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15 The November issue of The Roadrunner newsletter focuses on Nonprofit Organizations.  

In addition to education and networking events, IMA members can support various non-

profit organizations by participating in community service projects. Take advantage of 

your IMA membership and join us for any of our educational, career and networking 

events.        

Board Diversity & Inclusivity 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

T h e  R o a d r u n n e r  
November 2015 Volume 17, Issue  6 

The best boards are composed of individuals who bring a variety of skills, perspectives, back-
grounds, and resources to tackle the complex and strategic challenges confronting their organi-
zations.  Organizations are served best when their board members help them broaden their per-
spectives and networks and deepen their understanding of the communities and missions they 
serve. 
 
Despite a widespread acknowledgement of the importance of board diversity, many boards are 
struggling to achieve board composition that reflects their values in terms of diversity and inclu-
sivity and boards remain majority:1 

 White:  80% of all board members are white (25% of boards are 100% White) 

 Male:  52% of all board members are male 

 Older:  57% of all board members are 50 years of age or older 
 
BoardSource is working on a number of fronts to tackle this issue head on, and offers several 
resources to help meet boards where they are in their own journey toward greater diversity and 
inclusivity. 
 
Recommended resources 
Diversity & Inclusivity Board Assessment 
Vital Voices:  Lessons Learned from Board Members of Color 
Diversity in Action Toolkit   
Overcoming Hidden Barriers to Board Diversity & Inclusion 
Recruitment Resources 
In-Boardroom Support 
 
For more on BoardSource’s diversity and inclusivity initiatives, please contact Vernetta Walker, 
vice president of programs and chief governance officer, at Vernetta.walker@boardsource.org. 
1Based on data from BoardSource’s Leading with Intent: A National Index of Nonprofit Board 
Practices.  
 
Visit www.boardsource.org for resources and tools on nonprofit governance.  

https://www.boardsource.org/eweb/DynamicPage.aspx?Action=Add&ObjectKeyFrom=1A83491A-9853-4C87-86A4-F7D95601C2E2&WebCode=ProdDetailAdd&DoNotSave=yes&ParentObject=CentralizedOrderEntry&ParentDataObject=Invoice%20Detail&ivd_formkey=69202792-63d7-4ba2-bf4e-a0d
https://www.boardsource.org/eweb/DynamicPage.aspx?Action=Add&ObjectKeyFrom=1A83491A-9853-4C87-86A4-F7D95601C2E2&WebCode=ProdDetailAdd&DoNotSave=yes&ParentObject=CentralizedOrderEntry&ParentDataObject=Invoice%20Detail&ivd_formkey=69202792-63d7-4ba2-bf4e-a0d
https://www.boardsource.org/eweb/DynamicPage.aspx?Action=Add&ObjectKeyFrom=1A83491A-9853-4C87-86A4-F7D95601C2E2&WebCode=ProdDetailAdd&DoNotSave=yes&ParentObject=CentralizedOrderEntry&ParentDataObject=Invoice%20Detail&ivd_formkey=69202792-63d7-4ba2-bf4e-a0d
https://www.boardsource.org/eweb/DynamicPage.aspx?Action=Add&ObjectKeyFrom=1A83491A-9853-4C87-86A4-F7D95601C2E2&WebCode=ProdDetailAdd&DoNotSave=yes&ParentObject=CentralizedOrderEntry&ParentDataObject=Invoice%20Detail&ivd_formkey=69202792-63d7-4ba2-bf4e-a0d
https://www.boardsource.org/eweb/dynamicpage.aspx?webcode=Recruit-Board-Members
https://www.boardsource.org/eweb/DynamicPage.aspx?webcode=ForNonprofitClients
mailto:Vernetta.walker@boardsource.org
http://www.leadingwithintent.org
http://www.leadingwithintent.org
http://www.boardsource.org
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 Dear IMA AZ Valley of the Sun Chapter Members, 

 

A nonprofit organization is an organization that uses its surplus revenues to further achieve its purpose or mission, ra-
ther than distributing its surplus income to the organization's shareholder as profit or dividends.  Nonprofit organizations 
take many shapes and sizes.  They range in size from a few thousand dollars in revenue to hundreds of millions.  In 
Arizona, there are more than 20,000 nonprofit organizations with varying missions from arts and culture to healthcare 
and professional organizations to religious organizations.  The nonprofit landscape is highly varied, although many peo-

ple have come to associate nonprofits with charitable organizations.  

