
Date:  February 8, 2017 
To:  Mike Hanssens, President ISMS 
From:  Kusum Ailawadi, Secretary ISMS 
Re:  Secretary’s Report for 2016 
 
I am submitting the Secretary’s Report of the ISMS Board for 2016 for approval by you and the 
rest of the Board. Minutes of the 2016 Board meeting, which are attached as Appendix A and as 
a Word file, cover the issues/decisions during the meeting, and the others, discussed by e-mail 
during the year, are summarized below. 
 
1. ISMS Awards 

a. Voter eligibility criteria for the Little, Bass, and Long Term Impact awards were not 
consistent, probably because they had been put in place at different times. Kusum, as the 
new Secretary, proposed that they be modified so that there is one set of eligibility 
criteria for the three awards. The new criteria, approved by the board in February 2016, 
include the superset of eligible voters across the previous three versions and have only 
one other change. The last five Editors and Departmental Editors Emeriti are included 
rather than all. This covers a fairly long span of years and avoids asking people who feel 
too far removed from the journal publications to vote.  The new criteria, which became 
effective with the 2016 awards process, are as follows: 
 
“Eligible voters who determine the award will consist of (a) the current Editorial Board and 
Advisory Board of Marketing Science; (b) the Departmental Editor and Associate Editors for 
Marketing at Management Science; (c) Last five Editors Emeriti of Marketing Science; (d) Last 
five Departmental Editors Emeriti of Marketing at Management Science; (e) Associate Editor for 
Marketing Science at Operations Research; and (f) Officers and Advisory Board of the INFORMS 
Society for Marketing Science.” 
 

b. In 2015, the board agreed to add a question to the awards ballot to address the problem of 
some authors canvassing for votes. The question’s purpose was to serve as a nudge, i.e., 
to sensitize people on the issue and hopefully dissuade the minority of people who have 
engaged in canvassing. Kusum proposed a minor tweak in the question wording, and 
Mike Hanssens and John Hauser agreed. A vote from the board was not deemed 
necessary for such a minor modification.  The question, as worded below, is included at 
the top of the ballot for each award: 
 
“Were you approached by the author(s) of any papers on the ballot to influence your 
vote?”  Yes/No. 
      

2. ISMS Doctoral Consortium 
In December 2016, Gerry Tellis and Olivier Toubia submitted a request to Mike Hanssens 
for two procedural changes with respect to the annual doctoral consortium that is run prior to 
the Marketing Science conference. Mike presented the requested changes to the board via e-
mail: 

 
“Issue #1: Faculty nomination of consortium PhD student participants.  



Traditionally, we require students to be nominated by a faculty member and cap the number 
of students from any given school at two. Faculty send their nominations of students by 
email. Last year nominations were sent to someone at Fudan, our VP Education approved 
them, and then students were able to register for the consortium. However, this year the 
nomination process causes some logistical challenges. Registration is managed completely 
by INFORMS, and we can’t think of a way to ensure that only “approved” students register 
for the consortium. At the same time, we wonder whether we really need a nomination 
process in the first place as it may not have much impact of who ends up coming to the 
consortium. Note that we can still put a cap on the total number of students attending the 
consortium. 
  
Issue #2: Faculty registration fees for the consortium. 
Currently, faculty do not pay for the doctoral consortium. As a result, students subsidize the 
faculty in their registration. Should we ask faculty to pay a registration fee for the consortium 
(as done, for example, by the AMA Doctoral Consortium)? This would not start until the 
2018 consortium because registration has already started for this year and faculty were 
invited on the assumption that they will not pay a registration fee.” 
 

