
I n s i d e  t h i s  
i s s u e :  

President’s 
Message 

2 

JumpStart 3 

Employee 
Perks 

5 

IMA Wild West 
Council April 
Events 

7 

April Technical     
Session 

11 

Chapter Board 15 

Chapter Event 
Calendar 

17 

Annual Steak 
Fry Social Event 

12 

The April issue of The Roadrunner newsletter is our annual Financial Literacy issue.  
During National Financial Literacy month, it is a great time to review your financial habits 
and share great resources with your network. Take advantage of your IMA membership 
and join us for any of our educational, career and networking.         

Check Your Credit Reports 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

T h e  R o a d r u n n e r  
April 2016 Volume 17, Issue 11 

The Fair Credit Reporting Act (FCRA) requires each of the nationwide credit reporting compa-
nies — Equifax, Experian, and TransUnion — to provide you with a free copy of your credit re-
port, at your request, once every 12 months. The FCRA promotes the accuracy and privacy of 
information in the files of the nation’s credit reporting companies.  
 
The Federal Trade Commission (FTC), the nation’s consumer protection agency, enforces the 
FCRA with respect to credit reporting companies. 
 
A credit report includes information on where you live, how you pay your bills, and whether 
you’ve been sued or have filed for bankruptcy. Nationwide credit reporting companies sell the 
information in your report to creditors, insurers, employers, and other businesses that use it to 
evaluate your applications for credit, insurance, employment, or renting a home. 
 
Visit annualcreditreport.com to get your free credit report or call 1-877-322-8228.  
 
What should I look for when I review my credit report? 
Make sure that you recognize the accounts and loans on your credit report. Then check that the 
information on your credit report is correct. If you find information that you believe is not correct, 
contact the company that issued the account or the credit reporting company that issued the 
report. For more information visit www.consumerfinance.gov 
 
What are the common warning signs for identity theft?  
 Credit card charges that you don't recognize 
 Calls or letters about things you didn't buy 
 Bills that arrive on unusual days 
 New credit cards or statements for accounts that you didn't open 
 Denials of credit for no apparent reason  
 Information on your credit reports you don't recognize, such as accounts or addresses 
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Dear IMA AZ Valley of the Sun Chapter Members, 
 
Financial literacy is the ability to understand how money works in the world: how someone manages to earn or make it, 
how that person manages it, how he/she invests it (turn it into more) and how that person donates it to help others.  More 
specifically, it refers to the set of skills and knowledge that allows an individual to make informed and effective decisions 
with all of their financial resources.  Raising interest in personal finance is now a focus of state-run programs in countries 
including Australia, Canada, Japan, the United States and the UK.  In America, much of the nation's financial education 
resources are run through a national nonprofit organization called Jumpstart Coalition.  Each state, in turn, has its own 
chapter organization that holds events and helps members promote financial education to youth. 
 
There are many topics that encompass financial literacy including educating kids, preparing for college, preparing for your 
first job, protecting yourself against identity theft, and preparing for retirement.  Personal financial literacy is more than 
just being able to balance a checkbook, compare prices or get a job. It also includes skills like long-term vision and plan-
ning for the future, and the discipline to use those skills every day.     
 
Financial literacy education has a lasting impact.  Studies have found that financial literacy courses help shape students 
into better money managers.  The effects of financial literacy education in high school continue to influence attitudes and 
behaviors toward money management for students well after graduation, according to a newly released study.   Addition-
ally, the amount of money a person has doesn’t matter when it comes to financial literacy.  Even the wealthiest sports 
athletes and movie stars have gone bankrupt due to poor money management as a result of not receiving education in 
financial literacy.  As good stewards of the finance profession, we have an inherent obligation to make sure the people 
around us are receiving the financial literacy education they need to prepare and succeed in life.  And the great thing is 
there is a huge amount of amazing resources on the internet for FREE!   
 
 
 
Sincerely, 
 
Travis J. Magneson, CPA CMA CFM 

IMA AZ Valley of the Sun Chapter 

2015-2016 President   

IMA AZ Valley of the Sun Chapter President’s Message 
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Jump$tart Coalition Envisions a Financially Literate Future  
 

 
Coalition, National Partners, State Affiliates to Recognize April as National Financial Literacy Month  
 
In conjunction with its national partners, 51 affiliated state coalitions, financial educators and other members of the fi-
nancial literacy community, Jump$tart Coalition once again will champion a month-long campaign in April to raise pub-
lic awareness about the importance of financial literacy. This year, we invite you to “Envision a Financially Literate Fu-
ture.”  
 
