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Are you registered? If not you 
won’t want to miss this line-
up of almost 20 speakers—
from global industry leaders 
to start-ups. 

Our conference will take place  
July 20-23 in the spectacular 
Columbia River Gorge 
and Skamania Lodge in 
Stevenson, WA (45 minutes 
east of Portland, OR).

The focus of our summer meeting has always been insurance marketing 
and technology. This year is no different and they are inextricably 
entwined. Game-changing technologies are changing the way you do 
business, and changing how consumers do (or will do) business with you. 
And they are changing how affinity is defined today. Several years ago the 
PIMA Board broadened PIMA’s definition of affinity, to better reflect our 
member companies’ profiles and business models-- thus including more 
types of groups, more types of connectivity, and market segments with 
commonality. There’s a lot to talk about.

Session highlights: 
• Co-existence of New & Old InsurTech... 

and implications for the future. The 
stage will be set by Denise Garth, SVP 
Strategic Marketing, Industry Relations 
& Innovation, Majesco—a global 
provider of core insurance software and 
consulting services for insurance business 
transformation. She will moderate a panel 
with Sam Affolter, Liberty Mutual’s 
AVP of Research & Innovation, Randy 
Nornes, EVP, and Head of Global 
Sharing Economy Practice, Aon; and 
Matt Myers, Head of Growth for Haven Life.
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The timing has never 
been better for PIMA to 
establish itself as a leader 
for InsurTech innovators in 
the affinity space—and this 
summer’s meeting in the 
stunning Pacific Northwest 

should be a great opportunity for both 
proven companies and emerging firms to 
learn from each other and build partnerships 
that drive transformation.  

In 2016, more than $1 billion was invested 
in insurance technology companies and the 
trend has continued with over $275 million 
invested in the first quarter of this year 
alone.  The majority of these investments 
are focused on early stage companies that 
promise to “disrupt” core industry functions 
including claims adjudication, distribution, 
product pricing and how consumers and 
businesses utilize insurance.  A number of 
these start-ups are trying to build solutions 
that address challenges we’ve talked about at 
PIMA meetings for years, including millennial 
engagement, legacy systems, marketing, 
efficient claims processing, product 
diversification and new distribution channels. 

As I like to say, PIMA members have 
been industry innovators for over 40 
years, developing valuable products and 
distributing them through like and similar 
affinity groups or what the industry now 
refers to as “Peer to Peer”.  However, 
the sheer speed of technology progress 
guarantees potential irrelevancy for any 
industry (see Blockbuster video, taxi cabs, 
and Borders Books for reference). And, some 
of the new ventures are here to stay—and 
will be disruptive.   The question is what 
companies and technologies are really 
driving the change?  We will meet some of 
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At press time we were 
awaiting our Member 
Survey Results…
thank you for your 
participation in that 
effort and we will 

report back soon. The Board will 
review those findings and more at a 
May Board Meeting in Boston.

In addition we are preparing for 
an expert speaker-laden summer 
conference—our last meeting on a July 
weekend. As reported at the Annual 
Meeting and since, we will move 
to mid-week and June in 2018 and 
should have a hotel contract signed 
shortly. That new meeting format 
will be guided by a Task Force and 

include your prior and recent input 
and feedback.   If you are on the fence 
about coming, read the article in this 
issue. This meeting typically focuses 
on marketing and technology and 
this meeting will do a deep dive into 
both—with some outstanding speakers 
from companies bridging the old & 
new ecosystems. We also have a larger 
Exhibit Hall, so I encourage those of 
you with products to share and show/
demo, to consider exhibiting vs. just 
registering for this meeting.  Our hotel 
and early bird discount deadline is 
June 1. Register today!

Mona Buckley, CEO
mona@pima-assn.org
817-569-PIMA (7462)

From the CEO

From the President (Continued from page 1)
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them at this summer’s meeting and 
the conference will be a great time 
to learn, share, find business partner 
resources, and challenge both the new 
ideas and industry norms.   

