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Just wanted you all to hear it from me –
that our Missouri Hearing Society can
celebrate both strength in membership and
an energetic forward thrust encompassing
our goals! We are a tenacious and
progressive bunch, drawing on a well-laid
foundation and applying many new views
to our important profession and its
practice.

Yon Wibskov
2019-20 MHS President

Trust me, I am truly grateful! Our 2019 MHS Convention delivered
on every front. On both content and the satisfaction of our
attendees, the Convention was an overwhelming success.
Our roster of speakers was stellar. The lectures, utterly timely and
meaningful, provided a curriculum of great importance, all of it
presented from a common perspective of brain health and how
essential brain health is to listening. We heard qualified opinions
on the very latest academic and technical developments in our
field, on the continued pursuit of the best answers as well as on
engineering achievements.
Our turnout was strong! Nothing less. And the dynamic of Society
spirit therefore was noticeable. It was very encouraging, infusing
the MHS Board and Committees with even greater purpose.
Together with our membership we share an empowered focus on
our activities this year.

Pick Me-Me-Me-Memes ........ 8

All of it has to do with our reason for being. It has to do with the
difference we make. Why would you and I belong to this
organization? To collect the necessary CEUs? Of course. But
perhaps something else is even more the reason.
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Let me explain.
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President’s Message (from page 1)
It goes beyond the “have to.” It becomes the
“get to.”
Nothing about us is mandatory. Everything is
voluntary. And some of the things we do may
also be done elsewhere, perhaps as part of
another group. Perhaps closer to where you live
and perhaps for less money – or no money. And
perhaps at more convenient times. So, I think
that the reasons for which each of you supports
MHS are more than just CEUs. And I can see that
MHS members understand what they are
getting. I thank you for your continued support!
On behalf of each of you, MHS is monitoring the
legislative process, along with associated
entities, assuring our profession of protection
and advocating a general interest in what we do
as professionals. One very special example of
this is the on-going revitalization of the Board of
Examiners. It is a must. Without a viable Board

we cannot be tested or licensed, and
consequently individuals wouldn’t be able to join
the field of dispensing.
Please consider the extent to which this
organization provides such poignant curriculum
and such succinct market descriptions at its
Annual Convention. That remains another
particularly strong reason for being a member
and supporting the continued existence of MHS
as a vital society.
Nowhere else in Missouri can we – in our field –
expect to accomplish such movement, forward
and upward. We are carried ahead on our
togetherness. All of us.
Thank you for joining me in recognizing these
very special points. I invite you to consider what
they may mean to you.
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Robert Lammert – In Memory
by Kathy-Jo Facteau, a friend
Robert Lammert, a
long-time MHS member
and supporter, passed
away in April, 2018. He
will be remembered for
his compassion. He was
tireless in working to
help others through his
business and in his
personal life.
He founded Labor of Love, a non-profit
association which provided hearing help to third
world countries including Mexico and Guatemala.
As a result of his efforts and organization, staff
in Mexico were trained in how to test, build, and
fit hearing aids. As the original staff trained
others in these skills, the hearing aid clinics
established to serve their local areas grew to five
in number.
Bob raised the funds and obtained the donation
of labor from medical staff to provide a child in
Nuevos Casas Grande with a cochlear implant.
Returning to speak with the family after the
successful implant, Bob was greeted by a street
full of family and friends of the young boy. A red
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Coca-Cola pavilion rippled in the wind as well as
the smell of BBQ. To all there, Bob was a hero.
To see the boy laughing and interacting with
others was to see how vastly Bob had changed
this boy’s life.
Bob was a fighter, always working to improve the
setbacks. He did all he could to preserve his
health, but illness began to encroach on his life.
When he was recovering in a local nursing home
from the amputation of one of his legs, he heard
of a woman in another wing who was refusing to
eat. Bob took it upon himself to wheel himself to
her room at meal times, to cajole her to eat. He
did this by “playing a game.” He told her, “You
take a bite of your lunch, and I’ll take a bite of
mine.” It worked. She ate her meals because Bob
cared enough about life to take the time to reach
out and help a woman he didn’t know.
Bob Lammert commonly showed kindness and a
resourcefulness which he used to address areas
he felt he could, and did, improve. It is this
caring, this selflessness for which Bob will be
remembered.

e

e

e
Spring, 2019

At the 2019 MHS Convention,
President Wibskov presented
plaques to several members
in recognition of their
achievements to advance
their
education
through
continuing education.

