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WELCOME!

‘| definitely would recommend HSMAI to anyone
looking to stay on top of current market place
dynamics and maintaining their competitive edge”.

Testimonial by:
Marty Milligan, Vice President Business Development, Brandywine CVB, PA
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The Hospitality Sales and Marketing Association International (HSMAI) is committed to growing
business for hotels and their partners, and is the industry's leading advocate for intelligent,
sustainable hotel revenue growth. The association provides hotel professionals & their partners
with tools, insights, and expertise to fuel sales, inspire marketing, and optimize revenue.

hsmai regions:

americas » gurope» middle east »

B remember my location & always skip this page
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A reminder of who HSMAI is today

o Still the largest & most active hospitality marketing association
in the world. “Your” professional career association.

o 87-year-‘new’ individual member professional association (non profit)
with over 7000 members in 60 chapters in 31 countries, worldwide

o Chapter & subject matter expert based infrastructure
o United States & Canada

o Europe & Middle East

o Asia Pacific

oMexico, Canada, South America
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What we do for members?

Fuel Sales | Inspire Marketing | Optimize Revenue

...In a way that creates professional value for the
iIndividual and drives business for the company
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MISSION

To grow the business of hotels
and their partners through fueling
sales, inspiring marketing and
optimizing revenue
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WHY BECOME A MEMBER?
Because ---

Your professional development
4 helps you accomplish your
business development
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news & insights

HSMAI New York Chapter Revenue

Management Insights 2012 October 30 - December 30, 2012
2012 Revenue Managem?nt
Webinar Series

HSMAI and MPI Dual Meml

HSMAI Foundation Announces 2012
Recipients of Scholarship Program January 28, 2013
Adrian Awards Gala 2013

InterContinental Hotels Group PLC January 28 - 27, 2013
announces Third Quarter Americas Resort Best Practices Regional
RevPAR Growth at Annual Conference Meeting

for Hotel Owners

view all events >
mere news > calendar view >
more Insights »

L 4 hsmai twees... m

: MEETings Insights: Creating Attendee Involvement
4 #HSMAI SHSIMAIMEET #MPI Feventprofs

48 minutss ago

view tweets from..

vel sales ‘l inspire marketing | optimize revenue

M Strategic 1 Online Satisfaction VI HSMAI New York
Negotiations For Sales and Experience in the Chapter Revenue
Professionals Hospitality Industry m Management Insights

o 2012
Urgent Memo To Hotel EVEN Hotels Announces
Sales Directors: It's Time First Property Signing RateGain's Hotel Pricing
To Return To -2 Trends - EMEA (Oct
Relationship Selling | By | |y Adrian Awards Gala Dec 2012)
Doug Kennedy 2013

2012 Revenue
Adrian Awards Gala 2013 Management Webinar Series
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FUELING SALES

Membership in HSMAI delivers!
1. Sales Leads

. Customer Face Time

. Professional Certification

. Educational Resources

. Best Practices
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Looking for Group Business Leads?

Complimentary Search for 100
Group Business Leads

www.meetingplannerlists.com
Associations — Corporate — Medical - Religious
Sort by month, size, type, location, venue
This is an “annual” member benefit

Avallable to all categories of membership
(except students and faculty)
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|1 membership - HSMAI % ¥ | Meeting Planner Lists | Hc x §
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eetingplannerlists.com

)

Call- 1-888-265-06
MEETING Largest online source of

PLANNER ualified meeting and event planners e
LISTS 2 ¢ 3 Sign in | Create Accour

SEARCH PRODUCTS FAQ ABOUT CONTACT

Build Your Custom Mailing List

Search by:
Meeting Location

Budget Size
Organization Type Start Building Your List

Meeting Size
and more!

Are you an HSMAI
member?
Get your FREE 100
Listings Now!

» Learn More

“Aterrific benefit. | chose the kind of planners | wanted /e e s . g .
and the turnaround of the list with phone numbers and (D Corporate Meeting & Association Meeting &

the right contact was almostinstant in an easy-to-use P *| Event Planners 2013 Event Planners 2013

spreadsheet”

Tom Seaberg, Mystic Lake Casino & Hotel J Order Now

Questions? Contact us at |-888-265-0600 or email sales@columbiabooks.com

/corporate.aspx
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eetconference.com

HSMAI'S

M EE I Moving your meetings and events forward.

