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The May issue of The Roadrunner newsletter focuses on Management. Management 
accountants serve in companies of all sizes and can be responsible for managing people 
as well as tasks. The IMA provides opportunities for members to develop professional 
skills. Make the most of your IMA membership by joining us for educational and network-
ing opportunities.   

IMA Management Accounting Competency Framework 

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

T h e  R o a d r u n n e r  
June 2019 Volume 20, Issue 11 

 
This Statement on Management Accounting (SMA) looks in-depth at the updated IMA 
Management Accounting Competency Framework. The enhanced Framework identifies 
six domains of core knowledge, skills, and abilities that finance and accounting profes-
sionals need to remain relevant in the Digital Age and to perform their current and future 
roles effectively. 
 
The six domains are: 
 Strategy, Planning & Performance 
 Reporting & Control 
 Technology & Analytics 
 Business Acumen & Operations 
 Leadership 
 Professional Ethics & Values 
 
The competencies associated with each domain are outlined and mapped back to the 
CMA 2020 exam. The CMA exam aligns with the broader body of knowledge specified in 
IMA’s Competency Framework for finance and accounting professionals. 
 

Visit imanet.org/insights-and-trends/the-future-of-management-accounting/ima-
management-accounting-competency-framework?ssopc=1 for the full report.  
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Hello IMA AZVOTS Members, 

Thank you for joining us for our May NetTech session featuring our AZVOTS members Deborah Michalowski, Travis 
Magneson and Richard Leonard. They shared key tools used in different companies to maximize productivity and in-
spired a few members to learn more about OneNote. This month we have more opportunities to earn CPE and connect 
with members at the IMA Annual Conference in San Diego and the Empowering Today’s Accountant Seminar in Phoe-
nix. Join us for these and more events throughout 2019.  

Thank you to all our members and guests for supporting the AZ Valley of the Sun Chapter this last year. Our efforts have 
paid off again as we will be recognized for our successes at the conference. Look for photos and updates from San Die-
go including great speakers and sessions, fun events and awards ceremonies.   

 

Sincerely, 

Kendall Wright 

Chapter President 2018-19   

AZ Valley of the Sun Chapter President’s Message 

 

Share Your Story as We Celebrate 100 Years 

IMA® (Institute of Management Accountants) will celebrate its 100-year Anniversary in 2019, and as we look to the future, we invite 
you to help us celebrate the past. This month, we’re launching a social media effort to gather member stories of what it means to be 
part of IMA. Over the next year, we’ll be asking a series of questions on social media and asking you to submit your personal obser-
vations and recollections. It doesn’t have to be long – one or two sentences will do. Also feel free to post videos or photos as well.  
 
We invite you to share, on your own personal social media channels using the hashtag 
#IMA100Years, Why you’re proud to be an IMA member. Your best memory as an IMA 
Conference participant. How IMA has supported your career.   
 
We’ll be announcing these topics – and others – on our social media channels and will be 
using the content we receive from you to create a special 100-year website. As part of this 
effort, we’ll also be sharing the history of IMA and key highlights of our 100-year journey on 
our social media as well.  
 
For questions or more information about submitting your stories on social media, please contact Morgan Del Rio, IMA marketing 
and social media manager, at morgan.delrio@imanet.org. If you’d like to submit a longer, more in-depth story, IMA’s flagship maga-
zine, Strategic Finance, is seeking submissions from members on their favorite personal experiences with IMA or how the profes-
sion has changed over the years. Contact Editor-in-Chief Kathy Williams at kwilliams@imanet.org for more information or to share 
your IMA story. IMA’s 100-year celebration will kick off at our Annual Conference & Expo (ACE2018) in Indianapolis this June. It will 
culminate at our Annual Conference & Expo in San Diego in June 2019. Don’t  
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6 Ideas to Spark Innovative Thinking in Your Finance Department 
 

Automation, machine learning and artificial intelligence (AI) are just some of the technological advancements transforming the ac-
counting and finance industry — and opening up a world of new opportunities for your staff. The question is, are they ready for it? 

As accountants, auditors and analysts spend less time on manual, repetitive tasks, from data entry to report generation to compli-
ance checks, they have more time — and mental space — available to devote to creativity. Making the best use of that time and 
space may take some coaching from you.  

Here are six ideas to spark innovative thinking in your finance department: 

1. Build an idea-friendly organizational culture 

First, you need to make innovation a cornerstone of your corporate culture. 

