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The March 2014 issue of The Roadrunner focuses on sustainability. As management 
accountants and business professionals, we can influence the social, environmental and 
governance performance of our companies and clients. Take advantage of the March 
plant tour & tech session along with all the IMA education and networking opportunities.  

Introducing Strategic Finance PowerPacks 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

T h e  R o a d r u n n e r  
March 2014 Volume 15, Issue 11 

IMA® (Institute of Management Accountants) understands the challenges 
and time constraints of busy professionals. That’s why we’re about to 
make your life a whole lot simpler. Introducing Strategic Finance Power-
Packs – a free online resource for IMA members consisting of articles, 
webinars, and research studies combined by topic.   
 
Strategic Finance PowerPacks help provide the most relevant and up-to-
date management accounting and financial information in one central lo-
cation. The PowerPacks were created by IMA staff across four depart-
ments: publications, research, education and career services, and ICMA® 
(Institute of Certified Management Accountants). 
 
Mary Zisk, design director of IMA’s Strategic Finance magazine said, “We 
put ourselves in the mind of the member. We know our members enjoy 
access to information, and we tried to make it as easy as possible by 
combining our information into themes and topics.” 
 
The first two PowerPacks are 
available now on IMA’s web-
site: Strategic Planning and 
Risk Management. The next 
two, Internal Controls and IT 
Technology and Software, will 
be available in March, with 
new PowerPacks added quar-
terly. 
 
Visit IMA’s website to access 
more information about the 
Strategic Finance Power-
Packs.  

http://www.imanet.org/resources_and_publications/Strategic_Finance_PowerPacks.aspx?hq_e=el&hq_m=1652616&hq_l=10&hq_v=7bce62e218�
http://www.imanet.org/resources_and_publications/Strategic_Finance_PowerPacks.aspx?hq_e=el&hq_m=1652616&hq_l=10&hq_v=7bce62e218�
http://www.imanet.org/resources_and_publications/Strategic_Finance_PowerPacks.aspx?hq_e=el&hq_m=1652616&hq_l=10&hq_v=7bce62e218�
http://www.imanet.org/resources_and_publications/Strategic_Finance_PowerPacks.aspx?hq_e=el&hq_m=1652616&hq_l=10&hq_v=7bce62e218�


Dear AZ Valley of the Sun Chapter Members, 

I am still in awe of an amazing February with our chapter awards, student chapter 
anniversaries and member recognition. Jeffrey Thomson, our Global CEO/
President, visited us for two days – first visiting with Dr. Phil Reckers, Dean of Ac-
counting at WP Carey School of Business.  Next he toured ASU and then attended 
a 1st Anniversary IMA Event with the ASU IMA Student Chapter.  Tuesday was a full 
day with three dynamic corporate visits to InfusionSoft, OEM Group, and Intel, and a 
great lunch and IMA Event with the GCU IMA Student Chapter.  The busy day was 
followed by Jeff’s presentation at our technical session on “Financial Innovation in 
Today’s World and a Global Update”.  Jeff’s presentation was inspirational, in addi-
tion to the six I heard before it, and it reminded me again of the innovation of IMA Global and our steadfast captain 
at the helm.  We are very lucky to have a gifted innovative model like Jeff Thomson to inspire us all.  Thank you 
again to Jeff for visiting us again! We had a great turnout for the evening with 56 in attendance. This was also our 
Past President’s night where we honor all those that have served as a chapter president. It did not stop there! We 
had many awards to present also. 

 

The ASU Student Chapter received a Certificate of Appreciation in celebration of 
their 1st Anniversary.   The GCU Student Chapter received a Certificate of Appre-
ciation in celebration of their 23rd Anniversary.  We also announced the 25-year 
and 50-year certificates to those IMA members who had achieved these years of 
continuous membership. We had one new member to the 50-year Club: Beverly 
Etchells.  New members of the 25-year Club are: G Warren Adams, Rosemarie 
Norine, Glen Nelson, Denise McDermott, Steven Benson, Joe Wisto, Micheal 
O’Malley and Deborah Miller.    

 

 

Our Past President, Cheryl Brock, was awarded a 
Certificate of Appreciation for her leadership and 
achievement in bringing our chapter in at 3rd 
place globally in the Stephenson Division. Con-
gratulations! 

 
 

In addition, our chapter is also promoting New Memberships. IMA Global has given us a discounted rate of 10% for 
new members during the month of March and April.  You can find out more about it on our Membership Drive on our 
website and download the membership flyer on this great opportunity. Tell your friends and co-workers! 

