
Manager, Sponsorship 

Company: Calgary Zoo  
Date Posted: February 21, 2018 

Responsibilities: 

 Manage and implement sponsorship policies, processes and programs. 
 Ensure effective and prompt engagement of all relevant business units in the 

sponsorship process 
 Develop and implement key strategies that will enable significant growth in 

sponsorship revenues. 
 Establish annual revenue targets and KPI's for the sponsorship program. 
 Manage and maintain a "currently available" assets and benefits inventory, as 

well as "sold" assets and benefits list. 
 Conduct annual evaluation of the sponsorship program and make 

recommendations for continued improvements to ensure profitable return on 
investment is delivered for the Calgary Zoo and its partners/sponsors. 

 Develop and maintain valuations for the asset inventory, based on industry 
market values, local market values and Calgary Zoo specific conditions. 

 Provide support and guidance to direct reports. 
 Oversee fulfillment to sponsors but maintain the key relationship. 
 Provide leadership and approvals to department team members who oversee 

sponsors. 
 Over time, drive and maintain the generation of $5 million or more annually in 

corporate sponsorships. 
 Research and identify potential corporate partners/sponsors, conduct ethics 

scans and clear prospects for sponsorship relationships. 
 Build and maintain current relationships while fostering new ones with potential 

corporate partners/sponsors with a target minimum sponsorship of $50,000. 
 Conduct discovery meetings prepare and post contact reports, build custom 

proposals, present proposals to prospects, negotiate and close corporate 
sponsorship agreements with sponsors. 

 Responsible for reaching agreed upon sponsor activities, face to face calls 
number of asks and portfolio size. 

 Oversee the creation of custom bundled packages and proposals working across 
business units, to secure organization wide as well as special events/property 
specific sponsors. 

 Networking in the city at relevant corporate events, association events etc. 
 Responsible for competing and approving detailed sponsorship value matrix for 

all sponsors prior to an agreement. 
 Prepares an annual revenue target for sponsorships. 
 Prepares an annual operating budget for the sponsorship program. 
 Other duties as assigned. 



  

Qualifications: 

 Minimum of 5 years leadership level experience in direct corporate sponsorship. 
 Minimum of 7-10 years of experience working in fund development, marketing, 

sales or related work 
 A background and in depth understanding of philanthropic major gift giving and 

donor relationships would be an asset. 
 Ability to close sales and meet revenue targets. 
 Experience in brand management. 
 Experience in strategic planning. 
 Ability to negotiate complex sponsorship agreements. 
 Excellent written and verbal communication skills. 
 Experience with Tessitura or Raiser's Edge an asset. 
 Strong relationship management, problem solving, and interpersonal skills. 
 Strong working knowledge of MS Office suite of products. 
 An understanding of organizational procurement is an asset. 
 Working conditions: 
 Long periods of sedentary work at a computer. 
 Occasional evening and weekend work as required. 

  

What the zoo has to offer: 

Competitive compensation package. Annual performance bonus. Flexible benefits plan, 
including a health spending account. Employer matching RRSP program. Discounts on 
food, beverage and merchandise. A complimentary annual pass for you and your 
immediate family members. A fun work environment and the opportunity to work in a 
park full of wild animals! 

If you are a highly motivated and experienced individual we invite you to send your 
resume, along with a cover letter, in confidence, no later than March 2, 2018, 
to hr@calgaryzoo.com. Please quote the position title in the subject line.  

 
 


