J U N E

2 ,

2 0 2 1

OPINION

Green Pathways: A Course Owner's
Ecological Journey to Make Her Club Net
Zero
By Pamela Dreyfuss, Owner, La Cañada Flintridge Country Club (CA)

Propelled by a sense of urgency driven by the climate crisis,
my husband, Randy, and I started to explore how we could
reduce our course and facility's carbon contribution to
climate change. Wouldn’t it be great to contribute to the
solutions, instead of being a part of the problem? Our
answer was a big, happy, “yes!” But how to reduce our
carbon emissions at the club? What’s the quickest change
we can make? What has the most impact? How much carbon
are we responsible for anyway? It’s all so confusing! I needed
help, but even nding the right kind of help seemed
daunting. Looking for a sustainability expert, I searched
online but didn’t know which consulting companies were
reputable and which were greenwashing machines (deceptive
practices to appear “green”). Meanwhile, we proceeded on
our own to get very complex solar bids and encounter
challenging issues with installation. Both the expense and the
consequences of not acting are and were high... READ MORE
>>

SPOTLIGHT

Venturing into the World of Non-Golf
Revenues? "Don't Leave Anything on the
Table"
By Doug McPherson, Contributor, Golf Business

The decision to enter the world of non-golf revenue back in
the late 1970s was an easy one for Kathy Aznavorian. “Some
customers asked us to do steak dinners for group and
league outings. We listened and began serving steak dinners,”
said Aznavorian, owner of Fox Hills Golf & Banquet Center, in
Plymouth, MI. A few years later she added a sh fry on
Friday nights. It all went well enough that in 1989,
Aznavorian added a clubhouse with enough square footage
to accommodate weddings and parties to widen the revenue
stream. Then she realized the clubhouse was empty on
Sundays, so she introduced Sunday brunch ... She says it
was all about listening to customers and paying attention to
opportunities, all the while just using the facilities to
introduce the local non-golfers and residents to her facility.
It’s a question that eventually hits every course owner or
operator: Should I venture into non-golf revenue? Like
anything else, there are pros + cons... READ MORE >>

FROM AROUND THE INDUSTRY
South Carolina track appears to be saved: 'This golf course is going to be here for a long
time' (Golfweek)
Golf for Beginners: The 33 lessons every new golfer needs to know

(Golf Digest)

WATCH: Course owners, what will be your "Make Golf Your Thing" invitation?

(NGCOA)

Payne Stewart Foundation Wants to Help Less Fortunate Kids ‘Experience’ Golf

(ProGolf Weekly)
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Pinehurst Resort – A Night or Two of History is a Revenue
Driver
People will pay for history. That’s always been the case.
Whether it’s art, antiques, or rare old manuscripts, the
market for a piece of the past has remained constant
through war, peace, pestilence and prosperity. But only
recently has that market expanded to include historical
experiences... READ MORE >>
Keswick Renovation Embellishes Elegant Hospitality
Experience
Keswick Hall & Golf Club, a luxury golf resort in Keswick,
VA, is situated in the state’s historic wine country or in its
bucolic hunt country, depending on one’s perspective. For
those who prefer golf, Full Cry at Keswick Golf Club, a
Pete Dye design, continues to garner top accolades since
it opened in 2014 to rave reviews... READ MORE >>

Keep all facets of your golf business
AHEAD of the curve — browse
NGCOA's (just released!) 2021
Agronomic, Marketing and Operation
Trends Reports!

The Golf Business Podcast brings
you informative content to help
your golf course business thrive. You
can now also READ the transcript
from our latest episode!

The NGCOA partners and participates
with industry experts to provide
members with timely, business-critical
reports, studies and other research
content.

Share Golf Business WEEKLY with a Friend!
Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-tobusiness news about the golf industry. CLICK HERE to subscribe.
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