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“There are many Young 
Leaders looking for the 
opportunity to learn and 
grow, personally and
professionally.  What 
better way to invest our 
time and talents than 
in the CNG Southwest 
Chapter.”

   - Judy Laube, 
Chief of Staff, Portfolio 

Management & Transactions,  CRE
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Membership Mission 
CoreNet Global’s Southwest Chapter serves the real estate professionals of North Texas. While the Chapter’s 
activities and initiatives, as a whole, serve as a magnet for real estate executives, the Membership Committee 
serves as the direct conduit for outreach to prospective members. In particular, the Membership Committee 
focuses on End User involvement and recruitment and employs the following initiatives:

• Respond personally to all prospective member questions 
• Reach out individually to Member End Users to understand better their objectives for maintaining  

membership in CoreNet, and foster ways to get them involved;
• Meet face-to-face with End User prospective members to grow the number of End User Members by 10 
• percent.

2014 Membership Program Highlights: Recruitment, Retention and Growth
The initiatives led by the Membership Committee, comprised of a Corporate Partner End User, two Service 
Professionals and a Young Leader, positively impacted key growth areas for the Chapter in 2014. 

• Over 30 face-to-face meetings were conducted with prospective End Users, resulting in 13 new End User 
Members joining the Chapter.

• Due to the Membership Committee’s outreach with existing members, the Southwest Chapter’s member- 
retention rate was 81 percent from 2013 to 2014. Approximately 41 percent (96) of our 237 current 

• members have been with the Chapter five years or longer. 
• Overall, the Southwest Chapter gained 47 new members in 2014, nearly 28 percent of which were End  

Users.
• The Membership Committee also focused on attracting Young Leaders to the Southwest Chapter and gained 

11 new Young Leaders (End User and Service Provider) during 2014.      
                            
Growth of Sponsors

The Southwest Chapter gained nine new annual Chapter Sponsors in 2014 for a total of 41, raising total income 
of $92,472 -- an increase of 22 percent over the previous fiscal year.
Forty-three companies sponsored 17 programs during the year, generating $60,019 in income, a 44 percent 
increase over the previous year.
Our annual golf tournament, the CoreNet Southwest Golf Experience, generated another $18,178 in sponsorships 
through 19 companies.

01. Membership | Investment in Our Members
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“Mary Kay is proud to be a 
part of this growing Corporate 
Real Estate association.  
Thorough our investment in 
CNG Southwest Chapter, we 
gain credible momentum to 
position our Team as a 
strategic contributor within 
our Company and the 
Corporate Real Estate 
profession.”

 - Tonia Rachel
Manager, Real Estate Services

Mary Kay Inc.

Young Leaders
The YL cohort of our chapter was a key focus of our board in 2014/2015. The Young Leaders committee 
leadership made tremendous strides in active engagement in the chapter and was one of the top growth areas 
for new members. Some of the key success factors were:
• Increased open networking events for non-members to attend and engage and experience Corenet value and 

recruit for membership.
• Connection of YL with CRE senior leadership through mentoring programs and “Corenet Coaches” program 

which involved quarterly lunch round tables for small groups to get coaching from experienced CNG  
members. 

• YL partnership with UTD for new student representation via the UTD scholarship program (refer to section 
4)

01. Membership | Investment in Our Members
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“CoreNet Global has 
made the single 
greatest contribution 
to my career, over 
any other professional 
organization I’ve been 
involved with.”

 - Bob Canavan, 
Project Delivery Office, 

Americas, NOKIA      
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Coverage of CoreNet event in 
DCEO Magazine

Engagement
The Southwest Chapter demonstrated active engagement amongst local members throughout targeted chapter 
offerings to engage each specific group based upon their personal needs in the market.

End Users were targeted through active engagement in local Discovery Forums, Executive Exchange Dinners and 
acute involvement in chapter learning events as participating panelists, speakers and tour guides.