Our CEU Award Recipients

We congratulate these members
for their dedication and
professionalism!
(Not pictured: Gold Award
Recipient Kimberly Baumhoer)
Sheila Cockman - Platinum

Kathy-Jo Facteau - Platinum

John J. Fisher - Platinum

McKayla Wheeler - Platinum

Cynthia Bradley - Gold

Brian George - Gold

Pam Lawrence-Cole - Gold

Heather Wright - Gold

Tom Wright - Gold

Justin Jenkins - Silver

Lisa Elmore - Silver

Missouri Hearing Society
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KA-CHING!
Conference Donors & Attendees Boost Auction to Highest Ever!
by Kathy-Jo Facteau, BC-HIS
Donations, all quality items, were numerous.
The items spanned all values so everyone could
participate in bidding, often a fun way to
challenge associates. We had everything from
fold up chairs paired with a large cooler to an
elongated crate of intriguingly named wines to
premium hearing instruments to goodie bags for
foodies. Members, manufacturers, vendors and
supporters (even those unable to attend this
year) provided tangible support through their
donations.
Auction attendees cheerfully paid full price for
premium hearing instruments, bid over the value
of hotly coveted items, and even tossed in an
extra $5 “just because.” This spirit contributed to
our historic success.

McKayla Wheeler and Kathy-Jo Facteau,
our auctioneers

Absolutely amazing teamwork at this year’s
Convention auction brought in $20,952.28 in
revenue for the MHS.
What a WIN! Not just a win. AN AWESOME WIN!!
Many, many of you contributed to this success so
please--share in the joy.
An auction may seem to be driven by the
auctioneers, but make no mistake, an auction is
truly a collaborative event. There’s the group
decision to hold the auction, followed by the
announcement that goes out to members and
supporters of MHS to enlist donations to be
auctioned. The donations arrive, are placed on
display, chatted up, and silently bid on until we
go LIVE. Then the auctioneers come into play,
our attendees bid generously, the support staff
whisks away sold items, keeps track of who
bought what and for how much, and collects
payment. We all watch excitedly as the numbers
roll up.
Sometime much later Brenda Roling figuratively
licks her pencil tip and calculates the final sum,
for which we have awaited with intense interest.
Did we hold our own? Do a little better than last
year? Or knock it out of the conference room?
This year … oh baby, we all can take a bow on
this one! $20,952.28.
Missouri Hearing Society
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It’s likely you noticed a change this year. We now
have two auctioneers instead of one. Last year I
felt keenly that it would be a benefit to the
Society to ensure that another member was
familiar with the tips and tricks I’d learned over
the years I’ve been the auctioneer. I asked
Nancy Frazier if she thought her granddaughter
McKayla Wheeler might be interested in learning
the post, and this is how McKayla came on
board. While I intend to help in this way for some
time to come, I think working tag team will
strengthen our position and hopefully double the
fun for all who participate. I would like to thank
McKayla for taking on this position long term.
She and I are already scheming as to how to
make 2020 memorable.
As you know, the auction is an important
revenue maker for the Society. A portion of the
funds go into our “war chest” to pay for any
legislative campaigns that develop. The rest is
used for the Society’s yearly expenses. It is with
sincere gratitude that I thank each of you for
helping to create this highest ever. We couldn’t
have done it without you.

Thank you!
Spring, 2019

The Missouri Hearing Society
Appreciates Your Support!
MHS would like to thank the following exhibitors and sponsor for their
support. With their help, our 2019 Convention was amazing! We encourage
our membership to show their appreciation throughout the year by calling
on these entities whenever their service would be beneficial. We look
forward to seeing you next year. Again, THANK YOU!

And, a special “Thank You!”
to our breakfast sponsor:

Exhibitors:

Grove-Tek, Inc.

AuDStandard

IHS

Starkey Hearing
Technologies

CapTel Outreach

Natus Medical Inc.

