[Station Name] Airtime Access Policy
Purpose This Airtime Access Policy outlines [Station Name]’s approach to providing equitable and transparent access to airtime, ensuring compliance with the Broadcasting Services Act 1992 and adherence to community broadcasting principles of fairness, inclusivity, and not-for-profit operations.

1. Scope This policy applies to all individuals, organisations, and groups seeking access to airtime on [Station Name].

2. Objectives
· To ensure airtime access is fair, consistent, and non-discriminatory.
· To maintain transparency in the allocation of airtime and associated fees.
· To safeguard the station’s community-focused mission and not-for-profit status.

3. Access to Airtime
· Airtime is available to individuals, community groups, non-profits, and other organisations consistent with [Station Name]’s mission.
· Allocation of airtime will prioritise:
· Community groups and organisations.
· Content that aligns with the station’s values and community purpose.

4. Fee Structure
· A standard fee schedule applies to airtime access, with the following rates:
· Community Groups and Non-Profits: [$Amount] per hour.
· Other Organisations: [$Amount] per hour.
· Concessions or discounts may be available for:
· Students.
· Seniors.
· Other eligible groups, as determined by the station.
· All fees must be paid in advance unless alternative arrangements are approved.

5. Non-Discrimination
· Airtime access and fees will be applied consistently and fairly to all applicants, regardless of race, ethnicity, religion, gender, disability, or any other protected characteristic.
· Complaints regarding discriminatory practices can be submitted in writing to [Station Contact Email].

6. Transparency and Accountability
· All airtime arrangements must be formalised through written agreements.
· Agreements will include:
· Airtime allocation details (dates, times).
· Applicable fees and payment terms.
· Compliance requirements with community broadcasting obligations.
· The terms of the agreement eg a start and end date.
· Records of all airtime agreements will be maintained and subject to periodic review.

7. Community Participation
· [Station Name] will ensure that paid airtime does not hinder broader community access to the station.
· At least [X]% of airtime will be reserved for free or community-generated programs.

8. Compliance
· Airtime users must adhere to [Station Name]’s policies and the Broadcasting Services Act 1992.
· Users are prohibited from reselling airtime or using it for profit-making purposes.
· Non-compliance may result in termination of the airtime agreement and forfeiture of fees.

9. Appeals and Complaints
· Complaints will be addressed in accordance with [Station Name]’s Complaints Policy, which can be accessed here.
· Applicants denied airtime or subject to disputes may appeal in writing to [Station Contact Email].
· Appeals will be reviewed by [Station Name’s] management, and outcomes communicated within [X] business days.

10. Review of Policy This policy will be reviewed annually to ensure alignment with community broadcasting obligations and the evolving needs of [Station Name].

Contact Information For questions or further information regarding this policy, please contact:
· Email: [Station Contact Email]
· Phone: [Station Contact Number]

Approval and Effective Date
· Approved by: [Station Name Management/Board]
· Effective Date: [Insert Date]
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