Chapter President’s Message 
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http://www.imavalleyofthesun.org/events/membership-drive-10-off-in-march-and-april-tell-your-friends/�
http://www.imavalleyofthesun.org/wp-content/uploads/2014/03/1403-IMA_MembershipDrive.pdf�
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Our chapter continued to give back to the community by volunteering 20 strong at the concession stand at the Phoe-
nix Open.  The proceeds from our hours of service go to Special Olympics. Many chapter and student members 
continue to give back through FDIC Money Smart Training and VITA tax preparation. March community service 
events include:  Heart Walk, AZ Desert Bighorn Sheep Auction, and United Food Bank food drive. 

 

We have also set up a Sponsorship Drive as our traditional ways of funding our chapter is coming short with our 
growth in technology and our student chapters.  To find out ways that you or your company can support our chapter, 
go to our Sponsorship Drive on our website. 

 

Check our website for more information on upcoming events: March technical session (plant tour at McCord Hall, 
ASU & “the Cost Benefit of LEED Certification”), April technical session (IFRS vs GAAP, CMA Night), April Steak Fry, 
and April Ethics for CPAs.  Also, support our ASU Student Chapter as they host their second annual “Don’t Freak 
Out” in late April.  Remember that the evening sessions of our technical sessions are available as a webcast for a 
fraction of the cost. 

 

Be sure to sign up for the Part I CMA Review Course starting April 19th with a team of instructors, Michael Potter, 
Marcy Maslov, and Dr. Robert Norton. Registration closes April 5th, so sign up early. Space is limited.  If you can’t 
participate in the live class, you can try our new “CMA Review Webcast”. 

 

Registration for the Annual Conference opened in January. Be sure to sign up and join us at conference!  Once 
again, thanks to Neil Baier, our chapter is planning a dinner at a “Yelp 4 star or more” restaurant in Minneapolis.  Stay 
tuned and sign up to join us on our website.  

 

Wow, we have a lot going on this spring!  Don’t miss out!  I look forward to seeing you at upcoming events! 
 

 
Respectfully, 
 
Deborah C. Michalowski, CPA 
Chapter President 2013-14 
IMA AZ Valley of the Sun Chapter  

http://www.imavalleyofthesun.org/events/sponsorship-drive/�
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Accounting for a Sustainable Future 

 
The purpose of sustainability accounting is to evaluate the environmental, social and governance performance of 
companies through an account of their management of various forms of non-financial capital associated with sus-
tainability–environmental, human and social –and corporate governance issues, which they rely upon for sustained, 
long-term value creation. Ultimately, the goal of sustainability accounting and disclosure is to inform development of 
an integrated business strategy for corporate management and assess sustainability risks and opportunities inher-
ent to investment decisions. Sustainability accounting and disclosure is intended as a complement to financial ac-
counting, such that financial information and sustainability information can be evaluated side by side and provide a 
complete view of a corporation’s performance and value creation, both financial and non-financial, and across all 
forms of capital.  
 
Financial accounting is concerned with the conceptualization of capital flows, its concrete expression in numbers, 
as well as budgeting, monitoring, and reporting to the capital markets. The Financial Accounting  
Standards Board (FASB) and U.S. Generally Accepted Accounting Principles (US GAAP) provide a framework for 
quantifying and reporting, in financial terms, the assets, liabilities, and owners’ equity (“capital”) of the reporting en-
tity. This “capital” is the difference between the measured and reported assets and the measured and reported li-
abilities. Financial accounting already addresses some elements of non-financial and sustainability performance. 
Assets include monetary assets, physical assets (which may include natural assets), and certain intangible assets 
(some of which may relate to human and social capital). Liabilities include financial liabilities and operating liabili-
ties, some which may relate to environmental or social capitals.  
 
However, accounting for non-financial assets or performance in financial terms has inherent limitations in the ab-
sence of robust markets or proper valuation techniques. Therefore, while environmental and social capitals can be 
conceptually understood and accounted for in terms of assets and liabilities, they cannot be accurately or ade-
quately “priced,” either historically or marked to market, which is necessary for a proper financial accounting treat-
ment. In addition, unlike financial capital, non-financial capitals associated with sustainability cannot always be re-
duced to a single fungible unit of measure, like a currency, that can be aggregated and accounted for as assets or 
liabilities. Therefore SASB’s approach to sustainability accounting consists in defining metrics or indicators –both 
qualitative and quantitative –that express a fair representation or “account for” company performance on material 
sustainability topics, and ensure that reasonable investors have access to the "total mix" of information in their deci-
sion making process.  
Such areas include attention to management of critical capitals; vulnerability to depletion or misuse of these capi-
tals; scenario-planning regarding alternative resources; risks associated with mismanagement of certain environ-
mental or social issues; and opportunities associated with global or industry sustainability challenges. Over time, 
SASB believes that accounting for sustainability performance will give the reasonable investor better access to the 
‘total mix’ of information, whether by allowing markets to better “price” certain externalities or by adequately consid-
ering other forms of capital and their effect on financial valuation. 
 