Although charities do comprise an often high profile or visible aspect of the sector, there are many other types of non-
profits. Overall, they tend to be either member-serving or community-serving. Member-serving organizations include 
mutual societies, cooperatives, trade unions, credit unions, industry associations, sports clubs, retired serviceman's 
clubs and peak bodies – organizations that benefit a particular group of people i.e. the members of the organization. 
Typically, community-serving organizations are focused on providing services to the community in general, either glob-
ally or locally: organizations delivering human services programs or projects, aid and development programs, medical 

research, education and health services, and so on.   

Unlike for profit organizations, nonprofits measure their succession not only financially but based on the nonfinancial 
contribution to achieving their mission.  Often times, the contributions to their mission are bolstered heavily by volun-
teerism in addition to financial donations.  This stands true with the IMA Valley of the Sun who, while receiving mem-
bership fees, relies on volunteer members to drive the organization’s success, volunteer speakers to create successful 
events for members, and member and corporate sponsorship contributions to provide for student participation in events 

and conferences.   

Likewise, the chapter isn’t about financial results, but about the success of its members brought about by these contri-
butions to a nonprofit.  I encourage all members to do whatever they can to contribute to the success of the chapter, its 

student chapters and its members. 

 

 
Sincerely, 
 

Travis J. Magneson, CPA CMA CFM 

IMA AZ Valley of the Sun Chapter 

2015-2016 President   
 
 

IMA AZ Valley of the Sun Chapter President’s Message 

https://en.wikipedia.org/wiki/Organization
https://en.wikipedia.org/wiki/Economic_surplus
https://en.wikipedia.org/wiki/Dividend
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Focusing on Outcomes, Not Overhead  
 

 

In an article by The Bridgespan Group, Ann Goggins Gregory discusses a shift in focus of nonprofit measures of suc-
cess from the overhead ration to outcomes. No matter what your funding philosophy, there are a handful of steps any 
funder can take to move toward a better understanding of what good outcomes really cost. 
 
Move away from arbitrary funding limits on nonprofit overhead. 
 
It is shocking how many funders anchor on 10 percent for overhead as a supposed “best practice” rather than on what 
grantees need to deliver great results. By all means discuss what you are willing to pay for, but encourage grantees to 
ask for what they really need and justify their request; you may be surprised by what you hear. 
 
Reduce demands that drive up grantee costs. 
 
Due diligence and grant reporting add extra costs for grantees. Consider a due diligence process appropriate to the lev-
el of investment. Multiple site visits and data requests may be overkill for a $10,000 grant. This due diligence tool can 
help. Once a grant is made, commit to funding grantees’ reporting costs. There is work to do here: A 2011 survey by 
Grantmakers for Effective Organizations found that only 24 percent of foundations “often or always” included appropriate 
overhead to cover time grantees spent reporting on the grant. 
 
Develop a deeper understanding of “full costs.” 

 

What are programmatic costs? What goes into overhead? Both funders and nonprofits realize that the answers may not 
be obvious. In a recent survey conducted with Donors Forum of about 250 nonprofit leaders and 100 funders, both 
groups listed “tools to help analyze and understand full costs” as the most important resource for improving their over-
head practices and policies. Donors Forum has started offering “mixed company” cost workshops for funders and non-
profits, and I hope more such opportunities emerge. Meanwhile, Wallace Foundation and Fiscal Management Associ-
ates have developed Resources for Nonprofit Financial Management, which helps nonprofits build their financial 

“fitness.” 

Finally, no matter how much you seek to be a partner with your grantees, realize that the power dynamic can make it 
hard to have straight talk about costs. Creating a safe space for your grantees to talk about their costs—and caring 
about their answer—will go a long way. 
 