Does your current organizational culture support or stifle innovation? When an employee proposes a good idea worth exploring, do 
they receive the support and resources needed to take it to the next stage? How challenging is it to get a sign-off on change pro-
jects? (Research by Robert Half shows that the biggest obstacle to innovation isn’t a lack of ideas; it’s bureaucracy.) 

To answer these questions, seek input from your staff — either by asking them directly or through an anonymous survey. Either 
way, you’ll want to get their perspective on your company’s approach to moving in new directions, along with their suggestions for 
improvement. 

2. Don’t be a bottleneck 

How quickly do you provide feedback or take other action on your employees’ proposals? Do new ideas tend to languish in your 
email inbox, get lost in the mountain of paper on your desk or end up forgotten simply because you don’t prioritize them? 

Workers can quickly become discouraged and unmotivated — and unwilling to offer up ideas in the future — when management 
fails to acknowledge their proposals. On the flip side, it can be incredibly empowering for staff members to see their ideas being 
fully considered, developed and put into practice by the organization. 

3. Keep your team ahead of the curve 

As discussed earlier, technology is dramatically changing how accounting and finance teams work, and that’s helping to 
create more time for innovative thinking. Today’s professionals need to be familiar and open to working with cloud-based 
financial solutions, robotic process automation, AI, machine learning, big data analytics and more. Even if some of these 
technologies haven’t come to your finance department yet, you’ll want to make sure that your employees are ready to 
embrace them when they do. 

Preparation is important because finance teams are already feeling pressure about keeping pace with technology, ac-
cording to a recent survey by Robert Half Management Resources. So, rather than wait for technology-related skills gaps 
to emerge in your organization, start developing your team’s technical skills now. It’s worth making a proactive invest-
ment: If your employees can stay ahead of the curve, you’ll be setting up your firm to remain competitive for years to 
come. Your workers can use new technologies to create efficiencies and help your business problem-solve and innovate 
in entirely new ways. 

 

           (continued on page 4) 
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6 Ideas to Spark Innovative Thinking in Your Finance Department 
 

(continued from page 3)  

 

4. Promote cross-departmental collaboration 

Finance teams no longer exist in silos. (Technology has a lot to do with that because of its ability to break down collabo-
ration barriers within organizations.) Chief financial officers often find themselves working closely with their C-level peers 
in IT, operations and sales, using financial data and systems to help develop business strategies and identify new mar-
kets. 

Encourage your staff to work with employees outside their immediate teams to carry out functional projects and develop 
their business acumen. A solid understanding of their role in the big picture — and how other departments work — helps 
to drive innovation and optimize workflows across the company. Job shadowing and cross-departmental mentoring are 
just some ways to get your team working effectively with others in the organization. 

5. Make “think time” an everyday practice 

Another strategy for promoting innovative thinking in your finance department is to give your team members ample time 
to think creatively. So, encourage them to incorporate some “think time” into their everyday work routine — just 15 to 20 
minutes per day. Don’t mandate it, or it will be seen as a chore. But do make a point to promote it, so employees know it’s 
okay for them to put aside their regular work for a few minutes and apply their brainpower differently. 

Of course, you’ll want to see positive outcomes from this exercise. So, ask your employees once a month — or more fre-
quently, if appropriate — to share what they’ve been thinking about with you or the whole team. Let your employees know 
that you welcome all ideas — big, small and even off-the-wall. You may find that one person’s idea is the perfect comple-
ment to another team member’s idea, or it may inspire the whole group to come up with a different and even better idea. 

6. Be the change you want to see 

As a manager, you need to set an example for innovative thinking so that your team understands that it’s a business pri-
ority. Day-to-day work demands can easily get in the way of creativity, so be sure to carve out time during your day spe-
cifically for new idea generation. And throw your own ideas into the ring, along with your employees’ proposals, for dis-
cussion and constructive criticism. When employees realize that you value innovation, they will value it, too. 

Innovative thinking is not just for technology, design and marketing teams. The finance department has much to offer the 
business in the way of creative ideas. Accounting and finance professionals can make the most of both new technologies 
and age-old human ingenuity if they have the support, time and encouragement from management to make it happen. 
Applying these six ideas to spark innovative thinking in the workplace can help give your team members all of the above. 

