
TARGET AUDIENCES

H O T  T O P I C  F O R  2 0 1 9  I S  E M B R A C I N G  C H A N G E

T H E  C H A N G I N G  I N D U S T R Y

• Client Service / Demonstrating Value to our Clients

• Market Disruptors (Big4, ASPs, Robot Lawyers, CLOC...)

• Data, Data Everywhere

• Firm/Corporate Collaboration

T H E  C H A N G I N G  P R O F E S S I O N

• Professional Development

• Leadership

• Demonstrating Value

• Operational Excellence (Include Operating with Limited Resources/Doing more with less)

• Preparing for Disruption

N E W  &  E M E R G I N G  T E C H N O L O G I E S

• Responsible Innovation

• Practice Technologies (AI, Blockchain, Machine Learning, etc)

• Data Analytics for the Business & Practice of Law

• Apps to Services

S E C U R I T Y  A N D  P R I V A C Y

• Changing the culture of legal organizations to be more receptive to change

• Impact of new regulations and standard operating procedures

• Defining best practices and workflows for law firms and departments

T A R G E T  A U D I E N C E S  A R E  P R O V I D E D  A S  G U I D E L I N E S  F O R  O U R  V O L U N T E E R 
T E A M S  A S  T H E Y  D E V E L O P  T H E I R  P R O G R A M S  F O R  T H E  C O M I N G  Y E A R

•  N E W  T O  T H E  L E G A L  T E C H N O L O G Y  I N D U S T R Y

•  I N T E R N A T I O N A L 

•  L E G A L  T E C H N O L O G I S T S

•  L E G A L  K N O W L E D G E  W O R K E R
(a person whose job involves handling or using information)
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