The conference is cleverly named 
MatureTech Meets InsurTech and 
Meeting Chairs Kara Shipulski, Greg 
Bailey and Jeff Ray, with the active 
support of Board member & Education 
Committee Chair Ann Dieleman, have 
put together a thoughtful agenda, with 
close to twenty speakers, that promises 
to engage attendees and position 
PIMA as a destination for insurance 
innovation and transformation in our 
niche of the industry.  The content 
and speakers include a great mix of 
proven industry leaders and start-up 
companies alike.  We will hear how the 
leading incumbents are not rolling over 
but rather expanding their businesses 
by combining technology with proven 
marketing tactics to drive profitable 
customers.  At the same time, early 
stage companies are having success 
connecting with millennials and 
proving that transformation is real and 
consumer expectations have changed.   

Our Legislative and Regulatory 
Update session is always a highlight 
for members and we have much to 
discuss this year.  The CEO of Admiral 
Group, a leading auto insurer in the 
UK, recently referred to “an under-
appreciation of the complexity of 
insurance” when writing about some 
of the new models being offered by 
InsurTech start-ups.  Considering 
that we have forty nine more 
regulators here in the US than the 
UK does, early stage companies with 
emerging models will benefit from the 
regulatory knowledge and experience 
of both our speakers and our members.  

In addition to the great content and 
networking, PIMA meetings are always 
in beautiful locations and this year 
should be spectacular.  As always, 
please let the Board, the PIMA staff, 
or me know if there is anything we 
can do to make your meeting more 
productive.  Look forward to seeing 
you in the great northwest.   

Bill Suneson, President
Next Generation Insurance Group
bsuneson@nextgenins.com
617-532-0979



3

• Game-Changing technologies… 
innovators you have heard about—
some now PIMA members—will 
show & tell. Hear from leaders 
from SalesForce, Denim, 
Limelight Health, Insurify, and 
RFP365. (What technology & 
partners might you partner with 
vs. build from scratch?)

• The New Affinity…new types of 
networks and partnering including 
the Marsh-Tesla deal, consumer 
segments from Homesite and 
non-traditional marketing 
strategies from RPM Direct.

• ACA & Capitol Hill updates…from 
Joel Kopperud lobbyist for the Council 
of Insurance Agents & Brokers. And, 
a late addition, the Oregon insurance 
commissioner Laura Cali Robison. 
She is also on the NAIC Executive 

Committee & Vice Chair of the 
Innovation & Insurtech Task Force.

• Millennials’ impact on our future 
business & how to reach them 
from expert Jeff Fromm, President 
of Futurecast aka The Millenial 
Marketing Guy.

Marketing Methods Competition 
winners will also be announced.
 
On another note, PIMA’s conferences 
weren’t always held over a weekend. 
And as we announced at the Annual 
Meeting, this MidYear Meeting 
will be our final one held over a 
July weekend—next year we move 
to mid-week in June, to make the 
meeting more accessible/avoiding 
conflicting summer vacation plans. 

Hotel & Early Bird Deadline - June 1

2017 MidYear Meeting (Continued from page 1)

Voya.com 

Insurance products are issued by ReliaStar Life Insurance Company (Minneapolis, MN) and ReliaStar Life Insurance Company of New York (Woodbury, NY).  Within the State of New 
York, only ReliaStar Life Insurance Company of New York is admitted, and its products issued. Both are members of the Voya® family of companies.  Product availability and specific 
provisions may vary by state.

©2016 Voya Services Company. All rights reserved. CN1031-28768-1017

174045-11/07/2016

Plan, invest and protect with Voya Financial®

Voya Affinity Group is committed 
to providing superior customer 
service, while continuing to invest
in technology that will enhance 
the customer experience.

Voya Affinity Group | 20 Washington Avenue South | 
Minneapolis, MN 55303 | Phone 800-372-5288
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Let Us Help You Deliver Results
•  Increase Annual Sales
•  Improve Profit Margins
•   Reduce Marketing Expenses

WE SEE  
THE POSSIBILITIES

Prepare. Protect. Prevail. With The Hartford.® 

The Hartford® is The Hartford Financial Services Group, Inc. and its subsidiaries, including issuing companies Hartford Life Insurance Company and Hartford 
Life and Accident Insurance Company. Policies sold in New York are underwritten by Hartford Life Insurance Company. Home Office of both companies 
is Hartford, CT 06155 PIMA-N17R 6495 NS 04/17 Printed in the U.S.A. © 2017 The Hartford Financial Services Group, Inc. All rights reserved. 

Visit us at: THEHARTFORD.COM/ASSOCIATION

The Hartford has over 50 years of Direct Marketing 
experience in the Association Marketplace.

