
 
Position Title: Director, Marketing and Development  
Reports To: Chief Financial Officer (CFO)  
Supervises: Digital Marketing Coordinator  
 
General Summary: Under the direction of the CFO (or designee), is responsible for: 1) researching, 
planning, developing, implementing, coordinating and maintaining Lancaster EMS’s fundraising 
initiatives and programs; and 2) developing/initiating and maintaining marketing programs.  
The following duties are considered essential to the job. Qualified individuals must have the ability 
with, or without, reasonable accommodation to perform the following duties. (The omission of specific 
statements of duties does not exclude them from the position if the work if similar, related or logical assignments to 
the position. Similarly, as the inclusions of these tasks span multiple areas of responsibility; specific tasks/functions 
may vary with some positions.)  
 
1. Supports Lancaster EMS’s mission and core values.  
 
2. Develops goals and strategies for marketing programs, development programs and ambulance 
subscription programs.  
 
3. Oversees capital campaigns and other fundraising initiatives.  
 
4. Researches, analyzes and identifies demographics and opportunities for fundraising.  
 
5. Explains new services and conducts target marketing for solicitation of Company programs.  
 
6. Assists with capital campaign project determination.  
 
7. Engages and works closely with private and commercial stakeholders and vendors for the purposes 
of development.  
 
8. Meets with and follows-up with new and existing donors.  
 
9. Attends community events and schedules speaking engagements to provide information and to 
promote Company programs.  
 
10. Creates and distributes marketing, fundraising and company printed materials.  
 
11. Seeks grant opportunities, assists with grant writing, and assists with fundraising follow up.  
 
12. Utilizes social media to communicate marketing, fundraising and ambulance subscription 
program information. Assists with Company website design and updates.  
 
13. Coordinates public and media relations activities associated with marketing, fundraising and 
ambulance subscriptions.  
 
14. Suggests donor opportunities and coordinates meetings/telephone calls for the Executive 
Director.  
 



15. Assists with reviewing, modifying, implementing and coordination of the Company’s annual 
ambulance subscription programs.  
 
16. Communicates initiatives with staff members. Solicits fundraising ideas from the general staff 
and other stakeholders.  
 
17. Maintains written and verbal communication with the Executive Director (or designee) related to 
responsibility outlined above.  
 
18. Works to cultivate professional and collaborative relationships with Lancaster EMS staff 
members, community members, local municipal leaders, business leaders, foundations, and other 
private and public individuals.  
 
Performs other related duties and participates in special projects as assigned.  
Qualifications:  
Education: Bachelor’s degree in marketing or related field; or equivalent combination of education 
and experience.  
Experience: Minimum two years of marketing or fundraising is preferred.  
General: The ability to perform this job successfully, the individual must be able to perform each 
essential duty and other duties in a satisfactory manner.  
The individual must also demonstrate the following:  
 Strong organizational skills;  
 Strong customer service skills;  
 Strong sales skills  
 Strong written and verbal communication skills;  
 Enthusiasm and initiative;  
 Ability to cultivate and maintain effective working relationships with stakeholders;  
 Ability to communicate well in a one on one or group setting with poise and control;  
 Knowledge of communication methods and best practices to affect a comprehensive public 
relations program;  
 Knowledge of theories, principles and practices of marketing, sales, fundraising, and ambulance 
subscription programs;  
 Good judgment; and  
 Knowledge of the local business community.  
 
Certification(s)/License(s):  
 CPR (company approved programs)  
 PA Driver’s license  
 ICS 100  
 
 
 
 
 
 
 
 



General:  
LANGUAGE: The following levels of ability are necessary to deliver, understand, and apply 
language:  
 Ability to read emails, memorandums, letters, periodicals, journals, manuals, dictionaries, 
thesauruses, and encyclopedias.  
 Ability to prepare business letters, proposals, summaries, and reports; using prescribed format and 
conforming to all rules of punctuation, grammar, diction, and style; using all parts of speech.  
 Ability to communicate and to present with poise and control.  
 
MATHEMATICS: Able to understand basic mathematical concepts and apply them to problem-
solving situations.  
 Ability to add, subtract, multiply, and divide all units of measure.  
 Ability to perform arithmetic operations involving all American monetary units.  
 
EQUIPMENT: Ability to use all essential equipment to perform the duties included in this job 
description.  
PHYSICAL REQUIREMENTS: Degree of physical exertion is light, exerting up to 25 pounds (with 
assistance if necessary) of force regularly and/or a negligible amount of force infrequently to move 
objects.  
BODY POSITION AND MOVEMENT: The following positions or movements are typical of the 
job:  
1. DRIVING: Occasionally (personal and company vehicles)  
 
2. SITTING: Frequently  
 
3. WALKING: Occasionally  
 
4. STANDING: Occasionally  
 
5. REACHING: Frequently (extending out, retrieving objects outside immediate range).  
 
6. PUSHING: Occasionally (to press against something with substantial steady force in order to 
thrust forward, downward, or outward).  
 
7. PULLING: Occasionally (to exert a considerable force in order to draw, drag, haul or tug objects 
horizontally from position to position).  
 
8. END-RANGE MOTION: Frequently (to fully extend or retract a bodily part or joint to its 
maximum range in order to reach, push, pull, list, or otherwise perform job functions).  
 
9. STOOPING/CRAWLING: Occasionally (to lower the body to floor level and move about with 
agility).  
 
VISUAL REQUIREMENTS: Considerations include color, depth perception and field of vision. The 
job requires a good sense of vision (with or without correction) necessary to distinguish like objects 
from one another, to scan fields of data and select numbers or characters, and/or to detect and 
visually follow moving objects.  



AUDITORY (HEARING) 
REQUIREMENTS: 
Examples of the types of 
sounds, which must be heard, 
and the reason they must be 
heard are listed below. 
Sound:  

Purpose:  

Telephone ringing  
Voices  

to answer incoming calls  
to converse/communicate  
 
 

  
  
Salary Range:  $54,080 to $60,000 depending on experience.   

 

To apply please send cover letter and resume to lemsajobs@gmail.com 