 Siddarth checked the numbers and clarified that the costs of the consortium come in at 
slightly over what is collected in registration fees so the Marketing Science Conference 
subsidizes the Consortium for a small amount. There was a great deal of thoughtful 
discussion about the two issues by board members, with opinions on both sides of each issue. 
Mike Hanssens summarized it: 

 
“I want to thank everyone for contributing to a high-quality discussion of the opportunities and 
challenges for our consortium.  
There is a clear dominant sentiment emerging that (1) faculty registration fees are fine so long as 
provisions are made for hardship cases and (2) we should retain some form of selectivity in doctoral 
student attendance to the consortium.  
We should await the results of Gerry Tellis’ inquiry with INFORMS around the selectivity issue. I will 
be in touch then with some next-step recommendations.” 

 
3. Annual Financial Statement from Treasurer 

The 2015 financial statement submitted by the Treasurer (Siddarth) is attached in the Excel 
file called ISMS Financials Summary_2015_Siddarth.xlsx. The statement for 2016 will be 
submitted by the new Treasurer, Natalie Mizik in April 2017. 
 

4. Record of Past Minutes and Proposals Approved by Board 
During the hand-over from Ganesh Iyer, the previous secretary, Kusum received several 
files, e.g., the Bylaws, Award protocols and other documents, a checklist of the Secretary’s 
tasks, Minutes of the 2013 and 2014 Board Meetings. However, there were no Secretary’s 
Reports or Minutes from 2015 or years prior to 2013. Gerry Tellis pointed out that he had 
made several proposals in previous years that were approved by the Board.  They are 
probably in earlier Minutes, but are also attached here as Appendices B-E.  Going forward, 
we should create a chronological database of all Minutes, Reports, and approved proposals so 
that they remain in institutional memory.  

 



That’s it for the 2016 report. 
 



APPENDIX A 
Minutes 

2016 ISMS Board Meeting, Marketing Science Conference, Shanghai 
Venue: Oriental Riverside Hotel 

Time: Thursday June 16, 12.00 to 1.30 PM 
 
Members Attending: Mike Hanssens, Fred Feinberg, John Roberts, Gerry Tellis, Doug Bowman, 
Kusum Ailawadi, Bernd Skiera. 
 
Also attending: Laura McLay (INFORMS), Min Ding (Host of 2016 Conference) 
 
Minutes and Action Items: 
 
Item 1: VP Meetings Report by Doug Bowman  
 
Thanks to Min Ding, Gerry Tellis, and Xueming Luo for hosting the 2016, 2017, and 2018 
conferences respectively. 
 
Report of the MKSC2015 and Attendance Analysis of MKSC 2010 to 2016. 
 
MKSC2015: 

a) Thanks to co-chairs of 2015 conference in Baltimore. 
b) MKSC2015 Post-Conference Survey results: 138 respondents, main thing they think of 

when they think of the conference is “Networking”; 90% agree or strongly agree that 
conference was worth the time and money; some other qualitative comments, results 
are being passed on to future conference hosts. 

c) Biggest suggestion was to have more drink tickets during social events (can do it though 
would reduce surplus) 

d) Also to engage more practitioners 
e) Meetings sub-committee formed: Anocha Aribarg (Michigan), Bruce Hardie (LBS), Sanjay 

Jain (TAMU), Oded Netzer (Columbia), Vithala Rao (Cornell).  
 
Gerry suggested sending a blitz to our contacts; see if MSI will lend its marketing support to 
involve more practitioners. Laura noted that practitioners make up 70% of the Analytics 
conference. 
  
MKSC Attendance Analysis for 2010-2016:  

a) No. of registrations, % Students, Countries represented, Schools with more than 10 
attendees, Attendee repeat rates.  

b) Peak attendance remains in Boston (1012 registrations); Shanghai number in H/O at 717 
(week before conference); Min reported paying number of attendees was about 740. 

c) There was concern in 2014 about spike in % of students because they are lower paying 
(up to 38%) but looks like it was a blip. % is back in 33%-35% range. 

d) Participation is growing from a larger set of countries 



 
Question from Gerry Tellis: Does e-mail announcement go to ISMS membership about the next 
conference and location?  Laura said it can be done but will need to decide on timing. INFORMS 
can send a “save the date” now and again in six months. 
 