Accountemps, a Robert Half company, is the world’s first and largest specialized staffing firm for temporary accounting, 
finance and bookkeeping professionals. Accountemps has more than 300 locations worldwide. More resources, including 
job search services and career advice, can be found at roberthalf.com/accountemps. 
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Build Your Management Skills at IMA ACE2019 
 

Attendees at the IMA Annual Conference can attend various technical and soft skill sessions during the con-
ference. Below are a few of the available sessions to help build management skills for new and experienced 
professionals.  
 
Cognizance of Bias Benefits the Workplace 
Speaker: V. Marcine Johnson 
Everyone has some bias. When we become aware of our personal and company biases, we can make con-
scious efforts to reduce them. By minimizing biases, you and your company will become more inclusive and 
diverse. Research indicates that with a variety of talents, skills, experiences, backgrounds, cultures, lan-
guages, and work styles, teams are more collaborative and innovative. When your teams are thriving, you 
create a place where employees will feel confident in their skills, achieve their best, and feel comfortable and 
happy. They are more likely to continue as a productive employee for your company, thereby increasing 
their success and that of your company.  
 
 
If Not You, Who? How to Crack the Code of Employee Disengagement 
Speaker: Jill Christensen 
Companies in the top tier of employee engagement outperform their peers by 147% in earnings per share and 
have a 90% better growth trend than their competition. Yet only 13% of global workers are engaged, which 
means the vast majority sleepwalk through the day, giving you zero discretionary effort. How do you inspire 
employees to get off the sidelines and get into the game? Jill Christensen, author of the best-selling book, "If 
Not You, Who? Cracking the Code of Employee Disengagement," has uncovered a proven four-step strategy 
to turn a disengaged workforce into a unified high-performing team, resulting in increased profits, customer 
satisfaction, productivity, and retention. Attend this session today and start reengaging employees tomorrow.  
 
 
#UsToo: The B.R.I.D.G.E. to Closing the Global Gender Gap—Together! 
Speaker: Debjani Biswas 
International best-selling author Debjani Biswas launched the #UsToo initiative so that women and men can 
work together to bridge the global gender gap. As a female engineer, she has unique and authentic insights 
into practical steps toward this goal. We can achieve this B.R.I.D.G.E. by building and reinforcing inclusion 
while destroying the guardrails of exclusion. • Building and Reinforcing Inclusion. • Destroying the Guard-
rails of Exclusion. #UsToo points to a path that leverages emotional intelligence, industry best practices, and 
actionable tools. This engaging, multimedia session inspires professionals to take steps towards increased 
equity—now, and for future generations.  
 

Now Hiring: A Small Company’s Quest to Improve Employee Retention and Engagement 
Speaker: Lisa Cashel 
With “Now Hiring” signs everywhere, a team had to think way outside the box to come up with strategies 
that would entice people to come work for their company. Traditional recruiting and retention tools were 
thrown out the window, and a new way of thinking evolved. In this session, the journey of a small company 
in a small town provides attendees with examples of strategies used and lessons learned.  
 

Conference details are available at www.imaconference.org.  
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LinkedIn Learning - Management Courses 
 
Most of us have created profiles and use LinkedIn regularly. Have you checked out LI Learning Courses?  
 
 
New Manager Foundations 

Join management and leadership expert Todd Dewett as he provides practical advice to help you establish 
your identity as a leader, connect with your team, and become a successful first-time manager. Learn how to 
survive your first 30 days, build trust, and develop authority. Todd also details how to manage change, dis-
cusses the importance of diversity and inclusion, and explores how to build resilience through stress man-
agement. This course was designed to prepare you to confidently tackle your responsibilities at work and 
increase your value to the organization while improving operational effectiveness. 
 
Learning Objectives: 
 Establish identity as a manager. 
 Identify best practices for clarifying performance expectations. 
 List effective communication tips. 
 Articulate the main elements of effective feedback. 
 Define rapport. 
 Distinguish types of decision-making styles. 
 Signal fairness and integrity.  
 Articulate how to best assert authority. 
 

AZVOTS & WWC IMA Conference 2019 Annual Conference Dinner 
 
 
Going to the Global IMA Conference 2019? If so, AZVOTS and WWC are hosting our annual dinner at the conference 
on Sunday night, the first full day of the conference. It is a great way to get to know the members of AZVOTS and WWC 
and to find out how you can get more out of your IMA experience. 
 
