)

• Professional development – Profes-
sional and technical staff meetings 
to share knowledge among the team; 
librarian led and vendor led in-ser-
vices; attend FDA meetings to get a 
better idea of customer needs; as a 
member of FEDLINK (consortium of 
federal libraries) – take advantage of 
its offerings of free and reduced-rate 
access to resources and skills training 
and attendance at library conferences  

Reaching Out:

Paul Bove could not make the session 
so Joanne continued with the “Reaching 
Out” portion of the presentation. The FDA strives to get their 
message to where the people are – in social media communi-
ties.  Social media sites are viewed by healthcare professionals, 
non-profits, medical experts, consumers, patients and others 
who may benefit by knowing what the FDA does. In April 
2012 the FDA had

 » 1 Facebook page (~21,000 followers)

 » 10 Twitter accounts (~7,800 followers on @US_FDA and 
~252,000 followers on @FDARecalls), 

 » 1 Flickr account (~100,000 views of recalls over 3 years)

 » 2 blogs

 » 1 YouTube channel (1.3 million views).  

Over the past 2 years the FDA has strived to provide more 
engaging information by asking people what they want to learn 
about. For example, the Facebook page tends to be frequented 
by consumers, so this is where most consumer updates would 
be posted. This customized information has led to a dramatic 
increase in usage. The FDA now has 

 » 1 Facebook page (~113,500 Likes)

 » 13 Twitter accounts with over 750,000 total followers

» 1 Flickr account (47,500 views in 2013)

» 2 blogs

» 1 LinkedIn account

» 1 YouTube channel (2.69 million views)

» 1 Pinterest account. 

Social media tools allow the FDA to pro-
vide customers with important, timely 
material that will educate the public as 
well as inform them about the FDA’s role. 
Joanne ended with a quote from Paul, 
“we post what people want, where they 
hang out.” 

Jennell Palaia, Global Information & 
Analysis, Novo Nordisk
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EXPERIENCE A NEW WORLD
OF DISCOVERY TO SUPPORT
YOUR RESEARCH NEEDS 
The Industry Standard for 
Pharmaceutical, Engineering, and 
Patents Research

Find, organize, and share the right information 
with intuitive search and workflow tools, 
partnered with content from the world’s 
leading publishers.

To learn more, contact customer@dialog.com 
today!

PROQUEST.COM/GO/PQD

www.sla.org/io

information
outlook

ALWAYS ON YOUR DESKTOP.
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Breakout Sessions:

In it to Win It: Practical Tips for Promoting 
your Information Center
Presenter: Sean Smith, InfoDesk

One thing we commonly struggle with as information pro-
fessionals is promoting the value of our resources and ser-
vices. Sean Smith, VP of Marketing at Info Desk, took us on an 
enlightening journey highlighting effective tips for successful 
Peer to Peer (P2P) marketing. 

Sean quelled our collective anxieties by reminding us that 
marketing isn’t rocket surgery, it’s merely problem solving! 
Moreover, P2P Marketing is essentially crafting effective com-
munication to peers to convince them to take specific action. 
When embarking on a marketing campaign we must:

• Carefully select the channels of communication for each cam-
paign and ask ourselves what works best: emails, intranet 
postings, newsletter articles, alerts? 

• Partner with those that can help you spread your message 
such as corporate communications departments. 

• Find key influencers and build alliances with them. 

Carefully outlined were the seven key elements of successful 
P2P marketing:

1. Get their attention

2. Brand Yourself

3. Cut to the chase

4. Present the 3 main benefits

5. Make the call to action prominent and clear

6. Stress the Urgency

7. Include a P.S.

We were then given the opportunity to apply these tips and 
tricks by breaking into groups and drafting sample commu-
nications following one of three templates provided by Sean.  
The first was a template for an e-mail. We were encouraged 
to send e-mails to all prospective readers. The subject line of 
your email is KEY!!

The second template was for announcements. We should be 
inserting announcements in any and all library, corporate 
communications, employee and department newsletters to 
maximize impact. 

Finally, the third template was for creating a poster. Strategi-
cally placed posters can be an effective, low cost way to rein-
force your marketing message. 

For all three modes of communication it helps to create a 
multi-part series of messages quickly by varying the head-
line, main message or focus on specific benefits, and modify 
messaging by group where possible for more effective results. 
Don’t forget to include who you are and the purpose of your 
message. Pique their curiosity and provide incentives. Add 
images when appropriate. There is no need to be too clever, 
and if something has worked in the past do it again! There is 
no need to reinvent the wheel. 

Take these tips, share them with your colleagues and begin 
marketing yourselves because you are awesome and everyone 
should know it!

For questions, additional resources or to request a copy of the 
slides and/or templates contact Sean Smith at sean.smith@
infodesk.com

Val de la Calle, Astellas, Inc.

Promoting the Value of 
Information Professionals 
Presenter: Rya Ben-Shir, Shir 
Solutions, Inc.

This breakout session on Monday after-
noon was attended by about 14 people. 
As waves of Baltimore Orioles fans clad 
in orange and black filled the sidewalks 
outside the meeting room (the baseball 
season has just started 30 minutes prior 
just across from the Hilton), Rya posed 
questions on an easel for discussion:

How do we promote value of the library?

How do we explain what we do?

How do we measure what we do?

