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Hannah brings more than 15 years of strategic communications experience, partnering with a range of Fortune 100 
clients and non-profits on Corporate Social Responsibility (CSR), reputation management, corporate communications 
and public affairs. Her clients have included a global communications provider, one of the world's largest retailers, the 
world’s largest veterinary hospital network, a top U.S. Homebuilder and a national coalition of Latino leaders.

During her career at H+K, Hannah has established a broad range of expertise, helping her clients to define their 
priorities as corporate citizens, manage and differentiate their reputations, engage key stakeholders and leverage 
rapid-response campaign war rooms.

In her previous role, Hannah served as vice president at Hill+Knowlton Strategies. Prior to that she served in a similar 
capacity as director at Public Strategies. 

Before joining Public Strategies, Hannah served as a caseworker for the California Workers’ Compensation System. 
Previously, she held several diverse positions in international development, including program officer for the U.S. 
Department of State, grant-proposal analyst for the Costa Rican government, and field supervisor for a nonprofit 
organization performing community improvement projects in rural Mexico.

Hannah holds a bachelor of arts degree in Spanish from the University of Oregon, as well as master’s degrees in 
Public Affairs from the LBJ School of Public Affairs and in Latin American Studies from the Teresa Lozano Long 
Institute of Latin American Studies, both at the University of Texas at Austin.

Hannah loves spending time with her husband, two young sons and Aussiedoodle, Emmylou. She is a self-professed 
foodie and launched one of the nation’s most successful underground supper clubs.
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