This year, our ACE2019 AZVOTS WWC dinner will be on Sunday, June 18th from 6:30 - 9:00 p.m. at Sorrento 
Ristorante Bar e Pizzeria, 1646 India Street, San Diego, CA 92101. As in our past dinners, we aim to find local restau-
rants that boast award winning accolades in the city hosting ACE and Sorrento is no exception. Former La Villa restau-
rant located in the heart of Little Italy in San Diego, Sorrento ristorante, bar e pizzeria opened in 2015. A new born of the 
Mastellone family. (Au Revoir Bistro, Arrivederci, Piacere Mio, Solunto, ...). Typical Italian restaurant, Sorrento, has a 
casual ambiance, authentic Italian cuisine and atmosphere that transports you directly to the piazza Tasso in Sorrento, 
at the foothills of Mount Vesuvius in di Golfo di Napoli. 
 
Register now and join our "table of 12". To secure you reservation, we ask that you make a deposit of $25.00 which will 
be applied to the dinner cost. This is a self funded dinner with no sponsors.   
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Your Strategic Leadership Style Shouldn’t Come From A Book 

Search for the word “strategy” on Amazon and you will come up with over 200,000 hits. Everyone wants to apply strategy to their 
lives, whether it be dealing with difficult people or saving enough to retire by 55. The word is so ubiquitous it has kind of lost 
meaning. That is why it is important to develop your own strategic leadership style, one that is authentically your own. 
 
Strategy, in its application, is not an end-point, but an ongoing journey. Effective strategy, and consequently, leadership, as we 
know it, is generated from people with the know-how to make informed decisions that contribute to the long-term health and sus-
tainability of organizations. 
 
Harvard Business Review (HBR) has written extensively on strategy. But perhaps its best insights come from strategy failures. In 
the article, “Many Strategies Fail Because They’re Not Actually Strategies,”1 author, Freek Vermeulen, writes: 
 
Real strategy involves a clear set of choices that define what the firm is going to do and what it’s not going to do. Many strategies 
fail to get implemented, despite the ample efforts of hard-working people, because they don’t represent a set of clear choices. 
 
The article then goes on to note four principles of effective strategy execution: 1.) Communicate your logic, 2.) Understand it’s not 
just a top-down process, 3.) Let selection of choices happen organically, and 4.) Make change your default. 
 
Strategy, as HBR defines it, is more of a mindset than a discipline. This mindset is evident in people regarded for their creativity, 
leadership, and execution. Take Elon Musk, Telsa CEO and inspiration for the character Tony Stark in the Ironman movie fran-
chise. He applies a “first principles” strategy to everything from making rockets to electric cars. As Inc.2 explains, “A first principle 
is a basic assumption that can't be deduced any further. As in, it is the thing you know about a complex problem that is absolutely 
sure.” 
 
Musk explained how he applies this way of thinking to making rockets. For instance Musk says his greatest impediment to follow-
ing through on sending people to Mars was the astronomical cost of rockets (they can cost up to $65 million). In applying first prin-
ciples to this problem, he decided that to make the cost less prohibitive, he would have to build one himself. He broke his complex 
problem down, and found the simplest solution was the most effective. 
 
In the world of finance and accounting, professionals are not directly grappling with how to send people to Mars. But they may be 
seeking to understand cost models that contribute to large-scale initiatives like Musk’s. For this reason, IMA® (Institute of Man-
agement Accountants) exists to provide the latest information on things like costing models and best practices on how to add val-
ue to an organization. The CMA® (Certified Management Accountant) certification is one of the best ways to demonstrate mas-
tery of management accounting. 
 
As IMA envisions it, the CMA will be the one to recommend eliminating different legacy systems used for accounts payable in 
favor of a centralized software solution. They will make the case for migrating products/services sold through sales reps to online 
sales channels. They will create the “bold, tightly integrated digital strategy” McKinsey3 has argued will be the greatest differentia-
tor between companies in the years ahead. 
 
A salient fact every management accountant is dealing with today is that “no developed country has recaptured the growth mo-
mentum we expected before the financial crisis of 2008–09,” as McKinsey4 reports. McKinsey has described today as a time of 
“moderated growth” where “companies must take a granular approach to identifying opportunities, placing bets, and backing them 
with sufficient resources,” This kind of nuanced approach is exactly what CMAs are taught. From identifying organization’s 
strengths and weaknesses, to recommending adding or dropping products or services, CMAs implement strategies that inform 
performance.  
 