For more information on sustainability accounting and the Sustainability Accounting Standards Board visit 
www.sasb.org. 
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Sustainable Business Practices 
 
Sustainable business practices encourage the organization to consider the effects of all their decisions on people, planet 
and profit. Generally, companies with formal sustainability plans outperform traditional counterparts. Check out the Dow 
Jones Sustainability Index. 
 
Sustainable business practices aim to: 
• Boost efficiency and productivity 
• Protect the environment 
• Honor employees and community 
• Reduce reliance on fossil fuels and other scarce resources 
• Save money 
• Reduce risk 
• Earn customer trust and loyalty 
• Create market opportunities 
• Comply with and exceed regulations  
• Encourage regional economic development 
 
The Sustainable Business Council envisions a prosperous, collaborative community that fulfills the promise of the triple 
bottom line: a healthy society, economy, and environment.  Learn more about the Sustainable Business Council at 
www.sustainablebusinesscouncil.org.  

Business and Sustainable Development  
 

What is 'sustainable business'? How should a 'socially responsible' company conduct its affairs? What are the most ap-
propriate indicators of sustainability in the private sector? These are fundamental questions, and ones which an individual 
business may feel ill-equipped to tackle. 
 
To find answers to such questions, many companies have turned to organizations like CERES, the Coalition for Environ-
mentally Responsible Economies, which have drawn up charters, or lists of principles. 
As well as signing up to general statements of intention, many businesses have endorsed more specific concepts like 
'triple bottom line' accounting and the 'factor four' model of eco-efficiency. 
 
A company may also be seeking accreditation, in order to give its stakeholders hard proof of its commitment to sustain-
ability principles, and not merely bland assurances. Use the menu on the left to explore: 
• The CERES principles 
• The International Chamber of Commerce (ICC) Business Charter 
• The GoodCorporation accreditation scheme 
• Sustainable business practices: IISD's checklist 
• Factor four  
• The triple bottom line 
 
For more information on the IISD Guiding Principles, Research, Tools and Training please visit their website 
www.iisd.org/business.  

http://www.sustainability-indexes.com/�
http://www.sustainability-indexes.com/�
http://www.sustainability-indexes.com/�
http://www.sustainability-indexes.com/�
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Sustainability: Business success beyond the short term 
17th Annual Global CEO Survey 

 
We live in a world with a growing population, seeking a better lifestyle, to be delivered from a planet with finite re-
sources, many of which are now rapidly running out. But are the business models of today equipped to deal with this? 
Sustainability is no longer a philanthropic afterthought or about installing low energy light-bulbs, but an approach to 
embed more forward thinking and responsible business practice into how a business produces and delivers its goods 
and services. It’s about being ‘able to sustain’ your business responsibly, with one eye on ‘new’ external risks and the 
other on future consequences of your decisions. 
 
In PwC’s 17th Annual Global CEO Survey, 75% of CEOs agree with this saying that satisfying societal needs (beyond 
those of investors, customers and employees) and protecting the interests of future generations is important. This is 
reinforced by consumers – in the Edelman Trust Barometer 2014, 84% of respondents believe that business can pur-
sue its self-interest while doing good work for society. It’s a green light to embed sustainability into everyday strategy. 
For many CEOs, major 'new' external risks are on their agenda. Resource scarcity and climate change, urbanisation 
and demographic changes consistently feature in the top three megatrends set to transform business. Coupled with 
increasing confidence in the global economy, will these opportunities translate not only into growth opportunities, but 
sustainable business and good growth? 

There are a growing number of companies who are embedding Sustainability into their business models, seeing it as 
important not just to differentiate themselves or as a competitive advantage, but as a responsible way forward to 
achieve good growth. So what are they doing? And does this mean that everyone else is missing a trick? 
For some, the starting point is more regulatory driven, complying with corporate reporting requirements and reducing 
carbon emissions. Others are looking to reduce their own footprint on the environment as well. Leading thinkers are 
embedding sustainability into their strategy (including their supply chain), managing, reducing and removing risks re-
sponsibly and investing to build in resilience, and finding ways to create quality products and service in a net zero im-
pact way. 

In addition, some want to improve lives at the same time. This isn’t just about philanthropy, there is a business edge to 
it as well. Increase sanitation levels or reduce malaria and you have thriving customers or a healthy workforce. Spon-
sor children through university or build schools or improve girls education and you can extend your potential talent 
pool at the same time as lifting people out of poverty. 
 
Companies are looking at the impact their operations are having on the environment as well as the positive or negative 
impact on the communities in which they operate. Understanding these impacts can drive improvements in corporate 
strategy, day to day operations and ultimately in financial performance. 
 
They’re moving away from sustainability as an afterthought or something that helps them put right a problem they’ve 
caused, to a way of doing business. They have a clear goal, thinking ahead to understand potential risks and identify 
solutions with longevity that better fit today’s world. 
 