“Spring Meeting” continued from page 12
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While at Takeda, Rya decided to meet 
the issue of promoting value head-on by 
approaching the people in the organiza-
tion of whom she was most afraid. She 
started with the head of Finance, and 
found out that he was spending money 
on technology he knew nothing about. 
She countered with an offer to get him 
info on the commodity in question. Sub-
sequently, she approached more people 
who likely didn’t have a strong under-
standing of the use of external informa-
tion. She suggested that info pros concen-
trate on making their potential customers 
aware of assets and skills that you have 
and they do not. For example, Rya discov-
ered that management is leery or igno-
rant of copyright matters. Liz Arnold of 
Celgene offered another example. She 
indentified duplicate purchases of the 
same content and lobbied that they be 
centralized in the info center.

As for how to measure the value of what 
we do, Rya advised presenting statistics 
to show how you’re part of the bigger picture. Show what a 
particular deliverable is worth to the company, e.g., that contri-
bution in support of an FDA meeting? How much profit would 
be lost if the company had to take the product off the market? 
You can start small. Ask customers what access to a particular 
database is worth. However, Henning Nielsen of Novo Nord-
isk said that his experience is that upper management doesn’t 
seem to be as concerned with money-saving examples. They 
just want to keep employees happy with access to information 
and related services.

Rya’s recommendations for further reading:

Herbert S. White: Librarians and the Awakening from Inno-
cence: A Collection of Papers (1989). Rya, joking that this title 
sounds like a “bodice-ripper,“ said although this book was 
published a quarter of a century ago, it still has relevance. See 
especially, “Why do I chase phantom competitors” in which 
the author asks the reader to picture what his/her own strategy 
would be to contend with that competitor.

Mary Ellen Bates: Building & Running a Successful Research 
Business: A Guide for the Independent Information Profes-
sional (2010).

Dan Finkelman, Tony Goland: “The Case of the Complaining 
Customer.” Harvard Business Review. May/Jun 1990, Vol. 68 
No. 3, p9. 

Susan Gleckner, Johnson & Johnson Consumer & Personal 
Products Worldwide

Emerging Technologies Breakout Session 
Keeping up with new technologies is a daunting task. What 
are your go-to websites, blogs and software? Who are thought 
leaders that you seek out? These are the questions that were 

discussed in a breakout session with Mary Chitty, SLA Phar-
maceutical & Health Technologies Division Past Chair for 2014, 
leading the discussion. The following is a partial summary of 
some of the recommended resources to track emerging tech-
nologies.  

• Café Pharma is a news website for pharmaceutical and medi-
cal sales professionals.

• Curata is content curation software that tracks information 
you want through alerts. 

• Denodo is a software company that provides data virtualiza-
tion, data federation, cloud services and data integration. 

• Emerging Technologies Librarian blog is written by Patricia 
Anderson, University of Michigan Health Sciences Libraries. 
She blogs about social media tools that streamline communi-
cation and also medical librarian topics of interest.

• Critical Path Initiative is FDA’s national strategy for trans-
forming the way FDA-regulated medical products are devel-
oped, evaluated and manufactured.

• Financial Times Tech Blog covers all areas of technology. 
Examples of past posts included the topics of apps, big data, 
education technology, electronics and virtual reality.

• Forbes Intelligent Technology covers future technology 
news. Past posts have included topics of privacy, security, 
consumer protection and how it impacts our lives personally 
and in business.

• Research at Google enables users to research the state of the 
art in the research field by using algorithms.

•  H@cking Medicine, a product of the Trust Center for MIT 
Entrepreneurship, discusses the need for developing health-
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care disruptive technology. The purpose is to provide better 
healthcare at a lower cost. 

• IgHome is a personalized home page, where customized 
feeds and gadgets can be arranged.

•  MedGadget is an independent publication edited and pub-
lished by a group of physicians and biomed engineers. Past 
blog posts were about implantable medical devices and FDA 
news.

• Mention monitors social networks, news sites, forums, blogs 
and web pages.

• NIH Big Data to Knowledge (BD2K) aims to develop the 
new approaches, standards, methods, tools, software, and 
competencies that will enhance the use of biomedical Big 
Data by supporting research, implementation, and training 
in data science and other relevant fields.

• Xconomy: Life Sciences is a blog that covers business, life 
sciences and technology news.

Stephanie R. Altbie, CEO, Pinpoint Search Strategies LLC

Patient Information Developments from 
Across the Pond: How the National Health 
Service (NHS) in England is Embracing the 
‘Information Revolution’
Presenter: Kate Arnold, Information and Support 
Programme Lead, Macmillan Cancer Support, UK; 
SLA President

In 2012, England’s Department of Health published an informa-
tion strategy which overhauled the way patients and healthcare 
professionals and organizations access, manage and control 
healthcare information. The new strategy covers public health-
care and support across England. It is meant to improve access 
to information and provide the support 
needed to use and understand it so that 
everyone benefits equally from informa-
tion about care services.

A key component of the new information 
strategy is the “digital first” approach to 
healthcare, which brings to a single portal 
many facets of the healthcare spectrum. 
The portal provides patients with a 
one-stop trusted source of information 
culled from a variety of healthcare outlets 
including the pharma industry, healthcare 
charities and patient support organiza-
tions, all of which are meant to support 
the patient in their healthcare decisions. 
The “digital first” edict also includes the 
ability to manage your healthcare online 
by booking appointments, ordering pre-
scriptions, and interacting with health-
care providers electronically. Addition-
ally, by 2015 patients will be able to access 

their health records online, an effort which the government 
hopes will bring patients more control over their care while 
simultaneously taking the hassle out of healthcare. Aspects of 
this include receiving emailed lab and/or appointment results, 
rather than via the Post, and negating the need to repeatedly 
explain your healthcare story to a multitude of providers, as 
it can now be shared electronically amongst doctors, hospitals 
and other healthcare organizations. 