Visit www.bridgespan.org for more resources, research and philanthropy advice.  

http://www.givesmart.org/grantees/Nonprofit-Due-Diligence--Donor-Decision-Tool.aspx
http://geofunders.org/geo-publications/563-field-study
http://www.donorsforum.org/s_donorsforum/index.asp
http://www.strongnonprofits.org
http://www.bridgespan.org
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6 Ways Nonprofits Can Prepare For Year-End Giving Season 
 

GuideStar.org featured a post by Jay Love, Co-Founder and CEO of Bloomerang to share ideas for preparing for end 
of year fundraising.  
 
1) Segment your appeals 
 
If you haven’t yet sent out your year-end appeal, take some extra time to segment each appeal. This will depend on the 
capabilities and cleanliness of your donor database, as well as your familiarity with it. At a minimum, segment by gift 
size, frequency, fund, campaign, transaction type and any pertinent demographic data. 
 
2) Personalize as much as you can 
 
In conjunction with the basic segmentation above, personalize as much as you can for each segment. Some key areas 
to consider include full name and salutation, hand-written personalized P.S. at bottom of letters, and detailed “thank 
you” for previous gifts.  
 
3) Use #GivingTuesday to jump-start your year-end giving 
 
A successful #GivingTuesday can establish a lot of momentum for your team with regards to year-end appeals. It can 
also be a fun and an excellent way to attract new donors without the time and expense of a special event.  
 
4) Don’t forget your existing and future major donors 
 
Don’t be afraid to lean on existing major gift donors for a little year-end boost. Be sure to reach out in person via the 
phone or appointment. Such personal treatment with a specific project or amount to discuss can and should result in a 
much larger gift or pledge. 
 
5) Enlist the help of volunteers 
 
Assisting with year-end appeal and thank you activities is an excellent use of most volunteers. Those volunteer efforts 
can range from basic envelope addressing and stuffing to writing complete handwritten appeals to writing thank you 
notes. 
 
6) Make sure you have 100% giving from your board and staff 
 
This final step may not require any effort if the giving from these extremely key constituents is already complete. 
 
So, now you have six steps you can execute in some manner in short order. Just as important, you have the basic ten-
ants of next year’s plan you can expand upon for even greater results.  
 
Visit www.guidestar.org for resources on researching nonprofit organizations.  

http://www.guidestar.org
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Community Service Projects 

 Christmas Angels - Worldly Kids 
 

Members can support our latest community service project by selecting a Christmas Angel recipient at the November 
10th meeting and bringing back a present to the December 8th meeting.  
 
WORLDLY KIDS, INC., (“WK”) a newly formed Arizona non-profit organization, was launched to serve the needs of a 
unique student population who is homeless and/or underserved. For most homeless children of today, homelessness is 
not a brief experience in their life, but a period of time that is fraught with educational and emotional setbacks that may 
last for years to come.  In contrast, children living in normal homes and taught in traditional schools are given daily op-
portunities that help to create a positive growth environment, assuring health, happiness and wellness.  For the success 
of these underserved children who struggle on a daily 
basis, for their basic needs, WK’s goal is to address 
those obstacles that impede their learning, so they may 
receive the education needed to become healthy, happy 
and independent, adults.  These children deserve more 
positive opportunities in their life.  
 
Learn more about this nonprofit organization and      
volunteer opportunities at www.worldlykids.org 

ALS Walk - October 24th  
 

Members of the IMA AZ Valley of the Sun Chapter supported the ALS Walk and raised almost 

$500 to support the efforts of the ALS Association in providing care to patients and families. If 

you didn’t get a chance to participate or donate to the team, visit the team page at http://

web.alsa.org/site/TR/Walks/Arizona?team_id=342120&pg=team&fr_id=10960#teamRoster to 

donate or learn more about ALS.  

       Thank you to the walkers and donators! 
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 IMA Leadership Academy Webinar 
Listening Skills 

November 17, 2015 

 

 
Presenter:           CS Bud Kulesza, CMA, CFM Dean Emeritus IMA Leadership Academy 

Moderator:          V Marcine Johnson, CPA President and CEO, Accounting & Tax Advisory Services Inc 

 

Event Description:   Listening well is one of the most important business and relationship skills to master. Listening is some-

thing we do every day, but we often don’t listen as well as we should. It can take a lot of dedicated practice to master listening 

skills. This workshop focuses on what makes listening difficult, the benefits of listening well, the different types of listening and 

when they should be used, and strategies for strengthening your listening skills so that you can be a better listener both in your 

personal and professional relationships. 

