
A re you living excellence?  On April 23, discover how 
to remain excellent from three-time Super Bowl 
champion and Air Force veteran Chad Hennings.  
Since his retirement from the NFL, Chad has found 

success as a commercial real estate professional, management 
consultant and motivational speaker.

Chad will star as Featured Presenter during the 2018 AWI Spring 
Leadership Conference, April 22-24, in Omaha Nebraska.  The former 
Dallas Cowboys defensive lineman who retired from a nine-year 
career with the team with THREE Super Bowl rings, will speak about 
“Living Excellence: It Takes Commitment.” 

What Does It Take?
We’ve all heard of the fifteen-minutes of fame or the one-hit wonder. 
Being on top for a moment is not Living Excellence. Living Excellence 
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The 2018 AWI Spring Leadership Conference, 
April 22-24, is taking a different route (west-
ward) and introducing a new format (multiple 
speakers) as it heads to Omaha, Nebraska.  The 
program will include several familiar industry 
personalities and a few other non-industry 
experts who will focus on topics that AWI 
Manufacturing Members are addressing to lead 
their companies during these changing times.

The world of architectural millwork is 
changing, and AWI is leading the charge.  
Challenges abound.  Competition is increasing as 
project opportunities grow; the need to distin-
guish your company from other bidders is ever 
present; some millwork company Baby Boomers 
are planning for succession; a younger workforce 
is challenging traditional teamwork models; and 
technology is pushing manufacturers to stream-

Speakers Address 
Business Challenges 

ARE YOU LIVING EXCELLENCE?



SAFETY MATTERSNew AWI    
Members

MANUFACTURERS

Al'Aalami Factory for 
Furniture and Wooden 
Industries 

Riyadh, Saudi Arabia

Fineline Architectural 
Millwork 

Costa Mesa, CA

Interior Design  
Fabrications, Inc. 

Folcroft, PA

Note: These new members joined 

AWI in December 2017.

AWI NEWS

Thanks for Your 
Membership 
Renewal!

Membership renewals have been 

robust for 2018.  Those that 

renewed their annual member-

ship should have received their 

membership verification docu-

ment confirming that their firm’s 

membership is in good standing 

for the year.

Each AWI Manufacturing and 

Supplier Member also received 

the association’s annual calendar 

noting important AWI events and 

deadlines throughout the year.  

The calendar features distin-

guished projects of Standard of 

Excellence honorees. 

If your membership has lapsed and 

you wish to reinstate it, contact 

AWI at 571-323-3636. z
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Call for Entries:
Safety Awards 
Competition

AWI Manufacturing 
Members started 
gearing up last 

month for the 2018 AWI / Federated 
Insurance Safety Awards Competition, 
the annual contest that recognizes com-
panies whose outstanding safety records 
can set them apart from their competi-
tion when bidding on jobs. The submis-
sion period closes March 2, 2018.  

Gain recognition for your efforts, and 
benefit from exposure to thousands of 
potential customers, architects, design 
professionals and general contractors.

 To enter the AWI / Federated 
Insurance Safety Awards 
Competition, simply apply the infor-
mation from your OSHA 300 Form 
to the AWI/Federated survey form. 
Contact AWI at 571-323-3636, if you 
did not receive your link to the survey 
on January 15.

 Three main awards will be an-
nounced at the AWI Annual 
Convention: Overall Best Safety 
Achievement Award; Zero Time 
Accident Achievement Award; and 
Safety Improvement Recognition 
Award. The program awards are based 
on a company’s Incident Rate, a nation-
ally recognized measure of safety which 
equalizes the Accident Rate for all sizes 
of firms. 

The awards will be distributed in each 
of four categories based on company 
size. z

  

AWI Regional 
Seminars  
Begin Rolling 
Out in April
AWI Education Outreach seminars 
will be hosted by AWI chapters again in 
2018.  Watch for news in future issues of 
e-briefs.  The 2018 line-up follows.  

Registration for the Financial 
Management Seminar on April 6 and the 
Advanced Estimating Seminar on April 
12-13 is open now.  For details about 
the speakers, curricula and to register 
visit www.awinet.org and on the top 
menu bar, click on “Education” to access 
“Regional Seminars.” 