Providing Strategic Marketing  
Solutions
•  Omni-Channel Marketing
•  Retention & Cross-sell Strategies
•  Modeling and Analytics
•  Creative Development
•  Web Development
•   Print Production Management
•   Dedicated Account Service Team

To learn more about  
The Hartford, contact:

GREG PIHL  
860.547.2483
Gregory.Pihl@thehartford.com

MARK WILKMAN  
860.547.2347 
Mark.Wilkman@thehartford.com

PIMA Board Nominations
In August, PIMA and the Nominating 
Committee will begin to meet to 
develop the slate for 2018. The Call 
for Candidates and Nominations 
will be sent via email, seeking 
candidates—your nominees—who 
have the knowledge, experience, and 
commitment to guide PIMA into 
the future. 

Quick FAQs
• There are typically two to three 

vacant Director slots per year and 
51percent of the Board must be 
Agency members (thus impacting 
the “profile” of each year’s slate 
against the returning board 
members’ profiles).

• A Director term is typically three 
years, with service beginning 

immediately after the election at 
the Annual Meeting. 

• The Board meets in-person at 
least three times per year (twice 
preceding/at our conferences and 
once at a stand-alone meeting); 
Board members cover their 
own participation expenses. 
Other governance & committee 
assignments occur primarily by 
teleconference between meetings, 
e.g. committee or task force 
service and participation.

The final slate will be determined 
by the Nominating Committee—
chaired by Imm. Past President Mark 
Kelsey and including current Board 
members and members at large from 
each member type.  

Watch your email inbox right after 
the MidYear Meeting in order 
to send recommendations OR 
self-nominate by requesting the 
Director Job Description and PIMA’s 
Nominating Criteria Form.  
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WHAT MAKES US DIFFERENT IS OUR

COMMITMENT
TO THE SUCCESS OF OUR CLIENTS.

SPECIALIZING IN GIVING YOU MORE.

That’s why we focus on developing, distributing and administering a diverse set 
of specialty benefit products. Allowing you to deliver more solutions and create 
new revenue streams without extra overhead. And to help you provide even 
more value to your customers, we provide you with the industry intelligence to 
be not only their benefit consultant, but their problem solver. Just some of the 
competitive advantages you get with AmWINS Group Benefits.
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Grapevine
David Schaeffer has joined 
SingleCare as SVP, Business 
Development. SingleCare is a 2016 
Dig Benefits Technology Innovator 
Award winner for being a leading-edge 
technology benefit platform.

Mike McCarthy has joined Forrest T. 
Jones & Company (FTJ) as Director 
of National Affinity. McCarthy will 
lead sales and marketing efforts 
for associations and affinity groups 
beyond FTJ’s core business, selling 
life, accident, property & casualty, 
along with other insurance programs 
to associations and affinity groups 
nationwide. He will also be involved 
in leading FTJ’s entry into the wider 
marketplace of noneducational-
related associations, sourcing 

third party administrative (TPA) 
opportunities, and promoting  FTJ’s  
regional and national  E&O program 
operation, ProDefender. 

Maryette Braly has joined the 
Guardian team as Implementation 
Manager / Specialty Markets, based 
at the Guardian Enfield, CT office. 
She brings over 30 years of industry 
experience in the Association/ Affinity 
marketplace, has focused primarily on 
Group Specialty business. Previously 
she held various underwriting and 
account management positions at The 
Hartford and account management 
and project work at MetLife. 

PIMA - AFFINITY 
BENEFITS 
DISTRIBUTION 
FOR POSTING 
IDEAS, 
CONVERSATIONS, 
AND INDUSTRY 
UPDATES

JOIN OUR 
LINKEDIN 
GROUP

Securian Financial Group, Inc. 
www.securian.com

400 Robert Street North, St. Paul, MN  55101-2098 • ©2016 Securian Financial Group, Inc. All rights reserved.

F84608-1 Rev 4-2017 DOFU 4-2017
148743

mhij abcTo learn more, call John Underwood  
at 763-442-4348.

Let us help you deliver exceptional solutions 
to your affinity clients. 
We provide products and services to help affinity group members achieve their long-term 
financial security goals. 

