WEEKLY

OPINION

Who YOU Need to Know: Emerging
Superstars in the Golf Industry

By JJ Keegan, Envisioning Strategist and Reality Mentor, JJKeegan+

It happened overnight. It took over a decade for anyone to
notice. The 2008 recession squeezed many people out of the
golf industry that did not have a deep Rolodex. Chad
Ritterbush, Executive Director of the American Golf Course
Architects Society, laments that he "saw tremendous talent
among the evolving Associates within leading golf course
designers leave the industry." Steve Eubanks, a talented writer
for Global Golf Post, commented, "In retrospect, the exodus
out of the golf business from 2008 through 2011 was
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substantial!" The idiomatic expression, "One person's loss is HUSPITALITY

another person’s gain" is true... READ MORE >> TRAINING FOR
GOLF OPERATIONS

Balancing Deferred Maintenance and Capital

Investments... Is Everything Actually "Great"
at your Club?

By Larry Hirsh, President, Golf Property Analysts

Did you ever notice that politicians always want to tell us how
great things are? We're all way too familiar with the current
Coronavirus issues, yet some of our political leaders seek to
make us believe everything’s just fine. Country clubs have the
same issue. Those in club leadership consistently seek to tell
us what great shape the club is in until it’s not. We’ve all
heard the term “kick the can down the road” and many clubs
have failed because of leadership’s inability or unwillingness
to confront controversial problems, often created by

neglect. Assessments and dues increases are greeted with the
same enthusiasm as tax increases. Members often have
alternative options. Is the club prepared for large capital
requirements?... READ MORE >>

FROM AROUND THE INDUSTRY

o USGA Shares Customer Experience Findings via NGCOA's CLICK HERE
Golf Business LIVE (NGCOA) Tu ETART EE?IHE
o Golf's rounds played numbers continue to increase

dramatically, as this latest report shows (Golf Digest) START AT
_ ) ) sﬁ"&"wg Smart Buy Marketplace
o PGA of America first female president Suzy Whaley's term

ends this week (Golfweek)

» NGCOA Mid-Atlantic’s newest 'Sustainability Award' goes
to US Naval Academy Golf Club (NGCOA Mid-Atlantic)
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Tech is Here to Stay in the Game of Golf
Simulators may be costly, but are they the right

investment? Life as a golf facility owner these days can
be fraught with uncertainties, the least of which can be
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triggered at any time by effects from the pandemic or
v oBEC G "¢ whims of the weather. One of the bigger challenges facing
BUILDINE | operators is how to keep growing the next generation of

LU”HLT" ' golfers... READ MORE >>

AND BOOSTING PROFITS?
‘ Market Baskets a New Model for Connecticut Club
Grocery stores presented quite the conundrum during the

COVID crisis. Did you don a mask and head to the market,

knowing that social distancing was all but impossible and
knowing that half the town would likely be there with
you? ... READ MORE >>
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Catch the latest episode today!
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NGCOA's 2020 Golf Industry The Golf Business Podcast brings you Stay informed! Read reviews on Golf
Compensation & Benefits Report is just a new piece of original, curated, Management Systems (GMS), and
released! Learn how YOUR comp & ben informative content to help your golf write your own to help your peers.
package compares with others in the course business thrive and grow.
industry.

Share Golf Business WEEKLY with a Friend!

Do you know someone who should be reading Golf Business WEEKLY? We encourage you to
forward this email to your colleagues and peers so they can enjoy the latest business-to-
business news about the golf industry. CLICK HERE to subscribe.
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This email was sent by Golf Business. To unsubscribe and/or manage your email preferences, please click here.
Resident of Canada or the European Union? Click here to give us your consent to continue communicating with you.
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