Arnold discussed how this switch to a patient-empowered 
digital healthcare approach is vastly different from how health-
care in England was handled ten years ago. England is moving 
away from a place where healthcare was clinician-driven with 
the patient in a passive role, and where the patient often expe-
rienced an information overload of confusing, low-profile, low-
quality data. Currently, this ‘revolution’ is in the middle stage, 
where patients have more accessible and reliable information, 
and are more active in their own healthcare process—one that 
is personalized and based on assessed needs and tailored to 
point of care. Going forward, England hopes to create a fully-
informed patient who is proactive in the healthcare process, 
and one who is supported and empowered to self-manage and 
to share in the decision-making of his healthcare needs.

The Patient Information Forum (PiF), a UK association for 
professionals in the field of consumer health information, set 
out to “make the case” for information. The PiF looked at the 
benefits of providing information and the harms of not provid-
ing it, and discovered several important things: one size does 
not fit all, and needs change over time; quality is paramount; 
shared communication allows information to be converted into 
knowledge; written information aids in recall and understand-
ing; simpler is better; and websites cannot be the only source. 
Patients also need active support to access, understand and 
act on the information, because having the information is only 
one piece of a broader communication. To support these find-
ings, the PiF issued an Information Standard which includes 
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an accredited quality assurance process for any written health 
information in England. 

Despite all of the progress, issues still remain. Variable quality 
of content, overwhelming information, duplication of content, 
a lack of information on non-medical issues (financial and emo-
tional support), and a lack of consistency amongst information 
provided to patients in different regions of the country, are 
all areas which could be improved upon. There are, however, 
also indications of success. These include a group of cancer 
networks which have gotten together to map the various infor-
mation points on the cancer journey in an effort to provide 
better, more targeted data at each of these points. And the NHS 
has created the Information Prescription Service which allows 
patients to search by conditions and treatments and to choose 
content ranging from general to in depth. It is these successes 
that help demonstrate how important good, quality data can 
work towards empowering patients.

Jessica Garinger, Senior Information Research Specialist, 
PAREXEL International

Outreach, Data Management and Research: A 
Case Study in Survival Tactics in the Evolving 
“Library”
Presenter: Susie Corbett, Vice President for 
Library and Information Services, North Carolina 
Biotechnology Center 

Susie Corbett presented a dynamic case study of how the 
Library and Information Services team reinvented who they 
are and how they positioned themselves within the organiza-
tion. A key part of the process was determining what they no 
longer were going to do and what opportunities they wanted 

to take on. When Susie interviewed for 
the position she was told that “The library 
is critical to the strategic mission of this 
organization” and she was not to “mess 
it up.” Instead of being intimidated by 
that mandate Susie took on the challenge 
and inspired her team to do even more. 
She took the audience through the evolu-
tion of the library from a more passive 
to fully integrated role in the mission of 
the Center. This was a true success story 
in that Susie was ultimately given the 
responsibility for the IT group and pro-
moted to Vice President.

Some key strategies and services imple-
mented:

• Gave away four hours of research ser-
vices as first prize in a contest; the group 
gained a regular customer as a result

• Negotiated a consortium agreement for 
ScienceDirect among member companies

• Presentations are delivered in visual 
formats

• Team produces the North Carolina Biotechnology Company 
Directory

• Data steward for LexisNexis CRM system – company data-
base

• Provide metrics to the legislature – follow-on funding

• Targeted outreach to Contract Research Organizations

• Used LinkedIn to identify potential employee population

Be sure to check http://www.ncbiotech.org/resource-library 
and Susie’s slides on the PHTD web site for more details.

Liz Arnold, Celgene

An Evolving Lens: The Intersection of 
Real World Evidence, Payer Policy and 
Reimbursement
Presenter: Mitch DeKoven, IMS Health 

Mr. DeKoven spoke about about both the current pressures 
on medical payment models and the resulting trends in the 
U.S. healthcare system as well as the emergence of real world 
evidence as a useful tool in further managing healthcare costs. 
Per IMS’s research, the four “hallmarks” that will have the most 
significant impact on the current payment model in the U.S. are

1. Reduced profitability of the FFS (fee for service) model

2. Increased use of pay-for-performance, treatment pathways 
and related incentives

3. Consolidation of physician practices leading to the adop-
tion of new organizational forms 

Masts and rigging on a vessel moored in Baltimore's Inner Harbor.
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4. Transformation of patient “choice”

The FFS model has been the norm for many years. But a 
number of provisions included in the Affordable Care Act, 
including various reimbursement rate changes (ASP, etc.) and 
the reduction in reimbursement for readmissions, will decrease 
the profitability of this model. This is driving the focus away 
from the provision of independent services to overall treat-
ment and outcomes. By setting cost-effective treatment path-
ways, and rewarding physicians for following them, better 
outcomes can be achieved while maintaining a certain level of 
profitability. This emerging trend is bolstered by the increase 
in consolidation of physician practices 
within a broader medical group, provid-
ing a setting where treatment pathways 
can span the healthcare continuum. The 
offer to be acquired is welcome to physi-
cian practices, as it relieves the practice 
of the administrative burdens such as 
IT and billing, and is attractive to the 
acquiring medical groups as they can 
then offer more complete, coordinated 
care. This trend is already fairly mature, 
with the majority of physicians now being 
employed or at least affiliated with a hos-
pital group or insurer. What will be the 
prevailing trend in patient choice is not 
clear. Recent history shows us that the 
ability to choose doctors and, to a cer-
tain extent, treatment is very important 
to patients. But coordinated care, though 
reducing the patient’s ability to choose, 
has proven to result in better outcomes 
at lower cost which is to everyone’s 

advantage. There is evidence from Mas-
sachusetts healthcare reform law that 
indicates the trend may be towards less 
patient choice - nearly half of the popula-
tion that signed on with Commonwealth 
Choice were willing to give up choice in 
return for lower costs. The national trend, 
however, is yet to be seen.

