
        The Sixth ASA DataFest at UCLA: 

                  CELEBRATING SUCCESS 
By Robert Gould, UCLA 

 Beginning on Friday night of April 29, 260 undergraduates from the 
greater Los Angeles area joined the sixth annual ASA DataFest at UCLA to 
analyze the largest and most complex dataset most of them had ever 
seen.  Throughout the weekend, excited teams of students, assisted by 
about 100 VIP consultants from industry and academia, wrangled multiple 
data files provided by Ticketmaster with the goal of helping Ticketmaster 
better understand the relationship between its customers and the enter-
tainers they love. 

 At the end of the weekend,  the teams had just 5 minutes to pre-
sent their findings to a panel of judges from industry and academia.  The 
judges, confronted with 60 of the highest quality presentations yet seen, 
deliberated to choose just one winner in each of several categories.  For 
Best Insight, the judges chose two teams (indicating just how close the 
competition was!):  The Naive Bayesians (Mengxiong Dong, Chongyang, 
Chen, Haoyu Zha, Fangbo Xu, and Yunqing Jin) and n=30  (Brian Bahman-
yar, Zach Zhang, Andrew Voorhees). The Best Visualization prize went to 
Final Call (Samantha Babcock, Cindy Nguyen, Hannah Leiber, Alexander 
Chan, Alex Krebs).   Bruin Intelligence (Yue Cui, Zhi Li, Dongbo Yao, Xiaoyu 
Liu, and Jingwei Song) won for Best Use of External Data, and the judges 
awarded Alpha-Team (Jonathan Kisch, Shreyas Doshi, and Jonah Muresan) 
an honorable mention in this category.  For the first time, there was a  
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Judges Choice award, and the winners were Solid Gold Stats (Alberto Reyes, Anna Hubel, and Mark 
Cunningham). 

 The secret to ASA DataFest's success is, other than the very talented participants, the group 
of dedicated visitors who volunteer their time to roam the hall and offer advice. Students consistent-
ly rate these visitors as the best feature of ASA DataFest.  There were too many visitors to thank by 
name, but a partial list of where they came from includes CSU Northridge, UC Irvine, College of the 
Canyons, Chapman University, USC, UCLA,  UC Riverside, Cedars-Sinai Medical Center, Google, 
KPMG, the Walt Disney Compnay, RAND, Toyota, Lexus, DataScience Inc, Ticketmaster, Sony, MGM 
Studios, OnPrem Solution Partners, IRIS.TV, UnderArmour, Kukuyeva Consulting, Navigant Consult-
ing, the California Association of Realtors, Boeing and Ticketmaster. 

 ASA DataFest is expensive, and so we are particularly grateful to our financial sponsors.  The 
UCLA Office of Residential Life generously donated use of the spacious and beautiful Covel Com-
mons and provided technical and facilities support.  And we could not have held ASA DataFest were 
it not for the support from  IS Associations, Google, SCASA, UCLA Physical Sciences, Pearson, Iris.TV, 
OpenMail, Walt Disney Company, Pomona College, Citizens Business Bank, RStudio, Under Armour, 
Matt Kugisaki,  and Kayla Frisoli. 

 We are particularly grateful for Ticketmaster for providing this very challenging and interest-
ing dataset, and to Christian Gao from Ticketmaster, who worked very closely with the national ASA 
DataFest organizing team and spent several weekends at ASA DataFests around the country.  Finally, 
we must thank the judges, who spent a very intense 4 hours to view many presentations and discern 
the best of the best.  We thank Mark Handcock (UCLA),  Catherine Sugar (SCASA and UCLA), Dave 
Zes (Korn-Ferry), Eric Daly (Sony Home Entertainment), Yuliya Marchetti (JPL), Jonathon Morra 
(eHarmony), Matt Kugizaki (Loeb and Loeb), John Carnahan (Ticketmaster), Yanli Chen 
(Ticketmaster), Don Ylvisaker (UCLA), Josh Embree (Embree Consulting), and Bryon Aragam (UCLA). 

 The ASA DataFest continues to grow, and this year became international, with sites in Canada 
and Germany.  ASA DataFest was held at 21 sites this year, and involved about 1700 students.  If 
you're interested in getting involved at the national level, please visit amstat.org/education/datafest.  
For more information about UCLA's ASA DataFest, please visit datafest.stat.ucla.edu. 
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By Gabriel Ruiz, 3rd year undergraduate student in Statistics, President of "Highlander Statistics Society" at UCR 
 

 The year 2016 was my third year attending ASA DataFest at 
UCLA, and it did not disappoint. While my team did not take away a 
prize, I think we all took home with us a ton of excitement about 
being a Statistician, or Data Scientist as some would say, in this mo-
ment in time. It is a true privilege to have been a part of the com-
petition 3 years and counting. 
 
 I first went to DataFest in 2014 as a freshman, and guess how much I contributed to 
my team? Besides bringing everyone in my group candy from Candy Mountain, checking so-
cial media, doing a little bit of homework, and introducing my team during the presentation, 
I didn't really do much. I couldn't. Or at least I was so intimidated by all the data that I con-
vinced myself I couldn't. Despite the tough experience that weekend, I think that the real 
positive effects of having gone to DataFest occurred later. It gave me a sense of  “Wow - 
there is so much I don't know.” At first, this was a scary feeling, but it progressed into a moti-
vating factor for me to learn those things I did not know. For starters, I did not know how to 
program in R. That summer, I took a MOOC on R and have since used it for everything in-
cluding an RSA decryption program for a Computer Science class. I also realized that I need-
ed more hands-on experience. While my classes are great, they are not quite enough. After a 
bit of looking, I was able to find a research position with a Statistics professor that summer, 
and I have been working with him ever since. It's hard to say whether this would have hap-
pened had I not gone to DataFest that year, but I do know that having gone in my first year 
of college propelled me forward as a Statistician. 
 
