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[bookmark: _Hlk163756533]Practitioner insights:
· [image: ]A mandate to incorporate environmental concerns in the design of products and services.
· Do consumers embrace and understand the impact of purchases on the environment, and do firms acknowledge this?
· Gen Z and Gen Alpha have particular care for the environment. Would firms focus on how their designs impact the environment? Diminishing loyalty and boycotts manifest when values are not reflected in consumption.
· Ecosystems that support the consumption and use of new products will redefine demand. Radical innovations require a blended ecosystem to nurture them.
· Would environmental causes unify and facilitate marketing relationships between actors in an industry and network? Can waste be reduced or eliminated, becoming a parameter when designing innovative products and services?
· Design products that reduce waste by design and have operating mechanisms that self-activate and are energized by transforming waste into energy.
· Encourage consumers to buy less through minimalist consumption, e.g., buying from second-hand stores or sharing used cars. In this context, how does innovation function? It may require an innovation matrix and the use of social media to encourage this minimalist view of consumption.
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