Financial Management Seminar

April 6   
Host: AWI Washington Chapter
October 11   
Host: Ohio Valley Chapter 

Advanced Estimating Seminar

April 12-13   
Host: AWI Chicago Chapter 
September 27-28   
Host: AWI Carolinas Chapter 

Project Management Seminar

May 10-11   
Host: AWI New England Chapter 
September 20-21   
Host: AWI West Texas Chapter 
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takes commitment 
both in preparation 
and in preservation. 
It takes commitment 
both to be excellent 
and to remain excel-
lent. Committing to be 
excellent is certainly 
hard work but not as 
hard as settling for the 
good. Living Excellence 
takes commitment to a 
larger vision, to a plan, 
and to the execution of 
that plan. People and 
organizations don’t 
do great things to become great; great people and 
organizations do great things. 

Living the Message
In order to attain excellence one must first live a life-
style of excellence. Excellence isn’t a destination; it’s 
an identity.  Chad Hennings has lived this message 
through a nine-year NFL career and three Super 
Bowl Championships with the Dallas Cowboys, 45 
successful combat missions flying A-10 jets with the 
Air Force, and as one of the most decorated college 
football players in NCAA history.  

Chad has taken this message across the world at 
the invitation of some of the most distinguished ex-
ecutive audiences ranging from American Airlines 
to Bank of America, General Motors to Citigroup, 
and a host of U.S. Governmental agencies.  He has 
also been a philanthropic leader in the Dallas-Ft 
Worth area as a member of the board of directors 
of Christian Community Action, an organization 
that provides assistance to at-risk families, and the 
establishment of Wingmen Ministries.

Find Out More
Don’t miss the AWI Spring Leadership Conference 
Featured Presenter on April 23 at the Embassy 
Suites by Hilton Omaha Downtown Old Market 
Hotel in Omaha, Nebraska. Registration for the 
conference is open at www.awinet.org.  z

Chad Hennings... (cont. from page 1)

Photo courtesy of Omaha Convention & Visitors Bureau

Photo courtesy of Omaha Convention & Visitors Bureau

Photo courtesy of Omaha Convention & Visitors Bureau

Joslyn Art Museum is a pink marble masterpiece filled with more than 11,000 
works of art from artists such as Monet, Renoir and Pollock. 

Omaha Skyline (above) from Heartland of America Park — In recent years, the 
Omaha riverfront and downtown area have experienced tremendous growth with 
over two billion dollars in new development. Lauritzen Gardens (below) — discover 
100 acres of inspiring horticultural displays, including the rose garden, Victorian 
garden, children's garden, model railroad garden and the all-new Marjorie K. 
Daugherty Conservatory - featuring indoor tropical and temperate garden spaces.



4 T h e  A r c h i t e c t u r a l  W o o d w o r k  I n s t i t u t e    l    A W I N E T . O R G

LEARNING FORUM

2018 AWI Sponsors 

AWI thanks these annual sponsors for their additional sup-
port of AWI which helps to fund the association’s pro-
grams, publications and other services for members.  AWI 
Manufacturing Members are encouraged to connect with 
these suppliers anytime at www.awinet.org whenever a need 
arises for their services.

Founding Sponsor                     Sustaining Sponsors                       Level 2 Sponsor

line operations at a faster pace than 
ever before – to name just a few issues.

AWI invites you to set aside day-to-
day business and benefit from a stimu-
lating learning environment with your 
peers.  Take time to refresh your ideas, 
energy and perspectives.  Plan to attend 
the conference to gain new insights to 
Close the Deal.    

Opening Keynote
Wilkie Sanderson’s 
President, Harvard 
Business School 
MBA graduate 
Marc Sanderson, 
will share insights 
about Transitional 
Leadership at the 

Opening Keynote Session on April 23. 
Wilkie Sanderson is a custom 

manufacturer of fine wood cabinetry, 
institutional casegoods, solid surface 
products and architectural mill-
work. The firm was founded in 1975, 
and in 1997 Walter Wilkie and Marc 
Sanderson purchased the company 
and began a gradual shift in focus to 
serve the commercial market exclu-
sively through the newly named Wilkie 
Sanderson company. The company has 
been an AWI Manufacturing Member 
since 1980, and is a QCP Licensee.

 Marc Sanderson has been a frequent 
education session presenter at AWI 

seminars, particularly on the Cost of 
Doing Business Survey, as well as work-
shops and conventions for many years.  
He is guaranteed to capture — and hold 
— your attention!

Branding Session
Owner and founder 
of LimeLight 
Marketing, 
Brandee Johnson 
will deliver useful 
lessons about 
Branding.  

Brandee’s vision 
of a boutique marketing firm is woven 
into the fabric of the agency she leads 
to deliver custom marketing strate-
gies that produce results. Prior to 
LimeLight, Brandee spent 15 years 
working for leading brands in national 
and global corporations where she ap-
plied her skills in operations and sales 
and marketing. She has implemented 
and integrated a variety of marketing 
and IT systems including marketing 
automation, CRM and e-commerce 
platforms. 

