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States Homeownership Rate Under 35 Average young adult income (25-44)Final Score

Minnesota 50.80% $94.8K Q2.7
Michigan 49.30% $75.9K 83.6
Alabama 49.10% $65.6K 79.8
Indiana 47.00% $76.7K 79.7
Utah 46.10% $95.2K 78.9
West Virginia 49.90% $64.7K 78.8
Delaware 46.50% $90.1K 78.6
South Carolina48.00% $72K 77.6
Mississippi 49.20% $58.6K 76.7 https://www.ever

nest.co/blog/top
-us-markets-for-

Kentucky 46.90% $69K 75.7 millennials-and-

gen-z
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Millennial Homeownership by Metropolitan Area
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U.S. Population by Age, 2024 Census Estimate
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Tracking US consumer sentiment

The Index of Consumer Sentiment in the US was down in April* by about 11% from March. It was below the 20-year average. The
index is derived from surveys that ask Americans about their current financial situation and their expectations for the future. A higher
index value suggests that consumers are confident, while a lower valug indicates caution or pessimism.

20-year average
80 points
100
e B R T T T R B o o T o L T S L 1 e A L L T
60
April 2025
50.8
A0
June 2022
50 points
Historical low
20
Great Covid-19
Recession Recession

2010 201!

(%]
W)
J
W)
]
[}
Ml
n

Data current through April as of April 11, 2025 at 11:36 a.m. ET. * Data preliminary.

Source: University of Michigan Survey of Consumers
Graphic: Matt Stiles, CNN



Feb 2025
(realtor.com)

Months-of-Supply

Miami 12.3
Miami Area 10.2
San Antonio 7.0
Jacksonville 6.6
Mid-Florida 6.4
Louisiana 6.2
Austin 9.9
Houston 5.1
Georgia 4.9
Atlanta 4.8
Des Moines 4.8
Nashville 4.6
Dallas-Ft Worth 4.3
Wisconsin 4.3
Phoenix 4.2
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Zillow's Market Heat Index: February 2025

A higher score indicates a hotter metro area housing market where sellers have more power. A
lower score indicates a colder metro area housing market where buyers have more power.
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Map: Lance Lambert - Source: Zillow's Market Heat Index metro-level reading for February 2025 = .
published in March 2025 « Created with Datawrapper i € ResiClub



Active housing inventory for sale compared to pre-pandemic levels:
Shift between February 2019 and February 2025
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Map of seven-county region shows that most cities are gaining households. Dark green
denotes number of households growing 2 percent or more; medium green between 1 percent
and 2 percent growth; light green under 1 percent growth; beige, loss of less than 1 percent;
and tan, loss of 1 percent or more.



Figure 6: Typical Suburban Development Pattern and Incremental Infill Development Pattern

Source: Kronberg Urbanist + Architects



Top 20% Second Third Fourth Bottom 20%

of agents quintile quintile quintile of agents
8@
e
The bottom 20% of agents
The top 20% of agents only do 3% of transaction sides

\_/do 65% of transaction sides
AZIZ SUNDERJI FOR

Source: CorelLogic. Sample size is 840k producing agents and 6.8M transactions (2024) WWW.MIKEDP.COM



Hey, Big Spender

Share of US personal spending by income
bracket
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https://www.home-
economics.us/p/is-
floridas-downturn-

coming-for-the

Greenspan’s mistake

For those of us old enough to have been working during the Great Financial
Crisis, it's hard to forget Alan Greenspan’s catastrophically incorrect view—
offered in 2004—about the prospects of a nationwide housing downturn:

“While local economies may experience significant price imbalances, a
national severe price distortion seems most unlikely in the United States,
given its size and diversity.”

But Greenspan's words are a lot more true today than they were 20 years
ago. Especially since the pandemic, idiosyncratic factors like local insurance
rates, new housing supply, regulation, and migration have increasingly
shaped home prices. And these are all factors that have applied differentially
across states. Real estate is again local—or at least, more local than it has
been this century.

To be fair, we see some of the factors affecting Florida—rising new supply,
higher insurance costs, and weakening demand—in other states, too. But to
us, the balance of evidence suggests that Florida's downtumn is unlikely to be
a harbinger of things to come elsewhere across the country.
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The first questions you’re asked are....

“So, how’'s the market near me?”

“So what do you think my home is worth”?”

“Is it a good time to buy/sell a home?”