What about the effect of these changes 
and trends on manufacturers? On the 
positive side, the ACA will expand the 
insured population and thereby presum-
ably increase the demand for drugs and 
devices. But a greater focus on effective 
treatment at the lowest costs as negoti-
ated by larger (and also fewer) medical 
groups will undoubtedly lead to lower 
profit margins. Further, though clinical 
evidence will continue to be an important 
marketing tool for manufacturers, HTAs 
(Health Technology Assessment agen-
cies), insurers and medical groups will 
also leverage real world evidence (RWE) 
to make their own determinations and 
possibly lead to changes in market posi-

tion after launch. Some examples:

• WellPoint moved Boniva to a non-preferred tier behind a 
step edit requiring failure of Fosamax or Actonel after Boniva 
ranked lowest on an analysis of 26,000 members

• Randomized Clinical Trials (RCT) evidence indicates that 
inhaled corticosteroids (ICS) are more efficacious than leu-
kotriene modifiers (LM) but Healthcore's analysis of Well-
Point claims showed that patients on LM had better adher-
ence and fewer events, leading WellPoint to keep LM on a 
preferred tier and removing associated PA.

T. Rex eyes the buffet at the Maryland Science Center. 
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• In Sweden, TLV (the Swedish HTA 
agency) questioned the cost and reim-
bursement of a certain product, but a 
retrospective RWE study showed that 
the product significantly reduced the 
overall healthcare costs within a certain 
patient population; the TLV therefore 
chose not to reduce the price or restrict 
the reimbursement of the product.

Sidney McNab, Director, LEK 
Consulting

Bibliometric and Impact 
Analyses
Presenters: Susan Maker and 
Stacy Bruss of the Information 
Services Office (ISO) of the 
National Institute of Standards and 
Technologies (NIST)

Maker and Bruss used bibliometrics and 
impact analyses to measure the impact 
of their institution’s research. NIST is 
a federal agency within the U.S. Department of Commerce. 
Its mission is to advance US industrial competitiveness and 
innovation by advancing measurement science, standards and 
technology. NIST is organized into several Research Labora-
tories. The labs are further divided into divisions and groups. 

The library staff conducts bibliometrics at various levels rang-
ing from institution-wide to individual researcher. Among 
their activities, they track the number and percentage of NIST-
authored articles which are published in top-tier (top 10%) 
journals, based on journal impact factor. They found that for 
2007-2011, 30-40% of NIST-authored publications are in top-tier 
journals in their respective subject area. Non-NIST co-authors 
are tracked and lists assembled of the external institutions with 
whom NIST is collaborating. The breadth and depth of this 
listing serves as an indicator of the impact that NIST work has 
on the various relevant industries. In a recent analysis, they 
identified institutions in more than 60 countries with which 
NIST researchers have co-published. The output included a 
network diagram for visual presentation.

News mentions of NIST are also tracked relative to the other 
national laboratories.  They showed a graphical representation 
of where NIST fell in terms of the number of unique mentions 
(y-axis) versus the number of unique news publications (x-axis) 
relative to the other national labs. H-index values are tracked 
at the level of the individual researcher and at the division 
level. Additional publication tracking at the laboratory level 
is performed for promotion purposes as well as to track lab 
output over time. As NIST sponsors conferences, the library 
staff analyzes the impact of past conferences to help support 
promotion of upcoming conferences. Based on their knowledge 
and analytics, the staff can also recommend journal and confer-
ence choices for future publication placement. The analyses are 
also used for collection development and subscriptions plan-

ning for ISO. The presentation provided some excellent food 
for thought on how an institution’s library can help analyse 
the productivity of the entire organization.

Amy Shortlidge-Cox, Boehringer-Ingelheim.

Best Practices, Lessons Learned and Ongoing 
Challenges
Moderator: Liz Arnold, Celgene

Panel members: Richard Campbell, Novo Nordisk; 
Blanca Chou, Otsuka; Susie Corbett, North Carolina 
Biotechnology Center; Sidney McNab, LEK Consulting

Try. Fail. Learn. Adapt.

The words of Ms. Chou summed up the session with extraor-
dinary clarity. Each speaker addressed the past with changes 
made as their teams evolved to where they successfully par-
ticipate today within their organizations.