Through the firm’s three step Brand 
Development process, LimeLight 
Marketing helps brands develop and 
crisply articulate who they are, what 
they do, their unique value proposi-
tion, and then they shape that into 
a bold brand narrative. The result is 
a brand messaging framework that 
enables businesses to write, post, 

tweet and tell a consistent and com-
pelling brand story that attracts and 
engages target customers.

Nontraditional 
Sales 
Richard Farrell will 
debunk the time-
honored beliefs 
and strategies that 
organizations hold 
so dearly and expose 
the obscene cost 

of sales that they blindly operate 
under.  His nontraditional and contrary 
content is designed to be a wakeup call 
for all organizations on how to sell, 
strategize and position their compa-
nies to meet the harsh realities of the 
information economy, and the chal-
lenging economic climate of today's 
marketplace.

Richard P. Farrell is President 
of Tangent Knowledge Systems, a 
Chicago sales training company, and 
the author of the book; Selling Has 
Nothing to Do with Selling. Richard 
has covered virtually every SIC code 
when speaking to associations and 
even ones that he swears don't exist. 
His in-depth knowledge of the sales 
challenges of small to midsize compa-
nies (commoditization, price pressure, 
new market opportunities, transac-
tional selling, poor sales accountability, 
unqualified sales pipelines, ineffective 
new business generation, long selling 

Speakers Address Business Challenges... 
 (cont. from page 1)
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))

Level 4 SponsorsLevel 3 Sponsors

cycles and increasing cost of sales) is 
unparalleled.

Plan to attend several sessions 
Richard will deliver. You’ll take away 
new insights about your company’s 
sales strategy.

Woodwork 
Standards
What’s currently taking 
place with the AWI / 
ANSI Standards devel-
opment process? When 
will draft casework stan-
dards be disseminated 
for comment by industry 

stakeholders? Learn more about the 
standards development process and 
how the next generation of standards 
will impact your business. Ashley 
Goodin will deliver an update that you 
won’t want to miss.

Ashley Goodin is AWI’s Technical 
Director.  Since 2013, he has served 
as staff liaison to the AWI Technical 
Committee that is currently develop-
ing the next generation of archi-
tectural woodwork standards for 
AWI, an ANSI Standards Developer 
Organization.  Ashley manages the AWI 
National Testing Center in Americus, 
GA, where the AWI / ANSI Standards 
are being tested, written and validated.  
He was previously associated with the 
AWI Quality Certification Corporation 
as its QCP Inspections Manager. 

Ashley has conducted webinars for 
AWI for many years, and as a member 

of the AWI Speakers Bureau is a long-
standing presenter about architectural 
woodwork standards.  

Maximum 
Production
Eighteen-year in-
dustry veteran Erik 
Fetzer will focus 
on “Getting the 
Most out of Your 
Facility.” Erik is  
the fourth genera-

tion of the Fetzer family in the wood-
working business. 

Chief Technical Officer of Fetzer 
Architectural Woodwork, Erik is  
currently a member of the AWI Board of 
Directors.  He has been a presenter and 
speaker on Technology in our wood-
working industry at two AWI national 
conventions and at the AWFS® Fair. 
In addition, Erik has been a presenter 
and speaker on Technology and Lean 
Manufacturing at the AWI national 
convention and the IWF industry show.  
He has also been invited to judge for the 
Challenger’s Award competition at two 
IWF industry shows. 

Fetzer Architectural Woodwork’s 
two facilities are located in Salt Lake 
City, Utah, where it was founded in 
1909.  One hundred eighty employees 
produce Fetzer’s exceptional quality 
woodwork.  The firm has been an AWI 
Manufacturing Member since 1962 
and is an AWI Quality Certification 
Program licensee. 

Register early for the AWI Spring 
Leadership Conference at www.
awinet.org, where you’ll find the confer-
ence agenda, and hotel and registration 
details. z

REGISTRATION OPEN!

AWI Spring Leadership Conference

April 22-24, 2018

The Embassy Suites Omaha –  

Downtown Old Market Hotel

Omaha, Nebraska

www.awinet.org!

AWI is Changing the Industry –  

Together We Can Close the Deal!

Take time to refresh your ideas, energy and perspectives. 

Visit the Hall of 

History, Visitors 

Center and the 

Father Flanagan 

House to get a 

first-hand look 

at the world-

famous Father 

Flanagan’s Boys 

Home.