Download the full report at www.pwc.com/gx/en/sustainability/ceo-views/sustainability-perspective.jhtml 

http://www.pwc.com/ceosurvey�
http://www.edelman.com/insights/intellectual-property/2014-edelman-trust-barometer/�
http://www.pwc.com/gx/en/annual-review/megatrends/index.jhtml�
http://www.pwc.com/gx/en/sustainability/publications/total-impact-measurement-management/good-growth.jhtml�
http://www.pwc.com/gx/en/sustainability/publications/total-impact-measurement-management/good-growth.jhtml�
http://www.pwc.com/gx/en/corporate-reporting/sustainability-reporting/index.jhtml�
http://www.pwc.com/gx/en/sustainability/publications/carbon-disclosure-project/index.jhtml�
http://www.pwc.com/gx/en/sustainability/responsible-supply-chain.jhtml�
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2013-2014 Community Service Calendar   

 
  Our members support several charities and committed their time to important 

causes helping us reach 1st place for community service last year. Our chapter 
has even more great projects planned for this year and your support is greatly 
appreciated!  

American Heart Association - Phoenix Heart Walk 3/29/14 
Join AFWA and IMA members along with friends and family at the 2014 Phoenix 
Heart Walk in downtown Phoenix. Sign up for the walk or support the team and 
the AHA efforts on research and education of heart disease.   
 
Climb to Conquer Cancer 
Thank you to members of IMA AZVOS Chapter who participated in the climb to 
conquer cancer Saturday February 22nd at South Mountain. Your support helped 
the American Cancer Society fund research.  
 
Waste Management Open Thanks to our members who volunteered at the con-
cession stand at the Open to support the Special Olympics.  

Bottled Water Drive  
School Supply Drive 
Walk to Defeat ALS 10/26/13 
Juvenile Diabetes Walk—
11/2/13 
Salvation Army Christmas An-
gel      
Waste Management Open 2/1-
2/14  
Climb to Conquer Cancer 
2/22/14 
Heart Walk—3/29/14 
AZ Bighorn Sheep Society 
Auction—3/15/14 
Food Drive  
USO Care Packages 
Pat Tillman Run 

  Join IMA for a milestone event, its 95th Annual Conference & Exposition in beautiful Minneapolis!  
 
Discover your future in accounting and finance by enhancing your knowledge, networking with business colleagues, and becoming a top liner in the 
latest professional standards and trends. Enjoy IMA’s rich history, dynamic speakers, and destination just waiting to be explored. 
 
IMA has negotiated a special Conference price of $179 per night, single or double occupancy, exclusive of applicable state and local taxes 
(13.4%). This rate includes complimentary daily in-room Internet access. The hotel is currently accepting reservations. Please reference Group 
Code IMA when making reservations by phone. 
 
This special Conference hotel rate will be in effect while rooms are available or until May 30, 2014. Reservations made after May 30, or after the 
IMA block sells out, may be subject to a higher rate. There is no guarantee that rooms will still be available after May 30, so don't delay in making 
your arrangements. Call 1-800-HILTONS today! 
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IMA Leadership Blog: Earning by Learning 
 

Sometimes in life it seems that taking the easy way out is the best choice, but in fact this is often the worst possible choice. Earning a 
certification should never be a time to consider a shortcut. 
 
As senior vice president of ICMA® (Institute of Certified Management Accountants), the certification division of IMA® (Institute of 
Management Accountants), I see firsthand the value and importance of studying for and passing a rigorous testing program. 
  
I see two major benefits of testing: 
 
Confirm your competency and skill set. 
 
If you want to be a driver, you take a road test. In college, you take exams to pass a course. So why would it be any different for 
earning a certification? 
 
Assessing one’s knowledge of management accounting through testing advances careers of individuals, increases the effectiveness 
of finance teams in organizations, and enriches economies as a whole. 
 
Certifications are often a key differentiator in the hiring and promotion process as companies value the objective validation of compe-
tence. Finance team hiring managers want to have confidence that the person they’re hiring has mastered a rigorous curriculum 
that’s verified objectively. Earning a certification demonstrates that you have the skills needed to help your company succeed be-
cause certification, in addition to continuing education and experience, helps you stay relevant and sharpens your skill set. 
 
Without proper testing there’s no integrity and no validity to a certification. 
 
I like what Susan Weiss, Ph.D., CMA, adjunct accounting instructor at Bryant University, said in the March 2012 ION: “Perseverance 
is the key because anything worth having is worth working hard for. It may seem like a lot of planning and time management is re-
quired to pursue a certification like the CMA, but the end results are clearly worth it.” 
 
No matter how much you think you know, you learn so much more. 
 