“How would you say nbhd X compares to nbhd Y?”
“How do new homes compare with existing homes?”

Properly answering these (and other) questions requires an
understanding of market dynamics and market stats.

This is one of several ways you can up your game and grow your
business!

(Don’t be afraid of numbers. You don’t have to be a statistician/economist to use data to your benefit.)



More recent questions...

“What's happening with mortgage rates and why”?”

“What happens if the economy slows down or enters recession?”
“If inflation increases from tariffs, will rates rise even further?”

“If rates go down but my spouse loses their job, what then”?”
“Can | rent out my home? How do | do that?”

“Could this impact my home’s value or ability to buy the next?”
“I'm building my home, could the tariff pause impact my costs?”
“Does more inventory mean | have a better chance of success?”

“The best time to buy a house is when you're ready, and the best time to
sell a house is when you need to.”



Quick Headlines Check

[MONEYWATCH |

U.S.-China tariff truce offers temporary

relief — and plenty of uncertainty

'?& NBC NEWS U.S. and Chi SHARE & SAVE — f X ]

TRUMP TARIFFS

€he New Jork imes

China Truce Eases Tariffs but Does
Little to Resolve Future Uncertainty

A 90-day pause on punishing tariffs could restart trade between
the world’s largest economies. But it is not enough to resolve
uncertainty about the economy.

U.S. and China agree to slash tariffs for 90 China sees the U.S. trade deal as a

days as trade talks continue

The world's two biggest economies agreed to a temporary rollback of most of their recent levies after
negotiating in Switzerland over the weekend.

huge win for Beijing

PUBLISHED MON, MAY 12 2025.3:28 PM EDT | UPDATED MON, MAY 12 2025-6:04 PM EDT



Quick Inflation Check

‘-...l’-
af i Reuters World v  Business v  Markets v Sustainability v Legal v Breakingviews v  Technology v
N

Cooler inflation paves way for Fed to
resume rate cuts in June

By Ann Saphir e

ol

March 12, 2025 10:14 AM CDT - Updated 2 months ago

-\
A NBC

After UK and China trade deals, tariff
rate still highest since 1934, Yale
report says

PUBLISHED MON, MAY 12 2025-3:43 PM EDT | UPDATED MON, MAY 12 2025.5:54 PM EDT

MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTING

U.S. consumer price index

Year-over-year percent change | Jan. 2021-April 2025
= All items Less food and energy
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Note: Not seasonally adjusted ",
Source: U.S. Bureau of Labor Statistics c}qe{.c

Data as of May 13, 2025



Stock Market News: S&P 500 Turns
Positive on the Year

UnitedHealth stock is dragging on the Dow, while the
i Nasdaq gains.

Last Updated: May 13, 2025 at 2.10 PM EDT

Dow Jones Surges

On Monday, the Dow Jones Industrial Average rallied 2.8%, or 1,160 points, while the S&P 500
- gained 3.3% and the Nasdaq advanced 4.4%.

The stock market is bouncing back.
'Here’s a chance to fix your
 portfolio.

_ l N You might have been waiting for bounce to make a move. Don't be complacent.
. 8 | By Philip van Doorn

U Published: May 13, 2025 at %:55am ET
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|10-year Treasury rises even after light | |
CPI report | ' |‘ ”'

Safe haven concerns mount as US Treasuries face twin
recession and inflation risks: Reuters poll

By Sarupya Ganguly

PUBLISHED TUE, MAY 13 2025.4:00 AM EDT | UPDATED TUE, MAY 13 2025.4:04 PM EDT

|i May 13, 2025 6:58 AM CDT - Updated 7 hours ago

While slowing inflation is e.n as positive for the bond market, the April data
||l| ||I|||| :I‘; |: |‘ |I. ! l 3 ‘H ” S€ | ik likely doesn’t show the full impact of President Donald Trump’s tariffs on

‘ ‘ dsir consumetr prices. Additionally, so-called core inflation — which strips volatile
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food and energy prices — came in at 2.8 %), matching expectations.

That combination could tamp down the expectations for Federal Reserve rate |
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Quick Mortgage Rate Check

5/13/2025
5/12/2025
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Rate Change
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The Fed is no longer as worried about unemployment or
recession, given it is still relatively low, still near 4%. But it is
getting nervous about inflation with the worst of the tariff
risk off the table for now.

As a result, odds of more Fed interest-rate cuts have
plummeted, causing yields to increase.



