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Molly Altorfer, Moderator

 Partner, The Common Sense 
Collective.

 Messaging specialist with 
18 years of experience in 
planning, design, 
implementation and 
evaluation of campaigns 
crafted to influence public 
opinion and behavior.



William Easton, Panelist

 Founder of William Easton 
Design, a digital marketing 
and web design agency.

 He has over two decades of 
experience in providing 
web design and digital 
marketing services to a 
wide range of businesses 
across Eastern Iowa and the 
globe.



Robyn Hepker, Panelist

 Robyn Hepker is a designer 
with Benson & Hepker Design 
in Iowa City, Iowa.

 A former high school 
journalism teacher and 
medical journal editor, she's 
been designing print collateral 
and branding systems and 
tools for a variety of local, 
regional, and national clients 
since 1991.



Josh Krakauer, Panelist

 Josh Krakauer is the 
founder of Sculpt.

 Josh launched social 
media marketing agency 
Sculpt in 2012 with a 
mission to connect brands 
with their human 
customers more humanly.



Melinda Pradarelli, Panelist

 Melinda Pradarelli is 
founder and CEO of 
Meld Marketing. 

 She has more than 20 
years of experience in 
marketing and brand 
strategy and has been 
the recipient of dozens 
of advertising awards.



Corinne Ramler, Panelist

 Corinne Ramler is the director of 

marketing and communications for 

the Greater Cedar Rapids 

Community Foundation.

 She guides the strategy and leads 

the marketing and communications 

activities to promote the 

Foundation’s role in philanthropy, 

grantmaking and community 

initiatives. 



Panelist Questions

 Many non-profits have limited resources and frequently only 

one or two FTEs responsible for marketing and 

communications. In your experience, what’s your best advice 

for managing MarComm duties in a small shop?



Panelist Questions

 Given small budgets, what’s your advice for maximizing a 

budget to include print, as well as other forms of marketing?



Panelist Questions

 We had many questions about social media when we asked 

for input from AFP members. Can a few of you offer your 

philosophy on social media – from how many platforms, to 

how often should organizations post, to managing content 

and social relationships?



Panelist Questions

 For many non-profits – and even larger businesses – the 

repurposing of content is key. For those of you panelists who 

are expert at repurposing, can you comment on why you 

think it’s important and how you do it?



Panelist Questions

 One of the most asked questions from our AFP members was 

about communication frequency. This is one we hear a lot. 

People are over-programmed and over-messaged-to. What 

is a good communication schedule and how much 

communication is too much? 



Panelist Questions

 Let’s talk measurement. Panelists: what’s your best advice for 

our AFP members on how to measure whether their 

marketing-related efforts are bearing fruit?



Panelist Questions

 Many of our panelists today weren’t always marketing 

consultants. We were also in the trenches, sitting in the Chief 

Marketing Officer seat or even the marketing intern seat 

many years ago. From this perspective and utilizing our past 

experiences, can you help our members navigate the 

conversations we are often forced to have with C-Suite 

executives who “just don’t get marketing.” In the past, how 

have you made the case for marketing-related expenses 

and personnel to higher ups who may not understand?



Audience Q&A

 What questions do you have for the panel?



THANK YOU FOR 

ATTENDING “MANAGING 

THE MESSAGE”

AFP Eastern Iowa | March 12, 2019