From 2010 to 2020, there’s a projected 16% growth in employment among accountants, according to the U.S. Bureau of Labor Sta-
tistics. A recent Manpower study also found that “Accounting & Finance Staff” is one of the Top 10 Hardest Jobs to Fill. 
Changes in accounting regulations, advancements in technology, increasing globalization, and an ever-evolving profession result in 
changes in the work of the management accountant. With these changes in the job comes the need for new knowledge, skills, and 
abilities, and the lack of these skills has created a gap between what management accountants know and what’s needed on the job. 
Studying for and passing a certification like the CMA can help close that gap. 
 
I’ve been with IMA for 20 years and I recently earned the CAE (Certified Association Executive) by the American Society of Associa-
tion Executives (ASAE). After meeting the experience and education requirements, I had to study for and pass an exam. I thought I 
knew a lot about association management, but I learned a whole lot more. Not only did I learn more, but I also feel the intangible 
benefits of increased confidence and effectiveness in my job. I earned a sense of achievement and was rewarded with a credential 
knowing that I was current with the demands of my profession. 
 
Don’t take the easy way out. Study and work hard for your credential and be proud of the letters next to your name. You earned 
them. 
 
Written by Dennis Whitney, CMA, CFM, CAE   @IMA_DWhitney  
 
Visit the IMA Leadership blog for more insights of the IMA senior leaders at http://imaleadership.wordpress.com. 

http://www.bls.gov/ooh/Business-and-Financial/Accountants-and-auditors.htm#tab-1�
http://www.bls.gov/ooh/Business-and-Financial/Accountants-and-auditors.htm#tab-1�
http://www.bls.gov/ooh/Business-and-Financial/Accountants-and-auditors.htm#tab-1�
http://www.bls.gov/ooh/Business-and-Financial/Accountants-and-auditors.htm#tab-1�
http://manpowergroup.us/campaigns/talent-shortage-2012/�
https://twitter.com/IMA_DWhitney�
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Phoenix Heart Walk 
 

Saturday, March 29, 2014 | Wesley Bolin Plaza, Phoenix 
 
Join thousands of walkers from the Greater Phoenix area as they step out to have fun, get in-
spired, & support a meaningful cause!  The Heart Walk is a 3 mile route and the Stroke Walk 
is a 1 mile route.  Participants are allowed to bring strollers, rollerblades, etc., but please 
be mindful of the large crowds, especially at the Start Line.  Dogs are welcome and, by 
City of Phoenix law, must be on leash and cleaned up after.  We look forward to seeing 
you downtown! 

  

Event Information 
 
Date:                        Saturday, March 29, 2014 
Location:                  Wesley Bolin Plaza, Downtown Phoenix 
Time:                        8:00am to 12:00pm 
The Route:               3-mile Heart Walk and a 1-mile Stroke Walk 

 

Join the Number Crunchers Team for the 2014 Phoenix Heart Walk! Together we can take a 
step toward improving our heart health while having fun! Members of the Accounting & Finan-
cial Women’s Alliance and the Institute of Management Accountants, friends and family will 
participate in both the 3 mile and 1 mile walks. No matter your fitness level, there is an oppor-
tunity to participate in the walk and the festivities.  Please visit www.phoenixheartwalk.org to 
join or support the Number Crunchers Team!  
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President  
Nancy McCleary  
Nancy.McCleary@ga.com  
  
President Elect 
Kathleen  Moran 
kathleen.moren@gmail.com 
 
Past President                                             
Pamela Zanzucchi                     
pamzanzucchi@msn.com 
 
Regional Vice President: 
Pem Smith 
pem_smith@gdit.com  
 
Treasurer 
Diane Hewlett 
dianephx928@gmail.com  
 
Secretary - Open  
 
VP Administration 
Mitch Lenoil  
mlenoil@socal.rr.com  
 
VP Administration emeritus 
Rex Soutar 
rsoutar@msn.com  
  
VP Meetings 
Camille Cook 
CCookie2179@aol.com 
  
VP Education  
Jim Colville 
jim@jimcolvillecpa.com  
  
VP Chapter Relations - Open 
  
Webmaster for:  
https://sites.google.com/site/wildwestcouncil  
Deb Michalowski   
debmichalowski@gmail.com  

Wild West Council Officers 
2013-2014 

 Student Board Mentor Program 
 

Our New Student Board Mentor Program 
 
As part of our commitment to the professional development 
needs of our student members, our chapter offers a men-
toring program to assist students with learning about man-
agement accountant careers and the benefits of being a 
member of the IMA.   
 
Our Student Board Mentor Program is a networking and 
career development tool designed to help students in our 
chapter area link and connect with a chapter member to 
establish mutually beneficial mentoring relationships. 
 
Once you have enrolled as a mentor, a mentee, or both, 
the Student Relations Director will find mentors and/or 
mentees with whom you can connect online, by phone, or 
face-to-face at the IMA meeting or elsewhere. 
 