• Executive Exchange detail
• Technology Symposium detail

Service Providers were engaged through industry thought leading learning events and chapter sponsored  
networking mixers in concert with End User only events to further align our chapter networking events directly 
to the Value of CoreNet Global Initiatives and Education

• Discovery Forum, MCR mixers
• Tours

Our Young Leaders programs directly engaged our YL Members to Senior Leadership in the industry and our 
chapter through our CoreNet Coaches Mentor Program and UTD Partnership to strengthen our value   
proposition to today and tomorrow’s leaders in the CRE Industry and engage proper succession planning for 
leadership within our SWC for years to come.

• Mentor Program
• UTD engagement 

• Invites to local chapter events
• Volunteer opportunities to engage with chapter members and better alignment within the industry
• Offer an outlet for introduction to the CRE Industry

Furthermore, the Southwest Chapter provided a strong local framework for CRE Education and awareness by 
committing to hold MCR and Professional Development courses at the local market level. The SWC successfully 
hosted 2 MCR courses within one of our local Corporate Partners workplace in concert with member networking 
mixers to engage class participants and instructors with local membership and share the value of CoreNet Global 
Education. Additionally, local market Headquarters and Corporate Office Tours were held prefaced by case study 
presentations to connect the “WHY” with the “HOW” as it relates to local workplace strategies.

Sponsorship
Our Sponsorship Committee achieved bold goals in raising funds to support our regular operations in addition 
to an aggressive programs calendar, leveraging sponsorships to build professional relationships and strong 
business connections thru the value they perceive in supporting CoreNet.  Our actions in 2014/2015 are  
represented in a 42% increase in sponsorship revenue raised over the prior year.  In addition, our conversion 
rate for gaining new CNG members through sponsor recruitment was at an all-time high. 



 | Southwest Chapter | Chapter of the Year 5

Social Media
Our overriding goal was to expand our market presence and make CoreNet an integral part of the Dallas   
Business Community. In the 2014/2015 board year we established a chair and co-chair of a relaunched PR and 
Social Media committee. With the support of chapter leadership, the committee achieved great results through 
the following tactics:

•  More robust presence on Social Media platforms of Twitter, Facebook and LinkedIn for chapter events 
both pre- and post event promotion. 

• More PR mentions in local media
• Increased attendance at events that were promoted via social media versus prior year. 
• Engagement of chapter membership in the social media dialogue

DCEO Partnership
Through internal strategy sessions, the Southwest Chapter determined that the local market was dis-engaged 
with the many aptitudes and overall value of CoreNet Global and elected to target the most prevalent media 
partner to expand our market presence and awareness. Through much research, the answer was clear; D CEO 
Magazine stands as the single most influential trade publication for the North Texas business community and 
Corporate Real Estate industry. Our chapter entered into an exclusive partnership agreement with D CEO to 
showcase CoreNet Global and the Southwest Chapter as an integral part of the Dallas Business Community. 
The partnership is a $40,000 by the Southwest Chapter subsidized by in-kind sponsorship from D CEO which 
includes:

• Monthly full page ads in every D CEO Magazine (as shown)
• C-Suite and Senior Executive Exposure to D CEO distribution
• Access to exclusive and invite only D CEO events to all Southwest Chapter Board Members
• Free D CEO subscription for all Southwest Chapter Members and select End User and Sponsor prospec-

tive members
• Co-promotion of targeted Southwest Chapter events through D CEO publication and internet offerings
• D CEO exposure of Southwest Chapter events through photo recap  pages (as shown)
• D CEO exposure of Southwest Chapter events through website, blogs and editorial pages

CoreNet Southwest showcased 
local members in a series of full-

page D CEO ads.

 Value Proposition | Investment in Our Market02.