“As the original promoter of April as Financial Literacy Month, Jump$tart and its partners lead the way in raising public 
awareness about the importance of financial literacy and the need for financial education,” said Laura Levine Jump$tart 
CEO and president. “With this year’s theme, we not only acknowledge the importance of preparing young people for 
the future, but preparing them for their future, a different future.”  
 
According to a late 2015 study from Jump$tart Sustaining Partner Experian, millennials – who now outnumber baby 
boomers – are “pushing the edge of personal finance.” According to the survey:  
• 57 percent millennials use financial mobile apps to manage their finances;  
• Millennials have, on average, three financial apps on their phones; and  
• 57 percent millennials would use alternative companies or services that innovate to better meet their needs.  
 
“Experian’s study shows changes are coming in the financial services industry to keep up with demand,” said Levine. 
“This gives us an opportunity not only to envision a financially literate future, but to create a financially literate future 
using technology to reach our nation’s youth.”  
 
At its Annual Awards Dinner on April 6, Jump$tart will recognize Experian for its work using technology to serve its cus-
tomers and educate consumers.  
 
“We are honored to be recognized for our work. We believe you must interact with people where they are, and not 
simply hope they come to you,” said Rod Griffin, director of public education for Experian.  
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Jump$tart Coalition (continued)  
 

“Today, being where someone is doesn’t necessarily mean a physical location. Social media is increasingly ‘where’ 
people go for financial information.”  

 

Also during the dinner, Jump$tart will honor Federal Deposit Insurance Corporation Chairman Martin Gruenberg with 
the Federal Leadership Award, and FINRA CEO and President Richard Ketchum will be presented with the William E. 
Odom Visionary Leadership Award.  The Connecticut Jump$tart Coalition also will be recognized.  

 

In addition to Jump$tart’s Annual Awards Banquet (April 6; #JSAwards), the community will come together at local, 
regional, and national events and initiatives, including:  

• Financial Literacy Day on Capitol Hill (April 5; #FLHillDay2016)  

• National Retirement Planning Week (April 11-15)  

• Financial Literacy Summit 2016 (April 20)  

• Money Smart Week (April 23-30)  

• Teach Children to Save Day (April 29; #TCTS2016)  

 

Additional information on these events will be released in the coming weeks.  

Financial literacy isn’t just a one-month event. With ongoing efforts, such as its online Clearinghouse of financial edu-
cation resources; its recently updated National Standards in K-12 Personal Finance Education; its support for educa-
tors through the Jump$tart Teacher Training Alliance and National Educator Conference, and more, Jump$tart works 
throughout the year to create a “financially literate future.”  

 

About Jump$tart: The Jump$tart Coalition is a Washington, DC-based not-for-profit organization that seeks to improve 
the personal financial literacy of students in pre-kindergarten through college. Jump$tart’s nearly 150 national partners 
and 51 affiliated state coalitions work individually and collectively to educate and prepare our nation’s youth for life-
long financial success. Jump$tart is the original promoter of April as Financial Literacy Month and publisher of the Na-
tional Standards in K-12 Personal Finance Education. For more information about the Jump$tart Coalition, go to 
www.jumpstart.org or follow us on Facebook and Twitter @NatlJumpstart. Please visit our website for more infor-
mation about April – Financial Literacy Month.  

Visit www.jumpstart.org for more financial literacy resources and events.  
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The Nonmonetary Perks Workers Want   

 
You realize workers and job seekers appreciate perks, but do you know which ones they value most? A recent Robert 
Half survey reveals that managers are not quite in sync with their employees. Among the chief financial officers (CFOs) 
interviewed, 39 percent believe their employees’ top choice would be health and wellness benefits, such as free gym 
memberships. Office workers, however, prioritize additional vacation days.  

 

However, the two groups are in agreement about one thing: nonmonetary perks are up for negotiation more than they 
were a year ago, largely thanks to a decline in the national unemployment rate. To recruit, hire and retain the best ac-
counting and finance talent, an employer has to provide the benefits professionals desire the most. 
 