Unitron

CaptionCall

Oticon Inc.

Widex USA

Cochlear Americas

Phonak

E3 Gordon Stowe

Relay Missouri

Wilson Group
Strategic
Marketing

ReSound GN

Signia

ReSound GN

Starkey Hearing Technologies

Grove-Tek, Inc.

E3 Gordon Stowe

International Hearing Society

Wilson Group Strategic Marketing

Missouri Hearing Society
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2019 Convention Memories
We want to offer our deep gratitude to all
our members for their participation and
support of our 2019 Annual Convention!

Relay Missouri

Audiology Systems

Captel Outreach

Phonak

Charlie Brown chatting with the
Cochlear Rep

Cynthia Bradley shopping the
MHS Auction

President Yon Wibskov
addresses MHS

Don Hicks (left) and
Dr. Hany Mikhail

Paula Lush staffing the
Paul Hardin Memorial

Missouri Hearing Society
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More 2019 Convention Memories

Judith Steffen-Drake ponders
an auction item

Ozark Technical College students take a break

Ozark Technical College students and alumni show their support of MHS by attending the Convention.

Paul Hardin - In Memory
Paul Hardin, who was our
Treasurer, dedicated himself to
helping
others.
You
may
remember we sent an email
regarding Paul Hardin’s accidental
death in February and again
acknowledged him at our 2019
Convention. He was highly
respected as a businessman,
leader, and Miracle-Ear associate.
Missouri Hearing Society
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MHS established a GoFundMe
page
through
which
many
members have donated to the
family to help send Paul’s children
to college. MHS also donated
$1,000 to the family. Donations
can be made at:
www.gofundme.com/paul-hardin.

e

e
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Pick Me-Me-Me-Memes!
by Lori Vaughn

If you have never heard of that
word, don’t feel alone! The
correct pronunciation is “meem”
and it’s a creative way to
express
information
and
messages regarding whatever
topic you wish. A combination of
both a picture and a short
saying with the message you
wish to share makes up a
meme.
The word “meme” was derived
from the Greek word “mimeme”
meaning “that which is imitated.”
It was coined in 1976 by the
evolutionary biologist Richard
Dawkins in his book, The Selfish
Gene. The usage of memes has
become very popular and is
seen most frequently in social
media
settings
such
as
Facebook and Instagram.
To create your own meme,
there are a few steps to follow.
For an example, you can create
a birthday meme to help

someone celebrate their special
day. For that goal, select a
birthday-related digital picture
either from your personal
photos
located
on
your
computer or cell phone or from
the internet. Edit the picture in
the shape of a square by
cropping it as necessary. Using
the text box option on either
your computer or your cell
phone, type a brief birthday
greeting such as, “Wishing You
a Happy Birthday!”. Place the
greeting in the square in a
location that suits the picture
the best. For more advanced
versions, you may also change
the color, style, and size of the
font.
After you complete those steps,
congratulations!
You
have
succeeded in making your own
personal meme.
You may send your meme
directly to the person you made

Save the Date
and Make Plans
to Join Us in 2020!
The Missouri Hearing Society
Annual Convention and
Education Seminar
March 5-7, 2020
Hilton St. Louis Frontenac
St. Louis, MO

Missouri Hearing Society

it for or, if creating the meme to
engage your contacts online,
you may post it on social media.
Another effective use of memes
is to make several in advance.
You can cover hearing aid topics
such as use or care of hearing
aids. Creating them as a group
makes staying within a theme
easy. You can conveniently post
the prepared memes at regular
intervals on your social media,
ensuring
your
site
stays
updated and relevant.
Memes are a fun way to reach
out and connect, but be
warned: creating memes can be
addicting!