Turnkey and customized programs  |  Group and individual products
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SKAMANIA LODGE
STEVENSON, WA
(45 mins. east of Portland, OR)

For those not familiar with 
the Pacific NW, here are some 
travel & destination tips.

• Your airport is Portland, not 
Seattle (if you have business in 
Seattle before or after simply 
plan for a three hour drive or a 
short flight to Portland airport 
on Alaska Airlines and drive east 
from Portland). Rental car is 
the primary and least expensive 
transit option to the property (so 
buddy up with colleagues and 
reserve soon)!

 
• The hotel, Skamania Lodge, is “the 

PIMA campus” for the meeting—we 
have almost all rooms. It’s approx. 
45 mins. from Portland’s Airport, 
east of downtown Portland. It’s 
easy and spectacular-view freeway 
driving on National Scenic Highway 
84 and the Columbia River Gorge—
on the Oregon side. You cross the 
river into WA at the Bridge of the 
Gods (just 2 miles south of the 
hotel). Stevenson, WA is the closest 
town (more like village) and within 
a mile. The closest “main” town is 
historic Hood River, Oregon, about a  
20-30 minute drive along the river.

 
• Summer weather is typically low 

80s with no humidity and no 
summer thunderstorms so it’s 
no risk to plan outside activities. 

Like coastal CA it can be chilly 
after sundown. What to do while 
in the area? We are planning to 
send all registrants a link with 
these options for Friday afternoon 
networking activities (fees based 
on provider fees):
-  Golf and zip lining, on property 
-  Both a winery and brew pub tour.

On your own, nearby are white water 
rafting, hiking and windsurfing/
sailboarding/fly boarding.

Finally the hotel has the best dining 
option for Friday night--both a 
formal dining room with an excellent 
NW wines list and a pub. Since 

PIMA will dominate the property we 
encourage enjoying our “campus”.

In addition to the hotel website, please 
look at the www.traveloregon.com 
website (Columbia River Gorge and/
or Hood River) or the Columbia  
Gorge tourism website  
www.visitcolumbiarivergorge.com.

MidYear Meeting Location Tips & FAQs
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MatureTech

EC      SYSTEM
OUR NEW 

InsurTech
MEETS 

July 20–23

2017 PIMA MIDYEAR 
MEETING & TRADE SHOW

Newer to PIMA? 
How do you leverage the 
networking opportunities? 
Here are some tips.

Pre-introduce yourself
Organizations attending are 
published on our meeting 
page.  Members may access the 
Registration List to find individual 
registrants & contact information 
at any time via the Members-Only 
section of the Website. 

PIMA will email lists to all member 
registrants just after the Early Bird 
& Hotel deadline (about 5 weeks 
prior to the conference) and again, 
updated, two weeks prior to the 
event. (Please ensure pima@pima-
assn.org and our domain name are 
in your email address book as “safe” 
senders...your housing link also 
comes from that email address.)

Send an individual, personal email 
to a curated list of select registrants 
(vs. a blast email to all registrants). 
You will have more success at PIMA 
by using this personal approach and, 
more importantly, choosing someone 
with the right profile, role, and 
organization. 

On-site, up-to-date Registration lists 
are on the meeting mobile app and in 
the Registration bags.

Introduce Yourself or Service
If you would like to get people 
to seek you out, and particularly 
if Exhibiting, PIMA provides a 
sponsorship visibility opportunity to 
include an item in the registration 
bag. If newer to PIMA, use a collateral 
information piece vs. gift.

Be Social aka Talk Among 
Yourselves!
Connect before AND after the 
meeting in PIMA’s LinkedIn Group 
(PIMA-Affinity Benefits Distribution) 
and Twitter account @PimaAffinity.  

Be Opportunistic    
At this meeting, PIMA has almost 
all of the hotel rooms. So, everyone 
you meet is a potential networking 
opportunity.... The program brochure 
on our meeting page details the 
events and networking opportunities. 
In addition, at this final weekend 
meeting, PIMA is setting up golf, zip 
lining, winery & brewery outings 
on Friday for registrants & guests—
watch your email.

It’s a friendly group. If you see a 
PIMA nametag, introduce yourself. 
PIMA members enjoy introducing 
new people or prospective members. 
Just ask them to!

How to Make the Most of the MidYear Meeting

TWEET 
ABOUT 
THE 
MEETING!