Photo Courtesy of the 

Omaha Convention & 

Visitors Bureau
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WCA INDustry™ Supporter Program
Draws 15 Gold Sponsors  

The Woodwork 

Career 

Alliance of 

North America (WCA) is pleased 

to announce its new INDustry™ 

Supporter Sponsorship program with 

the backing of Gold Sponsors – the 

North American Building Material 

Distribution Association (NBMDA) and 

14 of its members.  

Their sponsorships will benefit 
WCA high school and postsecondary 
woodworking programs in the United 
States and Canada. Sponsorship pro-
ceeds also will help the WCA advance 
its industry outreach activities.

The NBMDA’s strong show of 
support kicks off the WCA’s new 
INDustry Supporter Sponsorship 
program in rousing fashion. The 
WCA is working to expand its base of 
participating educators, woodworking 
professionals, industry suppliers and 
association partners to develop and 
grow a skilled woodworking workforce.

Education also is at the forefront of 
the NBMDA. The association repre-
sents leading wholesale distributors 
of wood panels, surface materials, 
cabinet hardware, finishes and related 
products.

“We are extremely grateful for the 
tremendous outpouring of support 

by the NBMDA and its members,” 
said Scott Nelson, president of the 
WCA. “Resolving the woodworking 
industry’s long-standing challenge 
to recruit and retain high-quality 
employees will not happen on its own. 
We need all sectors of the industry to 
come together to right the ship. We 
hope that others will follow the lead of 
the NBMDA and its members’ gener-
ous support of the WCA.”

A key component of the WCA’s 
new sponsorship program provides 
INDustry Supporters the option of sup-
porting a school of their choice or having 
a significant portion of their sponsor-
ship donation placed in a general fund to 
help educational institutions and their 
students defray the costs of participating 
in the WCA Skill Standards and Passport 
credential program.

The inaugural Gold INDustry 
Supporter Sponsors include:

• Arauco
•Atlantic Plywood
•Axalta
•Columbia Forest Products
• Daniels-Olsen, a Metro Hardwoods 

Company
•E.B. Bradley
•Intermountain Wood Products
•M.L. Campbell
•Milesi Wood Coatings
• North America Building Material 

Distribution Association (NBMDA)

•OHARCO
•Rev-A-Shelf
•Timber Products
•Web Don
•Wurth Group North America

Learn more about the WCA and 
its new INDustry Supporter 
Sponsorship program at   
WoodworkCareerAlliance.org. z

The Woodwork Career Alliance of North 
America was founded in 2007 as a 501(c)(3) 
non-profit corporation and is governed by 
a volunteer board of directors. The WCA’s 
mission is to develop and administer a unified 
set of Skill Standards for the wood products 
industry. Since 2011, WCA has developed 
observable and measurable performance 
standards and assessments for more than 
240 woodworking machine operations. In 
addition, WCA has issued more than 1,600 
Passports, a portable, personal permanent 
record documenting each holder’s record of 
achievements as a woodworking professional. 
More than 100 high schools and post-sec-
ondary schools throughout North America 
are WCA EDUcation™ members. To learn 
more about the WCA, how to get involved 
with its programs or to sign up to receive the 
quarterly WCA Pathways e-newsletter, visit 
WoodworkCareer.org.

WORKFORCE

Their sponsorships will benefit WCA high 
school and postsecondary woodworking  
programs in the United States and Canada. 
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WORKFORCE

“Design it Digital” Competition 
Focuses on CAD Skills

The Association of Woodworking & 
Furnishings Suppliers® (AWFS®) has 
launched Design it Digital, a new CAD-based 

design contest that is open to middle school, high school, and post-secondary stu-
dents in accredited woodworking or related programs in North America. 

  
Call for Entries
In addition to highlighting the 
use of CAD software in the in-
dustry, the contest is an avenue 
for interested wood industry 
businesses to get involved 
with students and schools. 
AWI Education Director Doug 
Hague encourages AWI mem-
bers to promote involvement 
in the competition through 
their contacts with academic 

institutions and woodwork apprentices in an effort to emphasize the value of 
technology skills, including drafting and producing shop drawings among future 
woodworkers. “Future woodworkers need to know that use of technology is an 
exciting part of our industry.  By promoting the wood industry as a avenue to use 
skills in technology, our industry can help change the image of wood industry em-
ployment and excite young people about a viable career path in our industry,” Doug 
said.  Get involved; spread the word!