 

Learning Objectives  After this webinar, attendees will be able to:  

1. Define listening and the factors that make listening difficult.  

2. Describe the benefits of strong listening skills to you, your team, and your organization.  

3. Identify different types of listening and when each is appropriate.  

4. Recognize and evaluate the skills involved in listening. 

 

Price: Free  

 

CPE Credit: 1.5 Credit  

 

Field of Study: Personal Development 

Research Area: Business Performance Management  

 

Program Level: Overview 

 

Prerequisites:  None 

 

Advance Preparation: Download participant guide  

Instructional Method: Group-Internet 

Institute of Management Accountants (IMA) is registered with the National Association of State Boards of Accountancy (NASBA) 

as a sponsor of continuing professional education on the National Registry of CPE Sponsors. State boards of accountancy have 

final authority on the acceptance of individual courses for CPE credit. Complaints regarding registered sponsors may be submit-

ted to the National Registry of CPE Sponsors through its website  www.learningmarket.org.    

Visit http://www.imanet.org/programs_events/IMAWebinars to register for webinars.   

http://www.learningmarket.org/
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IMA Wild West Council 

2015-2016 Board 

 
 President   Diane Hewlett 
 
President-Elect  OPEN 
 
Past President  Kathleen Moren 
 
Global Director  Nancy McCleary 
 
Treasurer   Deb Michalowski 
 
Secretary   OPEN 
 
V.P. Administration  Mitch Lenoil 
 
V.P. Admin Emeritus Rex Soutar 
 
V.P. Chapter Relations Pem Smith 
 
Director-Webmaster  Frank Garcia 
 
Director-Newsletter  Nancy McCleary 
 
Director-LinkedIn/LinkUP Pam Zanzucchi 
 
Directors – Meetings: Kelly Benner 
    Camille Cook 
    Patrick Wilson 
 
Directors – Education Celeste Porter 
    Derek Heijmans 
 
Chapter Mentors  Lyle Braithwaite 
    Rob Ferrell 
    Frank Garcia 

Get Social with the IMA Wild West Council 

www.facebook.com/

imawildwestcouncil 

@IMAWWC 

IMA Wild West Council 

2015-2016 Meeting Calendar 

 

October 16-17, 2015 Las Vegas 

February 19-20, 2016 Phoenix   

April 22-23, 2016 Salt Lake City 

 

 

Great Seminar and meeting in Las Vegas! Thanks to all 
of our Seminar speakers, everyone who attended our 
events, and to all the students from Beta Alpha Psi at 
UNLV who came to our Seminar! Our group also had a 
really good time at The Mob Museum and a wonderful 
dinner at Binion's on Fremont Street.  
 

https://www.facebook.com/imawildwestcouncil?fref=nf
https://www.facebook.com/imawildwestcouncil?fref=nf
https://twitter.com/IMAWWC
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Date:  Tuesday, November 10, 2015 

Time:  Session 1: 4:00pm - 5:00pm / Networking: 5:00pm - 6:00pm / Dinner: 6:00pm - 7:00pm / 

Session 2: 7:00pm - 8:00pm 

Session 1: Excel Basics  

Speaker: Ron Caron, CMA   

Description: Ron will give us a demonstration of the basic Excel skills that are common to 
all jobs.  His introductory material will give us all the information for basic job performance.  
 
Session 2: Excel Basics & Analytics  

Speaker: Ron Caron, CMA   

Description: Ron will demonstrate a variety of ways to help to better understand business 

operations through the use of graphs, charts & other formats.  If a picture is worth a thousand 

words to explain something to a non-numbers business owner, then Ron will show us thousands 

of words worth of explaining how the business is doing.  

Amount of CPE:  1 hour each session 

Menu:    South of the Border Buffet 

Cost Both Sessions:  Members $50, Non Members $60, Students $12  

RSVP Due: Thursday November 5, 2015  

Register online at www.imavalleyofthesun.org and use our credit card payment option.   

