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Utilizing the Cafeteria 
as a Learning Center



1. Identify ways to market your menu

2. Describe ways to develop and maintain 
a positive image for school nutrition

3. Examine ways to communicate your 
school nutrition program to parents

COURSE OBJECTIVES



The cafeteria may 
be the only space in 
the school where all 
the five senses are 

engaged. 



Marketing 
Healthy 
Options

Marketing is convincing the 
customer to buy or select a product.

• WHAT is your product?

• WHO are your customers?



Menu



What do customers want?

Fresh-tasting food



Menu



What do you NEED on your 
menu?

What would be NICE to 
include?



Possible messages to include:

https://www.isbe.net/Pages/MenuBoardSinageResources.aspx



Nutrition education messages

• Notes

• Games

• Recipe suggestions

• Fruit and vegetable of the month

https://www.fns.usda.gov/tn/myplate#games



Reaching 
Out to the
School   
Community    

Photo by fauxels: https://www.pexels.com/photo/gorup-of-employees-working-together-3182759/



Who promotes the nutrition program
when you are not around?



Build relationships with school staff

• Find common ground

• Organize your program in accordance with school and 
district wellness policies

• Implement practices that make it easier for staff to eat 
in the lunchroom and use the space for teaching

• Get involved with school committees and activities



Communicating 
with Parents



Reasons to communicate with families

• Meals are good and good for you

• Exposes students to new foods

• Fuels the brain for learning

• Meals are convenient and affordable

• Provides jobs and impacts the local economy



“Parents for 
Healthier 
Schools”

recommends

https://www.cdc.gov/healthyschools/parentsforhealthyschools/p4hs.htm

https://www.cdc.gov/healthyschools/parentsforhealthyschools/p4hs.htm


Ways to share information 

Print

In-Person

Social media

Website

School app

Parent newsletter



Print

https://www.fns.usda.gov/tn/myplate-guide-school-lunch https://schoolnutrition.org/about-school-meals/



Photo credit: General Mills

Social Media
• Facebook
• Twitter
• Instagram
• Snapchat
• TikTok

Photo credit: USDA



OBJECTIVES



TIME FOR
QUESTIONS!
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THANK YOU!

schoolnutrition@Illinois.edu

http://go.Illinois.edu/abcsofschoolnutrition
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