Visit www.imanet.org/about-ima/news-and-media-relations/blog for more Blog posts with career management tips.  
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Date:  Tuesday, June 11, 2019 

Time:  Networking 5:30 - 6:00 / Dinner 6:00 - 6:30 / Session  6:30pm - 7:20pm   

Session:   International Accounting - US GAAP and IFRS convergence and conversion was at 
the forefront of accounting hot topics during the early development of the revenue, financial in-
struments, and leases standards.  These standards are now issued and application of US GAAP 
and IFRS moves forward. Application of US GAAP and IFRS with some convergence and with-
out conversion requires consideration of US reporting and statutory reporting for entities that are 
under IFRS reporting requirements.  In situations where the reporting is not converged practical 
application considerations are required. During this session, you will learn about IFRS applica-
tions and engage in a discussion of examples of application of US GAAP and IFRS. 

Learning Objectives:  

Understand applications of US GAAP for US financial reporting and statutory reporting under 
IFRS that differ from each other. 

Discuss practical applications under different financial reporting requirements. 

Gain an understanding of different US GAAP and IFRS application approaches. 

Speaker: Darin Andreas, CPA,   Intel Technical Accounting Policy Manager  

Field of Study: Accounting 
 
CPE Hours: 1 hour  

Location:  Phoenix Airport Hilton Hotel  2435 S 47th Street Phoenix  
 
Cost: $31.50 member / $35 nonmember / $7 student   
 
Visit our chapter website for session details and registration at azvots.imanet.org  

IMA AZ Valley of the Sun Chapter  

Net Tech Session 

June 11, 2019 

Save the Date - Upcoming Net-Tech Session Topics 

June 11th - International Accounting 

July 16th - Finance Planning & Analysis 

Aug 20th - Accounting Update 
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 IMA Inside Talk Webinar 

 Building Metrics for Business Impact  

June 12, 2019  

 
 

Presenters:    Brian Schilling - Sr Manager, Grant Thornton and Peter Ludwig - Sr Associate, Grant Thornton  

Event Description In today’s highly competitive and complex business environment, organizations need to con-
stantly evaluate their performance, beyond just key financial indicators. Creating meaningful key performance 
indicators (KPIs) to track and report on business processes can help improve compliance, reporting to key stake-
holders, and the speed and accuracy of business decisions. Join Brian Schilling and Peter Ludwig, of Grant 
Thornton, as they discuss how to create meaningful metrics to track your organization’s progress towards its 
goals and keep you ahead of the competition.  
 
Learning Objectives After this webinar, you will be able to:  

Recognize the principles and mechanics of building meaningful metrics. 
Cite metrics to ensure efficient and successful delivery of programs. 
Identify the metrics that can help improve compliance. 
Give examples of how dashboard use can provide visibility across the organization, making it easier to communi-
cate progress.  
 
CPE Credit: 1 hour 
 
Field of Study: Management Services - Technical  
 
Research Area: Technology & Analytics 
 
Program Level: Basic 
 
Prerequisite: None 
 
Advanced Preparation: None 
 
Instruction Method: Group Internet 
 
Visit the IMA Global Website www.imanet.org for more webinars and registration.    
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2019 Empowering Today’s Accountant Seminar 

Saturday June 29, 2019 8:00am - 5:00pm 

Desert Willow Conference Center - Phoenix 

 
 Join us for the 13th Annual Empowering Today's Accountant Seminar. Attendees will earn 8 hours of CPE 
from a mix of technical & professional development sessions. This year’s speakers include Arizona State 

Treasurer Kimberly Yee, Theresa Valade, Joshua Lee, Yesenia Simmons, Kristen Szymborski and Robert 
Minniti. Enjoy a day of education and networking with your peers.  

 

               

 Member Registration: $125 

  Regular Registration:  $175 

  Student Registration:  $50              

 
  Registration Deadline: June 15, 2019 

 

 
Thank you to the 2019 Seminar Sponsors  

 
 
 
 
 

 

Seminar details and registration available at www.mesaeastvalleyafwa.org/seminars.  
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Schedule a CMA "Lunch and Learn" Session 

 
As a CMA® (Certified Management Accountant), you draw from a skill set that adds value within 
your organization every day. Why not bring that same skill set to others within your company? 
IMA® (Institute of Management Accountants) is offering complimentary CMA "Lunch and Learn" 
information sessions (lunch sponsored by IMA), conveniently delivered at your office or via webi-
nar.  
 
