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$36,798

Raised of $35,000 Goal

0 time left

G e

Flexible Funding campalgn

This campsign received ail of
the funds contrbuted by Fri 05
u

Select a Perk for your contribution

NDIN

. Reward Based / Projects, Groups, Businesses
. Reward Based / Donation Management

. Investment & Equity / For Profit Business

. Micro-Lending / For Profit

A WNR

$5

Share This Campalgn: | === npigg melatcat
Elk Bugle Shout-out!
a5 (Wiweat(338] R1) 0 You are awesome .and because youte
awesome, we'e going o give you a once in a
= = Iifetime ‘el bugle’ style shout-out an our’
website and social media accounts thanking
you or your support; )
Estimated delivery: August 2013
Why the Campaign? e
The Continental Diide Trall CDT) neads you. This campaign is a focused crowd sourcing
efortto ally outdoor and enviranmental communities across the county owards supporting
ine fuure ofhis increciole national scenic trail. Federal funds for land presenvation are siowly $15
being sequestration and andits .
preservation is falling through the cracks, and is facing great capacity difficulties in maintaining Trail Angel
what 5o many have worked s0 hard to build. Dallars ffom ths campaign wil drecty support
much needed advocacy and protecton effrts, map making, data collecion, and vluneer trail ASs athank youfor your support el send you
building arockin'CDT branded water bofte!

Estimated delivery: August 2013

45 claimed

$20

Honoring Jim Wolf

Were ralljing the CDT community o giftone.
CDT trailhead sponsorship to someane who
foryears has given 50 much to this rail and

its community. He is responsible for making
the CDT thru-hiking experience a successful

2/4/2015

What is Crowdfunding?
(sometimes called crowd sourcing / crowd financing)

Describes a collective effort of individuals who network and pool
their money, usually via the Internet, to support efforts initiated by
other people or organizations.
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Flexible Funding campaign

This campaign received ail of
the funds contributed by Fri 05
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Select a Perk foryour c

COT Gap Map Estimated delivery: August 2013

Take a look atthis map of the areas where the CDT remains unprotected and vuinrable.

104 claimed
Neary 30% st needs us and ot falter
under our watch,

Continental Divide Trail - Unprotected Gap Areas $50

The Dreamer

You will get 3 2014 CDT calendar, Mark
Flaglers Walking the Great Divige' DVD and
COT goodie bag!

Estimated delivery: September 2013

69 claimed

$75

Beer Lover Tumbler

alimited
CDT branded Beer Tumbler made high in the
Rocky Mountains. Goodie bag included!

Estimated delivery: September 2013

50 claimed

Map Book Genie
Pick the map book ofyour choicel Choose




Video Updates:

in 4 with Pamela Underhill With out a strong national non-profit partner, the Continental

Diige Trail s atisk of being Ieft behind. Pamela Undernill former NPS Appalachian Trail Park
Offce Superintendent, shares why the CDT needs the same kind of partner as the Appalachian
Trail Consevancy has been forthe Appalachian Trail and why supporting tis campaign helps

make that happen.

Walking the Great Divide

Aoy long o CantioenalOvice Tra

$1,450

Pie Town to Grants Ramble
A
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ety saptmour 20t

1outof 5 claimed

$1,500

Brewers for a Day & More!

We have an exclusive opportunityfor 3 lucky
people to be “Brewers for a Day” with the AC

commemorative CDT sign, map book, DVD,
calendar and goodie bag!

Estimated delivery: October 2013

1 out of 1 claimed

Who is the Continental Divide Trail Coaltion (CDTC):

CDTC formed to establish strang community-based relationships through activities that support the
construction, maintenance and support of the CDT. The organization feels that cultivating local
relationships with communities adjacent to the Trail and involving volunteers on the ground is the
most powerful way to build our movement and preserve and protect the CDT. Through these
networks of indiiduals, groups, and local communities, we will build a strong and healthy voice for
the CDT that will help promote the vision for the CDT and ensure it remains a national landmark for

generations to came

$75/ Beer Lover Tumbler You wil recsive a limited edition handmade CDT branded Beer Tumbler

made high in the Rocky Mountains. Goodie bag included!
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www.americanhiking.org www.LNT.org
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Major Partners:

APPALACHIAN TRAIL

CONSERVANCY®

www.appalachiantrail.org

@ VO,

Volunteers for Outdoor Colorado
WWW.VoC.org

Volunteers of Outdoor Colorado, Leave No Trace and Appalachian Trail Conservancy and American

Hiking Society
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Governor's Ranch

walk?connect &

Bear Creek Survey Service, LLC
wwibearcreeksurvey.com

Major Sponsors:

A huge thank you to our event and campaign spansars!

The Trail Show, AC Golden Brewing Company - Colorado Native, Great Hanvest Bakery, Whole
Foods Govemor's Ranch, Wildfire Pattery, ULA Equipment, Walk2Connect and Bear Creek Survey

Seriice, Pie-o-neer Cafe

Also Find This Campaign On:

Team on This Campaign:

Jonathon Stalls
Gampaign Mansger

Kerry Shakarjlan
Video & Data

Chrls Smith
1T & Content

Martinez
Pertners, Vision & Incentives

Josh Shusko
Content & Photo

Dana Foulks
Merketing & Dats.

John Hildret]
Sound & Video
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CONTACT INFORMATION

s Teresa Martinez
. Fundraising Goal | Timeline tmartinez@continentaldividetrail.org | @cdnstl1 | 540.449.4506

1
2. Newsworthy, Urgency, Compelling | Perk or Campaign Continental Divide Trail Coalition |

3. Roles | Priority & Secondary CDT Stewardship, Protection, Maintenance
4

5

. Phases | Planning, Pre-Launch, Launch, Live, Post-Campaign
. Passion walk2connect #xx

Jonathon Stalls

jonathon@walk2connect.com | @jonathonstalls | 303.908.0076
Walk2Connect | Walking Trips, Walking Culture, Life@3MPH
Crowdfunding Consulting |Strategy, Planning, Brand, Audience