MEETINGS | EVENTS | EDUCATION | TECHNOLOGY

ST CONFERENCE NATIONAL CONFERENCE MEET IN THE NEWS ABOUT HSMAI ABOUT QUESTEX

What is HSMAI's MEET?

AOVING YOUR MEETINGS AND EVENTS FORWARD

1SMAI is evolving it's series of MEET conferences to be managed under a strategic agreement with WEST |
Juestex Hospitality + Travel.
June 16 - 17,2014

3uilding upon HSMAI's longstanding tradition with industry-leading education combined with Questex Hilton San Di B
{ospitality + Travel’s commitment as a leading producer of hosted buyer and appointment-based liton San Diego Bayfront
shows promises to make 2014 HSMAI's MEET conferences a Don't-Miss Industry event! San Diego, CA

{T"*

1SMAI's MEET serves an industry that takes pride in
onnecting people to people. Naturally, professional
lanners expect their own meetings and events to forge
he most direct, most personal, and most profitable
onnections possible:

NATIONAL
September 3 - 4, 2014
Omni Shoreham
Washington, DC

« With fellow professionals who share their
interests.

« With partners who serve their businesses with
properties, products, and services.

« With experts who inform every aspect of the
planning profession.
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v fuel sales =
o ) fuel sales
training Hurricane Sandy Could Severely Impact

Business Travel - GBTA
vendors & suppliers

Urgent Memo To Hotel Sales Directors:

A v It's Time To Return To Relationship Ja"E‘aW 28, 2013
» inspire marketing Selling: | By Doug Kennedy Adrian Awards Gala 2013
e ; September 4 - 5, 2013
» optimize revenue ::;‘{;;';“E:ﬂt'sz Business Travellers HS';AAI's MEET National 2013
view all events >
» marketplace 1) The Value of a Hybrid Show: AR
Exhibitors on HSMAI's MEET

Resources for sales professionals to fuel sales
in their organizations, including articles,
white papers, conference presentations, and
templates. Explore the tools and resources
via the links “in this section.”

knowledge center search

Member Recommended Tools for You
Advertising
Branding
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v
Article s
Book v
Education Resource
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INSPIRING MARKETING

HSMAI’s education and resources have allowed me to
successfully develop my professional skills, especially in
creative marketing on a shoe string!

In addition to saving my employers training costs my
membership has indirectly produced more than $750,000 in
corporate and leisure business that | would not have been
able to book without the skillsets learned and connection with
HSMAI. As long as I'm in hospitality sales and marketing,
HSMAI membership is a “must have”.

Testimonial by: Cheryl Street, CHSP, CHME, CTA, Director of Sales & Marketing, Hampton Inn & Suites,
Surprise, AZ.
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» fuel sales

(1) inspire marketing

v inspire marketing
Global Travellers Want to Keep
tools Connected | Hotels.com Survey al r
training Is Your Hotel Prepared for a Social
March 12 - November 12, 2013

Media Crisis? | By Daniel Edward Craig 5-part Digital Marketing Viebinar

series

September 4 - 5, 2013

vendors & suppliers

Hotels checking in with booking engines

» optimize revenue on Facebook and mobile - or maybe not

| tnooz.com ) g
HSMAI's MEET National 2013
» marketplace TripAdvisor's Focus On Hotels, Social :
Media & Mobile Are Paying Off | view all events >
forbes.com calendar view > | 4
z Inspire your marketing by accessing resources
/ Expedia such as presentations from HSMAI Strategy
reaches nearly © [ Conferences, insights from industry marketing
Y 4 leaders, and marketing templates.

|60 MILLION]

travelers worldwide [/
Tools for You

The presentations from the
HSMAI Digital Marketing

Conference are a oreat
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Adrian Awards

The world’s largest and most prestigious
travel marketing competition

Honoring Excellence in Travel Marketing
Advertising
Digital Marketing
Public Relations

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL
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OPTIMIZING REVENUE

“Staying current with sales, marketing and
revenue management trends Is essential to my
role as general manager. For over 20 years, my
Involvement with HSMAI has helped me to
remain “in the know” and the hotels I've
managed to be highly competitive.”