Get started by completing your profile form and then scan 
and email it to the Student Relations Director. 
 
Visit this page again for announcements, information, and 
resources related to the Student Board Mentor Program.   
 
www.imavalleyofthesun.org/student-members/student-
board-mentor-program/ 
 
 
For questions, please contact David Reggi, Student Rela-
tions Director. 
 
  

https://sites.google.com/site/wildwestcouncil�
http://www.imavalleyofthesun.org/student-members/student-board-mentor-program/�
mailto:studentmentees@imavalleyofthesun.org�
mailto:studentmentees@imavalleyofthesun.org�
mailto:studentmentees@imavalleyofthesun.org�
mailto:studentmentees@imavalleyofthesun.org�
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 IMA Leadership Academy Webinar 
 Essential Team Skills 

March 20, 2014 
 

Presenter:        V Marcine Johnson CPA Associate Dean - Course Delivery IMA Leadership Academy 

Moderator:       Lilibeth Hanlon CPA, CMA, CISA, MBA Bridge Strategies LLC, IMA Leadership Academy 

Event Description:    Team building is an extremely important part of organizational leadership and is critical to both an 
individual’s and organization’s success. Through the use of teams we:   
• Increase effectiveness, efficiency and productivity  
• Improve the quality of decisions, plans, and solutions to problems  
• Develop greater creativity at higher levels of thinking  
• Develop people to their maximum potential and to compete more successfully  
We don’t just survive…we thrive. 

Learning Objectives  After this webinar, attendees will be able to:  
1. Define a team and how it differs from other groups.  
2. Identify characteristics of the ideal team. 
3. List benefits of team building for the individual and the organization.  
4. Identify underlying principles that contribute to effective team building. 
5. Describe how the characteristics of collaboration facilitate team building.   
Price: Free  
 
CPE Credit: 1 Credit  
 
Field of Study: Personal Development 

Research Area: Business Performance Management  
 
Program Level: Overview 
 
Prerequisites:  Download the participant guide 
 
Advance Preparation: None 

Instructional Method: Group-Internet 

Institute of Management Accountants (IMA) is registered with the National Association of State Boards of Accountancy 
(NASBA) as a sponsor of continuing professional education on the National Registry of CPE Sponsors. State boards of 
accountancy have final authority on the acceptance of individual courses for CPE credit. Complaints regarding registered 
sponsors may be submitted to the National Registry of CPE Sponsors through its website  www.learningmarket.org.      
Visit http://www.imanet.org/programs_events/IMAWebinars to register for the upcoming webinars.   

http://www.learningmarket.org/�
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M a r c h  1 8 ,  2 0 1 4  Te c h n i c a l  M e e t i n g   
P l a n t  To u r  &  F o o d  D r i v e  

Date:  Tuesday,  March 18, 2014 

Time:  Tour: 4:00-5:00 / Networking 5:30 - 6:00 /  Dinner: 6:00 - 7:00 / Session: 7:00 - 8:00 

Tour Location:   McCord Hall ASU 450 E Lemon Street Tempe 

Evening Location:   Doubletree Hotel 320 North 44th Street, Phoenix  

Session Topic:   Cost Accounting for Technology 

Speaker:   Matthew Carter, Manager Guest & Operations Services, McCord Hall  

 

Learning Objectives & Description:  Tour the newest facility in WP Carey School of Business.  
Learn the details that go into the planning for & creation of a LEED – Silver certified building from 
both a technology standpoint & cost / benefit point of view.  McCord Hall features state-of-the-art 
classrooms and computer labs, as well as specialized industry spaces, executive education facili-
ties, conference/seminar rooms, interview rooms, and study areas for undergraduate, graduate 
and executive students.  

Field of Study:     

Program Level:  Overview 

Delivery Method:  Group Live 

Amount of CPE:  1 hour   

 

Menu: Seared Salmon or Spinach & Artichoke Garlic Linguini  

Cost:  Dinner & CPE Session: Members $32, Non Members $37, Students $15  

RSVP Due: Friday March 14, 2014  

Register online at www.imavalleyofthesun.org and use our credit card payment option.  



The CMA Corner: The CMA® Credential - Available only to IMA Members 
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One of the most widely recognized benefits available to qualified IMA members is the CMA (Certified Management Accountant) 
program. The CMA credential represents a mark of excellence in the field—and a competitive career advantage. Leading em-
ployers know the CMA designation reflects solid achievement in, and commitment to, the profession. This highly regarded pro-
gram is specifically designed to measure expertise in the practice areas most critical to accountants and financial professionals 
working in businesses and organizations, including: 
 *Financial Planning and Analysis  *Financial Management 
 *Internal Controls    *Risk Management 
 *Cost Management   *Performance Management 
 *Decision Analysis    *Professional Ethics 
 
The Value of the CMA 
CMAs have what it takes to be strategic business partners and effective financial managers—and drive business performance. 
Professionals holding the CMA can earn over $34,000 higher total compensation than their noncertified peers. 
 