Mr. Campbell has been with Novo Nordisk since 2003 as part 
of the Global Information & Analysis (GLIA) team. Along 
with up to 50 others he provides services to over 21,000 of 
38,000 potential users in 2013, with a consistent core group 
numbering approximately 5,000. The team he leads has suc-
cessfully worked to align all staff in the US with counterparts 
in the company’s Denmark headquarters. Part of the align-
ment has been coordinating global contracts between the US 
and Denmark. When possible, some activities and programs 
have been centralized, saving the company money by prevent-
ing duplication. Other local support was kept individualized 
within each country. Novo Nordisk continues to undergo a 
multi-year analysis of rethinking and identifying better ways 
to manage information and discover/evaluate new resources 
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via the GLIA team. His advice? Decide 
what you want to do, what works – and 
just do it. Make sure there is consistent 
updating and staying on top of quality, 
not just quantity. Find out what engages 
people and keep working at it. Try. Fail. 
Learn. Adapt.

Otsuka is global, with over 40,000 users 
worldwide, 21,000 in the U.S. Ms. Chou’s 
team of 7 information professionals in the 
US works consistently with up to 500 core 
users, and coordinates the 200+ contracts 
they maintain with the other 8-10 infor-
mation professionals in Japan. Originally 
reporting to Research & Development, 
they reported to legal for about 30 years, 
and for the last two have reported to the 
IT Group. Ms. Chou used Prezi to share 
the six key strategies her team has imple-
mented over the years, the core focus of 
which has helped them succeed in adapt-
ing what they do to keep in line with the 
corporate goals.

1. Understand the company’s overall 
strategy and direction

2. Proactively engage key stakeholders

3. Apply new technologies, increasing efficiency

4. Expand the skill set and capabilities (of information pro-
fessionals)

5. Create and use a strategic marketing plan to enhance vis-
ibility

6. Communicate your value to the top in THEIR language 

With these six key strategies firmly in place, there is opportu-
nity to succeed. Try. Fail. Learn. Adapt.

Ms. Corbett brought us the insights she has learned in a smaller, 
North Carolina facility with 65 total employees and 3 full-time 
professionals in the office. They report alongside the IT depart-
ment to a Senior Vice President. Her key clients are very dif-
ferent; they consist of anyone in the state who comes through 
their doors. Unlike the other speakers who provide services to 
just their firms, Ms. Corbett’s team fields most research from 
outside the organization. The North Carolina Biotechnology 
Center has lost over 25% of its funding in recent years and had 
to undergo layoffs. While her team remained intact, it was clear 
they needed to stretch what they do and how they do it. [Note: 
author refers readers to the separate presentation Outreach, 
Data Management, and Research for details.] These monetary 
changes have led them to wonder about missed opportunities. 
Could they do more in intellectual exchange? How can they 

move ahead with a digital library? Do they have the capabili-
ties? What about digitizing the archives? They have a lot to 
do, but they are moving ahead, they are succeeding in their 
roles with careful planning and targeted goals. Try. Fail. Learn. 
Adapt.

For something just as different, Ms. McNab spoke about work-
ing in a consulting firm that provides services to pharma and 
biotech companies along with those in retail, aerospace, utility, 
software, and other sectors. Her team of 5.5 FTEs is spread 
across five US offices, with over 375 US consulting profession-
als. They are limited in what resources they may acquire for 
each industry, and with over 60 projects happening at one time 
– many only 6-8 weeks long – one challenge is the speed and 
turnaround times for assistance. A key challenge faced by the 
Information Center team is the lack of knowledge of new hires. 
Many are hired directly out of undergrad with no industry 
experience. Training begins at the very bottom, and the team is 
given one day each year with the new class (75-100 members) to 
share the industry guides and self-help documents, alongside 
the just-in-time training. While the U.S. has been able to retain 
a consistent number of 5.5 for their crew, the remaining 700+ 
global consultants are in 12 other offices. They rely on one FT 
professional in London and one less-than-FT professional in 
Australia. They have a lot to do, but they are moving ahead, 
they are succeeding in their roles with careful planning and 
targeted goals. Try. Fail. Learn. Adapt.

Tara Breton. Health Advances
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SLA-PTHD Meeting Brief from the 
Student Travel Award Recipient
“… Google can bring you back over 10,000 answers, a 
librarian can bring you back the right one.”  –  Mark Adams

When the opportunity to attend the SLA PHTD Spring 
Meeting through the Student Travel Award presented 
itself, there was a moment of mixed feelings: excitement, 
nervousness… there were no previous experiences to com-
pare this to; would people be nice? Would there be a lot 
of opportunities to learn? Would it be too overwhelming? 
Yet, upon arriving in Baltimore, it was clear that people 
would be very welcoming. Throughout the meeting, many 
conversations were had with different attendees: board 
members, speakers, or just those attending, all had very 
interesting views on the field today and the topics that 
were being discussed. It was surprising how engaging the 
conversations were and how willing everyone was to hear 
different opinions, even the one of a library student! This 
goes to show just how welcoming those in this organiza-
tion can be.

There was much to be learned throughout the meeting. 
The lectures on so many pertinent topics were really eye-
opening and allowed those attending to see new issues and 
concepts arising in the pharmaceutical and health technolo-
gies field, especially for librarians. One of the most interest-
ing lectures was given by Mark Adams, on “Large-scale 
Data Analytics.” This lecture was particularly intriguing 
due to the fact that it was extremely pertinent to discus-
sions happening in the Library and Information Sciences 
program at Rutgers University. There is a lot of buzz about 
the implications on big data and libraries. Adams was able 
to connect the growth of big data within different, contem-
porary issues: Money, Science, and Politics. One of the key 
connecting points was the idea of data defined as “action-
able information.” This seemingly simple definition of data 
was something that students in school were mining for; 
there are tons of debates within classes on which author has 
the best definition of data, Adams seemed to have summed 
it up perfectly. After attending the lectures, it was clear 
that there was a lot of information to share with fellow 
library students. 