Testimonial by: John Murtha, CHA, General Manager, Omni Parker House, Boston,
MA

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL



HSMAI.ORG

REVENUE

a
hsmal FUEL SALES # INSPIRE MARKETING # OPTIMIZE
Optimizing Revenue
o HSMAI’s Revenue Optimization Conference
o June 23, 2014, Los Angeles, CA
o CRO Executive Roundtable
o HSMAI Foundation’s Revenue Management Publication
o CRME - Certified Revenue Management Executive
o HSMAI’s Revenue Management Advisory Board

o HSMAI University’s Revenue Management Webinar
Series e
REVENUE OPTIMIZATION

CONFERENCE (ROC)

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL
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HSMAI is committed to growing business for
hotels and their partners by fueling sales
inspiring marketing & optimizing revenue.

hello, margie! your profile logout

news & insights
Be a ROC Starin LA, June 23 calendar
Understanding the Federal Bid
Decas April 9 - December 3, 2014

10-part Revenue Management
series
Minnesota Chapter Named Chapter

of the Year at HSMAI Mike Leven April 21 - December 18, 2014

Loadership Conleance Government Insider webinar series

April 23 - November 12, 2014
2014 HSMAI Digital Marketing

U.S. Business Travel Lifted by ; ;
Webinar Series

Positive Economic Reports

view all events »
more news : calendar view »
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W home > knowledge center > optimize revenue

» fuel sales

(1] optimize revenue

» inspire marketing
1) Business Acumen will Lead Hotels
v optimize revenue to Total Hotel Profit Optimization

cale

tools Vi1 HSMAI New York Chapter Revenue
Management Insights 2012

October 30 - December 30, 2012
2012 Revenue Management
Webinar Series

training

VI Threat of a fiscal cliff dive is
diminishing: Economic growth likely to
be markedly stronger in 2013

vendors & suppliers

m

June 24, 2013
2013 HSMAI Revenue Optimization

» marketplace Conference (ROC)

STR reports US Q3 2012 results

view all events >
calendar view >

HSMAI offers invaluable resources to optimize
. BEG]STER Now! your revenue, including presentations from
HSMAI's Revenue Optimization Conference

(ROC), expert articles, and revenue

20] 2 management templates.
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WEBINAR SERIES

Member Recommended

Tools for You

knowledge center search
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Current Trends &
Information

The weekly INSIGHTS Newsletter
Original Content from HSMAI

Latest News for Sales, Marketing
and Revenue Managers

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL



If you're having trouble viewing this message or you are on 8 mobile device didk hers.

hsmai
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Weekly sales, marketing, and revenue optimization essentials
for H3MA| memboers from the HSMAI Foundation's eConnect

Fueling SALES

Industry Giants Panel on Today’'s Top Sales Challenges
Insights from the H3MAI Washington, D.C. Chapter's “Industry Giants -.P. of 3ales and smai
[Marketing Panel.” The session covered a range of issues from social media to emerging fut
trends to top challenges faced by the industry.

FDF Document, 225.07 KB

Sales teams feel pinch of short booking windows
Booking windows are as short as ever, leaving hotel sales teams to develop new telNews
strategies to cope with the pressures of this new normal.

Posted on hotelnewsnow.com

Business travel spending rises 8.2% in second quarter
Business travel spending totaled &62.2 hillion in the second quarter, rising 6.3% from a
year ago despite headwinds facing the economic recavery, ..

Paosted on Hotel Cheds-in | By Barbara Delollis | USAtocday.com

Inspiring MARKETING

HSMAI Resort Best Practices Initiative Innovation Study: Mobile
Platforms in Resorts smai
The HEMAI Resort Best Practices Initiative launched a new pragram in Fall, 2010 to nsight
evaluate and review sales and marketing teu::hn-:ul-:ug, with the objective to pr-:u:lun:e A Series

e ge i peaa g I T T
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HUN[VERSITY

o Approximately 30-40 webinars are produced annually on a
variety of topics

o Participate live and/or project for your whole team

o,tAll the webinars are recorded and on-demand for you entire
eam

o4 certifications - CHSE, CRME, CHBA, CHDM
o FREE podcasts also available

o Archived webinars from two years to six months old are now
FREE to members

o WwWw.hsmaiuniversity.org

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL
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hello, margie!

home = career development » certification n v m =) [ +]

» career center

certification

» hsmai university

related confent & resources

m

S The more you know,
v certification 4 :
and the more you can o Tweet < 0

m expert communities

crme: certified revenue
management executive

chsc: certified in hospitality
sales competencies

chse: certified hospitality
sales executive

chba: certified in hospitality
business acumen

chme: certified hospitality
marketing executive

prove you know, the

better ROl you can provide to your employer or prospective
employer, the more you can imprave your company’s bottom
ling, and the better you can position yourself in your chosen
discipline.