Flexible Exam Preparation 
IMA and other course providers offer qualified candidates a range of flexible exam study options (self-study, live, and online in-
struction) to make preparing to earn your CMA as convenient as possible. 
 
Convenient Exam Scheduling 
The CMA's two exam parts are administered in a user-friendly computer-based testing format at exam centers in hundreds of 
cities worldwide. 
 
For complete information on the CMA program requirements, curriculum, and exam structure: CMA Certification.  

IMA AZ Valley of the Sun Chapter - CMA Review Course - Part 1 Begins Saturday April 19, 2014 
Location:  CBIZ MHM 3111 N. Central Ave, Suite A115, Phoenix. 
Instructors: Michael Potter, CMA, Marcy Maslov, and Robert F. Norton, Jr., PhD 
Date:  April 19th and 26th; May 3rd, 10th and 17th;  and May 24th. 1:00 PM to 6:00 PM 
Cost: IMA Members: $525, Non-Members: $600 Price Includes Gleim Review System: Review Book, Test Prep Software 
Download, Audio Review Download, & Practice Exam.   
 
Deadline for signup & payment is April 5th, 2014. Please note:  Space is limited for the course, so register early and don’t 
miss out!  To be registered for the class, payment must be received by the deadline.  Pay through the PayPal link below and use 
any credit card at check out. 
 
Scholarship Availability provided jointly by the IMA Wild West Council and IMA AZ Valley of the Sun Chapter  
Student special pricing available – contact Travis Magneson if interested at cma@imavalleyofthesun.org  
More details and flyer available at the IMA AZ Valley of the Sun Chapter website www.imavalleyofthesun.org.  

http://www.imanet.org/cma_certification.aspx�
mailto:cma@imavalleyofthesun.org�
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2013 - 2014 Board of Directors 

 

President   Debbie Michalowski  

President–Elect   Ron Caron  

Treasurer   Christine Fritsch 

    Assistant Treasurer                John Bakker 
Secretary   Kathleen Moren (P) 

Chapter Advisor   Bill Fraser (P) 

VP Administration  Ron Caron  

    Meetings   John Bakker  
    Employment   Travis Melham 

VP Communications  Trey Ballard  
    Email Distribution  Diane Hewlett (P) 

    Newsletter   Laura Mangan 

    Publicity   Trey Ballard 

    Community Programs  Patty Hammond  
    Webmaster   Nick Stefaniak  

 VP Education   Neil Baier 

    Co-Director   Bill Fraser (P) 

    Co-Director   Pam Zanzucchi (P) 

    Co-Director   Nick Stefaniak (P) 

    Co-Director   Greg Gilstrap (P) 

    Co-Director   Camille Cook (P) 

    CMA Program  Travis Magneson  
    Education Reporting     Dawn Sandberg 

    Certificate Reporting  Karen Timian (P) 

    Student Affiliate/  Donna DeMilia 

            Scholarship 

VP Membership   Tom Dopler 

    Corporate Development Homer Lopez 

    Academic Development  Bob Minniti 

    Member Acquisition                Scott Johnson 

    Member Relations   Travis Melham 

    Attendance   John Bakker 

Immediate Past President Cheryl Brock (P)     

 

IMA Membership Benefits 

IMA’s comprehensive services and benefits are spe-
cifically tailored to the needs of accountants and finan-
cial professionals in business.  At all levels of the pro-
fession—from C-level executives to young profession-
als to students and academics—we offer valuable 
resources to enhance your career and power your 
business potential. 

Professional Development   

Networks & Communities   

Publications   

Conferences & Events    

Career Services    

Research & Information 

Ethics Center & Helpline   

Benefits Custom-Tailored to You 

IMA offers membership types so you can select the 
membership level that’s right for you or your organiza-
tion. 

Professional Members   

Young Professional Members 

Student Members     

Academic Members    

Staff Enrollment Discount Program 

Maximize your IMA membership and join the AZ Val-
ley of the Sun Chapter #239. For more information on 
IMA membership benefits and to join, please visit 
www.imanet.org/ima_membership.aspx or contact 
Tom Dopler at tomdopler@cox.net. 

mailto:cpinnacle@cox.net�
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1 Year! 2 ‐ 10 Years 21‐30 Years

