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The March 2015 issue of The Roadrunner focuses on technology. As management ac-
countants, we use technology to perform our jobs and improve our productivity. IMA 
members can take advantage of membership benefits provided by technology including 
online CPE and webinars and virtual networks LinkedIn and Link Up IMA. 

Save on Your CPE - IMA Self Study Courses 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

T h e  R o a d r u n n e r  
March  2015 Volume 16, Issue 10 

Act now and receive 10% off all CPE products 

 

The Institute of Management Accountants offers a variety of more than 
300 NASBA-approved online continuing education subscription packag-
es and individual courses designed to advance your career and satisfy 
your CPE requirements.   
 
In addition, members benefit from deep discounts on all self-study online 
courses. Receive 10% off all CPE products through March 31, 2015. 
Use promo code CPE215E at checkout. 

Annual subscription and theme-based products cover popular topics, 
such as: 

· Interpreting cash flows 

· Balanced scorecard 

· Analysis of a financial model 

· Business combinations 

 

If you need further assistance, please contact IMA Member Services at 
(800) 638-4427 or +1 (201) 573-9000 (for international callers) or e-mail 
at ima@imanet.org. 

Visit the IMA Learning Center for the full product listing. 
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Integrated Reporting: Inspiring Companies for Better Disclosure 

 
When I think of what it takes to inspire others around us towards the same goal, I am often reminded of a quote from Antoine de 
Saint Exupery, a French writer/poet and aviator who died in the 1940s: "If you want to build a ship, don't drum up people to collect 
wood and don't assign them tasks and work, but rather teach them to long for the endless immensity of the sea." 
 
When I look at the worldwide effort around integrated reporting, the latest evolution in corporate disclosure, Exupery’s quote reso-
nates with me.  Inspiring the global business community to focus on – and want to achieve – the end goals for IR much like longing 
for the ‘endless immensity of the sea,’ the leaders of the IR movement are doing just what Exupery envisioned.   
 
So by now you’re asking yourself ‘what is integrated reporting’? Included in the February 2015 issue of the IMA’s “Strategic Fi-
nance” magazine is my feature article providing an overview of integrated reporting IR and a Q&A with some of the leaders of this 
global effort to bring this newly evolved type of corporate disclosure to companies and their stakeholders.   
 
Paul Druckman, CEO of the International Integrated Reporting Council (IIRC) has led a global consortium of stakeholders in corpo-
rate reporting to create a framework that guides the development of integrated reports.  Version 1.0 of the IR Framework was re-
leased in December 2013.  The Framework contains guiding principles, content elements and other information to help companies 
create their own integrated reports – their ‘ships’ to navigate the immense sea of corporate disclosure. 
 
Although the Framework provides the proverbial wood and tools to build these reports, Druckman and other experts realized this is 
not enough to achieve full potential for IR.  Stakeholders need to be inspired… to connect with the vision of IR and to understand its 
true goals and outcomes – better, more comprehensive and meaningful information that helps them understand how a company will 
create value over the short, medium and long term.  This is what gets them to long for the endless immensity of the sea.  This is 
what builds the passion to evolve their current disclosures into something more effective… for themselves as well as all their exter-
nal stakeholders.  Druckman and IIRC collaborators are talking to companies, investors, analysts, regulators, NGOs, media and 
others about the vision of IR and the value it brings, not just the machinations of how companies build the actual reports – the ‘ship’ 
in Exupery’s world.  
 
Professor Robert (Bob) Eccles of Harvard Business School has been an early leader and pioneer of evolving corporate reporting to 
focus on both material financial and non-financial information.  Bob’s most recent book on IR, “The Integrated Reporting Movement: 
Meaning, Momentum, Motives and Materiality” (Wiley, November 2014 and sequel to his previous book, “One Report”) takes read-
ers through the key issues and factors for IR and how they focus on material disclosures.  I encourage you to read Bob’s book and 
be inspired to action within your own organization towards IR!   
 
Technology of course plays a role in any reporting today, including IR.  Jeff Thomson, CEO of the IMA, is our representative to the 
IIRC Governing Council and a strong supporter of leveraging technology in accounting, finance and business in general.  Take a 
look at the Strategic Finance article this month for some of Jeff’s insights on this issue and others related to IR.  Also look for addi-
tional IMA guidance around IR in the coming months, including Statements on Management Accounting, sessions at the 2015 IMA 
Annual Conference in Los Angeles, and more.  And of course continue to visit the Technology Community for more discussion 
about IR, particularly around the role of technology as an enabler for aggregating data, reporting, sharing of information, advanced 
analytics, connecting information, disseminating data, providing context and structure for information, and other hot topics! 
 