 My next DataFest in 2015 as a sophomore was particularly nice, but not without its 
challenges also. Thanks to plenty of luck (and caffeine), my team received second place in 
the Best Use of External Data category despite some fierce competition. Having gone to Da-
taFest the year prior, I was the veteran in my group made up of one Freshman, a Junior, two 
Seniors, and me. Being the more experienced R programmer in my group, my team tasked 
me with a lot of the programming that weekend. However, as we were not at the time accus-
tomed to dealing with large Datasets, there were plenty of hiccups. We must have gone 
through about 20 different ideas on what to present until finally settling on one very late on 
Saturday night. I remember it was already Sunday morning just a few hours before our final  
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presentations were due when our group was still trying to merge datasets to compute exit 
rates, figuring out the most popular car by zip code in Los Angeles, and creating nice  
graphics for visualizing the relationship between price per square foot of home, the user's 
web browser as it pertained to age, and what car people in a certain zip code liked. It was 
intense to say the least, but it worked out in the end. 
 
 I came into DataFest 2016 with a much more mellow attitude compared to the previ-
ous two years. I had great teammates and knew things would fall into place and that we 
would have a nice presentation. The funny part about this year was that we had two really 
solid ideas almost from the beginning, but they were so good that we couldn't let go of ei-
ther of them. The first dealt with price optimization and the second dealt with the identifica-
tion of ticket scalpers for the TicketMaster data we were supplied. An interesting finding we 
had was that in certain cases, parking sold on their website was a heavily scalped item. One 
event even saw more than 40% of parking purchased by just one person (or bot) through 
purchases of 1 ticket at a time! We also learned that being a Beyoncé fan is tough! That is, 
her tickets often sell out during pre-sale even at a high price. We didn't quite get to bridge 
together our ideas of scalpers and price optimization due to time constraints, but it was a 
nice experience this year nonetheless. It's nice to see how much the competition has grown 
from 2014 to 2016! 
 
 I would like to thank all the organizers for DataFest who work so hard long before the 
actual event. Every year you all put on one heck of a Data Hackathon that I feel lucky to par-
ticipate in. Additionally, a big thank you on behalf of the UCR Highlander Statistics Society 
goes out to Madeline Bauer, Harold Dyck, Jill Smith, Brandon Wales, Rebecca Le, and Ben 
Vaughan who were all instrumental in ensuring UCR had a meaningful time at DataFest. They 
coached us long before the competition and sat down with us to help during the competi-
tion itself, among many more things. 
 
 To any young Statistician/Data Scientist I say this: attend DataFest. And attend again, 
again, and again. I'll see you there at my fourth one next year. The Data hangover is totally 
worth it. 
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By Madeline Bauer, USC, retired 

 
 The following is a book review for Graphical Data Analysis with R. by 
Antony Unwin, Chapman & Hall/CRC The R Series, 2015. 

 The aim of this book is to help the reader learn how to choose the type of 
graph to best reveal the information in the data.  There are other books which 
aim to teach you how to create the graph, but this book will help you learn 
why to use graphs to understand, yes, even hear what your data have to say! 

 The author, Antony Unwin, states that the target audience is “anyone carrying out data analyses 
who wants to understand their data using graphics.”  The focus of the book is on trying many types of 
graphics to see what features of the data are revealed. It also emphasizes using the written word to de-
scribe what each graph shows about the data.  

 The book includes chapters on using graphics to understand continuous data, categorical data, 
multivariate continuous data and multivariate categorical data as well as time series.  The author discuss-
es many types of graphs, such as histograms, boxplots, and scattergrams to double-decker plots, 
spineplots, mosaicplots, heatmaps, parallel coordinate plots, same binsize plots and ensemble plots. 
There are also very useful chapters on using graphics to evaluate the quality of the data, using graphics 
for making comparisons, and a chapter on graphics in R. 

 The data analysis in each chapter uses real data. The discussion begins with a quote such as  
“’What is the use of a book’, thought Alice, ‘without pictures or conversations?’”(Lewis Carroll). Each 
chapter includes a set of exercises, and concludes with a whimsical exercise labeled “intermission” such 
as wondering if the distorted clocks in Salvador Dali’s painting The Persistence of Memory might be alter-
native models of times series.   

The book shows the R code which produces each graph. A website http://www.gradaanwr.net/ also 
provides the code and displays each graph for each chapter in the book.  All examples are based on real 
data, including, for example, marijuana arrests. All datasets are available in R or in R packages. 

 The website also has a section “Supporting Materials” which give updates and errata, although it 
doesn’t seem to note that the website mentioned in the book rosuda.org/GDA doesn’t seem to work.  
There is also a section “Dataset of the Month.” The data analysis for each month illustrates the author’s 
approach of using multiple types of graphs and providing thorough written descriptions for each graph. 

 This book would make an excellent stand-alone text for a course in graphical data analysis, using 
R or SAS, or your favorite statistical graphics package.  It would also be a useful supplemental text for 
almost any course in statistics. Or just to entertain the rest of us!  
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If you would like to submit an entry to 
the next issue, please  contact me at   
Olga.Korosteleva@csulb.edu. 

Yours Truly, 
 Olga Korosteleva   
Your Editor-in-Chief 

“We’ve considered every potential risk except the risk 
of  avoiding all risks.” 


