
of the innovative apps we are build-

ing for our customers,” Carly said. 

A Personal and Professional 
Benefit
This global event series provides a 

chance to connect with other experts, 

Microsoft team members, and 

every-day users at all skill levels. 

These valuable connections not only 

help PowerObjects reach their 

business goals, but provide 

long-term benefits in each employ-

“You know that by attending a 
Dynamic Communities event, 
you’ll be surrounded by other 
who are just as curious about 
the technology as you are, which 
lead to the best conversations 
on the show floor.” 
Carly Sletten

The Power Platform Buzz
The Power Platform World Tour, 

powered by Dynamic Communities, 

makes its way around the world every 

year, providing two-day events 

packed with unprecedented access to 

premium Power BI, Power Apps and 

Power Automate content. With the 

rapidly increasing interest in the 

Power Platform, the decision to 

sponsor these events each year 

comes easy to PowerObjects. It’s an 

opportunity for them to explore, learn 

and innovate with hundreds of users. 

“We wanted to sponsor the event to 

showcase our niche expertise in 

Power Platform and how it should be 

a part of your organization’s overall 

business strategy. With so much 

buzz in the community around the 

power of Power Apps, we were 

especially keen to demonstrate some 

ee’s personal growth, benefitting the 

company even more.

“Personally, I am extremely grateful 

to the community and their contribu-

tion to the growth of our Power 

Platform team. Our team members 

are well integrated within this 

network of professionals who are 

dedicated to sharing knowledge and 

supporting each other. I have been 

part of this community for a number 

of years and it not only helped me 

grow within my role but has empow-

ered me to contribute value to the 

quality of work we are doing at 

PowerObjects,” Pavlos said.

It’s this community, both virtually and 

at a Power Platform World Tour, that 

fosters deep business relationships 

and positive outcomes for their 

investment. This isn especially unique 

challenge as new technologies contin-

ue to change and grow, but that’s just 

why PowerObjects recommends 

others attend.

“The main reason I would suggest 

attending a World Tour event is 

sharing knowledge and learning from 

each other. In our industry, it is critical 

to stay ahead of the curve and up to 

A Sponsor Perspective on Why Power 
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Personal and Professional Benefits

We met with Carly Sletten, Global 

Marketing Alliance Director, and 

Pavlos Vasileiadis, CE Capability 

Manager, both of PowerObjects, to 

learn more about their experience 

as a Power Platform World Tour 

sponsor.

Uniting People Through Community.

www.dynamiccommunities.com
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date with new technologies. At the 

World Tour, this is exactly what we 

did. For two days we covered topics 

on new and innovative technologies 

that will eventually become the 

cornerstone of every digital transfor-

mation journey,” Pavlos said.

“I would suggest attending a World 

Tour event if you’ve ever had a desire 

to learn more about what Power 

Platform has to o�er. There’s no 

better place to experience the 'art of 

the possible' and to network with the 

best group of people in technology,” 

Carly said.

PowerObjects is continuing their 

sponsorship of The Power Platform 

World Tour at a stop in Minneapolis 

May 6-7, one of 20 cities planned for 

2020. Learn more about a location 

nearest you:

https://www.dynamiccommunities.com/
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PowerObjects, an HCL Technologies Company is a leader in delivering 
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workloads through unparalleled o�erings of service, support, education, 
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Business Applications Provider in the world by delivering solutions that 

help organizations increase productivity, streamline business processes, 
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Learn more about them at: www.powerobjects.com
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