ADVERTORIALS

NGCOA Overview and Guidelines for Advertorials
(as of Nov. 2023)

Advertorials will be featured in designated

sections on Golf Business WEEKLY no more than

once per month. See an example of placement, WEE KLY
formatting, and styling of this content from an

edition in 2023 (gray section, bottom right). AUGUST 4, 2023
| SPOTLIGHT |
A Mpuntainsiqe Ma.keover: Ne\fv-Look aa
The advertorial article will feature the title, e e I palachia i "
author, and a few introductory sentences from It s, ot o s o e MRS
. . . . owner Lex West and his family did not heed this aphorism associated
t h e a rt | C | e, befo re be | n g | | n ked O Ut to t h e e ntl re with North Carolina’s noted native son. At least that’s one way to
describe how West wound up some 30 miles southwest of Wolfe’s
column, hosted on NGCOA org. The section wil BN b e
. N often would visit, conside‘ring their longtime family :/acation hom‘e
also feature the company logo and a disclaimer was adjacent tothe property. ituated i the roling hilsof Cruso
. with gorgeous views of Cold Mountain, Mount Pisgah and Pigeon
t h a t t h e Co n te n t |S S po n SO red A River, this small-town western North Carolina setting was always a -

favorite destination growing up for Lex West. And playing
Springdale’s 18-hole championship course that dates to the early
1970s was one of the top pursuits for father and son... READ MORE >>

Golf,
Your Way.
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d . I . d I . The following article was provided to Golf Business WEEKLY by Tagmarshal & solely represents their views & opinions.
A Ve rto rl a G u I e I n es Do More, With Less Using Tagmarshal’s On-course Optimization

Technology

Provided by: Tagmarshal

p | ea Se d O n Ot exceed —l ’ZOO WO rd S Golf’s popularity remains on an upward trajectory, with more than 25 i TAG MARSHAL'

million Americans taking to the course last year. Following a successful ) S

. MCOR23, which Tagmarshal attended, it’s also apparent that the rapid _/ golf course optimization
| | d growth of off-course golf presents an exciting opportunity for the

L p ea Se I n C u e O n e Sq u a re’ 250 px X 250 pX industry as a whole to connect with a tech-savvy, younger and more

. diverse market segment to drive further interest on-course. As your

b f d h - b | facility’s head golf professional or course manager will tell you, there
N p n g | m a g e to e ea t u re O n t e e a St' aren’t enough hours in the day to complete the multitude of tasks
associated with running a successful golf operation. Coupled with labor

e \We as k t h att ) e sy bsta nce Of your co Nntent shortages, the cost of labor and other inflationary pressures, providing

an exceptional player experience in the face of increased play volume

requires optimal use of resources and a forward-thinking approach. The

a tte m pt to S h owcase yo ur p rod u Ct or good news is that technology can help... READ MORE >>

service, tell a success story, solve an NAMINNT L. IFY
industry problem, or something similar.

We also ask that you do not degrade or

diminish other products or services within the content of the advertorial.

Please send via Google Doc or Word Document.

Please allow up to two weeks between the time submitted and official feature date.
NGCOA reserves final editing rights, but will not publish until confirmed with

Advertorial author.

See an example of the above Advertorial here.

If you have any questions, please contact Taylor Wall, NGCOA Director of Education,
at twall@ngcoa.org


https://www.ngcoa.org/golf-business-weekly/2023/august-2023/week-1/tagmarshal-optimization-technology