HSMAI introduced certification for hotel sales professionals
nearly thirty years ago. Today HSMAI offers training and
certification in several disciplines, including sales, revenue

management, business acumen, and starting Fall 2012, digital marketing.

Explore the information on the left to learn more about our certifications including the

chdm: certified hospitality
digital marketer

» awards and recognition

qualifications and procedures to apply, and to download applications.

m awards and recognition

n hsmai experts

n HSMAI Announces Rebranding As
Reflection Of New Mission And

Focus

u We Say Yes to Certification!

knowledge center rends & research wreer development  events about hsmai

publications ca r Smai’s membi
hsmai foundation chapters

art best pri
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HSMAI foundation

v hsmai foundation

e related confent & resources

scholarship ‘“ Milweet|}0 HotStats MENA Chain Hotels

board of directors Market Review - September 2012

Canada Performance For Week

—=p—_

eec FO TI0 Ending 20 October
75 8 RESEARCH 8
. u s Hotel SEQ Dead? Mot by a Long
> resort best practices ) o , Shot More Than Half of Your
initiative The HSMAI Foundation was established in 1983 to serve as the research and educaticnal arm of Website's Revenue Depends on It
the Hospitality Sales and Marketing Association Internaticnal. The Foundation's mission is to | By Max Starkov
» research reports expand and enhance the educaticnal opportunities available to hospitality sales and HTNG Releases New Technical

1
marketing professionals and to increase the amount of in-depth research cenducted on behalf of Standards
the profession. Today, and in the years ahead, the HSMAI Foundation plans to accelerate its

Is Hotel SEQ Dead? Not by a Long

research and publishing activities to contribute even more to the continuing education of those Shot More Than Half of Your
engaged in this fast-paced, increasingly demanding profession. In addition, the Foundation fuels Website's Revenue Depends on It
the HSMAI Knowledge Center, a cne-stop pertal to global informaticn and resources on | By Max Starkov

hospitality sales and marketing topics.

4
H
i3

The HSMAI Foundation's latest initiative is publishing the The American Hotel & Lodging -
Association (AHE&LA) and STR Special Report “Distribution Channel Analysis: a Guide for Hotels”, [

which discusses the effects of channel mix on profitability and what the industry can expect in o

the near term in the distribution landscape. -
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HSMAI UNIVERSITY
WEBINARS

All webinars from six months to
two years old are free to members

Listen and learn
when you want,
where you want!

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL
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Free HSMAI University Webinars

Stay current — Learn more about:
Business Development
Business Forecasting
Customer Trends
Green
Internet marketing
Professional Development
Revenue Management
Sales

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL
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HSMAI is committed to growing business for
hotels and their partners by fueling sales
inspiring marketing & optimizing revenue,

New HSMAI Government Insider Program
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about hsmai foundation fag contact us

news & insights

Understanding the Federal Bid
Process

Minnesota Chapter Named Chapter
of the Year at HSMAI Mike Leven
Leadership Conference

1.5, Business Travel Lifted by
Positive Economic Reports

hello, margie! your profile logout

i

April 9 - December 3, 2014
10-part Revenue Management
series

April 21 - December 18, 2014
Government Insider webinar series

April 23 - November 12, 2014
2014 HSMAI Digital Marketing
Webinar Series

view all events »
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Your HSMAI Chapter!
Adds Real Value to your Membership

Connect with your local sales & marketing professionals

Partner with your CVB, arrange packages with your
suppliers, take overflow from your nearby hotel partner

Attend regular educational programs at member pricing
Be a speaker, a panelist, a sponsor

Get Involved - volunteer for a committee, find a passion,
make a difference!

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL
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THANK YOU!

Your membership in HSMAI
Will/Does give you a competitive
Advantage!
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