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The May issue of The Roadrunner newsletter focuses on small business. Local and na-
tional resources are available for small businesses to be successful. Take advantage of 
all IMA offers by through local educational sessions and webinars to build your small 
business toolkit for your company and clients.  

Become a SCORE Volunteer 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

T h e  R o a d r u n n e r  
May 2017 Volume 18, Issue 12 

Make a Difference in Your Community 
 
Every year, SCORE volunteers help thousands of entrepreneurs live their dreams of 
successfully starting or growing a small business. 
 
Share Your Expertise 
 
SCORE volunteers provide confidential business mentoring services, both in person and 
online. They lead seminars and workshops to help small business owners meet their 
goals and achieve success. They help expand outreach of SCORE through marketing 
and alliance building in our local communities. Volunteering at SCORE is a way for you 
to give back to your community, connect with fellow business owners, and pass on your 
knowledge to the next generation of entrepreneurs in your community. 
 
As a SCORE Volunteer You Can: 
 Provide mentoring in person or through email, video, or telephone mentoring from 
your home or office 
 Lead educational workshops and seminars 
 Serve in a leadership capacity (Marketing, IT, administration, finance, fundraising, 
HR, etc.)  
 Have flexibility with your volunteering time 
 
Many of our volunteers also find that their SCORE experience led them to discover new 
sources of insight and knowledge which have helped in their own personal develop-
ment. 
 
Complete the application and you'll receive 
more information about volunteer opportuni-
ties in your community. https://
greaterphoenix.score.org/volunteer     
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Dear IMA AZ Valley of the Sun Chapter Members, 

 

Small businesses are said to be the backbone of the economy. For companies both small and large the ability to 
properly judge your company’s performance and make accurate projections for the future is key for business planning 
purposes including staffing, sales forecasting, inventory control, and cash flow. Technologies that many of us use 
daily, such as Microsoft Excel, offer features that are commonly overlooked that could make our business manage-
ment processes quicker and can help facilitate decisions for owners and executives. The quality of financial perfor-
mance data is driven by a variety of factors including the completeness, validity, consistency, timeliness and accuracy 
of the data on hand- by properly understanding and outlining that data we are better able to tell the story of our com-
pany’s performance and arrive at decisions supported and substantiated by data. 
 
Our upcoming Networking and Technical session on May 16th will focus on the topic of accounting analysis methods 
utilizing Microsoft Excel to streamline business processes and generate useful reporting. Our presenter Ron Caron, 
CMA, will demonstrate a variety of ways to better understand operations through the use of graphs, charts, and other 
formats to help make informed decisions. Having a clear picture of where you stand is essential for properly running 
any business, regardless of size, so the knowledge of how to properly build and structure support for this analysis is 
imperative for guiding yours or your company leadership’s hard decisions.  
 
I hope you are able to join us for this engaging upcoming session. For more information on this and other upcoming 
events please visit IMAValleyOfTheSun.org/events. 
 
 
 
Sincerely, 

 
Trey Ballard, MBA, MAFM 

IMA AZ Valley of the Sun Chapter 

2016-2017 President 

AZ Valley of the Sun Chapter President’s Message 
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National Small Business Week 

  
Do you celebrate National Small Business Week at your business? If not, this year is a great time to start! As a tradition spanning 
over 50 years, National Small Business Week gives you the opportunity to celebrate small businesses and the contributions that 
they make to local communities and the national economy. This year, Small Business Week runs from April 30th – May 6th. 
Whether you own a small business, work for one, or you just love supporting them, there are plenty of ways you can show your 
support and take part in this tradition. Here are five ways you can take part in Small Business Week: 
 
1. Share your story 
You started your business for a reason — probably the same reason that motivates you to get out of bed in the morning, roll up 
your sleeves, and get the job done. Don’t keep your story a secret! Use your unique point of view as a way to stand out from the 
competition and get closer to your customers. This Small Business Week, take a moment to remind your customers and support-
ers why you do what you do. Join other small businesses and share your inspiration using the hashtag, #MySmallBizWhy. Plus, 
check out MySmallBizWhy.com and see what inspires other small businesses. With just a sentence or two — and maybe a quick 
photo — you can pull back the curtain and show your customers the heart of your business. 
 
