
Officer, Resource Development and Direct to Donor Strategies 
 (Contract position until December 31st, 2018) 
 
Company: Humane Canada  
Date Posted: 4 June 2018  

Salary Range:  $40,000.00 annual. This is a contract position until December 
31st, 2018 with potential for renewal. 

As the Officer Resource Development, you will contribute to the success of 
fundraising, communications and marketing objectives of Humane Canada (also known as the Canadian 
Federation of Humane Societies or CFHS). You will do this by creating a broad range of content that 
creatively expresses the mission, vision and values of the organization, showcasing our programs, 
original research, thought leadership and achievements in Canadian animal welfare. With the support of 
the Director of Resource Development, Manager of Communications and Marketing, and various 
program managers you will help to shape the content we put out to donors, social media followers, 
member societies, sponsors and partners. 

Whether writing our direct mail appeals and our funding applications, managing a multi-channel content 
calendar, shooting and editing a video, crafting ideas for blog posts, writing compelling e-appeals and 
donor-focused appeals for sites such as Global Giving, or working on a corporate report – you move 
easily between tasks and can shift priorities, as needed. You are committed equally to accuracy and 
creativity. 

Key accountabilities and responsibilities will include, but will not be limited to: 

With the primary objective of increased donor retention and giving: 

 Identify opportunities and proactively support development of effective and innovative 
approaches to increase donor acquisition in order to ensure that Humane Canada is able to 
maintain a healthy donor pipeline; 

 Implement individual giving campaigns (direct mail, monthly giving, leadership and major giving) 
to support Humane Canada’s annual goals; 

 Maintain necessary timelines to ensure that all fundraising goals are met; 
 Track and report on fundraising goals and projects; 
 Achieve and exceed fundraising targets; 
 Implementing best practices in Direct to Donor fundraising like e-appeals and direct mail to 

increase revenue; 
 Collaborate with internal resources (communications and programs) to facilitate the 

development of reports, presentations, promotional and recognition collateral for donor 
stewardship and solicitation and events; 

 Attend Humane Canada events as required; 
 Providing sponsorship prospecting support including research, identification, and fulfillment for 

all confirmed sponsors; 
 Providing support to the Director of Resource Development on other projects as directed; 

Qualifications: 



 Post-secondary degree/diploma in Fundraising and/or Communications or equivalent 
combination of training and experience; 

 Experience working in a charity or not-for-profit is an asset; 
 Experience in:  

o Creating social media content, with a demonstrated talent for video creation and 
production 

o Creating copy and messaging in a variety of styles that clearly resonate with relevant 
audiences and influence a broad range of stakeholders 

 Managing multiple projects and priorities in a fast-paced and dynamic environment; 
 Membership in the Association of Fundraising Professionals is considered an asset.   

Required Skills: 

 Strong command of the principles and practice of communications and content marketing; 
 Demonstrated online content creation and social media experience; 
 Demonstrated ability to translate complex information to easy-to-understand, moving and 

interesting content; 
 Ability to work effectively in a fast-paced, deadline-driven environment; 
 Excellent project and time management skills; 
 Disciplined, precise approach to editing, proofreading and fact-checking; 
 Flexibility, tact, diplomacy and sensitivity; 
 Strong listening skills; 
 Ability to follow a strategic/marketing plan; 
 Ability to track results and make recommendations about content and techniques for reaching 

out to different audiences based on those results; 
 Ability to think strategically, be creative and work independently in driving new initiatives or 

enhancing existing programs; 
 Detail oriented and proactive in anticipating and responding to team’s needs to manage 

multiple/changing priorities; 
 Exceptional organizational skills and ability to coordinate multiple projects within tightly 

prescribed timelines; 
 Exceptional written communication skills; 
 Team player and relationship builder; 
 Comfortable working in a fast paced and fluid environment; 
 Excellent computer skills including MS Office suite, Mailchimp, video editing tools such as 

Premier Pro, Hootsuite, among others and able to learn software applications and use web 
based applications; 

 An understanding of third party community events, special campaigns and events based 
fundraising; 

 Customer-service focused, collaborative, and strong interpersonal skills; 
 A self-starter attitude and the ability to take initiative to independently problem solve; 
 Flexibility to attend evening and weekend events; 
 Candidate must have a valid driver’s license and access to a personal vehicle; 
 Working knowledge of Salesforce would be an asset; 

To submit your application please submit your resume, cover letter and samples of writing or social 
media content before June 15th to derekdelouche@cfhs.ca.  No phone calls please!   



 


