Overview Script 
Every day, your station connects with your community in ways that matter.

The updated codes of practice will help you strengthen these vital connections.

Your station, including all staff and volunteers, need to comply with this code, the Broadcasting Service Act and your licence conditions.

Broadcast a weekly message about the codes so listeners can find a copy and stay informed.

That governance makes for a strong station.

Keep your governance documents up to date and online and make sure your team knows their obligations through regular training.

Your station encourages community participation.

On-air programming reflects your community's needs through local news, music and airing diverse local voices and stories.

Maintaining broadcast standards helps you build trust with your audience.

Don't broadcast misleading content or harmful materials like gambling, drug use, suicide or discrimination.

Respect privacy, get informed consent from people you interview and provide on-air content warnings.

Community radio audiences want to be informed by quality journalism they can trust.

Always report the news accurately and with due impartiality.

Make it clear what's a fact and what's opinion or analysis.

If you broadcast local emergency information help processes in place to make sure it's accurate and reliable.

When working with First Nations people and topics, always consult with the local community.

Follow cultural protocols to help build and strengthen community relationships.

Australian music is a big reason people tune into community radio.

For most stations aim for a quota of 25% playing one Australian track in every three will ensure you hit your quota.

For ethnic and fine music broadcasters the quota is 10%.

When it comes to sponsorship keep editorial decisions independent and make sure announcements follow broadcast standards.

Good processes help stations grow stronger. Your station should have a complaints and disputes policy and processes to ensure they're followed.

Complaints should be handled fairly, objectively, confidentially and in a timely manner.

These codes support your vital role in the Australian media. Everyone at the station needs to comply.

It's important you know about every code. Each has its own detailed guide to help you meet your requirements and make your station stronger.

Community broadcasting plays an important part in your community but it comes with important responsibilities.

Complying with the Broadcasting Services Act your licensed conditions and the codes are a must.

And they are also key to making your station strong and successful.

Code 1 Application Script
Your community radio station connects people through broadcasting.

And with that comes important responsibilities.

The courts of practice work alongside the Broadcasting Services Act and your licensed conditions. Together, they are the regulatory foundation for strong community broadcasting.

It's okay when small things go wrong, as long as you've taken reasonable precautions to prevent accidents or mistakes. This means having good training and checking processes are in place. The codes are important for your audience too. Keep your listeners informed. Broadcast a weekly announcement about where to find the codes. It's a simple way to maintain transparency.
Remember, these codes aren't just rules to follow. They are tools to help your station serve your community.

Code 2 Governance Script
Your station's governance documents are the backbone of your operations. They guide your decisions and keep your station running smoothly.

Keep key policies up to date and easily accessible. Your governance documents such as policies and annual reports should be freely available ideally on your website.

CBAA has policy templates available. Regular policy reviews keep your station strong. Managers should set reminders to check this document at least every three years, but annual reviews are even better.

Training is very important. Managers should make sure their team understands their responsibilities under the codes and the policies in place at your station. Remember, good governance isn't just about compliance. It's about building a stronger, more sustainable station that serves your community better.

Code 3 Diversity, Independence and Our Community Script 
Your station is a vital part of your local community. The programs you broadcast should reflect the diverse voices, interests and needs that make your community unique and strengthen the fabric of your community.

Actively engage to understand your community. For example, you might conduct listener surveys, partner with local organisations and create opportunities for community feedback.

Give priority to those whose voices aren't heard in the mainstream media. When discussing topics that matter to your community, it's essential to include people with relevant lived experience.

Local content matters. Broadcast as much material of local significance as you can. For news and current affairs to arts and culture, your station helps keep your community connected and informed.

Remember, your station's independence and community focus are what make community radio special. Keep building those connections.

Code 4 Material Not Suitable for Broadcast Script 
Broadcasting comes with important responsibilities. Your station has clear standards and must meet under the codes about what content is and isn't suitable for broadcast. 
Protect your audience by avoiding content that could cause harm. This includes misleading information, promotion of gambling or harmful substances, and discriminatory material. When covering sensitive topics, always provide appropriate warnings, get informed consent for personal stories, and take special care with content involving people who are vulnerable due to their circumstances or age.

Context matters. Broadcast may include challenging material in some artistic context or when there's a clear public interest. But always consider what's in your community's best interests. Your broadcasting standards help build trust with your audience. When in doubt, think first about your community's wellbeing.