102,519 
 Total Monthly Readership

60% 
 Subscribers who are a company’s CEO, Owner, and/or President

73% 
 Readers with a C-Suite Title

$1.9M 
 D CEO Average Net Worth

What is the value of 
advertising? 
With a $40 thousand 
investment in a flight of 8 
months of full page ads, 
CoreNet Southwest was put 
front and center of the DCEO 
Magazine readership that 
consists of :

 Value Proposition | Investment in Our Market02.
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“AT&T strives to create the most 
innovative, cost effective real 

estate solutions to support our 
business. Corenet is an integral 

part of insuring that the diverse 
talent we have has opportunities 
for education and access to lead-
ing practices.  This along with the 

rich and varied opportunities to 
collaborate and learn from other 
industry experts makes Corenet 

truly a winning partner.”
- Russ McFadden, 

AT&T  Vice President of Portfolio 
Management & Transactions
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Strategic Plan
Our chapter takes a strategic approach to create a schedule of innovative programming to engage the local  
membership and add value to the community at large. Each Fall our Programs Committee has a planning session 
to map out the upcoming calendar year. During these sessions we debate, critique, and build consensus on the 
value and relevance of each program, constantly challenging ourselves to “raise the bar” in our offerings. The 
roadmap for our annual programs calendar consists of the following categories:

Annual Anchor Programs: Signature events repeated and improved upon year after year. We spread these 
events evenly throughout the year (typically one per quarter) then build the rest of the calendar around these 
anchors.

• Golf Tournament (1x/year)
• Black, White & Blue Awards Gala (1x/year)
• Executive Exchange Dinners (3-4x/year)
• Economic Forecast (1x/year)

Learning Programs: Typically include a guest speaker and/or panel of experts touching on key topics impacting 
the local and national markets. We typically offer one learning program per quarter. 

• State of the Submarkets
• Save Owners Money
• Resilient Real Estate
• Technology Symposium

Tours: Our tours are usually high profile, recently completed, local projects. We leverage our expansive member 
network to provide these “first look” tours to a broader audience. We typically offer one tour per quarter.

• NBC Universal Studios
• Bottle Rocket
• Imagine Communications

Young Leader Sponsored Programs: Our Young Leaders are our next senior leaders and we give them the   
opportunity to sponsor and plan key events each year. We typically offer 2-3 Young Leader sponsored events 
each year. 

• Annual Holiday Member Appreciation/Charity Happy Hour
• Speed Mentoring

Community Service: Our chapter partners with the North Texas Food Bank twice a year.
Member and Non-Member Networking Happy Hours: These are our opportunity to connect with a broader 
audience, both in our local market and the larger CoreNet community. Typically 2-3 happy hours per year.
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Annual Anchor Programs
CoreNet Southwest Golf Experience
the largest fundraiser for us and our sponsors

The CoreNet Southwest Golf Experience was originally founded to simply provide a relaxed venue where all 
chapter members and guests could enjoy a round of golf and experience an uncommonly comfortable  
networking scenario both on and off the course. Players, sponsors and volunteers are able to connect on a  
different level than that of normal programs.
In 2014 and 2015 the Board decided to capitalize on the success of the fund raising aspect of “The Experience” 
and a scholarship fund was created with the University of Texas - Dallas Corporate Real Estate program as the 
beneficiary. This opportunity to promote the CRE career at the undergraduate level is a meaningful and  
rewarding contribution to the profession. We were able to provide $10,000 to the program in 2014 - 2015, and 
establish a framework for a growing stream of funding going forward.
Our first year recipient, Naa Sakey-Addo attended this year’s award banquet and said “I am profoundly grateful 
for having this opportunity and for you recognizing my efforts as a student.” 
The CoreNet Southwest Golf Experience is growing in importance, continuing with the relaxed networking 
goal and bolstered by the UTD - CRE funding partnership.

Black, White & Blue Awards Gala
a Texas sized event  with Texas sized success

Black, White and Blue is an annual gala event for the chapter. This flagship event is held at a signature 
 location, this year’s being the George W. Bush Presidential Library. The event is also a sponsor appreciation 
event, as well as an opportunity to recognize local and regional leaders in real estate through our Chapter 
Awards.  Several of our Chapter’s awardees have gone on to win at CoreNet Global’ s National level.  In 2014, 
our chapter awarded The City of Dallas the Chapter’s Sustainable Leadership award and recognized Russ  
McFadden of AT&T as the 2014 CRE Executive of the Year.  CoreNet Global Southwest was very pleased to 
have both candidates receive recognition as the awardees at the CoreNet Global national level. 