Question from Mike Hanssens: Repeat rates over six years are lower than he expected. Gerry 
Tellis explained that this was because the rate is for six consecutive years; it would be higher if, 
for example, we looked at attendance during any three years out of the six. Xueming Luo has a 
master list of active attendees. 
 
Host for 2019 MKSC 
Committee is now seeking host for 2019. Gerry suggested we announce on ELMAR that ISMS is 
looking for a host. Fred suggested we look for emerging centers of excellence outside the US. 
Mike suggested Spain and noted it is important to find the right person more than a school. 
 
Item 2: VP Practice Report by John Roberts 
 
Four issues regarding the practice prize 
 
Marketing of the competition: 

a) He did a lot of reach out to encourage researchers to participate, got 40 expressions of interest 
and ended up with 15 high quality entries 

b) Also reached out to practitioners and got two entries 
c) Got top scholars to participate and also people from other disciplines  
d) So, overall, good marketing of the competition. 

Relationship with the journal (Marketing Science): 
a) Original understanding was that papers would be reviewed but basically would go through; but 

this understanding has softened. 
b) Worry is if 2-3 submissions don’t get accepted 
c) John Hauser will be the editor for the practice prize submissions 

Should we do a Practice Prize Conference or not: 
a) Past experience has been mixed – Wharton and MIT were good, DC was a failure after which 

MSI distanced itself from the conference 
b) If we do a conference, perhaps we need a theme? 
c) Perhaps we should do a Practice session or a Practice track at the MKSC? Need something like 

that to attract practitioners to the conference. John felt we should do this at the Temple 
conference 

Announcement of Practice Prize Winner: 
a) Mike raised the question 
b) Board agreed to announce the winners and bring them to the stage 

 
Item 3: VP External Relations Report by Gerry Tellis 
 
Have started doing press releases for papers 

a) One a month 
b) Identify papers and then ask authors to write an abstract which goes through revisions 



c) Goes out on INFORMS, Twitter, FB, and now going on YouTube 
d) Successful endeavor 
Mike asked if there is outreach to journalists. Gerry responded that has been harder; there will be a 
new person at INFORMS and hopefully they can do it. 
 
John R. noted that JCR does a good job of its PR with a special e-mail. Gerry responded that we don’t 
send a separate e-mail with press releases because John Hauser wanted to limit e-mail overload. 
Mike checked around the table and all present said it was OK to send a special e-mail. 

 
New ISMS Logo: 

a) Done with crowd-sourcing, 72 submissions 
b) Feedback is good, nobody upset and most didn’t realize it was new 

 
Item 4: VP Membership Report Presented by Mike Hanssens for Juanjuan 
 
ISMS membership is done by about 50. Juanjuan thinks it is because there aren’t any tangible benefits. 
Question: do we care and should we do something about it? 

a) Gerry suggested we just add membership fee to the conference registration. Doug noted that 
will reduce revenues because non-members pay $100 extra for conference. Also asked how it 
serves the LT goal of increasing membership. 

b) Gerry clarified that non-members who register for the conference would get one year 
membership (to ISMS, not INFORMS). They can then get the lower registration rate at the next 
conference and it might increase repeat rates. 

c) Mike asked whether one needs to be an INFORMS or ISMS member to get lower registration 
fee. Said he would check with Juanjuan and get back. 

 
Item 5: Treasurer Report Presented by Mike Hanssens for Siddarth 
 
Budget-wise, we are in good shape. Details available if anyone wants to see them 
 
Item 6: VP Education Report Presented by Mike Hanssens for Olivier Toubia 
 
Put together a great consortium. 
 
Scott Neslin had brought up an issue. Vithala Rao has donated $100K for the Dissertation Award. Five 
winners get $5K each and one is a “Vithala Rao winner”.  Vithala was not recognized at the consortium. 
 