2. Say thank you to the people who keep your business going 
Who makes your business possible? Maybe you’ve got a top-notch staff or die-hard customer base. Maybe you have a mentor 
you can always call when you hit a lull. Take a moment to step away from the day-to-day frenzy and show your appreciation. A 
face to face thank you is always great. But you can also write thank you cards, send an email to your supporters, or post a thank 
you on social media. If you’re comfortable in front of a camera, think about how you can get your message across in a short thank 
you video. 

3. Invest in education 
Throughout Small Business Week, the SBA is hosting free webinars to help you learn new skills and increase your impact. If you 
prefer learning in person, Constant Contact has planned a variety of free marketing seminars and one-on–one coaching sessions 
with marketing experts during the month of May. Whether you want to learn about email marketing, social media, or search en-
gine optimization, you can find a live seminar, led by a marketing expert. 

4. Partner with another small business 
Are you close to other small businesses in your area? Strengthen your 
impact and reach a larger audience by joining forces this Small Business 
Week. For example, a jewelry store could increase its exposure by set-
ting up a display at a local spa and providing 10 percent off coupons to 
all spa customers. Look to collaborate with businesses that reach a simi-
lar audience, so your products and services complement nicely.   
 
5. Get the word out 
When you own a small business, the weeks fly by.  Don’t miss out on Small Business Week just because you’re having a busy 
week. Get the word out to your supporters by sending an email announcing Small Business Week and encouraging your custom-
ers to support you. You can add a coupon to your email as a special thank you to your customers. Many email services allow you 
to schedule your email in advance so you can set everything up ahead of time. Once your email has sent, post it to your active 
social media channels to increase your reach. Soon, your customers will be celebrating along with you.  

Happy National Small Business Week! Hopefully, these five ideas will guide you in the right direction this Small Business 
Week. No matter how you choose to celebrate, the most important thing is to recognize the incredible impact and contributions 
small businesses make all year long. Check out more small business marketing resources on the Constant Contact blog. https://
blogs.constantcontact.com/celebrate-small-business-week/  
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Accountants Need Hard and Soft Skills for Success 

Technical expertise is more valuable than ever for accounting and finance professionals. You need to constantly stay on top of 
accounting best practices, legislative mandates and digital trends like big data and cloud services. But in the rush to remain 
current and relevant, don’t overlook other skill sets. You need to develop hard and soft skills.   

Why? Technical skills are relatively easy for employers to train for. Almost everyone who graduates with an accounting or busi-
ness degree is able to learn new finance software and processes, whether through classes, online tutorials or simple hands-on 
job experience. 

But sharp interpersonal skills are often harder to master, and managers seek to hire staff who either already possess them or 
show aptitude. In fact, a Robert Half Finance & Accounting survey of more than 2,200 CFOs revealed that 54 percent of them 
value hard and soft skills equally when filling open positions, and 10 percent of respondents gave more weight to soft skills. 

Being a good communicator can give you an upper hand during the interview process, if you're a job seeker, and when it’s time 
for your employer to pick new leaders, once you're in the workplace. Whether you already possess these abilities or need to 
acquire them, it’s always a good idea to enhance or develop soft skills, as they can make the difference in your career’s trajec-
tory. 

How can you do that? Here are five ways: 

1. Get the big picture 

Organizations need accountants who understand how the entire company operates, not just their own turf. To bolster your busi-
ness savvy, learn as much as you can about the organization. This means reading memos from the CEO and paying attention 
to other departments during company meetings. Have lunch with a non-finance colleague to find out more about that person’s 
job. Also, ask your boss for opportunities to shadow, cross train or partner with other departments. The more you know about a 
company’s inner workings and use your soft skills in this manner, the more valuable you are to your employer. 