 

Speaker Biography - Ronald L Caron, Jr. CMA 

 
Co-Founder, Ron Caron is a CMA. He is a graduate of Arizona State University with a Bachelor 

of Science in Accounting. With over 20 years of increasing responsibilities in financial accounting 

management, analysis, and reporting, within multiple industries focusing on a variety of aspects. 

He is an effective and self motivating multi-task oriented individual and an innovative problem-

solver with strong interpersonal and communication skills. He adheres to the highest degree of 

professional standards and strict client confidentiality.  Ron is a member and actively involved 

with the Institute of Management Accountants AZ Valley of the Sun Chapter. 

November 10, 2015 Technical Session  
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IMA’s Student Leadership Conference  
Disney Coronado Springs Resort  

Lake Buena Vista, FL  
November 12-14, 2015 

 

Let IMA help you imagine new directions for your career path. Join us in the magical place called Disney to experi-
ence inspiring speakers, create new contacts, and connect with industry leaders in a dynamic, friendly environment. 
Enjoy three days of learning, networking, and fun.  
 
General Sessions are non-compete sessions. Two general sessions will kick off the educational portion of the Con-
ference on Friday morning, and one general session on Saturday will close the event. 
Concurrent Sessions are offered Friday afternoon and Saturday morning. They are an hour in length and cover a 
variety of topics. 
The Educator Workshop is two hours in length and is designed for the faculty advisors in attendance. The work-
shop is offered on Saturday morning. 
Student Chapter Leadership Roundtable is an opportunity for students who are a part of a chapter or are thinking 
of starting one to share best practices with fellow members throughout the country. The Roundtable is an hour in 
length and offered on Thursday evening after the Welcome Reception. 
 
 
Hotel reservations will be taken by the Disney Coronado Springs Resort.  A block of rooms is available at a special 
IMA rate of $135 per night, single/double/triple/quad occupancy, plus 12.5% tax. Be sure to mention that you are 
with IMA or Institute of Management Accountants. This rate will be in effect while rooms are available or until the cut
-off date of October 19, 2015. Reservations after October 19, 2015, or after the IMA block sells out may be subject 
to the higher rate. There is no guarantee that rooms will be available until October 19, 2015. If you need to make 
changes to or requests for your room reservation, please wait until you receive your Resort Confirmation e-
mail.  Any changes, requests, or cancelations must be made by calling (407) 939-4686. 
 

Visit http://www.imanet.org/programs-events/student-leadership-conference/home for details.   
 

Help us sponsor six student attendees! 

https://disneyworld.disney.go.com/resorts/coronado-springs-resort/
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Stay ahead of today’s increasing business demands by continually expanding critical on-the-job knowledge and skills. In addition, fulfill your 

annual continuing professional education (CPE) requirements through a variety of convenient and affordable options before year’s end. IMA’s 

certified members have until December 31, 2015, to complete their annual 30 hours of CPE requirements, including two hours of ethics training.  

 
“In addition to conferences and the many learning opportunities available through local IMA® (Institute of Management Accountants) chapters 
and councils, IMA offers an extensive library of NASBA-approved online self-study courses,” said Deborah Warner, CPLP, IMA vice president of 
education and career services. “Topics range from general finance and accounting standards to strategic management and critical industry 
issues, along with a full suite of ethics courses.”  

 

IMA’s Interactive Ethics Course 

Our latest ethics series course, “Blinded by Pressure,” worth two NASBA-approved CPE-credits, takes a look at an IMA Educational Case Jour-

nal case study, “Diamond Foods Inc.,” to illustrate unethical management accounting practices. Using engaging scenario-based interactive ex-

ercises, you’ll be able to recognize an ethical dilemma within an organization, identify improper departures from U.S. GAAP reporting as a 

means to improve reported results, recognize the appropriate ways to increase profits within GAAP and ethical guidelines, and identify an audi-

tor's role and responsibility when faced with an ethical dilemma. 