#PIMAMEETING17

SHARE OUR STORY AT
@PIMAAFFINITY
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Group Insurance coverages are issued by The Prudential Insurance Company of America, Newark NJ. © 2017 Prudential Financial, Inc. and its related entities. Prudential, the Prudential logo, the Rock 
symbol, and Bring Your Challenges are service marks of Prudential Financial Inc. and its related entities, registered in many jurisdictions worldwide.
0301265-00001-00 Ed.1/17

7 Wins including 
“BEST OF PIMA”

2016 Marketing Methods 
Competition Awards

EXPERIENCE.  
PRUDENTIAL.
Benefit experiences that help create  
and protect financial wellness.

Association/Affinity Services 
www.prudential.com/association

With more than 65 years of experience, it’s no secret  
that The Prudential Insurance Company of America 
(Prudential) is a time-tested partner for life, disability,  
and other insurance plans for associations and affinity 
groups—as well as their TPAs. 

If you’re offering life, disability, or a suite of coverages  
to your members, Prudential’s proven underwriting and  
claims administration, as well as marketing services  
recognized by industry groups such as PIMA, will aim  
to exceed your expectations and offer real insurance  
solutions to your membership.

We are eager to share with you the same breadth of knowledge  
and service we provide to all our clients—those with whom  
we have decades of history, and those who recently embraced  
our expertise. 

Find out what Prudential can do for your organization— 
and the people who count on you. Call John Kelly at  
1-985-624-5224. 
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ACA & Capitol Hill – MidYear Meeting Preview
Is Trumpcare dead? As we go to 
press it’s been a dizzying week of 
legislative jockeying, a number of 
House Freedom Caucus members 
announced their support for an 
amended Affordable Care Act 
repeal/replace and all of a sudden 
Trumpcare had new life with a 
proposal that would give states 
greater flexibility in opting out of 
insurance regulations in the ACA. At 
press time the Senate has put the bill 
on pause.

Joel Kopperud, who 
leads health reform 
lobbying efforts 
for The Council of 
Insurance Agents 
and Brokers (CIAB) 

in Washington, DC, will be back at 

PIMA to provide an update 
on where a number of 
legislative matters stand, 
before the summer recess. 
Employer-sponsored 
markets (ESI) are in a 
peculiar position with a lot 
of uncertainty about how 
the Trump Administration 
and 115th Congress will 
consider issues that will 
ultimately strengthen or 
erode ESI. Joel will report 
on issues that the CIAB is 
working on, and monitoring, such as:

- the tax exclusion for employer-
provided plans is preserved in any 
tax reform bill

- reporting requirements and 
regulation rollbacks 

- the ACA’s looming Cadillac Tax
- Association Health Plans
- the National Flood Insurance 

Program

Join us in July for what promises 
to be an insightful and colorful 
presentation. 

INNOVATION,
S E R V I C E,
R E S U LT S !
Mercer Consumer colleagues remain 
dedicated to providing our clients 
and constituents with the creativity, 
strategy and exceptional customer 
service needed for success in today’s 
marketplace.

For more information, contact Jeff Ray
212-345-7270 / jeff.ray@mercer.com

www.mercer.com

Copyright 2017 Mercer LLC. All rights reserved.
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Call for Meeting Sponsors Member Directory - Watch 
Your MailHere’s your chance to network and be among the top 

influencers in our niche. Don’t be left out, sponsor and 
increase your visibility. Choose from the following:

Closing Keynote Speaker (includes signage and 
brief intro) $1,500 

Breakfast Buffet (2 available: Friday or Saturday - 
includes logo on signage and napkins) $1,250 

Morning Break (2 available: Friday or Saturday - 
includes logo on signage and napkins) $750 per break 

Specialty item or promotional piece in 
Registrants’ bags $450 

Contact Ramona Hopkins, Member Services Director, 
at 817-569-PIMA(7462) or ramona@pima-assn.org to 
Exhibit or Sponsor.

PIMA’s Member 
Directory is a valued 
Desk Reference tool 
that supplements 
our online Directory. 
As a comprehensive 
resource of contact 
information for our 
members—including 
the leading companies 
in the affinity benefits 
industry, this is an 
added benefit that  is 
only distributed to 
PIMA members. 

Be on the lookout for your copy coming soon.