D CEO/ CoreNet Global Executive Exchange Panel Luncheon 
Strengthening our partnership with Southwest Chapter’s media sponsor, D CEO Magazine and CoreNet Global 
Southwest Chapter host our annual Executive Panel Luncheon with Dallas’ best corporate leaders.  The panel 
discussion moderated by Christine Perez, D CEO’s Chief Editor, focuses on the important and advancing role 
that Corporate Real Estate (CRE) plays as it relates to a company’s strategic business initiative. Simply, the 
intent is to share with the audience a CRE Strategy from a non-CRE point of view.

 
“CoreNet has proven to be a 
great investment to Ericsson and 
me due to the opportunity to 
exchange ideas and experiences 
with my fellow “end-user” corpo-
rate colleagues on a regular basis.  
The caliber of the membership 
and the investment the Southwest 
Chapter makes on recruiting and in-
tegrating the “young guns” who are 
the rising commercial real estate 
movers and shakers is quite impres-
sive.  It’s an honor and pleasure for 
me to serve on the local board.”

 - Carol Allred
Senior Workplace Manager 

 in Real Estate & Facilities 
Management, Ericsson
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Panel discussion questions written by the Southwest Chapter President, JJ Williams, are derived directly from 
CoreNet Global’s CRE 2020 Study summarizing reasons why “CRE expertise in workplace management, talent 
recruitment and retention, sustainability, location strategies, even brand reputation, and other functions are 
now enterprise business drivers” for companies today. 
2014 Panelists:

• Ross Perot, Jr., Chairman, Hillwood and Perot Systems 
• Calvin Carter, President, Bottle Rocket Aps 
• Michael Naggar, Managing Director, Barclay’s
• Gardner Vass, Perkins + Will 
• Past panelists include: AT&T, EY (Ernst & Young), Methodist Healthcare and Ryan Companies

Executive Exchange Dinners
Executive Exchange Dinners are a semi-annual series of exclusive dinners featuring peer-to-peer dialogue 
among Corporate Real Estate executives facilitated by special guest speakers and facilitators.
Speakers/Facilitators have included: David Heaton (CoreNet Global), John Crawford (Downtown Dallas, Inc.), 
Judy Pesek/Mike McKeown (Gensler), and Sarah Abrams (Iron Mountain).

Economic Forecast
Our Economic Forecast luncheon is one of our annual Signature Events. Dr. Jim Gaines has been our keynote 
speaker for the past seven years and has been involved in CoreNet for over 20 years. He holds the position as 
Texas A&M’s Research Economist at the Real Estate Center focused on housing and land development issues. 
This year’s insight focused on the changes in the energy markets and their impact on the local economic and 
housing market, and how it will indicate the direction of overall change in our region. The event was held at our 
Education Partner’s site: University of Texas at Dallas. This event is underwritten by Cushman & Wakefield who 
has a three-year partnership commitment with the CoreNet Southwest Chapter.

Learning Programs
State of the Submarkets 

A lunch program featuring “state of the union” presentations from economic development representatives of 
key DFW submarkets.  The presentations highlighted key developments in each submarket, demographic trends, 
economic incentives, and how the business climate has evolved in recent years. The short presentations were 
followed by a panel discussion. Speakers included the following economic development leaders: Mike LaRosa 

(Dallas), Dave Berzina (Fort Worth), Allison Thompson (Cedar Hills), and John Jacobs (Richardson)