Hard data vs. soft data

Soft Data
-Measures “sentiment” such as:
-Consumer confidence
-Business outlook
-Consumer/Business expectations

Hard Data
-Measured more quantifiable metrics such as:

-GDP
-Job growth
-Unemployment
-Income/wage growth
-Spending/retail sales
-Inflation
-Industrial production
-energy/commodity prices

“So what” /| “why should | care” ?

The Federal Reserve doesn’t cut rates until there’s
good reason to do so based on the hard economic
data. Soft/sentiment indicators still matter, but the Fed
can’t make rate decisions based on how people are
feeling because it change quickly. They must be “data-
dependent” and wait for more hard data before acting.

That said, soft data and sentiment indicators can be a
harbinger of what’s to come. Less confident consumers
are less likely to make a major purchase.

For now, cooler “hard data” (CPI report) increases the
likelihood of a Fed cut, perhaps this summer or
September.

Recession isn’t off the table, but odds are down.




Change is scary

Data is the antidote to fear



Market Update
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«=o=New Listings
«=@=(C|osed Sales

Twin Cities Housing Market Activity

New Listings and Closed Sales (1967-2024)
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Minnesota

H . Realt ®
The Great Mean Reversion: ealtors
Average Residential Sales Price, Twin Cities Metro (unadjusted nominal dollars)
$500,000
Recessions Between 1960 and 2024, the average rate
«=@==Average Sales Price of appreciation in nominal terms was 5.5%. $450,158
$450,000 5.4% Annual Appreciation After adjusting for inflation, the average
5.8% YoY Appreciation annual rate of appreciation is 1.8%.
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Daily Showing Activity 74

MLS-Wide | Rolling Weekly Average | Trended Minnesota
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Showing Activity by Price Range %

MLS-Wide gégngfgga

m Week Ended 5/11/24
= Week Ended 5/11/25

6,283 6,290

3,708

2,752

2.233 5 119

1,899

1,697 1,763 1,718

558 596 550 582

+15. 6% +6.8% +5.8% 5.5%

$199K- $200- $250- $300- $400- $500- $600- $800K- $1M+ Total =
249K 299K 399K 499K 599K 799K 1M 10

Source: Minnesota Realtors® and RMLS of MN, Inc. | © 2025 MNR | All Rights Reserved | Co-developed with MAR

-17.2% +0.1% -2.8% +3. 9%




Change in Showings Trend %

With 30yr FRM (R. axis, trend) Minnesota
MLS-Wide | Rolling Weekly Moving Average
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Mortgage Purchase Application Index
Seasonally adjusted
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Chart: Lance Lambert * Source: The Mortgage Bankers Association * Created with Datawrapper 'd € ResiClub



MINNEAPOLIS AREA

New Listings REALTORS'

A count of the properties that have been newly listed on the market in a given week.

I.ast Thl'ee Mﬂnths One Year Ago ==& Current Activity For the Current One Year
1700 Week Ending Activity Previous y
2/8/2025 1,032 1,098 - 6.0%
1600 - 2/15/2025 1,087 1,131 -3.9%
2/22/2025 1,142 1,179 -3.1%
1.500 | 3/1/2025 1,310 1,227 +6.8%
3/8/2025 1,484 1,341 +10.7%
1,400 3/15/2025 1,448 1,353 +7.0%
3/22/2025 1,389 1,224 +13.5%
1,300 3/29/2025 1,336 1,052 +27.0%
4/5/2025 1,578 1,415 +11.5%
1,200 1 4/12/2025 1,552 1,520 +2.1%
4/19/2025 1,462 1,437 +1.7%
11007 4/26/2025 1,621 1,460 +11.0%
1600 5/3/2025 1,635 1,639 -0.2%

2/8/25  2/15/25 2/22/25  3/1/25  3/8/25  3/15/25 3/22/25 3/29/25  4/5/25  4M12/25 4/19/25 4/26/25  5/3/25 3-Month Total 18,076 17,076 +5.9%



MINNEAPOLIS AREA

Pending Sales REALTORS'

A count of the properties on which offers have been accepted in a given week.