Where Affinity Business Grows®

2017 Membership Directory 
& Buyers Resource Guide

Fostering Commerce  •  Thought Leadership  •  Relationship Building  •  Regulatory Resources
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For over 60 years, we have invested in a dedicated  
team of professionals with an exclusive focus– 
serving the affinity and group membership  
marketplace. That’s the New York Life experience.

We’ve kept the promises we made to protect 
the people we insure and their beneficiaries. 
We’ve been able to stand by them because 
each promise is backed by our proven  
financial strength.

Let’s start the conversation today.

A good plan starts with 
an experienced team.

SMRU1718960 (Exp.12/16/2018) © 2017 New York Life
 Insurance Company, 51 Madison Avenue, New York, NY

newyorklife.com/groupmembership

Dan O’Brien 
Vice President Sales &Marketing 
(914) 846.3345 
dobrien@newyorklife.com

Gabe Cabrera 
Corporate Vice President Sales
(914) 846.4057
gcabrera@newyorklife.com

Insure. Prepare. Retire.
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New Members
Please welcome the following  
new PIMA members  
(VM = Voting Member):

New Agencies
AP Intego Insurance Group, LLC
Jason Emery (VM)
jemery@apintego.com 
Steve Hauck  
shauck@apintego.com
Eric Harnden
eharnden@apintego.com 
Dennis Fosberg
dfosberg@apintego.com 

New Companies
Bankers Insurance Group
Chonice Wilson (VM)
chonice.wilson@bankersinsurance.com
Bill Lafontaine
Walafont@bankersfinanicialcorp.com 
Deb Brcka
deborah.brcka@bankersinsurance.com  

New Business Partners
AVMA Life
Elizabeth L. Wallace (VM)
libbywallace@avmalife.com 

Ideal Concepts
John Pequeno (VM)
JPequeno@IdealConcepts.com 
Alisha Leavell 
ALeavelle@IdealConcepts.com  

MSP
Luke Teboul (VM)
lteboul@msp-pgh.com  
Gerard Allard
gallard@msp-pgh.com 
Bill Nicholson 
bnicholson@blueskyyeto.com 
Lisa Kindle
lkindle@msp-pgh.com 
Kirstan Tervo
ktervo@msp-pgh.com

(Reinstated) Business 
Partners
RPM Direct, LLC
Jim Arslan (VM)
Jim.Arslan@exlservice.com 
Shawn Morris
shawn.morris@exlservice.com 
Kevin McKenna
kevin.mckenna@exlservice.com

Prospective 
Members
Help us recruit these  
prospective members!

Prospective Agency 
Lindquist Insurance Associates
Kristin Lindquist Koos, CEO
kristin.koos@lindquist-insurance.com  

Prospective Business Partner 
Sequel Response
Matthew J. Downey,  
VP, Business Development
matthewd@sequeldm.com  

Prospective Company            
America’s Health Care Plan
Steven Trattner, President
steve@ahcpsales.com   
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In the world of insurance, one size does not fit all. That’s why 
Alliant Insurance Services offers a comprehensive portfolio 
of insurance products and administration services designed 
to fit your needs. It’s a tailored approach that will keep your 
bottom line looking sharp. 

n Property and Casualty
n Employee Benefits Consulting
n Voluntary Benefits Administration
n COBRA Administration
n Workers’ Compensation
n Financial Products and Services 
n Association/Union Benefit Administration

How does your insurance program size up?

David Hudon 
203 568 8229
DHudon@alliant.com

Let First Consulting put its knowledge, experience and reputation to work for you. 
Whether the need is for a quick answer to a question, assistance in developing 
a new product, or summarizing laws and regulations, First Consulting offers a 
complete range of services.

Clients benefit from our Co-Sourcing Model
At First Consulting & Administration, Inc., our flexible approach to regulatory 
and compliance assistance is much better described not as outsourcing - but 
as Co-Sourcing.

This unique model allows clients the ability to maintain a role in the process 
at whatever level is most appropriate for the specific company and project. 

Call us today for a complimentary consultation at 
800.927.2730.

Your Compliance Partner

First Consulting & Administration
offers a full range of services:
n Product Development

n Product Filings

n TPA Licensing & Renewals

n Compliance Training

n State Research and Surveys

n Advertising Compliance Review

n And much more….

First Consulting can help!
Contact me today to learn more.

