
  
  

Senior Communications Specialist 

  

For almost 50 years, Wildlands Conservancy has been the Lehigh River Watershed’s leading land trust.  Our 

mission is to protect and restore critical areas and waterways and educate the community to create a legacy of 

a healthy, sustainable environment for future generations. As a part of a dynamic team, you will lead Wildlands 

Conservancy’s digital communications to advance organizational awareness and support fundraising, 

environmental education, and conservation initiatives.  For additional information on Wildlands Conservancy, 

please watch this short video.  

 

In this role you will: 

 

AWARENESS & FUNDRAISING 

- Act as the organization’s social media manager and analyst; curate, create, and plan content to support 

and complement marketing communications and fundraising goals, while supporting the programmatic 

side of the organization  

- Manage the organization’s website to support and complement marketing communications and 

fundraising goals, while supporting the programmatic side of the organization 

- Complement direct mail annual fund appeals with eblast, web, and social communications in 

coordination with Director of Communications and Director of Development  

- Create, implement, and evaluate social giving campaigns, i.e. Giving Tuesday, in coordination with 

Director of Communications and Director of Development 

- Create, manage, and promote special giving opportunities, i.e. Gift of Animal Care, in coordination with 

Director of Development 

- Create, manage, and promote online apparel campaigns through Bonfire 

- Develop and implement print and digital communications to promote fundraisers, friendraisers, 

volunteer program, nature preserve openings and project tours, and relationships with key 

constituency groups in coordination with Director of Communications and Director of Development 

- Manage the organization’s monthly e-newsletter (Outside the Inbox) in collaboration with the Director 

of Communications, including planning/implementation timelines, development of editorial content, 

and strategic alignment with fundraising goals and constituency groups. 

- Manage and create the organization’s Annual Report in coordination with Director of Communications 

and Development Associate  

- Handle media relations as assigned by Director of Communications  

 

EDUCATION COMMUNICATIONS 

- Meet and collaborate regularly with Director of Communications and Education Administrator/Animal 

Care Manager to inform promotional plans for community programming, content development 

https://vimeo.com/149678033
https://vimeo.com/149678033


opportunities for web, eblast and social channels, and support the department’s communications 

needs.  

- Post community programs to website, compose and distribute monthly program eblasts, and share 

engagement metrics to inform successes and solutions  

- Develop and implement marketing plan for summer camp in coordination with Director of 

Communications, Senior Environmental Educator, and VP of Education 

 

CONSERVATION COMMUNICATIONS 

- Meet and collaborate regularly with Preserve Manager to inform plans for nature preserve web pages, 

nature preserve signage catalog, nature preserve news and events, and content development 

opportunities for web, eblast, and social channels.   

- Serve as an active team member of the organization’s internal Preserve Group. 

- Oversee Wildlands Conservancy’s preserve app, managing points of interest, updates, user cultivation, 

and promotion in coordination with Preserve Manager and Conservation Grants Manager.  

- Plan, implement, host, and evaluate nature preserve openings in coordination with Director of 

Property Stewardship and Preserve Manager. 

- Develop content and stories as assigned and in collaboration with the Director of Communications for 

web, eblast, and social channels. 

 

COMMUNITY ENGAGEMENT & BRAND MANAGEMENT 

- Represent Wildlands Conservancy at community events. 

- Serve on community boards and/or committees to nurture partner collaborations and collective 

impact. 

- Support front-line relationship training for seasonal hires and new staff in coordination with Director of 

Communications. 

 

To be successful you will need: 

 

- Bachelor’s degree in communications, journalism, marketing or related field or 5-7 years of equivalent 

experience preferred 

- Strong multi-media writing, editing, and communication skills 

- Strong understanding of social platforms and social media campaigns for lead generation, cultivation, 

and conversion 

- Demonstrated CMS expertise, WordPress preferred  

- Working knowledge of Constant Contact or other email distribution platform 

- Working knowledge of Canva or other graphic design platform for relevant applications 

- Keen ability to analyze key performance metrics and forward them for strategic and data-informed 

communications  

- Experience communicating creative direction to photographers and graphic designers 

- Detail-oriented with ability to handle various tasks simultaneously under multiple deadlines  

- Self-directed and willing to learn new skills 



 

 

 

 

 

Diversity, Equity and Inclusion – It is our Nature 

 

Our employees’ and board of directors’ differences in age, color, disability, ethnicity, family or marital status, 

gender identity, language, national origin, physical and mental ability, race, religion, sexual orientation, socio-

economic status, veteran status, and other characteristics is what makes us unique. We welcome and invite 

people to be who they are. 

 

If you have these qualifications, are energetic, passionate, and want to expand your knowledge of our natural 

environment, please submit your resume and cover letter telling us why you are the person to join our high 

performing team. humanresources@wildlandspa.org   

  

Salary Range:  $41,500-$47,500 


