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This talk draws on insights from the article “Learning from Data: An Empirics-First Approach to Relevant Knowledge Generation” by Peter N. Golder et al. (available at: https://bit.ly/3BMjHHB). 
Data and new research ideas - by Peter Golder

https://snyder.syracuse.edu/peter-golder-pdma-doctoral-consortium-session-data-and-new-research-ideas/ (18:49 minutes)

In his presentation, Dr. Golder criticizes the predominant theory-driven approach to knowledge creation in marketing, suggesting that it may hinder discovery and relevance. He emphasizes that an empirics-first approach is particularly valuable in situations with limited prior literature, the absence of established theories, or the existence of multiple competing theories. As Golder puts it: “If there’s not much literature honor or there’s not theory or you have multiple competing theories, that would be a time where you might want to do an (Empiric-First) paper more.”
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