Sean Cox
Assistant Vice President

816-391-2737
Sean.Cox@FirstConsulting.com

www.firstconsulting.com
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TO HEALTH.
TO WEALTH.
AND MORE OF EACH.

At Transamerica, we’ve been helping people feel better about the 
future for over 100 years. And for more than half that time, we’ve 
been providing a comprehensive portfolio of supplemental and life 
insurance products. 

But the way we see it, our responsibility goes much further. Quite 
simply, we are in the business of helping people live well. 

So let’s charge toward the future and celebrate every confident step 
as a momentous achievement.

24108_TAWHAD0317
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LegaLink
Presented on behalf of the PIMA 
Legislative and Regulatory Committee 
with special thanks to Chris Carway, 
New York Life and Sean Cox, First 
Consulting & Administration, Inc.

STATE ISSUES
Florida
Informational Memorandum OIR-17-
01M to all insurers and HMOs using 
third party administrators, to note 
certain provisions of the Insurance 
Code.  Among the notations: 1) 
all responsibility for competent 
administration of its programs 
remains with the insurer/HMO; 2) any 
premiums paid to the administrator 
are deemed to have been received by 
the insurer; and 3) payments from 
the insurer to the administrator are 
not deemed to have been paid to 
the insured/claimant.  Also, a semi-
annual review of the TPA operations is 
required.     

Idaho
H. 244 Individual Life Insurance: 
Lapse Notice:
Effective 7/1/17, except for policies 
that are paid monthly, requires 
insurers to send a lapse notice 
for nonpayment of premium to a 
policyowner at least 14 days prior 
to the effective date of the lapse or 
termination. Requires applicants and 
policyowners to be provided with the 
ability to name a secondary designee 
to also receive the lapse notices.

Indiana 
(Bulletin 236) and Kansas (SB 22)
These states have revised their 
requirements for obtaining and 
renewing TPA licenses that could 
result in the non-renewal of existing 
TPA licenses. In addition to changes 
to their initial licensing processes 
both states now require a TPA to 
have a resident license in one of 
eight jurisdictions in order to renew a 
non-resident license. This will affect 

renewals in Kansas beginning June 1, 
2017 and in Indiana on July 1, 2017. 

Kansas will also be implementing a 
new annual report system and TPAs 
renewing their licenses may need to 
provide additional documentation, 
including bond requirements.

Michigan
H. 4935 Health Insurance: Long 
Term Care: Disability Income 
Insurance: Definitions:
Effective 7/1/16, updates various terms 
and definitions including disability 
insurance. Requires policyholders to 
be responsible for claims paid by the 
insurer if the policyholder cancelled 
the policy during the first 30 days. 
Allows insurers to not be liable for any 
loss in which the contributing factor 
was illegal activity.

Mississippi
SB. 2165, 77-3-701 Telephone 
Solicitation Act:
Extends the Telephone Solicitation 
Act’s repeal date from 7/1/17 to 7/1/21.

New Hampshire
Ins. 311.01 Senior Coverage:
Readopted its rules establishing 
standards and requirements for the 
use of senior specific certifications 
and designations in the sale of life 
insurance or annuities.

New York
23 NYCRR 500 Cybersecurity 
Requirements for Financial 
Services Companies: 
 Effective 3/1/17 “Cybersecurity 
Program” requires that each Covered 
Entity maintain a cybersecurity 
program reasonably designed to 
protect the confidentiality, integrity 
and availability of its information 
systems. Requires each Covered Entity 
to implement and maintain a written 
cybersecurity policy addressing 
specified areas and also sets forth 
the requirements for approval of that 

policy.  Requires that each Covered 
Entity designate a qualified individual 
responsible for overseeing and 
implementing the Covered Entity’s 
cybersecurity program (the “CISO”), 
and that the CISO shall develop a 
written report, at least annually, which 
shall be reviewed internally and which 
shall address specified cybersecurity 
issues.  The regulation covers, 
among other things, requirements 
regarding:  Penetration Testing and 
Vulnerability; Audit Trails; Access 
Privileges; Application Security; Risk 
Assessment; Cybersecurity Personnel 
and Intelligence; Third Party Service 
Provider Security Policy; Multi-factor 
Authentication; Limitations on Data 
Retention; Training and Monitoring; 
Encryption of Nonpublic Information; 
Incident Response Plan, Notices to 
Superintendent.