Last Thl'ee Ml:lnﬂ'ls One Year Ago ——&— Current Activity For the Current One Year
1 200 Week Ending Activity Previous +/-
2/8/2025 711 759 -6.3%
2/15/2025 718 804 -10.7%
1,100 1 2/22/2025 777 818 -5.0%
3/1/2025 863 851 +1.4%
3/8/2025 883 913 -3.3%
1,000 7 3/15/2025 936 937 -0.1%
3/22/2025 989 950 +4.1%
900 - 3/29/2025 1,053 940 +12.0%
4/5/2025 1,064 879 +21.0%
4/12/2025 1,064 1,003 +6.1%
80 4/19/2025 1,049 1,003 +4.6%
4/26/2025 988 1,025 -3.6%
00 5/3/2025 1,129 1,100 +2.6%

2/Bf25  2/15/25 2/22/25  3A1/25 3/8/25  3M5/25 3/22/25 3/29/25  4/5/25  4M12/25 419/25  4/26/25  5/3/25 3-Month Total 12,224 11,982 +2.0%



MINNEAPOLIS AREA

Inventory of Homes for Sale REALTORS.

The number of properties available for sale in active status at the end of a given week.

Last Three Months One Year Ago === Current Activity For the Current One Year
0,000 ‘Week Ending Activity Previous + /=
2/8/2025 7,328 6,885 +6.4%
2/15/2025 7,370 6,971 +5.7%
8,500 - - 2/22/2025 7,427 7,030 +5.6%
3/1/2025 7,457 7,159 +4.2%
3/8/2025 7,526 7.224 +4.2%
8,000 7 3/15/2025 7,746 7,390 +4.8%
3/22/2025 7,935 7,508 +5.7%
2,600 1 3/29/2025 7,996 7,486 +6.8%
4/5/2025 7,984 7,489 +6.6%
4/12/2025 8,124 7,717 +5.3%
000 4/19/2025 8,306 7,908 +5.0%
4/26/2025 8,386 8,022 +4.5%
6500 | | 5/3/2025 8,663 8,196 +5.7%

2/8/25 2/15/25 2/22/25 3/1/25  3/8/25 3/15/25 3/22/25 3/29/25 4/5/25  4/12/25 4/19/25 4/26/25  5/3/25 3-Month Avg 7,865 7,460 +5.4%



Here’s the key thing to watch...

Does the increase in seller activity from any downturn
outpace increases in sales from lower rates.

That’s the key.



Minnesota Statewide | New Listings | April %
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Realtors®

16,000 - +2.8% +20.9%

+7.1% 14,826 14,850
14,429 6.7%

13,836

-11.2%
12,280

+10.1%
13,655-3.8%
13,133

14,000 13,470

+10.2%

12,407 -8.5%

12,013

+7.5%
_9.99, 11,716

10,903

-21.9%

11,597 +5.4%

-7.9% 11,256
10,683

12,000 +20.2%

10,696-5.0%
10,165

+7.2%
+22.2% 9,851
9,186

-24.0%
8,899

10,000

-26.0%
7,520

8,000

6,000

4,000

2,000

O O O N v DWW O H»x v o A WwW O
- °- W N N N N N N N N N
PRSP A R PN

Source: Minnesota REALTORS® (MNR) and participating MLSs | © 2025 MNR

Q N b D % H
T V& &



Minnesota Statewide | Pending Sales | April %

Minnesota
Realtors®

10,000 - +25-2%*;f(;é’ +33.3%
9,270 9490 g 50, 9,157
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Minnesota Statewide | Closed Sales | April

6,710
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+7.9% +13.8%

7,404 7,367
9 RECREY 9.8%
67864 6 731_ " o +42% =J. (o]

+9.2%
6,080
+12.4%

+21.7%

6,032 6,216

18.6% -9.2% +20.4%0.8%
5 461 5,566 5,519 5,582 5 537
: 10_7%_2 3%+4.0% 17.9%
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Source: Minnesota REALTORS® (MNR) and participating MLSs | © 2025 MNR
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Year-over-Year Change in Median Sales Price %
MN Statewide o
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Minnesota Statewide | Days on Market | April %

Minnesota

1 20 Realtors®

+16.0%

+18.9% 100 - 4o,

23.0%
94 92 -5.8% 92

86

100

92

11 .8%_1 9Y,

15.2%1 40
79 21.4%

80 - 78 77 -4.6%
12.0%
05 -105% 4500
60 - 58 -10.4% 55 10 39
> 50 +38.1%0.6%4-4%
24.4% 42 42
40 - 38 _18.6%

31

20
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*Figures rounded to nearest whole day but percent change based on actual unrounded number Source: Minnesota REALTORS® (MNR) and participating MLSs | © 2025 MNR



