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LYNNETTE ADAMS

Educating, Inspiring & Securing Our Donors

Overview

Wny do we care what donors think?

Permission based education

Advocating for the population we serve

Brave Questions

Who Am |
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| admire the strength of the

community | am supporting.
nt to help provide

those who deserve it

| want to pay it
| believe in the work
ganization does.

Whenyou hear  They They down the You identify Educating can
a stereotype communicatea  population savior complex
being projected  bias that is

incorrect

increase
contribution




When you ask the donor for
permission to educate them on
the population you serve. This is a
strategic and intentional process
designed to combat stereotypes
and course correct conscious and
unconscious bias with the donor.
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Here is how you can redirect with compassion

Ask the donor to give you Ask them if you could share Provide statistics, facts and
more information about valuable statistics that leave room for questions
their thought process. would address their cations from the
ledgearound the
y are
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Permission based questions

B RAVE * I heard you say...could you tell me
QU ESTION S more about that?

I have heard others say that about
our clients/population we serve.
May | have a moment to clear that
misconception up?

Our goal at our organization is to

empower the population we serve,

Rl a UG el and inspire our donors. Can | share

questions you can ask a story with you about xxx?

that get more

information from the Would you be open to discussing

donor. your thoughts around our
population?

AdvocatingFor Your
izatiogand The
Comrf} unit)ﬁ Supports

e You Atir Champion

munity desegvearepresentative for them that is
grounding equitable and socimlstice. IT IS NEVER JUST ABOUT THE
MONEY. This idea of community centric fundraising places the
community first and celebrates how we can come together for a bigger
purpose. The donor moves from a transactional to relational. Its a win
for the organization, its population and the donor.

Equity = results
from policy,
practice,
position

Diversity of
people,
perspectives

The communities we serve
simply do when we
celebrate them.
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Affrim what you know and thank them
for listening to your perspective.

Give them an opportunity to tell you
why supporting your organization is
important to them.

Reevaluate the relationship. All money
isnt money you want.

Invite them to tour your facility

Undestand that you can't win
EVERYONE

Do you have
any

Send it to us!
Lynnette Adams -Fundraising Strategy Coach
LMnonprofitsolutions@gmail.com
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