 

Live Webinars 
IMA’s Inside Talk and Leadership Academy webinar series are available exclusively to IMA members at no charge and cover the latest topics in 
accounting, finance, and leadership, including: Risk management, Financial planning & analysis, Strategic planning, Business process improve-
ment, Social media leadership, and Leading change. 

 

IMA Chapters and Councils 

With nearly 300 chapters worldwide, IMA chapters offer a range of professional education programs to earn NASBA-approved CPE credits, as 

well as leadership, mentoring, community service, and authorship opportunities. 

 

IMA’s Annual Conference & Expo 

With an average of 30 CPE each year, IMA’s Annual Conference & Expo not only provides a great forum to earn a large amount of your yearly 

CPE but can also help you stay up-to-date with current trends, hear from insightful speakers, and network with like-minded professionals. Save 

the date for IMA’s 2016 Annual Conference & Expo in Las Vegas, Nev., from June 18-22, 2016. Registration opens in January 2016. 

 
Visit IMA’s website, www.imanet.org/CPE, to learn more about continuing education opportunities and webinars about the latest thinking and 
developments in the field.  

Satisfy Your Annual CPE Requirements While Advancing Your Career 

The  
CMA  
Corner 

https://www.imaonlinestore.com/PersonifyEbusiness/Default.aspx?TabId=56&Category=CPE&__utma=1.1855477180.1433949588.1446469310.1446487265.112&__utmb=1.1.10.1446487265&__utmc=1&__utmx=-&__utmz=1.1446044443.107.7.utmcsr=prnewswire.com%7Cutmccn=%28referral%29%7C
https://www.imaonlinestore.com/personifyebusiness/OnlineStore/ProductDetail.aspx?ProductId=32180477
http://www.imanet.org/programs_events/IMAWebinars.aspx
http://www.imaconference.org/
http://www.imanet.org/CPE
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IMA AZ Valley of the Sun Chapter  

2015 - 2016 Board of Directors 

 

 

President    Travis Magneson  

President–Elect   Trey Ballard  

VP Administration   Trey Ballard  

Treasurer    Ron Caron (P)  

Assistant Treasurer                  John Bakker 

Secretary    Kathleen Moren (P) 

Past President   Sal Forzano (P) 

Past President   Cheryl Brock (P) 

 

 

 VP Education   Camille Cook (P) 

    Co-Director   Greg Gilstrap (P) 

    Co-Director   Nick Stefaniak (P) 

    Co-Director   Tom Dopler 

    Co-Director   Pam Zanzucchi (P) 

    Co-Director   Deb Michalowski (P) 

    CMA Program   Julie Wilson  

    Asst CMA Program  Mirza Alihodzic  

    Asst CMA Program  Andrew Rhea 

    Education Reporting      Dawn Sandberg 

    Certificate Reporting  Laura Mangan  

    Webcaster   Kathleen Moren (P)  

    Meetings/Attendance  John Bakker  

    Raffle      Susan Bobbe 

     

VP Communications  Michael Feldman  

    Email Distribution  Brian Haberlen 

    Asst Email Distribution  Diane Hewlett (P) 

    Newsletter   Laura Mangan 

    Publicity   Trey Ballard 

    Webmaster   Deb Michalowski (P)   

  

 

VP Membership   Tom Dopler 

    Member Relations  Travis Melham 

    Member Relations  Kristian Haralson 

    Community Service  Chris Fritsch 

    Corporate Development  Deb Michalowski (P) 

    Asst Corp Development  Mirza Alihodzic 

    Sponsorships   open 

    Employment   Mitchell Davidson 

    Employment   Christian Kaijser 

    Employment   Glenn Hines  

    Employment   Chris Stich 

    Student Relations  Yaman Nass 

    SCST Scholarship  Donna DeMilia 

    SCST ASU   Nick Stefaniak 

    SCST DeVry   Robert Norton 

    SCST GCU   Alex Ortiz Rosa 

    SCST Internship   Yaman Nass  

 

Please contact Travis Magneson if you are interested in serving on the chapter board, on a committee or volunteering for an 

event. Email Travis at tmagneson@cbiz.com. Members are welcome to join us at monthly board meetings. Check the events 

page for the date and location of board meetings.  