2. Speak out, loud and clear 

Accounting teams are no longer confined to the back of the house. Today’s finance specialists are often asked to interpret com-
plex data and analyses for stakeholders and upper management. If you’re used to speaking to fellow experts, dial back the jar-
gon and acronyms for general audiences. While you're at it, boost your listening skills. And since there’s nothing like actual ex-
perience, join a public speaking group and volunteer to give presentations at work. Ask if you can be included in more meetings 
and job interview settings. Practice makes perfect when it comes to soft skills like these. 

3. Make friends everywhere 

You never know when you’ll need advice or a referral from a colleague. Work to cultivate healthy friendships with coworkers — 
including those from other departments — so when the time comes, you’ve already laid the groundwork for success-
ful collaborations. These soft skills aren’t difficult for extroverts to master, but don't fret if you’re a timid accountant. Start by 
making small talk with coworkers. Then work up to asking a few cubicle mates out for coffee, lunch or a post-work happy hour. 
Perhaps even suggest that your boss host team-building events, such as bowling or karaoke. Be generous with your time, 
knowledge and help, as this investment pays off in the long run. 
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Accountants Need Hard and Soft Skills for Success 

 

4. Embrace diversity 

In today’s business world, you routinely work with customers, clients and coworkers of different generations, genders, cultural back-
grounds, nationalities and political affiliations. Relating to such diversity can prove challenging for some finance professionals, from 
senior accountants to new graduates. To hone this soft skill, listen more than you speak. If you have a preconceived notion about 
how, for example, baby boomer bosses or Gen Z analysts act, look at them as individuals instead of stereotypes. The less judgmen-
tal and more empathetic you are, the more successful you’ll be in your finance career. 

5. Stand up and lead 

Succession planning is on the minds of many managers, so draw some positive attention to yourself and your soft skills by strength-
ening your ability to lead. Begin by having a conversation with your boss about a possible in-house career path. Explain how you 
would love to help the company grow — and to grow with the company. Be ambitious and ask if you can spearhead team projects or 
help out while the manager is on vacation. And to add to your knowledge bank, take advantage of any mentorship or professional 
training programs your company offers. 

Here are some of the other hard and soft skills in demand for accounting and finance professionals— and how you can work toward 
developing them.  

Analytical and strategy skills 

Accountants are not just expected to crunch numbers anymore — they're expected to know how to analyze and communicate them 
to colleagues who may not understand accounting language. Being strategically minded and possessing the ability to deliver data-
driven conclusions in an easily digestible manner can allow you to share information on how the company can increase profits and 
lower costs. 

Written communication skills 

Although you probably didn’t pursue a career in accounting because of your love of writing, business writing is an essential compe-
tency for success in the field. Whether you’re crafting an email to your supervisor, sharing information about financial products with a 
client or preparing a report for the bank loan committee, you need to be able to write clearly and concisely. To improve your writing 
skills, stay on top of accounting articles, news and blog posts. Why? Reading is a key way to develop written communication skills. 
As a bonus, you can at the same time monitor and stay aware of new trends in your industry. 

Technology skills 

One of the greatest pressure facing accounting and finance teams is the need to stay current on technology, so it can’t hurt for you to 
take the initiative with regard to learning on the job. Here are some of the aptitudes and expertise employers need: 

- Advanced Excel   

- Enterprise Resource Planning (ERP)   

- Data analytics    

- Business intelligence software (e.g., IBM Cognos) 

- Microsoft Visual Basic   

- Cloud-based software   

- QuickBooks (for positions with small and midsize firms) 

- Revenue recognition 
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Elevate Your Perspective - 5 Reasons to Attend ACE2017  
 

Institute of Management Accountants  
Annual Conference & Expo 

June 17-21, 2017 - Denver, CO 
 

ACE2017 returns this June with a new, customizable conference experience – and you can secure a spot today by 
taking advantage of Early Bird registration.  
 
What makes ACE2017 this year's must-see event? We have 5 exciting reasons:  

   

 Expert speakers: ACE2017 has assembled a diverse array of cutting-edge speakers from brands like Starbucks, 
Travelocity, and ABC's Shark Tank. 