Code 5 News and Journalistic Content Script
News and local information are highly valued by your listeners. Quality journalism builds trust in your station. Every news story needs thorough fact checking, including programs in languages other than English. 
Your news bulletins, updates and flashes need to be presented with due impartiality. This means giving an objective view of the facts and perspectives presented in a way that is appropriate to the content. Make it clear what's a fact and what's opinion or analysis. Don't mislead them or hold back important details. And content should not be presented in a way that frightens the community or spreads misinformation. 
You must also be open about any conflicts of interest. For example, if you have a personal connection to the topic. Include voices with relevant lived experience in your reporting. Your local perspectives add value that other media can't match. If you make a mistake, correct it promptly. Having a clear correction process helps maintain your credibility and community trust. And it reduces the risk of complaints or legal action.

Code 6 Emergency Information Script 
During emergencies, your community relies on accurate, timely information. If your station provides emergency broadcasts, having proper procedures in place is crucial.

Plan ahead before an emergency event. Assess your station's risk. Know the type of emergency broadcaster your station is. Your emergency broadcasts need to be accurate, locally relevant and timely. Double check information before broadcasting or republishing warnings and regularly update as situations change. Where possible, provide emergency information in languages spoken in your local area. This helps ensure all members of your community stay informed during critical times.

Remember, your emergency broadcasts can help keep your community safe. Having good processes in place means your station is ready when needed.

Code 7 First Nations Engagement and Programming Script
First Nations communities across Australia have different cultural protocols, practices and perspectives.

Your station can demonstrate respect for First Nations community by building strong relationships with local First Nations organisations and community members. Building strong relationships with local First Nations organisations, groups and businesses can improve on-air content, help to strengthen community ties, and foster understanding, respect and connection to First Nations people and culture. Practice genuine consultation, be inclusive and develop the cultural awareness of your team. If you're unsure about pronunciations or local cultural protocol, ask people connected within the community and respect that sometimes there are differing views.

Take special care with content about people who have passed away. Be informed and acknowledge the traditional lands and people on which the station broadcasts and when covering community stories and local events.

Support Aboriginal and Torres Strait Islander voices and consider how the representation of First Nations people in programs may impact communities. Look for opportunities to celebrate First Nations stories and achievements, and to challenge negative portrayals. And make sure Aboriginal and Torres Strait Islander people are able to feel welcome at your station as visitors, volunteers, voices on-air and in station management roles. Meaningful engagement with First Nations communities and culture strengthens your community and station.

Code 8 Australian Music Script
Australian music is a big reason people tune into community radio and it matters to your community. For most stations, aiming for a quota of 25% and playing one Australian track in every three will ensure you hit your quota and allow for discrepancies.

Ethnic and fine music stations can meet the 10% quota by playing one Australian music track in every 10 tracks. This simple approach helps your station meet your obligations.

Use AMRAP to access Australian music. It's a free exclusive platform for community broadcasters to discover and download new Australian music. Community radio often gives Australian artists their first airplay, creative pathways for new talent. 
Your music programming builds careers.

Keep track of your Australian music content. Regular monitoring helps ensure your meeting quotas while showcasing diverse local talent. Remember, source your music legally. Supporting Australian music helps create a vibrant local art scene. Every play makes a difference.

Code 9 Sponsorship Script 
Your station's editorial independence enables you to serve your community with integrity. Listeners expect a clear distinction between on-air sponsorship and general programming. 
Sponsors must not influence your content or programming choices. Avoid conflict of interest. Disclose any conflict of interest on-air and document them where relevant. Agreements with sponsors should set clear expectations around what type of format or content will be broadcast on-air. 
All sponsorship announcements must follow the same broadcasting standards as your regular content. In other words, if you can't say it in your regular content, you can't say it in your sponsorship announcement. 
Stations must have a sponsorship policy in place that outlines any station's specific values or requirements for sponsors. Alongside the code of practice, the station has other sponsorship obligations such as tagging and broadcasting no more than five minutes of sponsored content an hour. You can read more about this in the ACMA's Sponsorship Guideline. 
Stations must maintain clear boundaries between sponsorship and programming. Having agreements and policies in place will make things clear for your presenters and sponsors. This is key to ensure compliance with the rules. Build trust with listeners and foster strong and long-lasting relationships with sponsors.

Code 10 Complaints and Disputes Script
Complaints and disputes show that your listeners, members and workers are deeply engaged with your station.

Complaints and disputes can be an opportunity to improve programming, build relationships and loyalty.

Good systems for complaints handling and processing feedback will help avoid the time, cost and stress of a possible legal action.

Make it easy for listeners to provide feedback. Clear information about how to make a complaint should be readily available.

Have a policy and procedure for handling complaints fairly, confidentially and promptly.

Acknowledge them in writing and respond within 60 days and keep records for at least two years.

Different complaints need different approaches. Know when to handle issues internally and when to seek external mediation.

If someone complains about the station breaching these codes, you must inform them of their right to refer the matter to the ACMA if they are unsatisfied with your response.

Remember, good complaint handling builds trust with your community, saves you time and helps your station improve.