Be sure to register for the inaugural IMA Tech Talk webinar (developed on behalf of the IMA Technology Solutions & Practices 
Committee) called “Integrated Reporting and Integrated Thinking: Which Comes First?” featuring Paul Druckman and Bob Eccles 
on March 10, 2015.  I will be moderating this distinguished panel of experts so I hope to see you online. Please share any questions 
you would like asked of them either in the comments to this blog or by sending me a message through LinkUp IMA.   
 
In the interim, I hope you’ll join me on the journey to IR across the immense sea of corporate disclosure!  
- Brad Monterio, Vice Chair, IMA TS&P Committee and IMA Global Board Member  
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Sixth Annual Deloitte Tech Trends 
 

Deloitte released the sixth annual report “Tech Trends 2015 – The Fusion of Business and IT” outlining the top tech-
nology forces with the potential to reshape business models, reimagine customer engagement, and change how 
work gets done. 
 
Across the private and public sectors, business strategy is being transformed by the rapidly changing technology 
landscape. CIOs and technology professionals have an opportunity to vet, prioritize and invest in fast-paced technol-
ogy developments. Deloitte’s “Tech Trends 2015” report examines how some of the biggest macro technology forces 
— digital, analytics, cloud, the renaissance of core systems, cyber security, and the changing role of IT within the 
enterprise — are enabling historic advancements in business, government, and society. It also examines how they 
are fueling breakthroughs in materials science, medical science, artificial intelligence, and other exponentially chang-
ing domains. 
 
“Our report looks at the remarkable rate of IT change and provides an insider’s view of what is happening today and 
anticipated in the next 18-24 months — across industries, geographies, and company sizes. It encourages IT execu-
tives to be the catalyst of change for emerging technologies — helping the business understand the ‘what,’ the ‘so 
what,’ and the ‘now what.’ Inspiring tomorrow, but also plotting a path to get there deliberately and responsibly from 
the realities of today,” said Bill Briggs, chief technology officer, Deloitte Consulting LLP, and author of the annual 
research. 
 
This year’s theme, “The Fusion of Business and IT,” is broadly inspired by a fundamental transformation in the way 
business C-suite leaders and CIOs collaborate to harness disruptive change, chart business strategy, and pursue 
transformative opportunities. Whether it is a manufacturer looking at printing replacement parts on demand, or find-
ing ways in the health care industry to harness artificial intelligence to improve cancer diagnosis and treatments, the 
confluence of business, technology, and science is being seen and felt across all markets and industries. 
 
The report offers “Lessons from the Front Lines” highlighting examples of organizations putting the trends to work. It 
also features a “My Take” section for each trend in which business executive, academic, and industry luminaries 
share their perspective. In recognition of the increasing importance of cyber security in today’s global world, a “Cyber 
Implications” section has been added within each chapter which explores potential security and privacy considera-
tions for each trend. 
 
Sample trends from “The Fusion of Business and IT” include: 
 
Ambient Computing – Ambient computing is the backdrop of sensors, devices, intelligence, and agents that can put 
the Internet of Things to work. Possibilities abound from the tremendous growth of embedded sensors and connect-
ed devices — in the home, the enterprise, and the world at large. Translating these possibilities into business impact 
requires focus — purposefully bringing smarter “things” together with analytics, security, data, and integration plat-
forms to make the disparate parts work with each other. 
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Deloitte Tech Trends continued 
 

 
CIO as Chief Integration Officer – As technology transforms existing business models and gives rise to new ones, 
the role of CIO is evolving rapidly, with integration at the core of its mission. Increasingly, CIOs need to harness 
emerging, disruptive technologies for the business, while balancing future needs with today’s operational realities. 
They should view their responsibilities through an enterprise-wide lens, helping ensure critical domains like digital, 
analytics, and cloud aren’t spurring redundant, conflicting, or compromised investments within departmental or func-
tional silos. In this shifting landscape of opportunities and challenges, CIOs can be not only the connective tissue, 
but the driving force for intersecting, IT-heavy initiatives. 
 
Dimensional Marketing – Marketing has evolved significantly in the last half-decade. The evolution of digitally-
connected customers lies at the core, reflecting the dramatic change in the dynamic between relationships and 
transactions. A new vision for marketing is being formed as CMOs and CIOs invest in technology for marketing auto-
mation, next-generation omnichannel approaches, content development, customer analytics, and commerce initia-
tives. This modern era for marketing is likely to bring new challenges in the dimensions of customer engagement, 
connectivity, data, and insight.  
 