 8 Specialty Tracks: The only conference offering 8 tracks designed specifically for management accountants. 

 Job-relevant sessions: Earn 25+ NASBA-approved CPE credits and choose from 65+ sessions to customize 
your learning experience. Develop skills that you can start using immediately on the job. 

 Networking redefined: Connect and share best practices with more than 800 peers and industry leaders during 
15 unique networking opportunities outside of sessions. 

 Denver: Take a break and explore the art, culture, and scenic beauty that Denver has to offer. 

 
ACE2017 will be an unforgettable conference experience.  
 
Learn more at imaconference.org  
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 Inside Talk Webinar 

The Six Skills Accountants Need to Survive the Robot Uprising   

Wednesday, May 17, 2017  

 
Presenter:    Susan Parcells, CPA, CGMA Senior Director, Finance Transformation BlackLine  
 
Event Description   Worried about the robot uprising? Too late—it's already started. Robots are performing 
more tasks than ever, but think of it this way: robots can do a lot of boring tasks very quickly for you, far faster 
and more accurately. So, what does the accountant of tomorrow need to cultivate today? Susan Parcells, of 
BlackLine, will discuss capabilities that can enable any accountant to deliver predictive insights to leadership, 
drive data-based decisions, and provide expert counsel.  
 
Learning Objectives After this webinar, you will be able to:  

1. Understand how the roles of accountants and controllers have changed over the last few years 
2. Identify six skills needed for a rapidly changing future including analytical, communication, and relationship 

skills, as well as creativity, tech-savvy, and business acumen 
3. Prepare yourself for the future of robotic process automation 
4. Recognize the practical reality of an automated future  
 

Price: Free  

CPE Credit: 1 hour 
 
Field of Study: Business Management & Organization 
 
Research Area: The Future Role of the Management Accountant 
 
Program Level: Intermediate 
 
Prerequisite: None 
 
Advanced Preparation: None 
 
Instruction Method: Group Internet 
 
Visit the IMA Global Website www.imanet.org for more webinars and registration.   
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IMA Wild West Council 

2016-2017 Board 

 
President   Deb Michalowski 
 
Past President  Diane Hewlett 
 
Global Director  Nancy McCleary 
 
Treasurer   Diane Hewlett 
 
Secretary   Stuart  Gibb 
 
V.P. Administration  Mitch Lenoil 
 
V.P. Chapter Relations Pem Smith 
 
V.P. Meetings  Tyler Meyers 
 
Director-Webmaster  Pem Smith 
 
Director-Newsletter  Nancy McCleary 
 
Director-Email   Kendall Argust 
 
Director-LinkedIn/LinkUP Pam Zanzucchi 
 
Directors – Meetings: Kelly Benner 
     
Directors – Education Camille Cook 
    Ron LaPlante  
    Celeste Porter 
Director - CMA  Derek Heijmans 
Director - Conferences John Campbell 
 
Chapter Mentors  Lyle Braithwaite 
    Robert Burya 
    Frank Garcia 
    Don Hartman 

Get Social with the IMA Wild West Council 

www.facebook.com/
imawildwestcouncil 

@IMAWWC  

 

 

 

 

Invest in Your Success 

 
The CSCA™ is a specialty credential designed specifical-
ly for CMAs*, which complements and expands upon the 
strategic planning and analysis skills developed through 
the CMA® (Certified Management Accountants) certifica-
tion. 
 
This credential will help you master the concepts and 
techniques that are required to earn a seat at the leader-
ship table and become a key player in driving the strate-
gic planning process at your organization. 
 
 3-hour exam that includes 60 multiple-choice ques-
tions and 1 case study 
 30-50 hours of study suggested, depending on your 
level of expertise 
 20 NASBA-approved CPE credits 
March and September exam windows 
 
The CSCA exam will cover and test three content areas: 
1. Strategic Analysis 
2. Creating Competitive Advantage 
3. Strategy Implementation and Performance Evalua-
tion 
 
Who is the CSCA for? 
 