In Design it Digital, students are presented with three hypothetical scenarios in 
which a client is asking for a custom piece of furniture. Students can choose their 
favorite client project and design a solution using CAD and rendering software. 
“This contest introduces students to challenges that designers face when making a 
custom piece of furniture. Our focus is to engage young people into thinking about 
the many career opportunities utilizing advanced technology in the wood indus-
try,” said AWFS® Education Committee Chair Don Bigelow.

This contest is entirely free to enter and entry applications will be accepted 
until May 31, 2018.  Students can go to the online entry Web site at www.awfs.org/
education to create a user login, respond to the entry questions, and upload their 
visual presentation boards.

WOOD ASSOCIATIONS 
ORGANIZE TO 
ATTRACT & RETAIN 
EMPLOYEES

In November 2017, AWI hosted 
a unique gathering of wood 
industry associations whose 

staff representatives met in Potomac Falls, 
Virginia for a brainstorming session to 
focus on workforce development.  Led by 
a facilitator, Dr. Kyle C. Murphy, the nine 
association representatives agreed on a 
group purpose:

 “ To provide a collection of tools  
and solutions for the wood 
industry to attract and retain 
employees, while improving the 
perception of the industry.”

During the two-day meeting, the diverse 
wood industry associations came away 
with three goals and objectives, includ-
ing 28 measurable objectives identified 
as potential metrics for success and 149 
potential tactics, tools, and initiatives rated 
“good” by the group.

The nine association representatives felt 
that their collective efforts could ben-
efit the wood industry in general. AWI’s 
Board of Directors had previously agreed 
to support AWI Education Director Doug 
Hague’s participation in this effort.  With 
approval of the 2018 budget, AWI will con-
tinue representing AWI members with 
this industry-side initiative.  

This month the group will determine its 
official name and develop a visual brand.  
At the same time, the core members will 
identify group requirements/criteria and a 
structure.  They also plan to connect with 
potential partners aligned with the group’s 
purpose and secure commitments.

Stay tuned for details about tactics  
for achieving the groups’ goals in 
upcoming editions of NewsBriefs, and 
watch for periodic progress reports and 
calls-to-action. z

The contest is an avenue for interested 
wood industry businesses to get involved 
with students and schools.

continued on page 8
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Demo New Machines in IMA 
Schelling’s Raleigh Showroom

In 2017, IMA Schelling Group USA completed construction of a new 
showroom in the U.S. office located in Raleigh, NC. The 10,000 
square foot showroom offers visitors the opportunity to observe 

machine demonstrations, receive training and hands-on experience with the ma-
chines, and speak face to face with the expert staff of IMA Schelling Group USA.

Completion of the new showroom marks an open invitation for guests to test 
and monitor performance of the Schelling and IMA machines under power pro-
cessing its materials.

The showroom features the latest panel and plate saws, edgebanders and auto-
mated material handling systems that IMA, Schelling and Barbaric have to offer.

Woodworking Machines
•  Schelling fh5 330 A with Barbaric LCV material handling system 
•   IMA BIMA Cx40 Hybrid machine that offers drilling and edgebanding  

in one machine
•   IMA Novimat Compact R3 edgebander with Barbaric Barbaric RTS 02  

  return system

Plastics Machines
•  Schelling fk4 330 M plate saw with a maximum cutting length of 169.3”

Metalworking Machines
•  Coming in Spring 2018 — 90 HP fm12 plate saw with 99% chip removal

To schedule a visit to the IMA Schelling Group USA showroom, register online  
at www.imaschelling.us or call 919-544-0430. z
IMA Schelling Group, an AWI Supplier Member since 2009, is a Level 3 Sponsor.  
www.imaschelling.us

Contest Judging & Prizes
The contest will be judged by a panel 
of industry professionals that includes 
AWI’s Doug Hague, and the winning 
entries will be announced by AWFS® 
in August 2018. Middle and high school 
entries will be judged separately from 
post-secondary entries. 

Cash prizes for first place, second 
place, and honorable mention will be 
awarded for both school levels, along 
with in-kind prizes donated from the 
industry sponsors. 

“This contest is an entirely online 
process, making it accessible to any 
CAD student in North America.”  
said AWFS® Education Director  
Adria Torrez. 

All contest information can be found 
at https://did2018.artcall.org/. z

The Association of Woodworking & Furnishings 
Suppliers® (AWFS®), founded in 1911, is a non-
profit organization that wholly owns and pro-
duces the biennial AWFS®Fair. www.awfs.org.

SPONS OR SPOTLIGHT

Design it Digital... (cont. from page 7)