Creating greater awareness of the CMA within your organization highlights the valuable skills you 
have and motivates others to pursue the certification. As companies large and small are imple-
menting CMA programs at an organizational level, they work directly with IMA to offer discounts on 
IMA membership, CMA candidate fees, and study materials.  
 
To arrange a customized information session, please click the link below and submit the contact 
form. Thank you for your support of the CMA program. If you have any questions, please feel free 
to contact me at Mitra.Kleinberg@imanet.org or (201) 474-1688. 

 
Kind regards, 

 
Mitra Kleinberg  
IMA Business Development Manager 

The  
CMA  
Corner 
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Strategic Finance:  100 Years of IMA 

 
In the June 2019 issue of Strategic Finance, we take a look at the last 100 
years of the Institute of Management Accountants.  
 
This is an exciting moment to be part of IMA as we celebrate 100 years of 
service to our members and the management accounting profession. 
Originally known as the National Association of Cost Accountants, IMA was 
created to acquire and share the most up-to-date accounting information 
among its original 97 members. Major J. Lee Nicholson, the association’s 
founder, said at the time that he was “optimistic this organization is going to 
become one of the largest and most successful organizations of this kind in 
the country.” 
 
One hundred years later, he would be proud to learn that IMA has more than 
125,000 active members and is one of the leading accounting associations in 
the world. Our longevity and strength come from our ability to continuously 
implement innovative programs and services that benefit members. Many of 
these innovations are owed to the engagement and expertise of our vibrant 
IMA community. 
 
As IMA looks to lead management accounting into the next 100 years, we 
want to mark the moment and celebrate the past with this special 100-Year 
Anniversary section. In the articles in this issue including Our Enduring Lega-
cy; The History of IMA; IMA Pioneers: Four Who Made a Difference; Women 
at IMA: Creating Opportunities; Management Accounting: Expanding Rele-
vance; Accounting Tech through the Years: A Long Look Back; IMA Connec-
tions: All in the Family; IMA Chairs: Memories from Volunteer Leaders , you’ll 
learn a little more about IMA’s history, the individuals who shaped our desti-
ny, and the changes in the profession that have brought us to where we are 
now. 
 
Thank you for helping make IMA 
the influential association it is today. 
Here’s to 100 years and counting! 
 
 
Visit sfmagazine.com for the full 
issue and more articles impacting 
management accounting.   
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U p c o m i n g  C h a p t e r  

E v e n t  
 

 

 June 11th 

International Accounting 

Hilton Phoenix Airport Hotel 

 

June 15th-19th 

IMA Annual Conference 

San Diego 

 

June 16th 

Annual Conference Dinner 

San Diego 

 

June 29th 

Empowering Today’s Accountant Seminar 

Desert Willow Conference Center Phoenix 

 

July 16th 

Financial Planning & Analysis 

Hilton Phoenix Airport Hotel 

 

Aug 20th 

FASB Update 

Hilton Phoenix Airport Hotel 



Vision Statement 

Our vision is to be the resource for developing, certifying, connecting, and support-
ing the world’s best accountants and financial professionals within business.  

 

 

 

 

Mission Statement 

IMA’s mission is to provide a forum for research, practice development, education, 
knowledge sharing, and the advocacy of the highest ethical and best business prac-
tices in management accounting and finance. IMA currently represents more than 
80,000 accountants and financial professionals in business. The participation of 
each of our members makes the success of our mission possible.  

 

R e m i n d e r s :  

 Take advantage 
of free CPE, sign 
up for the monthly 
IMA webinars.  

 Going to San Die-
go? Sign up today 
for the Chapter / 
Council dinner on 
June 16th. 

 Register for the 
AFWA/IMA Semi-
nar by June 15th 

 

 

AZ Valley of the Sun Chapter  

azvots.imanet.org  

azvots.imanet@gmail.com  

I n s t i t u t e  o f  M a n a g e m e n t  A c c o u n t a n t s  

Sun Mon Tue Wed Thu Fri Sat 
      1 

2 3 4 5 6 7 8 

9 10 Webinar 11 

Net Tech  
Session 

12 Webinar 13 14 15 

16 

IMA ACE San 
Diego 

17 

IMA ACE San 
Diego 

18 

IMA ACE San 
Diego 

19 

IMA ACE San 
Diego 

20 21 22 

23 24 25 26 Webinar 27 28 29 

Seminar 

30       

JUNE 2019 