IMA AZ Valley of the Sun Chapter  
Member November Anniversaries 
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1-10 Years 11-20 Years

Michele Hoeliner Dr Robert F Norton Jr

Tracey Rae Edgerton Terry H Gelber, CPA

Paul Chatel Slobodan Jaksic, CMA, CFM

Robert F Hockensmith, CPA Sandra D Giani-Kipnes, CMA, CPA

Christopher Artrong Robert H Bugh

Martha Martinez

Belen I Avina 21-30 Years

Melinda Kay Pauley

James Champlin, CHFP Diane G Hewlett, CMA, CPA

Anthony Robert Roy Nancy L Scott, CMA

Amy Jensen, CMA Kenneth L Gerard, CMA

Christopher L Hurley, CPA, CGMA Gregory D Gilstrap, CMA

Anita Ann Magilke, CMA Michael R Potter, CMA

Jason Farnsworth Patrick L McLaughlin, CPA

Yaman Nass Deborah T Miller, CMA

Karen K Burlingame Gary E Kukowski, CMA

Bernard J Myrter, CMA

41-50 Years

Kenneth J Roberg, CMA, CFM, CPA

Serafino M Forzano

50+ Years

Paul A Rydin



  
In the November issue of Strategic Finance, Jeff Thomson 
shares the products and services IMA launched in only two 
short months. 
 
CareerDriver is an online assessment and career manage-
ment tool to help members evaluate their current skill set, 
build a personalized development plan from a variety of re-
sources, and match their skills to specific management ac-
counting roles. CareerDriver takes the guesswork out of ca-
reer planning and will assist members in taking the next step 
toward reaching their career goals. 
 
Thought Leadership IMA’s thought leadership has an invig-
orated look, feel, and purpose. Implementing an Effective 
Risk Appetite, Forensic Analytics and Management Account-
ants, and Flexible Budgeting Applied to Sustainability Meas-
urements are only the first few releases in our arsenal of 
new research. IMA launched a new joint research platform 
with ACCA called The Future Today, www.futuretoday.com. 
The first IMA/ACCA signature research report, SoMoClo, 
explores the effects of the convergence of social, mobile, 
and cloud technologies on consumers and describes oppor-
tunities and challenges for our profession.  
 
IMA Learning Center Resources To further develop pro-
fessionals and their teams, IMA created a new course, Eth-
ics Series: Blinded by Pressure. This course allows viewers 
to identify potential finan-
cial fraud in real-life situa-
tions and explore alterna-
tive methods of achieving 
corporate goals legiti-
mately. 

 

Visit www.imanet.org for 
IMA Publications and the 
new SFMagazine.com for 
the full article and the 
latest issue of Strategic 

Finance.   

Strategic Finance:  Delivering on 
Promises to Members 
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U p c o m i n g  C h a p t e r  E v e n t s  

   

 

 

 

 

      

 

November 3rd 

Board Meeting 

Macayo’s Phoenix  

 

November 5th 

Lunch & Learn 

Talking Stick Golf Club 

 

November 10th 

Accounting Analysis / Excel 

Marriott Airport Hotel Phoenix 

 

November 13th 

Ethics Updates for AZ CPAs 

CBIZ Phoenix 

 

December 1st 

Board Meeting 

Macayo’s Phoenix  

 

December 8th 

Time Management - Spouses Night 

Marriott Airport Hotel Phoenix 

http://www.futuretoday.com


Vision Statement 

The world's leading association for management accounting and finance professionals. 

 

 

 

 

Mission Statement 

Provide to members personal and professional development opportunities through edu-

cation, association with business professionals, and certification in management ac-

counting and financial management skills. Ensure that IMA is universally recognized by 

the financial community as a respected institution influencing the concepts and ethical 

practices of management accounting and financial management skills. 

R e m i n d e r s :  

 Help us send IMA 
students to the 
2015 IMA Student 
Leadership Con-
ference by making 
a donation.  

 Participate in the 
Christmas Angel 
Community Ser-
vice Projects at 
the November and 
December meet-
ings. 

 

AZ Valley of the Sun Chapter 

P.O. Box 2771                

Scottsdale, AZ 85257-2771 

www.imavalleyofthesun.org 
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