Furthermore, the information learned at the meeting gave 
new clarity and perspective on the reasons this field is so 
important. Just from speaking with professionals, it is clear 
that this field is innovative and constantly evolving to new 
technologies, which is what makes it so intriguing. This 
opportunity has afforded me a chance to be involved in a 
new organization full of great people. Hearing the career 
paths of those currently working in pharmaceuticals and 
health technologies was inspiring and shed new perspec-
tive on possible future career paths. There is a lot to look 
forward to when it comes to being a librarian in this field.

Brianne Harrison, Rutgers University
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Publications:
“Planning for Knowledge Management: 
Conducting a Knowledge Assessment” 
Knowledge Management Practice in 
Organizations: The View from Inside 
Ed. Ulla de Stricker. Hershey PA: IGI Global, 2014. 
59-97. http://www.igi-global.com/chapter/planning-for-
knowledge-management/98528

 Abstract
As data, information, and knowledge proliferate, profes-
sionals continue to grapple with the need to get their arms 
(or head) around it all. Needs analysis, information audits, 
and knowledge audits represent a range of processes 
intended to aid in understanding what an organization 
knows and how the workers can best access the knowl-
edge. The chapter examines the knowledge assessment 
process with practical examples based on project expe-
rience. Drawing on case reports from the literature and 
studies undertaken by the author, the chapter addresses 
various methodologies, possible outcomes, typical chal-
lenges, and occasional pitfalls. The author’s experience 
sheds light on techniques and strategies leading to strate-
gic recommendations and successful project results.

Cynthia Shamel  cshamel@shamelinfo.com
http://shamelinfo.com
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PHT Spring Meeting Social Event – A Night at the Maryland Science Center. 
Sponsored by Wolters Kluwer 
Health (Ovid) & Springer (Adis). 
Many thanks to these Diamond 
Level Sponsors!
This gala event included a wonderful 
dinner and open bar as we enjoyed the 
magnificent views of Baltimore’s Inner 
Harbor and exhibits on Your Body: The 
Inside Story, a Chesapeake Bay exhibit, 
and Dinosaur Mysteries.  Participants 
networked, enjoyed the exhibits and 
views and had wonderful things to say 
about the occasion, including many 
heartfelt thanks to Karen Mirabile who 
organized this evening and many other 
venue and logistics aspects of the 2014 
Spring meeting: 

“I want to compliment Karen Mirabile on 
the excellent job she did with the food 
and museum arrangements.  All of the 
food at the hotel was delicious and the 
staff was very attentive.  Likewise, the 
food at the Science Museum was very 
good. “ 

“Getting a bunch of librarians to do any-
thing at once is like herding cats, as they 
say.  But Karen got everyone to the Sci-
ence Museum in a timely fashion amid 
all of the baseball fans. “ 

“A job well done, Karen.”

“Another triumph and much appreciated 
evening!”

“The Monday night event was great!”

While some people wished that we could 
have attended Baseball’s Opening Day at 
Camden Yards (visible from the exhibits 
on Monday afternoon) this was not possi-
ble, as Karen found when she tried to get 
tickets, which were reserved for season 
ticket holders. The game was ending as 
Spring meeting participants walked or 
rode the buses reserved to take us the six 
blocks or so from the hotel to the Science 
Center.

Mary Chitty, Cambridge Healthtech

   

Stephanie Altbier 
Liz Arnold 
Beth Autin 
Rya Ben Shir 
Naomi Bishop  
Judy Blaine 
Jessica Bland 
Marlene Bobka 
Tara Breton 
Scott Brown 
Peggy Burnett 
Rich Campbell 
Karen Carducci 
Amy Chatfield 
Mary Chitty 
Blanca Chou 
John Chu 
Alison Cody  
Meaghan Corbett 
Susie Corbett 
Marceline Corbin 
Patrice Costa 
Stephen Cox 
Cindy Crane 
Val de la Calle 

Penny Doane Setzer  
Mark Domke  
Matt Eberle  
Karen Erani  
Alex Feng  
Jean Fisher  
Jeanie Fraser  
Jessica Garringer  
Christine Geluk  
Barbara Gilmore Halliwell  
Susan Gleckner  
Marjorie Greer  
Tim Hoctor  
Kate Hoffman  
Tony Landolt  
Sidney McNab  
Judith Mills  
Karen Mirabile  
Jennell Palaia  
Julia Parker  
Praveena Raman  
Rick Raske  
Rebecca Reed  
Katrina Reiling  
Rochelle Richardson  

Cindy Rockoff 
Sara Schmitt 
Anna Shallenberger 
Cindy Shamel 
Amy Shortlidge-Cox 
Sonal Shukla 
Lynn Siegelman 
Earl C. Smith 
Lori Smith 
Robyn Smith  
Sean Smith 
Stephanie Soscia 
Rochelle Stern 
Magan Stephens 
Karen Stesis 
Gen Stoudt 
Diane Webb 
Sandy Weiner 
Janet Weiss 
Barbara  Wetzel 
Linda Whiteford 
Rachel Bates Wilfahrt 
Toni Yancey 
Paul Ziegler 

 

PHT Volunteers 2013-2014 It Takes a Village … 

And to all the members who attend Spring and Annual, participate in our vibrant 
listserv, write for CapLits and the website, respond to surveys and represent PHT 
in local chapters. Many thanks to our Sponsors and CapLits advertisers!   