“CoreNet Global is an organization 
which enables me to meet other end 
users with whom I have lot in com-
mon, although we all have different 
backgrounds and experiences.  It is 
that common core of love of corporate 
real estate that bonds us together, and 
makes it easy for us to share our expe-
riences, both good and bad, so that we 
can help one another achieve the best 
outcomes possible in our endeavors -- 
workplace projects, real estate transac-
tions, corporate real estate technology, 
etc.  Along the way during my years as 
a member, I have also made life-long 
friends I cherish…not a bad investment 
of my time… “

- Judy D. Laube
Chief of Staff, Portfolio 

Management & Transactions, CRE
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Save Owners Money

This program took a look at how multiple service providers can strategically save an owner money or, more  
importantly, add value to a project. We collected a panel that consists of a real estate advisor, developer,  
designer, and contractor. Each member of the panel spoke, highlighting their techniques of bringing value to an 
owner as they go from site selection to post-occupancy. These techniques spanned from undergoing the value 
analysis process with a design, to evaluating tax incentives among multiple jurisdictions during site selection. 
Not only did the panel members shed light on unique methods, but we opened the floor for discussion at the 
end, bringing more creative solutions to light.

Technology Symposium
2014 marked the inaugural year for our annual Technology Symposium. As The North Texas region continues to 
become one of the nations key technology hubs, our symposium focused on the future of real estate and 
technology. The keynote address was presented by Mikael Waernlund of Ericsson and panelists included: Ted 
Kollaja (Gensler), John Hampton (JLL), Stephan Cloitre (BRG), Stephanie Smith (AT&T), Stewart Carroll (Beck 
Technology), and Charlie Mantione (Cushman & Wakefield)

Resilient Real Estate Panel Discussion
The Southwest Chapter partnered with Steelcase to host a panel discussion on resilience in real estate, based 
on the principles outlined in Andrew Zolli’s book “Resilience”. The panel discussion featured Randy Malone 
(Steelcase), Jen Jenkins (Steelcase), Sven Govaars (Gensler) and J.J. Williams (Jordan foster Construction).

 

Tours 
NBC Universal Studios

An exclusive “behind the scenes” tour of the newly designed office and studio space for NBC Universal in Fort 
Worth. The program included a presentation by the developer and architect for the project, office and broadcast 
studio tours, and networking happy hour. 

Bottle Rocket
Bottle Rocket had an intriguing story behind their new relocation project. The rapidly growing app development 
company needed to maintain a tight-knit culture while finding space that suited their needs for growth and  
collaboration. The program included a presentation by Calvin Carter (Bottle Rocket CEO), Gracie Andraos 
(Gensler), Jeff Eiting (CBRE), tour of the office space, and networking happy hour. 

CoreNet Members 
volunteering with 
North Texas Food 
Bank.
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Imagine Communications

Fast-growing Imagine Communications, a Frisco-based media software and networking solutions provider, 
recently moved into its new headquarters to accommodate the firm’s management team. The Southwest 
chapter hosted a “first look” tour of their new office to see how they “Deliver the Moment” while showcasing 
exciting technology and celebrating their fun, collaborative culture.
The mission: Bring in clean, fresh and airy design to reflect the forces of executive nature in the office and push 
the imagination.
Players involved:  Sean Huurman (Chief People Officer at Imagine Communications), Frances Bruns (Principal at 
IA Interior Architects), Jim Hurless (Senior Director at Imagine Communications), and Baron Aldrine (Senior VP 
at CBRE).

 

Young Leader Sponsored Programs
Annual Holiday Member Appreciation/Charity Happy Hour

A new tradition started in 2014. As a show of appreciation to the chapter membership throughout the year, the 
Young Leaders Committee hosted a holiday themed happy hour. Instead of the usual registration fee, we 
collected monetary donations for the University of Texas at Dallas Scholarship Fund. 

Speed Mentoring
The Young Leaders of CoreNet Southwest find their most valuable experience with the organization comes from 
exposure to industry leaders. Speed mentoring, similar to speed dating, puts a fun spin on industry networking. 
Small groups of 4-5 young leaders rotated through six stations, where they had mentoring sessions with a 
leader in the industry. Through these sessions, young leaders developed relationships with new mentors and 
took away strong contacts to support the growth of their career. 