Certified Management Accountants who: 
 Hold positions ranging from staff accountant to CFO 
 Aspire to expand their strategic planning knowledge 
for current or future roles 
 
Registration opens late May. 
 
https://www.imanet.org/csca-credential  
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Date:  Tuesday, May 16, 2017 

Time:  Networking 5:30pm - 6:00pm / Dinner 6:00pm - 7:00pm / Session: 7:00pm - 8:00pm   

Topic: Accounting Analysis in Excel 

Session Description:   Ron will demonstrate a variety of ways to better understand business 
operations through the use of graphs, charts & other formats.  If a picture is worth a thousand 
words to explain something to a non-numbers business owner, then Ron will show us thousands 
of words worth of explaining how the business is doing.  

Speaker: Ron Caron, CMA Co-Founder of Vital Biz Group, PLLC  

Amount of CPE:  1 hour  
 
Location:  Phoenix Airport Marriott 1101 N. 44th St. Phoenix, AZ  
 
RSVP Due: Tuesday May 16, 2017  
 
Cost: $37 Members, $42 Guest  
 
Register online at www.imavalleyofthesun.org and use our credit card payment option.    

IMA AZ Valley of the Sun Chapter  

Net Tech Session 

May 16, 2017 

  

Save the Date - Upcoming Net-Tech Session Topics 

May 16th - Accounting Analysis / Excel - Awards Night 

June 13th - Business Legislative Update 

July 18th - High Tech Plant Tour 

Aug 15th - FASB Update 

Sep 12th - Economic Update 
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Raise Your Earning Power 

 
IMA® is committed to empowering finance and accounting professionals to accelerate careers. We offer various re-
sources to help you assess and learn more about your earnings potential. IMA’s annual global Salary Survey examines 
earnings specific to management accountants and CMAs. In addition, IMA has partnered with Robert Half to provide 
access to their comprehensive suite of salary resources. 
 
IMA Salary Surveys 
IMA’s Global Salary Survey, organized into U.S. and regional surveys, analyzes self-reported data from members 
around the world. Topics covered include: base salary and total compensation, the impact of gender and age, the effect 
of the CMA, and job satisfaction (such as work hours and benefits). 
 
Key Insights: 
 Globally, the median base salary is 45% high-
er, and total compensation is 50% higher for 
CMAs over non-CMAs.* 
 CMAs of all ages earn more than non-CMAs. 
Those aged 30-39 receive a median salary 49-
50% greater than their non-CMA peers.* 
 CMAs believe their certification creates career 
opportunities and strengthens their ability to move 
across business areas. 
 
Download the country specific reports at 
www.imanet.org/career-resources/salary-
information?ssopc=1 
 
 

The  
CMA  
Corner 
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IMA AZ Valley of the Sun Chapter  

2016 - 2017 Board of Directors 

 

 

President    Trey Ballard  

President–Elect   Tom Dopler 

VP Administration   Travis Magneson (P) 

Treasurer    Ron Caron (P)  

Assistant Treasurer                  Kendall Argust 

Secretary    Nancy Thurber  

Past President   Sal Forzano (P) 

Past President   Cheryl Brock (P) 

 

 

 VP Education   Camille Cook (P) 

    Co-Director   Greg Gilstrap (P) 

    Co-Director   Nick Stefaniak (P) 

    Co-Director   Tom Dopler 

    Co-Director   Pam Zanzucchi (P) 

    Co-Director   Deb Michalowski (P) 

    CMA Program   Julie Wilson  

    Asst CMA Program  open  

    Education Reporting      Dawn Sandberg 

    Certificate Reporting  open  

    Webcaster   Kathleen Moren (P)  

    Meetings/Attendance  Ron Caron (P)  

    Raffle      Susan Bobbe 

     

VP Communications  Brian Haberlin 

    Email Distribution  Brian Haberlin 

    Asst Email Distribution  Diane Hewlett (P) 

    Newsletter   Laura Mangan 

    Publicity   Trey Ballard 

    Webmaster   Deb Michalowski (P)   

  

 

VP Membership   open  

    Member Relations  Kendall Argust 

    Community Service  Chris Fritsch 

    Corporate Development  Deb Michalowski (P) 