Astrodon, Maryland's state dinosaur, stands vigilant.
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ANNUAL REVIEWS: Connect With Our Experts
Tel: 800.523.8635 (us/can) | Tel: 650.843.6647 | Fax: 650.424.0910 | Email: sales@annualreviews.org

It’s about time. Your patrons’ time. 

Your patrons rely on Annual Reviews journals to intelligently synthesize the overwhelming 
volume of scientific research and deliver the ideas and citations that will advance their 
research further, faster. Since 1932, our invited experts have cut out the noise to save 
scholars valuable research time.

It’s time well spent. 

New Journals Launching in 2014 With Complimentary Online 
Access To The First Volume For The First Year:
Annual Review of Statistics and Its Application

Annual Review of Organizational Psychology and Organizational Behavior

Annual Review of Virology
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We are planning some great sessions for you in Vancouver, 
including times to stretch your mind, as well as expand your 
networks.  We will also be taking advantage of the bounty that 
Beautiful British Columbia has to offer.  Hope to see you at the 
PHTD functions!

SATURDAY,  JUNE 7, 6:30–9:00 PM
Dine Around, C Restaurant

 Please join us for dinner at one of the premier Vancouver 
Restaurants which specializes in locally-sourced ingredients 
and seasonal menus.  Our special meal will depend on what’s 
local and in season.

 Please RSVP to Jeanie at cacurlytop@mac.com by Wednes-
day June 3 if you would like to join us.  Signing up on the SLA 
Online Planner does not hold your seat.  

SUNDAY, JUNE 8, 11:45 AM–1:15 PM

Data Visualization

 You’ve done all the research, synthesized the facts, and 
want to present the data in a format that makes it easy to under-
stand at a glance. This session will help you to effectively com-
bine information with graphic design—a critical skill as we 
become more involved with Big Data.

Vancouver SLA Conference, June 2014
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SUNDAY, JUNE 8, 6:30–10 PM

PHTD Networking Reception

 Join us for hors d’oeuvres and beverages featuring local 
beers and wines.  There’s a lot going on this evening … but 
please stop by to connect with colleagues that you only get to 
see at Annual Conference.

MONDAY, JUNE 9, 7:30–9:30 AM

Business Meeting and Awards Breakfast

 Join your PHTD colleagues to review the accom-
plishments of the past year, learn about the plans for 
the future, and celebrate our award winners.

MONDAY, JUNE 9, 10–11:30 AM

Global Health Issues

 What are the major global health issues outside of North 
America, and how can an information professional help effect 
change? In some cases, this may be the ultimate of embedded 
librarianship!

TUESDAY, JUNE 10, 7:30–9:30 AM

Networking Breakfast

 With all the busy-ness of the Annual Conference, we often 
don’t get a chance to network with Division members that we 
only get to see once a year. Join us for breakfast to reconnect 
with old colleagues and meet some new Division members.

TUESDAY, JUNE 10, 2–3:30 PM

Health Economics in an Era of Increasing Change

 With the implementation of the Affordable Care Act along 
with increasing use of Electronic Health Records in the US, we 
are all very much aware of how healthcare is changing. How 
can we begin to mine the increasing amount of real world clini-
cal data—for both our companies and our families? How will 
real world clinical data from other parts of the world impact 
us at home? What will the change to “population medicine” 
do to the economics of healthcare?

All photos from wikimedia commons, BY 2.0
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Trusted collections of interdisciplinary, 
professional, medical titles from the  
Royal Society of Chemistry

Handbook of Medicinal Chemistry 
Principles and Practice

Developed to provide a comprehensive guide this 
book covers the past, present and future of the entire 
drug development process. This detailed yet concise 
guide is ideal for all medicinal chemists working in 
academia and/or in the pharmaceutical industry.

ISBN:  978-1-84973-625-1
Price: $140.00

To find our more visit www.rsc.org/books

RSC Smart Materials Series 

Smart Materials for Drug 
Delivery

Written by leading 
experts in the field, this 
comprehensive two 
volume set serves both  
as an introduction and 
reference to the key areas 
in the stimuli-responsive 
field.

Complete set 
ISBN 978-1-84973-552-0 
$370.00

Vol 2  
ISBN  978-1-84973-878-1
Price: $260.00

Vol 1   
ISBN  978-1-84973-877-4 
Price: $260.00

RSC Smart Materials

Smart Materials for  
Drug Delivery
Volume 1

Edited by Carmen Alvarez-Lorenzo and Angel Concheiro

Sm
art M

aterials for D
rug D

elivey 
Volum

e 1
Alvarez-Lorenzo & Concheiro

RSC Smart Materials

Smart Materials for  
Drug Delivery
Volume 2

Edited by Carmen Alvarez-Lorenzo and Angel Concheiro

Sm
art M

aterials for D
rug D

elivey 
Volum

e 2
Alvarez-Lorenzo & Concheiro

RSC Drug Discovery Series    

RSC Drug Discovery

Ion Channel 
Drug Discovery

Edited by Brian Cox and Martin Gosling

RSC Drug Discovery

Orphan Drugs  
and Rare Diseases

Edited by David C Pryde and Michael J Palmer

RSC Drug Discovery

Pain Therapeutics
Current and Future Treatment Paradigms

Edited by Charlotte Allerton

Pain T
herapeutics 

C
urrent and Future Treatm

ent Paradigm
s

Allerton

ISBN  978-1-84973-186-7
Price: $290.00

ISBN  978-1-84973-806-4
Price: $290.00

ISBN  978-1-84973-645-9
Price: $260.00
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The Handbook of 
Medicinal Chemistry
Principles and Practice
Edited by Andrew Davis and Simon Ward
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PHT-D Discussion List Highlights – Summer 2014