Community Service
North Texas Food Bank

The Southwest Chapter has supported the North Texas Food Bank for a number of years, and members formed a 
sea of blue at our “Day of Giving” event in November with 62 Members, spouses and children wearing CoreNet 
Southwest blue volunteer shirts as they packaged food. In the span of just over two hours, the group prepped 
and packaged 13,425 meals.

“Among a crowded field of Real 
Estate Organizations in the 
North Texas market, CoreNet 
Global stands out as having the 
most original thought 
leadership and knowledge 
content.”

- Ted Kollaja, FAIA
Principal, Gensler
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Alignment
The Corenet Global Southwest Chapter is a leader in championing education of future leaders, C-Suite  
engagement and advancement of the CRE profession. Our advertising partnership with DCEO Magazine 
referenced in section 2 of this submittal is evidence of our investment in promoting the value of Corenet. Our 
flagship Black White and Blue Awards Gala is the platform for social connection as well as recognizing our  
local industry leaders, of which 2 advanced to be selected as winners at the Global level in 2014/2015.  
Corenet Southwest has long been a center of expertise in advancing the profession by producing many MCR 
and SLCR faculty. Our bold partnership with the University of Texas at Dallas is the next chapter in our local 
chapters leadership in being a champion for CRE education.

The 2014/2015 board of the Corenet Global Southwest Chapter made a concrete commitment to growing our 
future CRE leaders. After a careful study of the university programs in the region, the board elected to target 
the Real Estate program at the University of Texas at Dallas Naveen Jindal School of Management for a long 
term partnership.

About the Program
The Jindal School of Management at UT Dallas has developed an innovative real estate program at both the 
undergraduate and graduate levels to prepare the next generation of industry leaders. The curriculum has 
been designed to provide the qualitative and quantitative tools necessary to enter one of the many fields 
available to graduates in this area. These include professions such as investment analysis, consulting,  
brokerage, appraisal, development and corporate asset management.
 
Responding to rapid changes in technology and the importance of bringing sophisticated tools to the industry, 
the real estate courses emphasize practical tools, decision making and the very latest analytical technologies.
 
Students who study real estate courses at the Jindal School of management will be better prepared for the 
unique demands of this industry and provides the foundational base to achieve further industry certifications 
and designations.

About our Partnership
The partnership with UTD was arrived at after a series of meetings between our CNG board leadership, 
education task force and UTD leadership of the program and the university development office. It is  
multifaceted and intended for both immediate and long range results.

Alignment | Investment in Our Profession04.
an Investment in 

Education
partnering with UTD  to create our future 

industry leaders
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Naa Sakey-Addo, the first recipient 
of the  The CoreNet Southwest 

UTD Real Estate Program 
Scholarship. 



 | Southwest Chapter | Chapter of the Year

• Scholarship 
The CNG board made a pledge to endow a $100,000 scholarship fund to be paid over 5 years. This endowment 
will generate sufficient funds to grant 4-5 scholarships annually for students in the Real Estate program at UTD. 
The scholarships will funded in perpetuity and managed by UTD’s scholarship process, therefore outliving a  
single CNG board term. The funds will be primarily directed to the UTD endowment from our annual golf  
tournament that is a benchmark event for the chapter and also gives the golf outing more purpose and meaning.

• Young Leader involvement 
The partnership also encourages UTD students to be engaged in our chapter as committee members in our 
Young Leader component, thru special invitations to chapter events, and CNG members providing mentorship to 
the students.

• Programming Partnership 
CNG is committed to hosting chapter events on the UTD campus providing more access to faculty and students 
to the knowledge content created by the chapter. Our Programs Committee is tasked to also look for content 
opportunities for our chapter programs from UTD faculty and students. 

