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Conference Civility Statement

We ask you to join us in creating a culture that reflects…

Access and Inclusion

and

Civility and Respect 

…this week and in all aspects of our organization.



Access Statement

Please exist in this space in ways that are most 
comfortable for you. You can stand up, sit down, lay 
down, stretch, walk around, leave the room, stim, 
crochet, and use your electronics as needed. Understand 
that everyone exists in spaces in different ways and how 
someone can best engage and listen might look different 
than how you do. Please let us know if you would like us 
to slow down or repeat any information during this 
meeting.



Agenda

• Introductions & Vocabulary

• Current Landscape

• Initiatives 

• Outcomes 

• How to improve 

• Collaboration



Luisana Alvarez

• She/ella

• First Generation

• Mexican

• University of Arizona 
grad



Spencer Lambert

• He/Him

• Person with a 
disability

• Asian, Mexican, 
American

• Masters in Art of 
Teaching from       
The College of Idaho



Vocabulary 

•DRC: Disability Resource Center

•CRC: Cultural Resource Center

• AC: Access Consultant



Cultural Resource Centers(CRC)

• AASA: African American Student Affairs

• APASA: Asian Pacific American Student Affairs

• DCC: Disability Cultural Center

• GSC: Abalberto & Ana Guerrero Student Center

• LGBTQ+2s: Lesbian, Gay, Bisexual, Transgender, Queer and Two-
Spirit Resource Center

• NASA: Native American Student Affairs

• VETS: Veterans Education and Transition Services Center

• WGRC: Women & Gender Resource Center



Current landscape

• 2024-2025 Cultural & Resource Centers

• 2025-2026 Campus Community Connections 

https://hsi.arizona.edu/student-resources/cultural-resource-centers
https://view.comms.arizona.edu/?qs=31999ef2c0ea551942f5082719b04b0a4493fd72e0ee2180d786dc7fac9f848ecab5423734904060c3030930a33790c9f8c15f864ef9adfd303519e2baa5b5c653e6ba73fc6f99c5e271fa679a9009cf&_gl=1*h3k5os*_gcl_au*NTgxOTA4OTQ0LjE3NDQ2NDgyNDk.*_ga*JTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI4bm90JTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUyNTI1MjUy*_ga_7PV3540XS3*czE3NDg2Mjk4MTckbzQ5MSRnMSR0MTc0ODYzMjA4NCRqNjAkbDAkaDE0NzgyOTQ4NzA.


Initiatives

•Drop-in hours 

• Social media promotion 

• Tours 

• Tabling materials translated



Drop in hours



Social Media Promotion



Tours of DRC 



Translated flyers



Outcome

• Expectation vs Reality



Setbacks

• Lag time

• They say no

•Different modalities

•Not properly staffed (either office)

• Students not engaging 



Creating Connections

Feedback from CRCs

• Provides students with 
information to another 
resource

• Incorporate DRC more into 
events

• Smoother handoffs within 
centers

Feedback from AC

• Connections were more 
productive at events

• Going every month was 
more beneficial than going 
twice a month



How to improve

• After each year we send out an email to get feedback 
from the CRC’s

• Attending events that the CRC holds

• Based on date the centers collect we plan our drop-in 
hours when they usually have most traffic



Centers to consider

•Cultural Resource Centers

• International Student Center

•Graduate Student Center

• 1st Generation Resource Center

• ANY marginalized identity resource center



Collaboration time with Q&A

• Look up and reach out to best point of contact

•Reach out!

oTemplates provided in the handout

https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:1b9cb790-09a4-4b6f-a9c5-b6e1a8d9c6a3


Contact Information
Luisana Alverez:

520-626-9483

luisanaalvarez@arizona.edu

Spencer Lambert:

520-626-0618

spencerlambert@arizona.edu

mailto:luisanaalvarez@arizona.edu


Session Evaluation

tinyurl.com/AHEADFeedback

Your feedback helps shape future programming.

Thank you for attending!

tinyurl.com/AHEADFeedback
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