Three months have flown by since I last summarized 
activities on the Discussion List; as the winter has melted 
into spring outside, the LIST has served up the following 
for you:

Announcements/Inquiries (by Type) of 78 posts since 
1/25/2014

Educational: 

PHT-D Spring Meeting 22

Awards and Sessions at Upcoming  
Conferences (including SLA2014) 11

Webinars, SLA Talks (Twitter)  
and online coursework 19

Job Opportunity Postings 5

Inquiries 6

This Discussion List is the source of news to keep you 
apprised of events that will enhance your career. You 
can’t afford to miss out on the information that directly 
applies to you.

Multiple groups utilized the List recently to obtain bench-
marking data. Did you take part in the survey Mary Ellen 
Bates (Batesinfo.com/, CO) conducted in February for the 
“Top fee-based online service favored by pharmaceuti-
cal ,scientific and engineering info pros?” In less than 36 
hours she received responses from >150 people after post-
ing links to her survey on multiple discussion lists and 
Twitter. The sources that were identified as most critical 
included: ProQuest Dialog, PubMed, IHS followed by 
Engineering Village, STN, Ovid, Factiva  and IEEE Xplore. 
Copies of the result summaries from the survey are avail-
able upon direct request.

Other contributions to the List this quarter included sum-
mations of newsworthy topics and research articles. These 
included the effect of library closures on researchers 
(Health Canada Library) and an evaluation of pharma-
cogenomics data sources. We appreciate the gate-keepers 
amongst you that take the time to share interesting 
articles with the rest. Remember to always give your 

posts a Subject and a 
brief summary to allow 
your fellow readers to 
quickly discern the topic 
and retrieve easily in a 
search of our archives.

Isn’t it reassuring to 
know you have nearly 
500 colleagues (486 as of 4/24/2014) who understand 
your professional challenges, available at your fingertips 
whenever you need them? Christine Hamilton-Pennell 
(Terumo BCT Library, CO) used the LIST to broaden her 
search of “sources for tracking drug shortages, particu-
larly outside the U.S., besides the ASHP Drug Shortages 
Bulletin and the FDA list.” She received a detailed list of 
sources including, specifically, the European Medicines 
Authority, Health Canada, and University of Saskatch-
ewan shortage websites. In addition, it was suggested 
that information can be found from some organizations 
focused on specific diseases as well as professional medi-
cal association websites.

In addition to having the opportunity to use the LIST to 
jumpstart a new project that seems overwhelming, you 
can review the LIST to find links to archived webinars, 
which are a valuable part of your SLA membership. 
Take advantage of the opportunity to learn from your 
colleagues on a regular basis, as well as the fantastic pro-
grams available at our conferences, where you can learn 
from each other face to face. Which brings me to the event 
on the horizon: SLA 2014. I look forward to seeing you in 
Vancouver. In the meantime, keep posting!

To post to the PHT-D discussions, email 
SLA-DPHT@sla.lyris.net

View/Search the Archives by logging into 
http://sla.lyris.net/read/login/

Julia Parker
Discussion List Admin, PHT-D

Comments/Questions? – biosleuth@gmail.com
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More than Document Delivery
For more than 20 years Infotrieve has brought people, process and technology 
solutions to libraries and information centers around the world.  We can help 
your organization be more productive and efficient with proven software and 
service solutions.  

Mobile Library™ - The award-winning, 
cloud-based content management 
solution is used by more than 8,500 
organizations in over 113 countries. 

4  Simply and securely access all 
content in one place, from  
anywhere, at anytime

4  Easily share and collaborate  
with colleagues

4  Automatically update content  
across devices

Leading provider of highly skilled 
library and information management 
professionals with a wide range of 
expertise to augment staff in:

4  Corporate libraries

4  Good manufacturing   
practice (GMP) and other 
regulatory libraries

4  Government research centers  
and academic libraries

And of course, the industry’s largest pay-per-view catalog of scientific, technical and 
medical (STM) content, with millions of documents supplied annually. 

Infotrieve is the global leader in developing business service solutions 
that improve access to e-content and inspire collaboration through 

secure social networking tools.  

© 2014 Infotrieve, Inc. 

Visit us at www.infotrieve.com to learn more.
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Our latest customisable products make information management  
even easier for library and knowledge centre managers and internal 
client teams:

www.pi2solutions.com 

World leading product 
literature database and 
workflow solutions for 
pharma and biotechs.

www.pi2solutions.com

Library, Information & Knowledge Management   |   Drug Safety   |   Medical Affairs   |   Clinical Trials Analysis and Reporting
21 CFR Part II Compliance   |   Literature Workflow Solutions and Customised Software   |   Publications Planning & Marketing

Organise literature 
 like never before

Pinpoint™ and Pinnacle™ – the ultimate product literature 
management systems for your global organisation

Pi2 Triager™ – to screen alerts or filter information for 
pharmacovigilance purposes, for inclusion in your company’s  
product literature database and in a number of other pharma roles 
where literature review and triage is a business critical function 

Contact Pi2 Solutions today to arrange a meeting or  
online demonstration: info@pi2solutions.com
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