IT Worker of the Future – Scarcity of technical talent is a significant concern across many industries, with some or-
ganizations facing talent gaps along multiple fronts. There are also unprecedented needs for new and different skill 
sets, including creative design, user experience engineering, and other disciplines grounded in the arts. To tackle 
these challenges, companies will have to nurture a new kind of employee—the IT worker of the future—who pos-
sesses habits, incentives, and skills that differ from those in play today. They will also need to develop new tech-
niques for organizing, delivering, and evolving the IT mission. 
 
Other trends include API economy, software-defined everything, core renaissance, and amplified intelligence. The 
full report can be accessed online. 
 
In collaboration with Singularity University, the report includes a section dedicated to six exponential technologies — 
innovative disciplines evolving faster than the pace of Moore’s Law, whose impact may be profound: artificial intelli-
gence, robotics, additive manufacturing, quantum computing, industrial biology, and cybersecurity. 
 
Briggs added, “The report examines tech advances not for technology’s sake, but offers a look at how advance-
ments in IT can significantly impact businesses, government agencies, and potentially even society. A healthy skep-
ticism towards ‘shiny object syndrome’ is required giving the pace and magnitude of change. Tech Trends 2015 
looks to short-circuit hype cycles, including real-world examples of the trend in action and a prescriptive section cov-
ering ‘where do you start.’ Over the coming months, CIOs and executives will have the opportunities to learn more 
about these trends, develop a response plan, and prepare for what’s next.” 
 
Get more updates with IMA Online News at http://accounting.smartpros.com/standard/ima/ima_0215g.html?
hq_e=el&hq_m=1751033&hq_l=13&hq_v=1bb90c9c7a 
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By 2018, 40% of Large Enterprises Will Have Formal Plans to        
Address Aggressive Cybersecurity Business Disruption Attacks  

 
Although the frequency of a cybersecurity attack on a large scale is low, by 2018, 40 percent of large enterprises will have formal 
plans to address aggressive cybersecurity business disruption attacks, up from zero percent in 2015, according to Gartner, Inc. 
Business disruption attacks require new priority from chief information security officers (CISOs) and business continuity manage-
ment (BCM) leaders, since aggressive attacks can cause prolonged disruption to internal and external business operations. 
"Gartner defines aggressive business disruption attacks as targeted attacks that reach deeply into internal digital business opera-
tions with the express purpose of widespread business damage," said Paul Proctor, vice president and distinguished analyst at 
Gartner. "Servers may be taken down completely, data may be wiped and digital intellectual property may be released on the Inter-
net by attackers. Victim organizations could be hounded by media inquiries for response and status, and government reaction and 
statements may increase the visibility and chaos of the attack. Employees may not be able to fully function normally in the work-
place for months. These attacks may expose embarrassing internal data via social media channels — and could have a longer 
media cycle than a breach of credit card or personal data." 
 
To combat these types of attacks, CISOs must pivot approaches from blocking and detecting attacks, to detecting and responding 
to attacks. "Entirely avoiding a compromise in a large complex enterprise is just not possible, so a new emphasis toward detect 
and respond approaches has been building for several years, as attack patterns and overwhelming evidence support that a com-
promise will occur," said Mr. Proctor. "Preventive controls, such as firewalls, antivirus and vulnerability management, should not be 
the only focus of a mature security program. Balancing investment in detection and response capabilities acknowledges this new 
reality." 
 
The rise of ubiquitously connected devices and the Internet of Things (IoT) has expanded the attack surface, and commands in-
creased attention, larger budgets and deeper scrutiny by management. Digital business should not be restricted by these revela-
tions, but emphasis must be placed on addressing technology dependencies and the impact of technology failure on business pro-
cess and outcomes. Information owners should be made explicitly accountable for protecting their information resources, ensuring 
they will give due consideration to risks when they commission or develop new digital business solutions. 
 
The expectation that digital business will be a successful consumer business model relies on IoT devices being "always available." 
An interruption at any point during the end-to-end transaction process means that business transactions may not be completed, 
thereby negatively affecting customer allegiance and the revenue stream expected from the digital business offering. 
 
As a result, the standard of due care for security program maturity will increase, with risk, security and BCM leaders getting more 
pressure and more support from executive boards than ever before. Executive boards have increased their attention on cybersecu-
rity since 2012, but new revelations of business disruption attacks provide a fresh opportunity to build the new business case for 
cybersecurity investment and institutionalize more-proactive thinking about cybersecurity risks. 
 