So, which perks are the most in-demand? That depends on your staff. Read on for more about highly regarded benefits 
and how to discover which ones your workers value most. 

 

Most valued perks  

Remote work arrangements followed vacation days as employees’ most desired perks, with nontraditional work hours 
not far behind. The take-home message is clear: Employees don’t have enough time, and workplace benefits that can 
help them achieve a better work-life balance can make a big difference in their job satisfaction. 

 

This is not to say workers don’t appreciate amenities like subsidized gym memberships, free parking and on-site cafete-
rias. They do. It’s just that if given a choice, your employees probably prefer the gift of more time over more material 
things. 
 

By introducing more work-life balance perks to your organization, you’re telling workers you realize — and respect — 
that they have a life outside the office. And the benefit is not all one-sided: Employees who can exercise more control 
over their schedule tend to have greater loyalty to an employer than those who have to stick to set hours.   

 

As for extra vacation days, some managers may feel that the company simply can’t afford the disruption and loss of 
productivity that comes with this nonmonetary perk. However, more PTO (paid time off) can actually lead to a boost in 
productivity. By taking longer and more frequent vacations, your workers will be refreshed, more creative and ready to 
tackle tough projects. 

 

Explaining the disconnect  

Why did surveyed CFOs think workers cared about wellness benefits the most when it ranked fourth among employees? 
Perhaps healthcare is top of mind among executives, what with the Affordable Care Act and its ramifications on health 
insurance and premiums. It could also be that  many employers simply fail to initiate a conversation with their staff  
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 The Nonmonetary Perks Workers Want  (continued) 

 

regarding the benefits they truly want. Likewise, workers are often reluctant to speak up about their workplace wish 
lists.  

 

Which perks do my employees want?  

There’s no need to be a mind reader. Here are some easy and efficient ways to discover which nonmonetary perks 
your staff value and which ones they could do without.  

 

Via an anonymous internal survey, ask employees to rank specific perks. Be sure to give them space to add their own 
suggestions and comments. SurveyMonkey and Google Forms are two online questionnaire tools that are free and 
easy to use. 

 

During performance reviews, talk to each worker about which current perks they like and, if they could ask for any non-
wage benefit, what that would be. Use this approach especially with top performers you cannot afford to lose. 

 

Don’t forget prospective employees. In job postings and other recruitment efforts, publicize your company’s nonmone-
tary perks. Bring them up again during interviews, this time adding specifics. When weighing competing job offers, top 
candidates may lean toward compensation packages that include flextime, telecommuting options and generous vaca-
tion days. 

Make this an ongoing discussion. Your employees’ wants and needs change over time, as do your company’s re-
sources.  

 

Nonmonetary perks are an important but sometimes overlooked part of a company’s recruitment and retention efforts. 
In an improving hiring market, it’s more important than ever to be proactive with the in-demand benefits that entice and 
satisfy top accounting professionals.   
 

Accountemps, a Robert Half company, is the world’s first and largest specialized staffing firm for temporary account-
ing, finance and bookkeeping professionals. Accountemps has more than 340 locations worldwide. More resources, 
including online job search services and the Accountemps blog, can be found at accountemps.com. 
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Page 8 T h e  R o a d r u n n e r  

 

 Leadership Academy Webinar 

Successful Conflict Resolution  

Tuesday, April 26, 2016  

 
 
Presenter:  Pem Smith, CMA, CFM  - Dean IMA Leadership Academy 
 
Moderator: Benjamin Jackson - Owner BenStew LLC, IMA Global Board of Directors  
   
Event Description 
Working with other people creates tensions that lead to conflict. Conflict, however, can actually have many benefits for the 
workplace, if handled constructively. This course explores steps for managing conflict, a model for successful conflict reso-
lution, as well as strategies to foster teamwork.  
 
Learning Objectives 
After this webinar, you will be able to: 
 
1. Employ steps for managing conflict.  
2. Describe the five-step model for successful conflict resolution.  
3. Identify the critical elements in a conflict situation.  
4. Employ the RISC (Report, Impact, Specify, and Consequences) strategy for dealing with conflict.  
5. Distinguish between emotional and rational phases in conflict.  
 
