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SPOTLIGHT

The COVID Hangover, Changing Workplace
Patterns and Their Positive Impact on
Future Rounds Volume
By Jon Last, President, Sports & Leisure Research Group
As seen in NGCOA's Research Center Dashboard

Much of the industry banter surrounding rounds growth has
been attributed to the perfect storm created by the COVID 19
pandemic. And with a renewed caution in the air, driven by
the Delta variant, it is not surprising to us to see the industry
sustain robust participation data throughout the Summer
2021 season. Our ongoing Back to Normal Barometer research
continues to pulse golfer and overall U.S. consumer attitudes
and behaviors. With the latest wave of research, we continue
to observe how several COVID related phenomena have
directly and positively impacted the rounds growth and
bullish attitudes about the present state of golf participation.
It has been widely documented how golf has been able to
successfully position itself as one of the few viable options
for outdoor recreation and socialization, particularly during
the more restrictive, peak waves of the pandemic. As golf
facility operators and other stakeholders continue to ponder
the sustainability of the surge in participation that the sport
has enjoyed since last Summer, these latest developments,
while perhaps alarming for the nation as a whole, bode well
for the golf industry... READ MORE >>

Thirsting for Additional F&B Revenue? One
Club's Untraditional Check-In Counter Swap
Could Stir Up Inspiration
By Steve Eubanks, Contributor, Golf Business

There’s one great way to get people buying more pre-round
beverages: Make them check in for golf at the bar. That is
exactly what happens at Blue Sky Golf Club in Jacksonville,
Florida, one of about 20 clubs operated by former PGA of
America president M.G. Orender and his company Hampton
Golf. Blue Sky is a green-grass attempt to attract a younger
TopGolf-type demographic to the game through a relaxed
dress code and hip vibe. Part of that ambiance is how you
check in... READ MORE >>

FROM AROUND THE INDUSTRY
Playing Golf Might Help You Live Longer

(CNN)

18 things I learned while helping build a golf course this summer

(Golf.com)

Agronomic Solutions – Behind the Ropes: At This Week’s Korn Ferry Tour Finals at Hillcrest
Country Club (Driving The Green)
WATCH: Dana Garmany, Troon Chairman and Founder, honored as PGA Executive of the Year
(Troon via YouTube)
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Peninsula Golf & Racquet Club: Growing Fiscally
Sustainable
Bob Barrett's illustrious career began in 1973 as an
assistant PGA Professional at hometown Augusta National,
and spans multi-course ownership and vice chairman
status with Troon after selling his Honours Golf
Management rm to the same private equity group that
took over Troon in 2014... READ MORE >>
Sugarloaf Mountain Resort: Creating a Year-Round
Destination
Sugarloaf Golf Club, a course designed by Robert Trent
Jones, Jr. which opened in 1985, hosts golfers throughout
the season at Sugarloaf Mountain Resort, in Carrabassett
Valley, Maine. During the remainder of the year, skiers
seek the slopes. READ MORE >>

Think you know what it takes to own
a golf course? Know anyone aspiring
to purchase their own club? Click
here to access NGCOA's new guide
So, You Want to Own a Golf Course?

The Golf Business Podcast brings
you informative content to help
your golf course business thrive. You
can now also READ the transcript
from our latest episode!

The NGCOA partners and participates
with industry experts to provide
members with timely, business-critical
reports, studies and other research
content.

Share Golf Business WEEKLY with a Friend!
Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-tobusiness news about the golf industry. CLICK HERE to subscribe.
The views and opinions featured in Golf Business WEEKLY are those of the authors and do not necessarily re ect the position of the NGCOA.
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