Minnesota Statewide | Median Sales Price | April %

Minnesota
Realtors®
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+4.5% +2.9%
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$340K $335K
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Minnesota Statewide | Average Sales Price | April %

Minnesota
Realtors®

$450,000 +3.4%

+4.5%$419K
+12.8% +0.0% $405
$387K $387K
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$240K
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Source: Minnesota REALTORS® (MNR) and participating MLSs | © 2025 MNR



Minnesota Statewide | Pct of Orig. List Price | April %

Minnesota
Realtors®
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Minnesota Statewide | Housing Affordability Index | April %

Minnesota

300 B Realtors®
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Minnesota Statewide | Inventory | April %

Minnesota

60,000 - Realtors®
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Minnesota Statewide | Months Supply of Inventory | April %

Minnesota
Realtors®
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Monthly budgets stretched
Monthly PITI Payment on Median Priced Home, Minnesota

(Using current 30-yr FRM rates, assuming 10% down, 1.21% tax rate and 0.65% insurance) Minnesota
Realtors®
$3,000
$2,551 $2,637
$2,500
$2,000
$1,500
$1,000
$500
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Source: Minnesota Realtors® (MNR) and RMLS of MN, Inc. | © 2025 MNR



Monthly budgets stretched %
Monthly PITI Payment on Median Priced Home, Twin Cities

Minnesota

(Using current 30-yr FRM rates, assuming 10% down, 1.21% tax rate and 0.65% insurance) Realtors®
$3,000 $2,874
$2,797,
$2,729
$2,500
$2,000
$1,500
$1,000




Income needed for mortgage payment not to exceed 30%
Based on monthly PITI Payment on Median Priced Home, Minnesota

(Using current 30-yr FRM rates, assuming 10% down, 1.21% tax rate and 0.5% insurance) Minnesota
Realtors®
$125,000
$112,996
$109,313
$105,505
$100,000
$91,396
$75,000
$66,132 $69,497
$63,522
$62,713
$50,000
$41,366
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THE INCOME NEEDED TO

BUY AHOME

IN 2025

This map shows the median household
income recommended for buying a
three-bedroom home.

Source: Realtor.com (April 2025)
@\” SUAL Figures shown factor in a 6.65% rate for a 30-year fixed mortgage with 10% down,
C

APITALIST factoring in taxes, insurance, and a 30% income-to-housing cost limit.







Percent of all buyers that are first-time buyers | Nationwide
(Source: NAR)
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+10%

+5%
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Change in New Listings by Price Range

Twin Cities, MN | April 2025 compared to April 2024

+24.0%
+20.3%

-4.3%

<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+
$300K $399K $499K $599K $800K $1M

74

Minnesota
Realtors®

Total



Change in Pending Sales by Price Range %

Twin Cities, MN | April 2025 compared to April 2024 Reanore”
+20% +18.0%
+15%
+10.4%
+10% ° +9.3% +8.9%
+5%

0%

-0.7%

-5%

-6.0%
-10%  -8.8%

-15%
<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+  Total
$300K $399K $499K $599K $800K $1M



+35%

+30%

+25%

+20%

+15%

+10%

+5%

0%

-5%

-10%

Change in Inventory by Price Range

Twin Cities, MN | April 2025 compared to April 2024

+30.2%

+11.4%

$300K

-2.7%

-1.8%

$399K  $499K

-1.0%

$599K

+9.2%
+7.4% 0

<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+

$800K $1M

-3.4%

74

Minnesota
Realtors®

+2.5%
]

Total



Median Days on Market by Price Range %

Twin Cities, MN | April 2025 compared to April 2024 Reattorss”
60
i +24.3%
_ 0
40 14.3%
30 +33.3%
24 . .
) +6.3% -9.3% 0.0%
15 14 13

) l l I .

0

<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+ Total
$300K $399K $499K $599K $800K $1M



Pct of Orig. List Price Rec'd by Price Range %

Twin Cities, MN | April 2025 compared to April 2024 Reanore”

105%

+0.2%
+0.1% 0.0% -0.1% -0.2%
0.9% 100.7% 4002% g9y 100.0% -0-4% 99.7%

100% 99.3% 99.1% +1.5%
Y

90%

85%

80%

<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+ Total
$300K $399K $499K $599K $800K $1M

97.7%




Inventory by Price Range %

Twin Cities, MN | April 2025 compared to April 2024 Reanore”