 
Price: Free 
 
CPE Credit: 1.5 hour 
 
Field of Study: Personal Development 
 
Research Area: Business Leadership & Ethics 
 
Program Level: Intermediate 
 
Prerequisite: None 
 
Advanced Preparation: Download participant guide 
 
Instruction Method: Group Internet 
 
Visit the IMA Global Website www.imanet.org for more webinars and registration.  
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IMA Wild West Council 

2015-2016 Board 

 
 President   Diane Hewlett 
 
President-Elect  OPEN 
 
Past President  Kathleen Moren 
 
Global Director  Nancy McCleary 
 
Treasurer   Deb Michalowski 
 
Secretary   OPEN 
 
V.P. Administration  Mitch Lenoil 
 
V.P. Admin Emeritus Rex Soutar 
 
V.P. Chapter Relations Pem Smith 
 
Director-Webmaster  Frank Garcia 
 
Director-Newsletter  Nancy McCleary 
 
Director-LinkedIn/LinkUP Pam Zanzucchi 
 
Directors – Meetings: Kelly Benner 
    Camille Cook 
    Patrick Wilson 
 
Directors – Education Celeste Porter 
    Derek Heijmans 
 
Chapter Mentors  Lyle Braithwaite 
    Rob Ferrell 
    Frank Garcia 

Get Social with the IMA Wild West Council 

www.facebook.com/
imawildwestcouncil 

@IMAWWC 

IMA Wild West Council 

2015-2016 Meeting Calendar 

 
April 22-23, 2016  

Salt Lake Marriott Downtown at City Creek 

  

Join us for the IMA Wild West Council events in Salt 
Lake City!  

 

Agenda 
 
Thursday, Apr. 21 Optional events: 
Skiing at Snowbird or Pioneer History Walking 
Tour and Visit to the Mormon Tabernacle Choir 
            
 
Friday, Apr. 22: 
11:30 to 4:00 pm – Lunch and CPE/ tours - $25: 
 
Evening – Dinner with Salt Lake Chapter at Blue Iguana 

  
Saturday, Apr. 23: 
 Chapter Leadership Training, Lunch, and Meeting at the 
University of Utah 
9 am to noon:  Chapter Leadership Training 
Noon to 1 pm:  Lunch 
1 pm to 3:00 pm – WWC Meeting 
3:00 pm to 5:00 pm  -  Fort Douglas Military museum - 
located at the University of Utah 

6:30 pm – Dinner – Caffe Molise 

Transportation from hotel to Univ. of Utah available on 
TRAX 
 

Visit the IMA Wild West Council for event details, regis-
tration and payment https://sites.google.com/site/
wildwestcouncil/events-1 



Page 11 V o l u m e  1 7 ,  I s s u e  1 1  

Date:  Tuesday, April 19, 2016 

Time:  Networking 5:00 - 6:00pm / Dinner: 6:00pm - 7:00pm / Session: 7:00pm - 8:00pm 

Session:  Energy Imbalance Market 

Speaker:  Kent Walter 

Description:    Kent Walter, Leader of Energy Accounting & System Reporting at APS will be 
talking to us about the Energy Imbalance Market.   
 
Amount of CPE:  1 hour  

Menu:   TBA   

Cost:  Members $37, Non Members $42, Students $5  

RSVP Due: Thursday April 14, 2016  

Register online at www.imavalleyofthesun.org and use our credit card payment option.    

April 2016 Technical Session  

Plant Tour & CMA Night 

IMA Annual Conference - June 18-22, 2016 

You are invited to attend IMA’s Annual Conference & Expo. Not only can you meet the annual 
30 Continuing Professional Education (CPE) requirement, but you can also experience high-
energy discussions with expert speakers, the buzz of the conference floor, and the fast-paced 
beat of Las Vegas! 

Accelerate your learning as you choose from a program of 50+ educational sessions covering 
cybersecurity, ethics, revenue recognition changes, leadership, risk management, and 
more. Be ready to connect with 800+ 
peers when you attend any of the 15+ 
planned networking events, or simply 
when you’re enjoying a cup of morning 
coffee before all the learning begins! 

