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Qualifies for up to 
1.0 hour of CPE

October 7, 2020



Recording

This session is being recorded.
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Housekeeping

Thank you for joining us today!

Please note that you are muted upon entry.

Use the chat or Q & A feature to ask 
questions.

Questions will be handled at the end of the 
presentation. 
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Housekeeping (cont.)

To receive full IMA CPE credit (or school 
credit), you must:

• Attend the full presentation

• Answer questions through the poll or 
chat feature

• Complete the Evaluation Survey that 
will be sent out in an email after the 
event (Optional but encouraged)
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Learning objectives
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1.Build an appealing profile on 
LinkedIn

2.Create content for LinkedIn
3.Engage broadly on LinkedIn



Speaker Info

6

Kristin Williams
Executive Director, Career 

Exploration and Development,
Kent State University



Building your brand on
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Your Profile
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Why?



Profile Pictures
• Make sure you have a profile photo - it will help 

get you recognized and connect to potential 
opportunities.

• Members with a profile photo receive up to 21x 
more profile views and 9x more connection 
requests.

• You don’t have to have a professional photo 
shoot to have a strong profile photo.

https://www.linkedin.com/pulse/tips-do-it-yourself-
headshot-you-can-even-use-your-iphone-de-
witte/

https://www.linkedin.com/pulse/tips-do-it-yourself-headshot-you-can-even-use-your-iphone-de-witte/


Headline

• Include “career ambitions” and keywords

• What are you passionate about now? What do you hope to do in 
the future?

• Who do you want to “help”?

• Let it serve as your “brand” (value)



Summary
• Keyword rich!
• What motivates you? – natural/conversational tone
• What are you skilled at?
• What’s next for you (goal statement)
• Call for action (if appropriate) – allow them to reach out to you! 

(include phone number/website, etc…)



Getting Started
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Authenticity
• What makes you unique?
• Am I being real + honest?
• Am I focusing on selling myself/a product?
• What can I offer?

https://www.linkedin.com/learning/search?keywords=perso
nal%20branding%20on%20linkedin&u=76082546
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https://www.linkedin.com/learning/search?keywords=personal%20branding%20on%20linkedin&u=76082546
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Headline
• Is it clear?
• Are their clichés?
• How am I describing myself?
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Consistent + Personal
• Am I presenting a similar 

message 
platforms?

• Do I introduce myself?
• Did I customize my profile 

URL?
• Is my profile public?



Creating Content
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Update your profile
• New job?
• Recent speaking engagement?
• Skills + Endorsements
• Recommendations
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Post
• Like and comment 

each post. Use a 
hashtag.

• What is going on in 
your field?

• Can you educate?
• Is this self-

promotion?
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Write Articles
• Your interests
• For work



Create Connections
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Interact
• Comment on other posts
• Follow up with new 

connections
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Join Groups
• Interest groups
• Professional

organizations

Follow Employers 
• Drives what shows 

in your feed
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Leverage the alumni tool
• Learn from others
• Hear career journeys
• Collaborate on content
• Grow connections



Questions and Answers
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Use the chat 
or Q & A 
feature to
type 
questions.



Kristin Williams

Thank you to our presenter!

26Thank you for joining us today!



Final Reminders
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► Please complete the evaluation survey that 
appears in your browser after webinar ends

► CPE certificate – post-event e-mail – Please 
allow at least four weeks for this to arrive

► Your CPE credit will be recorded in your 
transcript by the Akron Chapter



Upcoming 2020 webinars
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Next up: 
Accounting Standards Update, 

Tue., October 13, 12 –1 pm Eastern
Presented by Marie Brilmyer, Cohen & Co.
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Thank You!

The Akron Chapter 
would like to thank 
you for joining us for 
this event!

We hope you learned 
something that will 
help you.
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akron.imanet.org
Next up: Accounting Standards Update, 
October 13, 12 – 1 pm Eastern
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