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SPOTLIGHT

The Transformation Of The Work Experience
And Its Positive Golf Implications
By Jon Last, President, Sports & Leisure Research Group
As seen on NGCOA's Research Center dashboard

For as long as we’ve been studying golfer behaviors and
attitudes, we have sought to understand the major inhibitors
to greater engagement and participation in golf. The two most
prevalently cited challenges have always been lack of time
and cost. We’ve often derided these objections as crutches.
Firstly they aren’t particularly actionable. We can’t provide
golfers with greater income nor have we been able to give
them more time to pursue the game. But more critically, the
objections of time and money fail to do more than scrape the
surface. Deeper research dives have shown them to be
surrogates for the real underlying issues which have
surrounded derived value, or perceived return on investment
of time and/or money spent... READ MORE >>

Data Is Only As Good As Its Use: How Troon
Mines Customer Info For Gold
By Steve Eubanks, Contributor, Golf Business

Data is a big and often scary topic, especially in today’s
climate where Joe Blow citizen feels like his every movement
is being logged into some gigantic marketing machine. Hit the
social media “like” button on a picture of a table and in no
time, you’re getting ads from Wayfair. Search for the nearest
Starbucks on a map app and, voilà, you get noti ed when
peppermint lattes are introduced. For people of a certain age
(which happens to coincide with the median age of golfers),
that sense of Big Brother watching is unnerving. On the other
hand, we don’t bat an eye when our dentist texts to remind
us of a cleaning on Tuesday, or the barber sends an email
reminding us that it’s been a month since the last haircut...
READ MORE >>

FROM AROUND THE INDUSTRY
>> Registration is now open for Golf Business Conference 2022, the largest annual gathering of

owners and operators

(GBC22)

>> Remembering the UGA: Georgians who played on the UGA circuit helped lay the groundwork for

black golfers to live their dreams

(Golf Georgia)

>> Lee Elder Internship Established for 2022 U.S. Open (USGA)
>> Golf Genius Announces Acquisition of Twilight Golf Association (TGA) (The Golf Wire)
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Oasis Golf Club: Partnerships are the Key to Success
The golf industry is still booming, despite or perhaps even
partly due to the pandemic. Data from the National Golf
Foundation show that total rounds played nationwide in
'21 is tracking ahead of 2020's numbers... READ MORE >>
The Resort at Longboat Key Club: Planning Strategically
and Measuring Results
Love of travel is a common thread among many golfers.
The opportunity to test one’s mettle beckons from a
myriad of courses across the country and indeed the
world. Resort golf o ers a spectrum of beauty and
challenge, most often with amenities for families as well
as golfers... READ MORE >>

The holiday season is here.
Be on the lookout for Golf Business's
12 Days of COURSEmas hitting your
inbox in December!

The Golf Business Podcast brings
you informative content to help
your golf course business thrive. You
can now also READ the transcript
from our latest episode!

The NGCOA partners and participates
with industry experts to provide
members with timely, business-critical
reports, studies and other research
content.

Share Golf Business WEEKLY with a Friend!
Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-tobusiness news about the golf industry. CLICK HERE to subscribe.
The views and opinions featured in Golf Business WEEKLY are those of the authors and do not necessarily re ect the position of the NGCOA.
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