In the past, Vithala Rao would be at the consortium and would present the award. That did not happen 
this year. We dropped the ball. Mike said he would get back to Olivier on this for the future. 
 
That is it! 
 
Submitted,  
 
Kusum Ailawadi (Secretary ISMS) 
 
  



APPENDIX B 

Proposal for an ISMS Dissertation Grant Competition 
Approved by Board June 2010 

Rationale 
The success of ISMS has enabled it to develop a large monetary surplus. Doctoral students labor under 
considerable financial hardship and can benefit greatly from merit grants to assist them in the 
dissertation research. Such grants will be a good use of the above surplus. 

Goals 
ISMS dissertation grants are meant to cover the following costs of dissertation research: 

• Collect data, obtain software, run experiments, pay research assistants 
• Release from teaching 
• Summer support 
• Fifth year support 

Procedure 
1. Each year ISMS will announce and run a dissertation proposal competition. 
2. One to five awards of up to $5000 will be awarded to the best proposals. 
3. The treasurer will propose the number of awards based on the ISMS’ balance of funds. The 

board will approve the number of awards for each year.  
4. The competition will be run by the VP of Education or his or her nominees as follows: 

a. The VP of education will nominate a committee of three members with one member 
serving as chair. 

b. Members will represent different facets of marketing science. 
c. The committee’s chair will solicit two brief double-blind reviews of each proposal from 

experts in the area of the proposal. 
d. The committee will decide the winners by consensus or a majority vote based on the 

blind reviews and their own reading of the proposals. 
5. The schedule for the competition will be as follows. 

a. The committee’s chair will make the announcement by posting it on relevant ISMS and 
marketing websites and bulletin boards.  

b. The announcement will be made no later than January 15th of each year. 
c. Proposals will be due by May 31st of the year. 
d. Winners will be announced by August 31st  of the year. 
e. Winner will be acknowledged at the first Marketing Science Conference following the 

decision.  At least one session will be devoted at the Conference to show case research 
of the winners. 

f. The VP of education will have the authority to amend these deadlines for good cause. 



6. Any student member of ISMS is eligible to participate in this competition provided that: 
a. The candidate or his or her sponsor is a dues-paying member of ISMS for the last two 

years, including the current year. 
b. The candidate is registered at an accredited university to receive the degree of PhD in 

business or marketing. 
c. The candidate’s sponsor certifies that the proposal for the dissertation has been 

approved by the candidate’s committee, school, or university by May 31st of the year. 
d. The candidate’s chair certifies that the dissertation will not be complete by December 

31st of the same year. 
e. The dissertation has not already won an ISMS dissertation grant in prior years. 

7. The committee evaluating the proposals will use the following criteria to judge the proposals 
a. The proposal for research is reasonably well articulated. 
b. The proposed research is likely to yield a paper publishable in Marketing Science. 
c. The proposed research is likely to be completed in reasonable time. 

 
  



APPENDIX C 

ISMS Accounting Policy for the Chair of the Marketing Science Conference   
 

Adopted June 8, 2011 (ISMS Board Meeting, Rice Conference) 
 

1. All contracts with suppliers should preferably be negotiated by INFORMS, who will make all 
payments directly to suppliers 

2. The chair should obtain approval from ISMS for paying direct out-of-pocket expenses preferably 
at the time of submitting the budget and definitely prior to incurring such costs. 

3. The chair should keep receipts for all direct out of pocket expenses, whose payment has been 
approved by ISMS. 

4. The chair should submit receipts of all approved out of pockets costs to INFORMS for 
reimbursement promptly. 

5. The chair or sponsoring university may not submit overhead costs for reimbursement unless 
these were previously approved at the time of submitting the budget. 