e

e
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Leadership
“Ultimately, leadership is not about glorious
crowning acts. It's about keeping your team
focused on a goal and motivated to do their
best to achieve it, especially when the stakes
are high and the consequences really matter.
It is about laying the groundwork for others'
success, and then standing back and letting
them shine.”
-- Chris Hadfield, Canadian Astronaut
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Whether you like it or not,
Gen Z is coming to the workplace. Are you ready?
Millennials have long been the scapegoat of the
contemporary business world. Aside from being
accused of killing almost every industry (chain
restaurants, diamonds, fabric softener, and, yes,
hospitality), millennials are disdained in the
public eye as lazy, entitled, selfish, impatient and
thoroughly imbued with the “special-snowflake”
syndrome. “These young people!” we hear, “are
destroying the workplace! What with their
Facebook and avocado toast – what will become
of this nation when millennials are at the helm?”
Here’s the catch – this young, tech-obsessed,
and yes, avocado-toast-eating generation are
not millennials – they’re Gen Z. And you’ve got
them all wrong.
At this point in time, the oldest millennials are
turning 40. Many of them have obtained upper
management positions and have families,
houses, and complaints about taxes like the rest
of us. The image of millennials as brunchobsessed and apathetic individuals devoid of the
responsibilities of older generations no longer
stands up to scrutiny.
Yes, millennials – the young, the tech-savvy, the
destructive employee – are out. Gen Z is in.

GEN Z – Who?
Gen Z has managed to fly somewhat under the
radar in the media and business world: They
were born after 1996, making the oldest among
them only 23 – they are just beginning to enter
the workplace). They have avoided the intense
Missouri Hearing Society
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scrutiny and negative stereotypes of millennials.
Unfortunately, this means that the business
world is largely unprepared for their entry into
the workforce. This will be a mistake.
By some estimates, Gen Z will make up 20% of
the workforce by 2020. And we need to be
prepared. Gen Z is vastly different than any
generation that has come before it and requires
new and different attitudes and actions by
employers in order to be successful. Before we
can begin to solve the Gen Z problem, however,
we must first try to understand them. Who is the
Generation Z anyway?

Some Background Info on Generation Z
Gen Z has grown up in an increasingly uncertain
world. They have watched the generations
before them (millennials, in particular) struggle
with crippling student debt and a rapidly
changing job market. Institutional and economic
unsteadiness, widening political rifts, job
insecurity, depleting resources and climate
change have characterized this period,
influencing this generation to be more anxious
and uncertain about the future than ever before.
But with the growth of technology and
connectivity, Gen Z is also the most globally
competent and informed generation to date.
The combination of these factors has led to a
variety of social movements led almost
exclusively by young people, making Gen Z (in
“Preparing for Gen Z” >10
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Preparing for Gen Z
general), the most socially-conscious, making-adifference-focused and diverse generation of any
to date. And, of course, they are the generation
that has grown up with almost unlimited access
to technology, with smartphones at their
fingertips, and with both the best and worst
digital citizenship of any generation.

So What Does This Mean for The
Workplace?
Here’s the good news: Gen Z is driven,
pragmatic, and determined to do good work and
make an impact on the world. They are multitalented, creative, quick to learn, and eager to
contribute. They undoubtedly will change the
American and global landscape forever with their
cross-cultural and innovative methods and will
continue to drive social and technological change
and innovation.
Sound too good to be true? As wonderful as
Gen Z may be in certain aspects, they, like any
other generation, also have (sometimes
crippling) downfalls and a culture altogether
unfamiliar to today’s employers. Gen Z thrives in
group psychology and social connection. They
have created an online community that
universally and almost intentionally excludes
other generations from participation by use of
new, radical, and divergent slang and culture
that is virtually unintelligible for those outside of
the community.
Their humor is pessimistic, fatalistic, embodying
a strong us-vs-the-world attitude rooted in their
uncertainty about the future. It is random and
nonsensical, designed to create an exclusive
community in the uncertain world in which Gen
Zs feel that they do not belong and which holds
for them precarious futures. And these attitudes
translate to social interaction within the
workplace.
This social culture will lead Gen Z to tend to
want to blur the lines between employer and
employee. They want friends, coaches,
confidantes, mentors – something to make
their world friendlier and more certain. Many
require frequent feedback, and validation when
Missouri Hearing Society
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necessary. They thrive with a management style
that is completely nontraditional, one that might
be unfamiliar and uncomfortable to established
managers.
And it’s not just social interaction that is driven
by their formative environment of uncertainty. It
also has led to major weaknesses in Gen Z
concerning anxiety. Not only does this generation
have a higher rate of anxiety disorders than any
other preceding it; their experiences with
adjacent generations have given them fears of
the future, their place in the workplace, and
general life satisfaction. These anxieties give rise
to fears of underperformance and invisibility in
the workplace. Managers will need to work
harder to make Gen Z feel heard and valued as
a part of a team, and will need to create a
stronger, more inclusive environment for all of
their employees.