LA -7.8%
1,578

1,600

-2.7%
1,412

1,400 +11.4%

+ o
1245 7.4%

1,200

1,200

-1.0%
982

-3.4%
834

1,000

+30.2%
800 711

+9.2%
465
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400

200

<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+
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—

Months Supply by Price Range %

Twin Cities, MN | April 2025 compared to April 2024 Reanore”

-17.9%

0.0%

+59.1%

+3.1%

SRS

+4.5%

0. 0%
O°/
+30 8% 0% I
<$200K $200K - $300K - $400K - $500K - $600K - $800K - $1M+ Total
$300K $399K $499K $599K $800K $1M




New Listings

Pending Sales
Closed Sales

Median Sales Price
Days on Market

Pct of List Price Rec'd
Inventory

Months Supply

New Listings

Pending Sales
Closed Sales

Median Sales Price
Days on Market

Pct of List Price Rec'd
Inventory

Months Supply

New Listings

Pending Sales
Closed Sales

Median Sales Price
Days on Market

Pct of List Price Rec'd
Inventory

Months Supply

Residential Housing Market Activity Across MN

April 2025 compared to a year ago

74

Minnesota
Realtors®

GAAAR (Alexandria) % Chg GLAR (Brainerd) % Chg  ICBR (Grand Rapids) % Chg  LCAR (Detroit Lakes) % Chg LRAR (Fergus Falls) % Chg
151 +6.3% T26 +13.4% 137 -2.1% 127 +30.9% 160 -7.0%
92 -8.0% 407 -1.5% 68 -16.0% 55 -16.7% 87 -5.4%
64 -14.7% 334 -8.0% 51 -21.5% 45 -29.7% 72 -5.9%
$269,500 -6.3% $300,000 -3.2% $253,950 +10.9% $270,000 -14.7% $250,000 -12.3%
64 +36.8% 64 +7.3% 73 +7.3% 71 -19.7% 86 +9.7%
96.5% +0.6% 96.7% -0.2% 95.6% -0.1% 94.7% -0.2% 93.3% -1.0%
245  +10.9% 1,429 +16.7% 310 +28.1% 319 +4 2% 383 +8.8%
3.2 +127% 3.8 +22.2% 4.0 +33.4% 54 +21.8% 4.5 +24 5%
LSAR (Duluth/N. Shore) % Chg NWMAR (Bemidji) % Chg  RAOR (Hibbing/Virginia) % Chg  RASM (Mankato) % Chg  SCAAR (St Cloud) % Chg
405 +5.2% 170 +14. 1|% 104 -5.5% 222 +3.3% 194 +24.4%
238 -18.8% 86 -1.1% 30 -62.5% 168 +3.7% 138 +4 5%
247 +7.4% 62 -17.3% 64 -1.5% 128 -6.6% S0 -25.6%
$275,000 +3.5% $215,000 -6.5% $162,700 -17.7% $273,500 +1.3% $267,450 -0.9%
43 3.7% 106 +30.1% 115 -4.3% 96 +3.8% 42 -5.2%
96.9% -1.0% 92.8% -1.6% 94.8% -1.3% 96.9% -1.2% 98.3% -1.0%
757 +22 9% 502 +22.1% 275 +39.6% 353 +18.5% 236 +7.8%
2.9 6.3 +40.8% 3.8 +67.7% 2.6 +20.9% 2.1 +8.5%
SEMR (Rochester) % Chg WOCAR (Willmar) % Chg  7-County Twin Cities % Chg  16-County Twin Cities % Chg MN Statewide % Chg
684 +5.7% 345 +19.6% 5,644 +5.6% 6,754 +5.5% 9,851 +7.2%
534 +9.7% 238 +4.4% 3,772 +2.8% 4,498 +3.6% 6,498 +2.8%
420 -2.1% 203 +7.4% 3,278 -1.1% 3,871 +0.3% 5537 -0.8%
$289,950 -1.0% $202,500 +1.8% $400,000 +3.1% $398,900 +3.5% $360,000 +2.9%
49 +8.5% 68 +7.6% 46 +4 5% 49 +6.5% 44 +4.8%
98.0% -1.0% 94.8% -0.1% 100.0% 0.0% 99.7% -0.2% 98.8% -0.3%
985 +15.5% 642 +17.4% 6,968 +4.2% 8.617 +4 8% 14,371 +8.5%
23 +167% 3.1 +21.5% 2.2 +4 8% 2.3 +4 5% 2.6 +13.0%