Aileen M Heath Jason Phillipo Dennis R. Grove
Anna E Kulakova John Desmarchais Torin A Campbell, CMA
Brady Madden Tanya Wood Katherine A. Longbotham, CMA, CPA
Christian J Vilan Andrew C Phelan III Sara J. Moulton Reger, CMA
Cristina E Magana Andrew Rhea, CMA Kent F. Alme, CMA, CPA
Danielle L White April Eulalia Garcia
Erica Grommes David L Mandell 31‐40 Years
Gary D Morris, CPA Katrina Storjohann
Hallie A Sitter Laura Ann Byrne, CMA, CPA Clarence C Benedict
Helga Y Salgado Huei Ting Chang Kent D. Shoot, CMA, CPA
Hongyuan Lin Cynthia L. Thimmesch, CMA Bernard G. Averbeck
Jared M Greenberg Matthew J. VanWallene Ruth E. Scherrer
Jason R Johnson Richard B. Carlson, CMA
Javohir Sobitjon Ogli Sodikov Yiwan Liu, CMA 50+ Years
Jenny Schwenn Gavin G. Grainger, CMA
Jessica Latin John S Meyer, CPA William E Dahl
Jose E Arredondo Amber J. Arnhold, CMA
Julie Rossignol
Kaitlyn Van Brunschot 11‐20 Years
Kathryn Shaw
Leslie E Maynard Tammy M. Johnson
Mable Thelakkaden Marjorie Wakefield
Marta P Quigley Teresa G. Belles
Maureen Bell Wesley A. Lewis, CPA
Blanca J Cons Douglas L. Taylor, CMA
Christine Nguyen Robert F. Smith
Kelsi L Koch Scott J. Johnson, CMA
Kiera M Fisher Bryce R. Cook, CMA
Krista Moller Diane L. Catlin, CMA, CBM
Sandra J Dolan Doris J. Garcia, CMA
Neal F Smith Gary E. Snyder, CMA, CPA
Pinky Huree Gregory T. Cypert, CMA
Randy Lee Tilbert, EA William  T. Unger, CMA
Rebecca G Mayper
Rebecca R Waschek
Robert Edward Kennelly
Scott N Terry
Shawn Kennedy Lyons
Travis Melham



 

In the March 2014 issue of Strategic Finance, IMA President 
and CEO Jeffrey C Thomson, CMA, CAE shares some of 
IMA’s recent activities that are supporting the profession and 
our members.  

 

The IMA’s acceptance into the International Federation of 
Accountants is an examples of IMA’s continued effort to 
bring awareness of the role management accountants play. 
IMA’s strengths in ethics and education and will continue to 
advance the profession.     

 

To ensure a consistent message and member value, IMA 
Montvale Headquarters hosted a Global Summit for all the 
IMA regional office staff. Together the staff reviewed the 
strategic plans, marketing and communication objectives, 
and brand training to create one level of service and quality 
between the global and regional offices.   

  

You can reach Jeff at jthomson@imanet.org with your ideas, 
comments and suggestions and follow him on Twitter 
@ima_jeffthomson.  

 

Visit www.imanet.org for the 
complete article and the latest 
issue of Strategic Finance.  

Strategic Finance:   IMA’s Commitment   
to the Global Profession 
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U p c o m i n g  C h a p t e r  E v e n t s  

   
 
 
 
 

      

 

March 11th 

AZ Valley of the Sun Board Meeting 

 

 March 18th 

AZ Valley of the Sun Technical Meeting 

 Cost Accounting 

Matthew Carter 

ASU Plant Tour 

 

 March 20th 

AZ Valley of the Sun Lunch & Learn 

 Data Breaches & ID Theft 

Robert Minniti  

Wrigley Mansion 

 

April 8th 

AZ Valley of the Sun Board Meeting 

 

 April 22nd 

AZ Valley of the Sun Technical Meeting 

 IFRS vs FASB 

CMA Night 



Vision Statement 

The world's leading association for management accounting and finance professionals. 

 

 

 

 

Mission Statement 

Provide to members personal and professional development opportunities through edu-
cation, association with business professionals, and certification in management ac-
counting and financial management skills. Ensure that IMA is universally recognized by 
the financial community as a respected institution influencing the concepts and ethical 
practices of management accounting and financial management skills. 

R e m i n d e r s :  

• Join us for our 
upcoming CPE 
sessions 

• Help us with our 
Food Drive at the 
March 18th Tech 
Session.   

• Sign up for the 
Phoenix Heart 
Walk as part of 
the Number 
Crunchers Team. 

• Sign up for the 
CMA Exam Part 1 
Review Course 

 

 

 

AZ Valley of the Sun Chapter 
P.O. Box 2771                
Scottsdale, AZ 85257-2771 

www.imavalleyofthesun.org 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

March 2014 
Sun Mon Tue Wed Thu Fri Sat 

      1 

2 3 4 5 6  

Internal Control 
Webinar 

7 8 

9 10 11 Webinar 

Board Meeting 

12 13 14 15 

Sheep Auction 

16 17 18 Food Drive 

Tech Session 

19 20 Webinar 

Lunch & Learn 

21 22 

23 24 25 26 

Webinar 

27 28 29 

Heart Walk 

30 31      
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