"CISOs and chief risk officers (CROs) can and should persuade executives to shift their thinking from traditional approaches to-
ward risk, security and business continuity management. Security is not a technical problem, handled by technical people, buried 
somewhere in the IT department," said Mr. Proctor. "Organizations need to start solving tomorrow's problems now." More detailed 
analysis is available in the Gartner report "Attack on Sony Pictures Is a Digital Business Game Changer." Additional details on 
business disruption attacks will be discussed at the Gartner Security & Risk Management Summits 2015 taking place June 8-11 in 
National Harbor, Maryland; August 24-25 in Sydney, Australia, and September 14-15 in London, U.K.  
 
Check out the most recent accounting headlines with the latest issue of IMA Online News at http://www.imanet.org/resources-
publications/newsletters.  
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Phoenix Heart Walk 

 

Saturday, March 21, 2015 | Wesley Bolin Plaza, Phoenix 

 
Join thousands of walkers from the Greater Phoenix area as they step out to have fun, get in-
spired, & support a meaningful cause!  The Heart Walk is a 3 mile route and the Stroke Walk is 
a 1 mile route.  Participants are allowed to bring strollers, rollerblades, etc., but please be mind-
ful of the large crowds, especially at the Start Line.  Dogs are welcome and, by City of Phoenix 
law, must be on leash and cleaned up after.  We look forward to seeing you downtown! 

  

Event Information 
 
Date:                        Saturday, March 21, 2015 
Location:                  Wesley Bolin Plaza, Downtown Phoenix 
Time:                        8:00am to 12:00pm 
The Route:               3-mile Heart Walk and a 1-mile Stroke Walk 

 

Join the Number Crunchers Team for the 2015 Phoenix Heart Walk! Together we can take a 
step toward improving our heart health while having fun! Members of the Accounting & Finan-
cial Women’s Alliance and the Institute of Management Accountants, along with friends 
and family will participate in both the 3 mile and 1 mile walks. No matter your fitness level, there 
is an opportunity to participate in the walk and the festivities. Please visit http://
phoenixheartwalk.kintera.org/numbercrunchers  to join or support the Number Crunchers Team! 

 

Questions: Contact Team Captain Laura Mangan at 480-276-5926 or lauralynne@earthlink.net.  
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What Exactly is a Professor in Residence? 

If you’re asking yourself, “What is a Professor in Residence (PIR)?” you aren’t alone. I get this question often, as my role is a bit 
more ambiguous than, say, a lawyer’s or teacher’s job. Typically, a PIR works at a university or college and facilitates research, 
teaching, public service, and other activities. But my position within a nonprofit organization is unique, dynamic, and provides so 
much more. 
 
Academic Liaison 
I joined IMA in 2006 as Director of Research after having been a college professor for quite a number of years. Three years later, I 
was asked to also assume the role of IMA’s PIR. I accepted, as this was an opportunity to advance the management accounting 
profession by connecting with students and faculty around the world and draw on my extensive academic experience to design pro-
grams aimed at meeting this market’s very unique needs. 
 
I work with IMA to achieve these goals by helping prepare the next generation of finance and accounting professionals who will work 
in business. One way we do that is through our CMA® (Certified Management Accountant) program. Another is by supporting faculty 
teaching and research efforts. 
 
With that in mind, one program I created that helps academics stay connected is IMA’s Campus Advocate program. Having taught at 
a school where I was essentially the only faculty member interested in teaching management accounting, I saw a need for a pro-
gram that enabled faculty interested in management accounting education to network, ask questions, and share best practices. 
 
Student Development 
Of course, students – the future of our profession – are a key part of the picture. I’ve been able to develop several programs with the 
goal of ensuring that students are adequately prepared for their future roles. A key consideration has been the realization that every 
school has differing programs, goals, and resources, so it’s important that IMA offer a variety of programs from which to choose. 
 
The IMA Accounting Honor Society, to be launched in March, will recognize high-achieving accounting students. Not solely restricted 
to students interested in management accounting, I see this society as a way of recognizing and encouraging students to pursue the 
diverse and rewarding careers available in the accounting profession. 
 
Advocate for the Profession 
Being IMA’s PIR has enabled me to advocate for IMA and the management accounting profession. I get to interact with people all 
over the world who are passionate about the future of the organization and the profession. I find this aspect of the position very re-
warding, in addition to the ability to help students find the career path that is best for them. 
 
Regardless of whether or not a student initially pursues a public accounting career, more than 75% of all accountants end up pursu-
ing careers in management accounting. To this end I formed a Joint Curriculum Task Force with the Management Accounting Sec-
tion (MAS) of the American Accounting Association (AAA), which I chair. Our Task Force has developed an Accounting Education 
Framework that addresses these diverse education needs and has helped inform other curricular initiatives. 
 