Percent of Sales $1M+ %

NorthstarMLS Region | R12MA

Realtors®
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Lender Mediated Market Share 74

NorthstarMLS Region | R12MA

Realtors®
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April New Listings - By Property Type

B Single-Family [ Condo @ Townhouse

80K
68,164 68,395 70,030
60K
40K
20K 12.405 13,271 13,633
S it e I
5 I s .
+0.3% +2.4% -0.6% +12.0% +7.0% +2.7%
2023 2024 2025 2023 2024 2025 2023 2024 2025
Single-Family Condo Townhouse

Entire MLS (MN Only)



April Pending Sales - By Property Type

60K

B Single-Family @ Condo @ Townhouse

23201 54078 50679
DK
40K
S0K
20K
10K 9,507 9,586 9.206
. R .
4.1% -0.8% 1.2% 1% +0.8% -4.0%
2023 2024 2025 2023 2024 2025 2023 2024 2025
Single-Family Condo Townhouse

Entire MLS (MN Only)



April Months Supply of Homes for Sale - By Property Type

5.0

4.0

3.0

2.0

1.0

0.0

B8 Single-Family @ Condo @ Townhouse

4.3
3.0
2.5
l 1.6

2.1

+35.3% +8.7% +20.0% +43.3% +31.3% +19.0%
2023 2024 2025 2023 2024 2025 2023 2024 2025
Single-Family Condo Townhouse

Entire MLS (MN Only)



April Median Days on Market - By Property Type
B8 Single-Family [ Condo @@ Townhouse

60

50 48

40

30

21
18
20 15
) +20.0% +16.7% +6.5% +45.5% +16.7% +42.9%
2023 2024 2025 2023 2024 2025 2023 2024 2025
Single-Family o Condo Townhouse

Entire MLS (MN Only)



April Median Percent of Original Price - By Property Type
B8 Single-Family [ Condo W@ Townhouse

120.0%
00y 985%  98.7%  98.8% 97.5%  975%  96.6% 98.7%  98.4%  98.3%
80.0%
60.0%
40.0%
20.0%
0.0%
+0.2% +0.1% 0.0% -0.9% -0.3% -0.1%
2023 2024 2025 2023 2024 2025 2023 2024 2025
Single-Family | ' Condo | ' Townhouse

Entire MLS (MN Only)



April Median Sales Price - By Property Type

B Single-Family @ Condo @ Townhouse
$500K

$400K ~gag5 000  $379,900 $390,000

$300K

$200K

$100K

$299 000 $310,000 $305,000
$190.000 ﬁ $200.745

$0
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April Median Sales Price - By Property Type
B Single-Family [ Condo W@ Townhouse

S500K
$425,000 $440,000

$405,000

$400K
- $301,000 $312.000 $307,000
218,000
e $195.000 $ $215,000
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April New Listings - By Construction Type
B8 New Construction [l Previously Owned

100K
80K ?3!661 ?3!413 T5,363
60K
40K
20K 12,773 14,113 14,827
’ +10.5% +5.1% 0.3% +2.7%
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(YTD Figures)

April Pending Sales - By Construction Type
B8 tew Construction [ Freviously Owned

20K
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15K
10K
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0 +8.9% 15.5% +0.0% +2.6%
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New Construction ' '

Previously Owned
Entire MLS (MN Only)



April Months Supply of Homes for Sale - By Construction Type
B new Construction [l Previously Owned [ All Construction Types

8.0
50 58 6.0
40
2.0
90 1.8 16
-1 ) - - -
CID 0 LI (1] 1] ] 1]
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2023 2024 2025 2023 2024 2025 2023 2024 2025
New Construction S Previously Owned - All Construction Types

Entire MLS (MN Only)



April Median Days on Market - By Construction Type
B new Construction [ Previously Owned
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April Median Percent of Original Price - By Construction Type
@@ New Construction [l Previously Owned
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April Average Pct of Original Price - By Construction Type
B New Construction [l Previously Owned
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April Median Sales Price - By Construction Type
B new Construction [l Previously Owned
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April Median Sales Price - By Construction Type
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Mortgage Rates Are Projected To Come Down Slightly
2025 Year-End 30-Year Fixed Mortgage Rate Projections, as of 5/7/2025
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They say economists have predicted
17 of the last 3 recessions




A Recession Does Not Mean Falling Prices

Home Price Change During Last 6 Recessions
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Thank You!

Please reach out
with any questions/
feedback!
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