The Anxious GEN Z
And of course, this anxiety can be directly
connected to Gen Z’s most concrete and tangibly
problematic flaw – a lack of experience with faceto-face interaction.
While many stereotypes concerning today’s
youth and technology are flawed, there are a few
that stand up to scrutiny. Gen Z has grown up
hand-in-hand with technology, and though this
is useful in technological proficiency, a significant
fraction of Generation Z used the Internet to
replace much of their social interaction in their
formative years.
This means that though Gen Z’s technical skills
are much stronger, their soft skills are in general
much weaker than those of their predecessors.
Many activities that established professionals
find easy and intuitive can be extremely difficult
for Gen Z – including skills such as writing
professional emails, meeting new people, and
answering the phone. So … what can we do to
prepare for the Gen Z wave?
As Gen Zs flood the workplace, we will begin to
see a wave of change in the business world. This

~ 10 ~
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Preparing for Gen Z
is a wave we need to follow. No matter how
irritating and disruptive you might find this
generation, they are the future – and with the
pace at which society is accelerating, we all know
getting left in the past will not enhance one’s
chances for success. These changes in the
workplace could be simple, such as better
utilizing online communications and changing
managerial attitudes toward the work-life or
employer-employee divide.
However, the most comprehensive changes will
be the most effective. For example, making
technology a culture in your workplace, and
being as cutting-edge in your usage as possible
(using up-and-coming technologies such as AI,
machine learning, and complex analytics) can
and will attract Gen Zs and make your workplace
as innovative and efficient as possible. Even
more comprehensive changes might include
restructuring of the division of labor in the
workplace. Gen Zs enjoy learning, variety and
creativity, and it has been suggested that a more
fluid organization of the workplace (including
rotational programs, shadowing, and increased
opportunities for learning and development)
would benefit not only Gen Z employees, but
employees of all generations.
But the most important change employers can
make in transitioning Gen Z into the workforce
lies in training. Expanding new employee training
into soft skills will reduce stress and make the
workplace run more efficiently for Gen Zs and
older generations alike. Though soft skills
training is most effective face-to-face, other
specific skills could be more efficiently delivered
through micro-learning – a new type of training
that styles lessons or Youtube-like videos into
small segments, making them less timeconsuming, easier to fit into the work week, and
better at taking into account the younger
generations’ fascination for learning new things
and sometimes shortened attention span.

(from page 10)

become a commodity just like everything else.
With the rise of the Internet comes the rise of
review culture, and with the rise of Gen Z comes
the rise of an attitude that a workplace should
do as much for them as they do for it. Young
people will no longer be satisfied with a boring,
unsatisfying work life, especially if that comes
with poor benefits and low pay in proportion to
their effort, time commitment, and education.
As companies become commodities, they will
have to work harder to gain and retain
employees. This means having a better, larger,
and more active online presence, as well as a
more attractive workplace. It means catering to
young people in a way that companies have
never had to do with previous generations, and
viewing employment as more of a give-and-take
than a privilege.
Gen Z is a generation unlike any the professional
world has ever seen. Their influx into the
workforce will change the culture of employment,
recruitment, and management style, and their
contributions will leave unadaptable industries
and employers behind, while catapulting
companies that embrace their eccentricities to
new successes. This generation – despite their
modern flaws – is innovative, hardworking, and
more globally aware than ever before. They are
starting to graduate high school and college, and
are ready to change the world.

Finally, we must acknowledge that with Gen Z’s
entrance into the workforce will come a shift in
employee recruitment. Though employers won’t
want to hear it, their companies are about to

Missouri Hearing Society
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Reprinted with permission from the
Missouri Association of Nursing Home Administrators.

“The art of conversation is
the art of hearing, as well as
of being heard.”
-- William Hazlitt
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