    Sponsorships   Chris Stich 

    Employment   Chris Stich 

    Student Relations  open 

    SCST Scholarship  Donna DeMilia 

    SCST ASU   Nick Stefaniak 

    SCST DeVry   Robert Norton 

    SCST GCU   open 

    SCST Internship   open  

 

Please contact Trey Ballard if you are interested in serving on the chapter board, on a committee or volunteering for an event. 
Email Trey at  charles.ballard3@gmail.com. Members are welcome to join us at monthly board meetings. Check the events page 
for the date and location of board meetings.  



IMA AZ Valley of the Sun Chapter  
Member May Anniversaries 
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2017 IMA Annual Conference                 

 
This year’s conference includes 8 specialty tracks to help you 
customize your conference experience. 
 

Small Business and M&A Track 
 
 
Optimize Value : Build better businesses and grow expertise 
in IPOs, M&As, valuations, credit risk management, and more 
 
Putting the Business at Your Fingertips: Seamless Operation-
al and Financial Reporting – Bob Drach, HMF Express LLC 
 
Outsourcing as a Business Partnership: A Winning Solution – 
Phyllis Ludwig, Ludwig Business Consultants 
 
Business Value - Creation and Realization – Michael Mobley, 
Impetus Solutions, LLc 
 
Boosting Shareholder Value via Credit Risk Management 
Tools and Techniques – Martin Strischek, Devon Risk Advi-
sory Group 
 
Exploring Private Equity and Venture Capital Acquisition 
Transactions - Patrick Jones, Jimmy John's - Fast Sandwich 
Holdings Inc. 
 
Optimizing the M&A Transaction: Buyer and Seller Perspec-
tive – Mark Biersmith, Private Accountancy Practice 
 
IPO Readiness: The “Ins and Outs” of Going Public – 
Seethalakshmi Sethuraman, KPMG LLP 
 
On the Hunt? How to Value an Acquisition Target – Jason 
Pierce, Edelstein & Company LLP 
 
Accounting and financial staff working in small companies 
need tools and resources designed for their challenges. Take 
advantage of these topics at #IMA17ACE.  
 
Conference details at imaconference.org.  
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U p c o m i n g  C h a p t e r  E v e n t  

 

 

May 9th 

Board Meeting 

Spaghetti Factory - Phoenix 

 

May 16th 

Net Tech Session 

Excel 

Phoenix Airport Marriott 

 

June 13th 

Business Legislative Update 

Board Meeting 

Phoenix Airport Marriott  

 

June 18th 

Private Dinner  

Rioja Denver 

 

June 17th - 21st 

IMA Annual Conference 

Denver, CO 

 

Aug 25th  

IMA / AFWA Seminar 

Edward Jones Training Facility - Tempe 



Vision Statement 

Our vision is to be the resource for developing, certifying, connecting, and support-
ing the world’s best accountants and financial professionals within business.  

 

 

 

 

Mission Statement 

IMA’s mission is to provide a forum for research, practice development, education, 
knowledge sharing, and the advocacy of the highest ethical and best business prac-
tices in management accounting and finance. IMA currently represents more than 
80,000 accountants and financial professionals in business. The participation of 
each of our members makes the success of our mission possible.  

R e m i n d e r s :  

 Take advantage 
of free CPE, sign 
up for the monthly 
IMA webinars.  

 Location change 
for the May board 
meeting—to the 
Spaghetti Factory 

 National Small 
Business Week 
Apr 28-May 6 

 

AZ Valley of the Sun Chapter 
P.O. Box 2771                
Scottsdale, AZ 85257-2771 

www.imavalleyofthesun.org 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

Sun Mon Tue Wed Thu Fri Sat 
 1 2 3 4 5 6 

7 8 9 

Board Meeting 

10 11 12 13 

14 15 16 

Net Tech  
Session 

17 

Webinar 

18 19 20 

21 22 23 24 25 26 27 

28 29 30 31 

Webinar 

   

MAY 2017 