Changing Your Role 
The combination of passion and talent led me to my position at IMA. You, too, could get so much more out of your position. Don’t be 
afraid to add to your job description or expand your perspective. There’s a wide variety of career options out there for you, many of 
which you may never have even considered! 
 
What aspects of your current role would you change if you had the opportunity? 
 
Written by Dr. Raef Lawson, CMA, CPA, CFP, CFA 
 
Visit IMA Leadership Blog at http://imaleadership.wordpress.com.   
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 IMA Leadership Academy Webinar 
Maximizing Potential and Passion in Everyone You Lead             

March 17, 2015 

 
 

Presenter:        Lynette Lewis, President Lewis Leadership Group 
Moderator:       CS Bud Kulesza CMA, CFM, Dean Emeritus IMA Leadership Academy  

 
Event Description:  This webinar will invigorate you with new enthusiasm and provide practical tools for leading and motivating 
any team, large or small. Participants will learn the top reasons why people grow dissatisfied with their work and by what means 
leaders can fully engage the hearts and minds of every person they lead. The content is effective and relevant for corporate and 
nonprofit settings, with application for working with clients as well.  
 

Learning Objectives  After this webinar, attendees will be able to:  

 
1. Increase personal work fulfillment and in turn teach the same to others.  
2. Distinguish the top reasons people grow dissatisfied with their work.  
3. Demonstrate increased ability to understand what motivates individuals.  
4. Summarize examples of putting these tools into practice and describe resulting changes in behaviors.  
5. Overcome “lies of logic” that stifle personal growth and empowerment.  
6. Explain the power of creating an environment that encourages innovation while adhering to policy and practices.  

  

Price: Free  
 
CPE Credit: 1.5 Credit  
 
Field of Study: Personal Development 

Research Area: Business Performance Management  
 
Program Level: Basic 
 
Prerequisites:  None 
 
Advance Preparation: None 

Instructional Method: Group-Internet 

Institute of Management Accountants (IMA) is registered with the National Association of State Boards of Accountancy (NASBA) 
as a sponsor of continuing professional education on the National Registry of CPE Sponsors. State boards of accountancy have 
final authority on the acceptance of individual courses for CPE credit. Complaints regarding registered sponsors may be submit-
ted to the National Registry of CPE Sponsors through its website  www.learningmarket.org.   Visit http://www.imanet.org/
programs_events/IMAWebinars to register for webinars.   
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AZ Valley of the Sun Chapter Community Service Calendar  
 
In 2013-2014 we had a phenomenal year of Community Service! Thank you to all members who participated in our 
Community Service events by giving their time or by bringing donations of items including bottles of water, holiday gifts 
for children, and non-perishable food. As a group, we gave over 370 hours to the community and helped raise 
$4,275.00. 
 
2014-2015 will prove to be another great year of community service for our organization.  
  
   July 15 - Bottled Water Drive 
   August 19 - Beat the Heat Donations 
   September 16 - Back to School Supply Drive 
   October 11 - ALS Walk 
   November - Walk for Juvenile Diabetes  
   December 9 – Adopt a Family for Christmas 
   January - Volunteer Income Tax Assistance 
   January - Waste Management Open—Special Olympics 
   March - Arizona Big Horn Sheep Auction 
   March 17 - United Food Bank Food Drive 
   March 21 - Phoenix Heart Walk 
 

United Food Bank - Food Drive 

 
Join members of the IMA AZ Valley of the Sun and Student Chapters for our March community service project supporting the Unit-
ed Food Bank. IMA members and guests can bring donations to the March technical session and help fill the box. Arizona is tied 
as the worst state in the U.S. when it comes to child hunger, and the 5th worst for overall food insecurity.  

 

 

 Save the Date:  

 March 17, 2015   

 Contact Patti Hammond, Community Programs at  
 pattidhammond@gmail.com with questions about  
 the community service project.  
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Lunch & Learn 

Succession Plans 

April 17, 2015 

 
  
Can’t make it to the evening technical session? Come 
join us for a discussion of How to Sell your Business by 
preparing a succession plan. Please bring your ques-
tions for our speaker. Join us in the Library of this lovely 
venue. 