Take the opportunity to build your net-
work and reconnect with peers, as you 
learn about the latest industry trends.  

www.imanet.org  
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Friday April 29, 2016 

On the IMA AZ Valley of the Sun Chapter Website 

www.imavalleyofthesun.org  
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IMA 2016-2017 Chair-Elect Position Announced  

 

The Nominating Committee of IMA® (Institute of Management Accountants) is pleased to announce that Alex C. Eng, 
CMA, CFM, CPA, has been named Chair-Elect for IMA’s fiscal 2016-2017 period (July 1, 2016, to June 30, 2017). 
 
Eng commented, “I am extremely honored to be selected as the Chair-Elect of IMA for fiscal year 2016-2017. I look for-
ward to working with the Board of Directors and staff to support an organization whose best practices transcends not 
only finance and accounting, but its relevance and practicality challenges the very discipline of graduate business pro-
grams and provides a lifelong core network of authority in every corner of daily business. I believe in IMA’s purpose and 
direction, and am excited to lead our Board during such an important time in the accountancy profession. Effective com-
munication means preparing for the hard but tactful conversations, harnessing the many perspectives in the IMA Board 
of Directors for valued insight into critical discussions.” 
 
Eng currently serves as a corporate finance director at EDF Renewable Energy, the North American renewable head-
quarters for EDF Énergies Nouvelles in EDF Group (Électricité de France S.A.; Euronext: EDF), a public Fortune Global 
100 Company and the world's largest power utility, reporting directly to the CFO and responsible for leadership of its 
entire U.S. accounting organization. His former experience includes controllership at a global telecom service provider, 
tax manager and auditor at a national firm, and in his legal practice, he has served clients worldwide, focusing on syndi-
cated lending and tax structuring of asset-based transactions.  
 
A member of IMA since 2003, Mr. Eng is serving his second term on IMA’s Global Board of Directors and serves on the 
Board’s Performance Oversight and Audit Committee, and as chair of its Audit Subcommittee. He is a Certified Man-
agement Accountant, a Certified Financial Manager, and a Certified Public Accountant. He is an attorney of the State 
Bar of California, with admissions to the United States District Court for the Southern District of California, and the Unit-
ed States Tax Court. Mr. Eng completed a Masters in Business Administration from Suffolk University, a Juris Doctor 
from Thomas Jefferson School of Law, and a Bachelor of Arts from the University of Calgary (Alberta, Canada). He cur-
rently resides in San Diego with his wife and son.  

The  
CMA  
Corner 
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IMA AZ Valley of the Sun Chapter  

2015 - 2016 Board of Directors 

 

 

President    Travis Magneson  

President–Elect   Trey Ballard  

VP Administration   Trey Ballard  

Treasurer    Ron Caron (P)  

Assistant Treasurer                   

Secretary    Kathleen Moren (P) 

Past President   Sal Forzano (P) 

Past President   Cheryl Brock (P) 

 

 

 VP Education   Camille Cook (P) 

    Co-Director   Greg Gilstrap (P) 

    Co-Director   Nick Stefaniak (P) 

    Co-Director   Tom Dopler 

    Co-Director   Pam Zanzucchi (P) 

    Co-Director   Deb Michalowski (P) 

    CMA Program   Julie Wilson  

    Asst CMA Program  Mirza Alihodzic  

    Asst CMA Program  Andrew Rhea 

    Education Reporting      Dawn Sandberg 

    Certificate Reporting  Laura Mangan  

    Webcaster   Kathleen Moren (P)  

    Meetings/Attendance   

    Raffle      Susan Bobbe 

     

VP Communications  Michael Feldman  

    Email Distribution  Brian Haberlen 

    Asst Email Distribution  Diane Hewlett (P) 

    Newsletter   Laura Mangan 

    Publicity   Trey Ballard 

    Webmaster   Deb Michalowski (P)   

  

 

VP Membership   Tom Dopler 

    Member Relations  Travis Melham 

    Member Relations  Kristian Haralson 

    Community Service  Chris Fritsch 

    Corporate Development  Deb Michalowski (P) 

    Asst Corp Development  Mirza Alihodzic 

    Sponsorships   open 

    Employment   Mitchell Davidson 

    Employment   Christian Kaijser 

    Employment   Glenn Hines  

    Employment   Chris Stich 

    Student Relations  Yaman Nass 

    SCST Scholarship  Donna DeMilia 

    SCST ASU   Nick Stefaniak 

    SCST DeVry   Robert Norton 

    SCST GCU   Alex Ortiz Rosa 

    SCST Internship   Yaman Nass  

 

Please contact Travis Magneson if you are interested in serving on the chapter board, on a committee or volunteering for an 
event. Email Travis at tmagneson@cbiz.com. Members are welcome to join us at monthly board meetings. Check the events 
page for the date and location of board meetings.  