Note: The subject regulation provides 
for many significant requirements 
that apply to financial institutions and 
to vendors conducting business on 
behalf of such institutions.  The actual 
law can be found at: 
http://www.dfs.ny.gov/legal/
regulations/adoptions/dfsrf500txt.pdf 

North Dakota
SB. 2140, 26.1-04-03 Gifts:
Amended its law relating to 
limitations on gifts that insurance 
producers may give to a person 
in connection with marketing, 
promoting or advertising the business.

Pennsylvania
H. 1403 Escheat: Unclaimed Funds:
Effective 10/1/17, adopts parts of 
the July 2012 NCOIL Unclaimed 
Life Insurance Benefits Model 
Act. Requires insurers to perform 
a comparison of its insureds’ in-
force life insurance policies against 
the death master file on at least a 
semiannual basis. Upon finding a 
match, requires insurers to make 

Continued on page 19
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HELP YOUR CLIENTS’ MEMBERS 
PURSUE MORE FROM LIFE.
MetLife provides our customers with insurance products  
and services that can help protect what they have, so they  
can continue pursuing what they want in life. 

To learn more about all that we have to offer your clients  
and their members, contact Lance Dordick, Assistant Vice  
President of Sales, at Ldordick@metlife.com

Insurance products and services provided by Metropolitan Life Insurance Company and its affiliates. 

© 2017 Metropolitan Life Insurance Company, New York, NY    L0417494754(exp0418)(All States)
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LegaLink (Continued from page 17)

a good faith effort to confirm the 
death of the insured against other 
available records within 90 days. 
Outlines procedures to account for 
fuzzy matches from nicknames, 
compound last names and incomplete 
social security numbers. Outlines 
requirements for an insurer to 
notify the State Treasurer upon the 
expiration of the statutory time period 
for escheatment.

Virginia
H. 2422 Privacy Notices: GLBA:
Effective 7/1/17, eliminates the 
requirement that insurers provide an 
annual privacy notice when disclosing 
nonpublic personal information 
to nonaffiliated third parties if the 
insurer has not changed privacy 
policies and practices since the most 
recent notice sent to consumers.

Virgin Islands
Bill No. 31-0446; T.22 s 1520+
Enacted legislation entitled 
“The Virgin Islands Third Party 
Administrator Act,” updating its 
insurance laws to reflect the licensing 
requirements contained in the model 
laws of the NAIC.     

Wyoming
House Bill 14, 26-53-101+
Enacted legislation requiring 
registration of third party 
administrators. 

PIMA DOI Outreach  
Thanks to Mike Griffin (ACCEL 
Compliance, new PIMA board 
member, and Legislative & 
Regulatory Comm. Chair), Liz 
Sheehan (Affinion and PIMA 
board member) and Dave Hudon 

(Alliant) who met with Connecticut 
Commissioner Katie Wade and senior 
staff in late February. They reported 
that the meeting was productive 
and a terrific opportunity to explain 
more about PIMA, the affinity group 
marketplace, and the benefits to 
Connecticut consumers served. CT 
was identified as a priority state after 
it passed legislation that appeared 
to impose significant restrictions on 
non-employer sponsored ancillary 
health insurance plans.  Connecticut 
is still allowing these products to 
be filed on a group master policy 
form. Thanks also to former PIMA 
President Sam Fleet who was 
instrumental in arranging the 
meeting.



35 East Wacker Drive, Suite 850 
Chicago, IL 60601-2106
www.pima-assn.org

Future 
Meetings

2017 MidYear Meeting  
& Trade Show

July 20 – 23
Skamania Lodge
Stevenson, WA

2018 Annual Meeting 
January 18 – 21

The Naples Beach Hotel  
Naples, FL 

Thank You to 
2017 Level Sponsors

Affinion Group
Alliant 

Aon
Crum & Forster 

The Hartford
Securian Financial 

Gold

AIG Benefit Solutions
ARAG

Arthur J. Gallagher & Co.
Careington

Chubb 
The Guardian

Kelsey National

Liberty Mutual
Mercer Consumer

Next Generation Insurance Group 
Pearl Insurance

SG360°
USI Affinity

Voya Financial 

Silver

American Express
AmWINS Group Benefits

MetLife
New York Life

Prudential
Transamerica 

Diamond