Enjoy lunch, earn one hour of CPE and have some fun 
at the University Club 

Topic:   Preparing Succession Plans 

Facilitator:  TBA 

Price: $30 members, $35 guests 

Time: 11:45-1:00 

Location: University Club of Phoenix  

                39 East Monte Vista Rd, Phoenix, AZ 

Menu: Southwest Chicken Caesar Salad or Spinach 
Apple Salad  

RSVP:  www.imavalleyofthesun.org 

Please RSVP by April 14th.  

Breakfast Meeting 

Nonprofit Grants 

March 26, 2015 

Our IMA AZ Valley of the Sun Chapter board continue to 
look for ways to provide our members value for their IMA  
memberships. Not all our members can join us for the 
monthly technical sessions on Tuesday nights.  

Take advantage of a new addition to our CPE and net-
working offerings by attending the breakfast meeting on 
Thursday March 26th at the University Club of Phoenix.   

Join us for a new CPE session – The Breakfast Meeting 
with 1 CPE hour featuring timely topics discussed in our 
IMA Strategic Finance Magazine.    

Topic:   How Do Nonprofits Win Foundation Grants 

Facilitator:  TBA 

Price: $20 

Time: 7:30-8:30 

Location: University Club of Phoenix  

                39 East Monte Vista Rd, Phoenix, AZ 

RSVP:  www.imavalleyofthesun.org 

 



Page 11 V o l u m e  1 6 ,  I s s u e  1 0  

Date:  Tuesday, March 17, 2015 

Time:  Tour: 3:45 - 5:00 / Networking: 5:00 - 6:00 / Dinner: 6:00 - 7:00 / Evening: 7:00 - 8:00 

Evening Location:   Phoenix Airport Marriott 1101 N 44th St Phoenix, AZ 85008 

Topic:     Arizona State Treasury 

Speaker:  Patty Humbert, Chief Investment Officer Arizona State Treasury    

Description:   Attendees will learn about the Arizona State Treasury and the role of invest-
ment management in our state’s finances.  

Amount of CPE:  1 hour 

Menu:   Little Italy Buffet  

Cost:  Members $37, Non Members $42, Students $5, Webinar $15  

RSVP Due: Thursday March 12, 2015  

Register online at www.imavalleyofthesun.org and use our credit card payment option.  

 
Speaker Biography 

 
Patty Humbert is Chief Investment Officer for the Office of the Arizona State Treasury.  Ms. Hum-
bert brings a wealth of private-sector and institutional investment knowledge to the position. Pre-
vious positions include the Vice President and Senior Portfolio Manager for Metropolitan West 
Asset Management and Vice President and Manager at Bank of America for Institutional Custo-
dy. Ms. Humbert’s current responsibilities are the management and direction of the $13 billion 
dollar portfolio, consisting of the $5 billion dollar Permanent Endowment, $5 billion dollar State 
Agency investments as well as the $3 billion dollar Local Governments Investment Pool (LGIP).  

 

Afternoon Plant Tour 
  

Join IMA members for a tour of the Arizona State Treasury from 3:45 - 5:00. Space is limited to 
20 attendees. Office of the Arizona State Treasurer 1700 West Washington Street 1st floor. 

March 17, 2015 Technical Session  

Plant Tour and Evening Session 
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Expand your view by listening to and meeting relevant industry speakers, attending their informative sessions, and walk-
ing through the exhibit hall full of useful products and services providers. If you’re a first-timer, you’ll quickly realize that 
IMA’s largest meeting of minds is a great investment. To help convince your boss, download our letter to the boss that 
explains the value of IMA’s Conference can bring to you and your organization.  
 
Leading Industry Speakers 
Sessions are facilitated by leaders from the accounting, finance, and business world, representing public and private or-
ganizations, academic institutions, and government agencies.  
 
Relevant Topics 
The Conference program includes sessions relevant to all management accountants and financial professionals in busi-
ness, from new practitioners to seasoned professionals. Learn about strategic planning, budgeting, forecasting, govern-
ance, risk, compliance, financial reporting, financial leadership, ethics, and more.  
 
Networking 
IMA offers many opportunities for you to grow your contacts. Connect with nearly 1,000 professionals from large and 
small businesses, public corporations, academic institutions, and government agencies.  
 
Solutions Showcase 
Leading vendors of products and services line the walls at the Solutions Showcase Exhibit Hall. As the most popular 
event at the Conference, the Showcase displays solutions to the most pressing business needs.  
 
IMA Traditions 
IMA’s Annual Conference & Exposition has been the premier event for its members and volunteers for nearly a century. 
Celebrate IMA’s 96th Annual Conference and the accomplishments of the past year through the Annual Meeting of Mem-
bers, Awards Dinner, and other special gatherings.  
 