6. The chair should submit to INFORMS all sponsorship money that is raised by him or her for the 
conference. 

7. The sponsorship money is included as revenues in the conference budget. 
8. If the chair raises sponsorship money for the conference and the conference generates a 

surplus, then such a surplus may be shared with the sponsoring institution according to the 
following formula: Min (excess of surplus over $40000, 15% of amount raised) 

 
  



APPENDIX D 
 

ISMS Logo Resolution 
Approved March 2013 

• Effective immediately, the official ISMS logo is the one in Figure 1 below. 
• All ISMS announcements, brochures, newsletters, flyers, flags, banners, websites, premiums, 

and gifts should prominently display this ISMS Logo when feasible. When the logo is not 
feasible, these items should use the ISMS acronym 

• Printers wishing to configure the ISMS logo for a specific surface should use the specifications in 
Figure 2 below. 
 
Figure 1 

 
Figure 2 

 
  



APPENDIX E 

Proposal for Funding Support for Editor of Marketing Science 
(Approved June 2013) 

Marketing Science has been a highly successful journal in terms of publishing high quality articles, impact of those 
articles, profitability, expanding to six issues per year, and increase in number of submissions each year. In 
particular: 

• The manuscript flow in the most recent 12 months (Dec 5, 2011-Dec 5, 2012) is 399 original submissions 
and 151 revisions, totaling 550 papers.  This manuscript flow is up nearly 25% since 2008. 

• MKSC impact factor is 2.36 and the 5-year impact factor is 3.007.  Both show an upward trend. The journal 
is #24 in terms of impact factor and #9 in terms of eigen factor score out of 113 business journals. 

• The annual profit of the journal is at least $ 250,000 per year 

However, this success has burdened the editor of journal with a large and increasing work load. At present, despite 
the heavy manuscript flow, the journal still has a single editor-in-chief. Including resubmissions, this workload 
amounts to about 2 submissions per day.  This heavy work load has prevented the editor from focusing on another 
important strategic issue:  increasing the visibility and publicity of published articles in the press.  To do so 
successfully, such publicity requires the skills of a focused public relations expert, skills that  differ from those of a 
journal editor. 
In addition, Marketing Science is in close competition with other marketing journals such as Journal of Marketing 
Research and Journal of Consumer Research. The latter journal in particular employs an assistant editor to write 
managerial synopses of accepted articles to appeal to the lay press and lay audience. These synopses appear 
regularly in the Wall Street Journal and the New York Times among other outlets) and the program has been very 
successful (see Appendix 1).   This specific outreach activity increases both citations of published articles and the 
impact and influence of the journal. Marketing Science has no such support currently, an issue that ISMS proposes 
to redress. 
In consultation with the Editor of Marketing Science, the ISMS Board has concluded that the Editor of Marketing 
Science needs support of at least $30,000 per year for the following goal. Outsource the preparing of press 
releases of articles published in Marketing Science. This outsourced person will have to do the following tasks: 

• Obtain an executive summary of the article from the authors 
• Read the article and executive summary 
• Interview the authors 
• Draft and fine tune the press release with the help of the authors 
• Seek to place the press release .  

We propose that these tasks be outsourced to keep overhead low, increase flexibility, expedite the press release, 
and get the best return from expenditures. 
 ISMS has agreed to set aside $15,000 towards this goal, with the request and expectation that INFORMS will 
match that amount from current profits of Marketing Science. This money should be considered as an investment 
to sustain and increase the citation and impact of the articles published in the journal. Since citations are used 
both as a metric of impact and as a basis of computing royalties, such an investment should be beneficial both 
financially and institutionally both to ISMS and to INFORMS. 
We propose that INFORMS view this proposed investment as a 2-year experiment; ISMS proposes to work with 
INFORMS to develop appropriate metrics so that, after 18 months, ISMS and INFORMS can determine:  (a) to 
continue the joint funding, (b) to terminate the arrangement.   (There may be other alternatives, but these are 
obvious ones). 
We look forward to hearing a positive response from INFORMS to this proposal.    
V Kumar, VP - Practice 
Gary Lilien, former-VP External relations 
Gerard Tellis, VP External Relations, former-Treasurer 
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