• Internships
The CNG scholarship recipients will be a channel to identify professional interns to be employed by interested 
CNG end-users. 
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“I am very proud of the how 
the Southwest Chapter has in-
vested in its all of its members 
this past year.  The chapter has 
arranged for MCR classes to be 
held in Dallas to help members 
attain the MCR designation, 
hosted Executive Exchange 
Dinner to provide a forum for 
senior end users to participate 
in a facilitated discussion on 
relevant topics.  The chapter has 
provided excellent programs 
for all members throughout 
the year, aggressively engaged 
young leaders in the chapter by 
encouraging them to participate 
on chapter committees, provid-
ed them networking and 
mentoring opportunities with 
senior leaders in the chapter. “ 

-Dean Sanderson
Director of Facilities Management, 

Atmos Energy

Alignment | Investment in Our Profession04.

$50,000
Pledge 

over 5 years

$50,000
Matching

Grant

$100,000
Endowment

+ =

The Power of Leveraging
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The University of 
Texas at Dallas 
Ranked 15th best 
University under 50 years old. 
(Times HIgher Education)

In the Top 75 University of 
best value. 
(The Princeton Review)

Top 100 University  with 
the most National Merit 
Scholars enrolled.

Naveen Jindal 
School of 
Management
No. 56 overall undergradu-
ate business program

No. 25 business program 
among public universities

Contact  
Ted Kollaja, President
ted_kollaja@gensler.com
214.273.1500

CORENET SOUTHWEST DONATES $50,000 TO ENDOW SCHOLARSHIPS 
AND FELLOWSHIPS FOR UT DALLAS NAVEEN JINDAL SCHOOL OF 
MANAGEMENT REAL ESTATE PROGRAM

News Release
September 24, 2014

Dallas, TX - CoreNet Southwest, the Dallas chapter of the world’s leading CRE association, announced 

today that it is donating $50,000 to the University of Texas at Dallas Real Estate Program.   The 

announcement was made today at the organization’s third annual D CEO C-Suite Panel Luncheon.  

 CoreNet’s contribution was primarily raised through the proceeds of its  annual golf tournament 

which was held on May 5 at Old American Golf Club in The Colony, Texas. More than 100 golfers and 

tournament sponsor, The Colony Economic Development Corporation, participated in the golf tournament 

to raise money and network with corporate real estate executives. 

 “Our annual golf tournament is a great way for us to raise money to fund education programs for 

the next generation of corporate real estate leaders,” said CoreNet Southwest President Ted Kollaja.  “We 

hope to raise even more next year.”

 The C-Suite luncheon featured a panel moderated by D Magazine Managing Editor Christine 

Perez with Ross Perot, Jr., CEO, Hillwood Development & Perot Companies; Calvin Carter, CEO, Bottle 

Rocket; Mike Naggar, Managing Director, Head of New Products, Barclays Bank; and Gardner Vass, 

Senior Associate, Perkins+Will who discussed the importance of corporate real estate as it relates to the 

company’s strategic business objectives and the advancing role it plays for future success.

About CoreNet Southwest

CoreNet Southwest is a local member chapter of CoreNet Global.  CoreNet Global’s mission is to advance 

the effectiveness of Corporate Real Estate professionals and the entire industry engaged in delivering value to 

corporations through the strategic management of corporate real estate and workplace resources.

About The Naveen Jindal School of Management at UT Dallas 

Established in 1975, the Naveen Jindal School of Management is the largest of UT Dallas’ seven schools. Programs 

are offered at the undergraduate, MBA, master’s, PhD and executive levels. Programs focus around five broad topics 

of business specialization, which include: Accounting, Finance and Managerial Economics, Information Systems and 

Operations, Marketing and Organizations, and Strategy and International Management. The Naveen Jindal School 

of Management is located at The University of Texas at Dallas, SM 42, 800 West Campbell Road, Richardson, Texas 

75080-3021. For more information, please call 972-883-2705 or visit www.jindal.utdallas.edu.

###

The Endowed Fund Was Announced Today at the Annual D CEO C-Suite Panel 
Luncheon at the Windspear Opera House
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