An Amazing Host City 
Los Angeles, Calif., offers a breath-taking backdrop to this year’s Conference. Soak up the sun at Venice Beach, take in 
the sights around the city, or go shopping on Rodeo Drive. The city offers something for everyone.  
 
Excellent Value 
IMA’s Conference is an excellent investment for you, your career, and your future. Experience four days of educational 
sessions at a great price. IMA also offers special Early Bird registration rates to maximize your savings  
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Results from IMA’s first-ever Global Salary Survey reveal good news for management accountants and CMA® (Certified Management Ac-
countant) professionals. 
 
Globally, CMA-certified professionals earn 59% more in salary ($73,000) and 63% more in total compensation ($85,000) than the median 
rates for non-CMAs.  
 
In 2014, median total compensation for management accounting and finance professionals in the United States increased  to $113,000 from 
$105,500 in the previous year – an increase of 7.1%. Globally, the data collected from IMA® (Institute of Management Accountants) members 
in 81 countries indicated a median total compensation of $66,000. An executive summary of the Global Salary Survey, the first time that IMA’s 
U.S. and international surveys have been combined, is published in the March issue of the newly redesigned Strategic Finance magazine, 
available to the public online. The full version can be viewed on IMA’s website. 
 
Among the key survey findings, approximately 70% of survey respondents reported a raise in pay following the 2013 Salary Survey, and as 
economic outlook continues to strengthen, the prospects for future raises also appear bright. More than three-quarters of survey respondents 
believe they are likely to receive a raise in the coming year.  
 
Further, salaries remained largely the same or declined for professionals in traditional areas of responsibility, such as corporate accounting, 
taxation, general accounting, and internal audit. Globally, and based on median total compensation, the highest-paying areas of responsibility 
were (1) information systems, (2) education, (3) corporate accounting, and (4) general management. In the U.S., an especially large pay in-
crease occurred in the area of risk management, reflecting greater corporate awareness of this issue. Public accounting remained the lowest-
paid area globally. 
 
Looking at global pay trends, the Netherlands and Switzerland continue to have the highest average salary and total compensation, while 
Egypt was ranked lowest for compensation, presumably in large part due to economic and political factors in the country. Asia continues as 
the region with the lowest average compensation; however, compensation values in Asia and the Middle East/Africa regions are showing sig-
nificant improvement.  
 
“Overall, survey respondents in the Asia/Pacific region experienced gains in earnings. For CMA-certified professionals, the earnings oppor-
tunity is most pronounced,” said Raef Lawson, Ph.D., CMA, CPA, IMA vice president of research and policy and coauthor of the survey. 
“CMAs in the Asia/Pacific region earn roughly 75% more than those without certification. Their employers also benefit by having highly-
talented accounting talent capable of competing globally.”    
 
The 2014 Global Salary Survey shows that while higher degrees are predictably linked with significantly higher compensation, certification 
leads to both increased pay and new career opportunities.  
 
According to the survey, 83% of professionals holding the CMA certification believe it strengthens their ability to move across all areas of the 
business, and 80% are confident that certification creates new career opportunities.  
 
To view a full copy of IMA’s Global Salary Survey, please visit IMA’s website.  

IMA Global Salary Survey: Increase in Value of CMA Certification  

The  
CMA  
Corner 
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2014 - 2015 Board of Directors 

 

President   Ron Caron  

President–Elect   Travis Magneson  

Treasurer   open 

    Assistant Treasurer                John Bakker 

Secretary   Kathleen Moren (P) 

Chapter Advisor   Bill Fraser (P) 

VP Administration  Debbie Michalowski (P) 

    Meetings   John Bakker  

    Employment   Travis Melham 

VP Communications  Trey Ballard  

    Email Distribution  Diane Hewlett (P) 

    Newsletter   Laura Mangan 

    Publicity   Trey Ballard 

    Community Programs  Patti Hammond  

    Webmaster   Nick Stefaniak  

 VP Education   Christine Fritsch 

    Co-Director   Bill Fraser (P) 

    Co-Director   Pam Zanzucchi (P) 

    Co-Director   Nick Stefaniak (P) 

    Co-Director   Greg Gilstrap (P) 

    Co-Director   Camille Cook (P) 

    CMA Program  Travis Magneson 

     Asst CMA Program  Julie Wilson 

     Asst CMA Program  Andrew Rhea 

    Education Reporting     Dawn Sandberg 

    Certificate Reporting  Karen Timian (P) 

    Student Affiliate/Scholarship   Donna DeMilia 

VP Membership   Tom Dopler 

    Corporate Development Karen Timian 

    Academic Development  Bob Minniti 

    Member Acquisition                Scott Johnson 

    Member Relations   Travis Melham 

    Attendance   John Bakker 

Immediate Past President Debbie Michalowski (P) 

 

IMA Membership Benefits 

IMA’s comprehensive services and benefits are spe-
cifically tailored to the needs of accountants and finan-
cial professionals in business.  At all levels of the pro-
fession—from C-level executives to young profession-
als to students and academics—we offer valuable 
resources to enhance your career and power your 
business potential. 