IMA AZ Valley of the Sun Chapter  
Member April Anniversaries 
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In the April issue of Strategic Finance, Jonathan Schiff CMA and Allen 
Schiff discuss transforming Finance, IT and HR areas for efficiencies. By 
working together, these departments can leverage technology and 
change to support the organization. This transformation from a tradition-
al, functional paradigm will result in a more strategic, customer-focused, 
and cost-effective structure for the benefit of the organization as a whole 
and its stakeholders. 

 
How can today’s finance leaders meet this expectation in the most effi-
cient and effective way? Finance transformation initiatives generally 
involve four elements: Leveraging highly effective enterprise resource 
planning (ERP) systems; Centralizing and automating the most routine 
aspects of finance and accounting services; Standardizing a variety of 
business-decision-support capabilities, such as financial planning and 
analysis (FP&A), and consolidating their location; and Streamlining activ-
ities at corporate headquarters. 
 

Those working in finance and accounting are often some of the best 
subject-matter experts, but they also can make for some of the worst 
people managers and communicators within the organization. A charac-
teristic common in many organizations today is the dysfunctional rela-
tionship between finance, HR, and IT. The related mutual distrust serves 
as a convenient excuse for poor-quality services, cost issues, and an 
inability to address and solve enduring performance problems. 

About 75% of the skills and competencies common to finance and ac-
counting job families were also common to other administrative functions 
supporting functional integration.  

Their ideas should provide 
a platform for the develop-
ment of a new administra-
tive design model that 
supports performance, 
alignment, productivity, 
cost-effectiveness, and 
competitive advantage. 

Visit www.imanet.org for 
IMA Publications and the 
new SFMagazine.com for 
the full article and the latest 
issue of Strategic Finance.   

Strategic Finance: Get in Gear 
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U p c o m i n g  C h a p t e r  E v e n t s  

   

 

 

 

 

      

 

April 5th 

Board Meeting 

Macayo’s Phoenix   

 

April 16th 

CMA Review Program - Webinar 

 

April 19th 

Evening Technical Session 

CMA Night - Cost Accounting 

Marriott Airport Hotel Phoenix 

 

April 21st 

Lunch & Learn - Mentoring 

University Club Phoenix 

 

April 29th 

IMA Women’s Accounting Leadership Series 

ASU Tempe 

 

April 29th 

Steak Fry Spring Social 

Scottsdale 



Vision Statement 

The world's leading association for management accounting and finance professionals. 

 

 

 

 

Mission Statement 

Provide to members personal and professional development opportunities through edu-
cation, association with business professionals, and certification in management ac-
counting and financial management skills. Ensure that IMA is universally recognized by 
the financial community as a respected institution influencing the concepts and ethical 
practices of management accounting and financial management skills. 

R e m i n d e r s :  

 Reserve your spot 
for the Spring 
Social! 

 Attend the Tech 
Session and help 
us recognize our 
local CMAs! 

 Join local profes-
sionals for 4 
hours of CPE and 
networking at the 
IMA Women’s 
Accounting Lead-
ership Series at 
ASU on April 29th 

 Need free CPE? 
Check out the 6 
IMA Webinars this 
month.  

 

AZ Valley of the Sun Chapter 
P.O. Box 2771                
Scottsdale, AZ 85257-2771 

www.imavalleyofthesun.org 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

Sun Mon Tue Wed Thu Fri Sat 

     1 2 

3 4 5 Webinar 

Board Meeting 

6 7 Webinar 8 9 

10 11 12 Webinar 13 14 Webinar 15 16 

CMA Review 

17 18 19 

Technical 
Session 

20  

Webinar 

21 

Lunch & Learn 

22 

WWC 

23 

WWC 

24 25 26 

Webinar 

27 28 29       WALS 

Spring Social 

30 

April 2016 


