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OPINION

The Great Ball Mark Catastrophe - It's a
Potmark Pandemic

By Harvey Silverman, Silverback Golf Marketing

It's one of the great frustrations in golf. Golfers,
superintendents, course owners, and operators all agree —
unfixed ball marks suck and ruin the game. | got an email
from Pasatiempo Golf Club, a perennial top-100 golf course
and an Alister MacKenzie masterpiece. MacKenzie liked the
course he designed so much - he lived on the sixth hole. My
friend Scott Hoyt is the General Manager, and he let loose
with what | know is years of frustration managing the scourge
of unfixed ball marks. Included in the email are two
gruesome photos, taken on the 18th green (a Par-3) just one
week after aeration (one is a hell of a shot). Scott repaired 22
while taking this picture... READ MORE >>

Sustainability: Challenges, Strategies,
Analysis and Aspirations

By Rich O'Brien, PGA HOPE (Charleston) Operations Manager

In the Summer of 2015, | interviewed Rand Jerris, Ph.D. the
Senior Managing Director for Public Services for the United
States Golf Association. He oversees many of the key
functions of the USGA including facilities management, Green
Section, philanthropy and grants, strategic and operational
planning, and the USGA Museum. He began working for the
USGA in 1988 as an intern in the USGA Museum and served in _
a variety of capacities including the historian before becoming g e
the Museum’s Director from 2002-2011. He also assumed the - 4 “ﬂ*f
duties as managing director of communications from 2009-
2011. He remains active in researching and promoting the ID ENTI F
history of the game and golf course architecture. | was very
impressed with the depth and breadth of his knowledge...

e CANDIDATES

o 'This is the future of golf’: Reinvented Belmont Golf
Course ready to tee off (Richmond BizSense)

o Course architect Arthur Hills dies at 91, designs impacted
every segment of the golf-course market (Golf Digest) ExecuSearch )

oW EREE Er @ PGA

o WATCH: Spotlighting the "Make Golf Your Thing" Industry-
Wide Initiative on Golf Business LIVE (Golf Business LIVE)

o Westside mini-golf course creates 'cicada-free' zones
(WCPO Cincinnati)
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Camp Creek Golf Club — Redefining Florida Panhandle's
Private Club Landscape

The St. Joe Company has been one of Florida’s largest
private landowners/real estate companies since it was

formed in the mid-1930s, and the Jacksonville-based
company was synonymous with the Florida Panhandle in
its early years... READ MORE >>

, Brand New MclLemore: The Future Looks Bright Atop
SHlE MEADOWS GOLF CLUB Scenic Lookout Mountain

ANON-GOLF Seeing a new course open these days is seemingly as rare
( REVENUE as witnessing a double eagle. Indeed, after golfers

-~ SERVING THE COMMUNITY BEYOND GOLF

. witnessed a 20-year period of record new course
& ,,,,,,‘;’,‘gfi;,’,’i‘”,’:f development from 1986-2006, the ongoing golf market
correction continued into 2020 as America recorded the

15th straight year of overall net losses in new course
supply... READ MORE >>
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Keep all facets of your golf business The Golf Business Podcast brings The NGCOA partners and participates
AHEAD of the curve — browse you informative content to help with industry experts to provide
NGCOA's (just released!) 2021 your golf course business thrive. You members with timely, business-critical
Agronomic, Marketing and Operation can now also READ the transcript reports, studies and other research
Trends Reports! from our latest episode! content.

Share Golf Business WEEKLY with a Friend!

Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-to-
business news about the golf industry. CLICK HERE to subscribe.

The views and opinions featured in Golf Business WEEKLY are those of the authors and do not necessarily reflect the position of the NGCOA.
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