Professional Development   

Networks & Communities   

Publications   

Conferences & Events    

Career Services    

Research & Information 

Ethics Center & Helpline   

Benefits Custom-Tailored to You 

IMA offers membership types so you can select the 
membership level that’s right for you or your organiza-
tion. 

Professional Members   

Young Professional Members 

Student Members     

Academic Members    

Staff Enrollment Discount Program 

Maximize your IMA membership and join the AZ Val-
ley of the Sun Chapter #239. For more information on 
IMA membership benefits and to join, please visit 
www.imanet.org/ima_membership.aspx or contact 
Tom Dopler at tomdopler@cox.net. 



IMA AZ Valley of the Sun Chapter  
Member March Anniversaries 
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 In the February 2015 issue of Strategic Finance, Michael 
Castelluccio reviews the impact of computers on literacy. 
Introducing computers and technology increased the need 
for more people to be able to read, write and do arithmetic. 
Cathy Davidson, director of the Futures Initiative at the 
Graduate Center of the City University of New York.  

Data supports the changes for the 3Rs in the digital age. 
The flood of information and communication has increased 
the amount of reading for most people. This increase in ac-
tivity has not improved our overall reading skills. Our com-
munication has taken on more electronic formats and hand-
writing has lessened as a skill. Our facility with numbers is 
half of what it should be.  

With emails, texting and social media, we are reading more 
these days. However, the study Reading at Risk shows a 
significant decline in literature reading by American adults 
and the trend for other types of reading. The increase in 
electronic media creates a more passive audience. This loss 
of engagement is impacting all areas of our lives. 

In 2013, teaching cursive handwriting was dropped from 
common core curriculum being replaced with keyboarding. A 
Princeton University study concluded that students who took 
handwritten notes were better able to answer questions than 
students who took notes on laptops. Students writing notes 
tended to incorporate the information and summarize the 
material as they wrote, while laptop users created transcripts 
of the material, but didn’t internalize it.    

Technology is a wonderful tool 
that can increase efficiency and 
provide additional ways to com-
municate. It should not replace 
our basic skills in communica-
tion and logic. Check out the 
column in Strategic Finance.  

Visit www.imanet.org for IMA 
Publications and the new 
SFMagazine.com for the latest 
issue of Strategic Finance.   

Strategic Finance:  The Three R’s  

in the Digital Age 
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U p c o m i n g  C h a p t e r  E v e n t s  

   

 

 

 

 

      

 

March 10th 

Board Meeting 

Macayo’s Phoenix 

 

 

March 17th 

Plant Tour - State Treasurers Office 

Tech Session 

 

March 21st 

Phoenix Heart Walk 

 

March 26th  

Breakfast Meeting 

University Club of Phoenix 

 

April 17th 

Lunch & Learn 

University Club of Phoenix 



Vision Statement 

The world's leading association for management accounting and finance professionals. 

 

 

 

 

Mission Statement 

Provide to members personal and professional development opportunities through edu-
cation, association with business professionals, and certification in management ac-
counting and financial management skills. Ensure that IMA is universally recognized by 
the financial community as a respected institution influencing the concepts and ethical 
practices of management accounting and financial management skills. 

R e m i n d e r s :  

 Our March Tech-
nical session in-
cludes a plant 
tour—sign up 
early to save your 
spot.    

 Join us on the 
Number Crunch-
ers Team at the 
Phoenix Heart 
Walk on March 
21st. 

 Help the United 
Food Bank with 
donations at our 
March 17th tech 
session 

AZ Valley of the Sun Chapter 
P.O. Box 2771                
Scottsdale, AZ 85257-2771 

www.imavalleyofthesun.org 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

March 2015 
Sun Mon Tue Wed Thu Fri Sat 

1 2 3 4 

Webinar 

5 6 7 

8 9 10 Webinar 

Board Meeting 

11 12 13 14 

15 16 17 Webinar 

Tech Session 
Food Drive 

18 19 20 21 

Heart Walk 

22 23 24 25 26 

Breakfast  
Session 

27 28 

29 30 31 

Webinar 

    


