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APPLICATION PROCESS & DEADLINE 
 

KCI (Ketchum Canada Inc.) has been retained to conduct this executive search on behalf of Wilfrid 
Laurier University. For further information about this leadership opportunity, please contact Tara 
George, KCI Senior Vice President, by email at Laurier@kcitalent.com. 
 
Interested candidates are invited to send resume and letter of interest to the above email address by 
February 8, 2019. Nominations are also welcomed for this position. All inquiries, applications, and 
nominations will be held in strict confidence.   
 
Diversity and creating a culture of inclusion is a key pillar of Wilfrid Laurier University’s Strategic 
Academic Plan and is one of Laurier’s core values. Laurier is committed to increasing the diversity of 
faculty and staff and welcomes applications from candidates who identify as Indigenous, racialized, 
having disabilities, and from persons of any sexual identities and gender identities. Indigenous 
candidates who would like to learn more about equity and inclusive programing at Laurier are 
welcomed to contact the Office of Indigenous Initiatives at jbecker@wlu.ca. Candidates from other 
equity seeking groups who would like to learn more about equity and inclusive programing at Laurier 
are welcomed to contact Employment Equity & Accessibility at equity@wlu.ca.  
 
We have strived to make our application process accessible however if you require any assistance 
applying for a position or would like this job posting in an alternative format, please contact Human 
Resources at 519-884-1970 ext.2007 or hr@wlu.ca.  
 
Members of the above designated groups must self-identify to be considered for employment equity. 
Candidates may self-identify, in confidence, by filling out a Self-Identification Questionnaire, which will 
be provided by KCI to all applicants.  
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Vice-President, Advancement and External Relations 

Wilfrid Laurier University 
 

 
THE OPPORTUNITY  

Wilfrid Laurier University is seeking a visionary and collaborative leader to join our Executive 
Leadership team as Vice-President, Advancement & External Relations.  Reporting to the President & 
Vice-Chancellor, the Vice-President will provide strategic leadership to advance the University’s 
priorities in the areas of brand and reputation building, fundraising and donor relations, and government 
& community relations. The Vice-President, Advancement & External Relations will strengthen and 
enhance capacities through strategic planning and prioritization, and by implementing the appropriate 
structures, systems and processes to meet University and stakeholder needs. 
 
The Vice-President, Advancement & External Relations will lead a multi-campus integrated team of 80 
staff across several units including development, alumni and community engagement, advancement 
services, and external relations, including marketing, communications, web services and government 
relations. As well, the Vice-President will work collaboratively with academic and administrative units to 
ensure an integrated approach across all faculties and campuses which aligns with the University’s 
strategic plans and priorities. 
 
Relationship-building will be paramount for the Vice-President, Advancement & External Relations, due 
to the highly collaborative nature of the University and its many multi-community partnerships with other 
educational institutions and organizations. The incumbent will inspire and influence others, and provide 
strong leadership through opportunities and challenges. Comfortable with consultation as a part of the 
change process, the Vice-President, Advancement & External Relations will recognize and value the 
exchanging of ideas in an academic environment. 

KEY RESPONSIBILITIES 

Strategic leadership is the foremost responsibility of the Vice-President, Advancement & 
External Relations. As a member of the University’s Executive Leadership team, the Vice-
President will: 
 

• Actively participate in making recommendations and advising the President & Vice-Chancellor on 
matters of policy and priorities, and contributing insight and direction in the identification, 
development and execution of strategies, plans and programs to advance Laurier's mission. 

• In consultation and partnership with the Executive Leadership team, academic and administrative 
leaders and various University community stakeholders, create and lead the development and 
implementation of a strategic and comprehensive university Advancement & External Relations 
plan. This will include an integrated multi-campus community relations strategy aimed at developing 
collaborative relationships to advance the University’s mission and promote what aligns with and 
supports the University’s vision, priorities and values. 

• Manage the human and financial resources of the Advancement & External Relations portfolio, 
including accountability for the Advancement & External Relations budget and providing leadership 
to the Advancement & External Relations team of over 80 employees, including 7 direct reports in a 
multi-campus environment.  



4 

• Exhibit the highest standards of personal responsibility and accountability as an ambassador and 
champion of the University. 

• Demonstrate a strong commitment to equity, diversity and inclusivity. 
 

The Vice-President, Advancement & External Relations will be responsible for the 
strategic leadership of the following portfolios and teams: 
 
Development, Alumni & Community Engagement and Advancement Services 

• Work closely with the executive team, academic and administrative leaders, the alumni association, 
donors and volunteers to develop and steward strategies to advance Laurier’s philanthropic culture 
and reputation, and strategically align fundraising goals and engagement initiatives in supporting 
the mission, values, and strategic focus of the University. 

• Provide leadership and direction for all fundraising and alumni relations programs, bringing 
structure and focus to the initiation of programs that will deepen relationships and increase financial 
support to further Laurier’s vision. 

• Provide leadership, in collaboration with other University units engaged in community relations, 
community engaged learning activities and community based research, to initiate and consolidate 
community relations and partnership opportunities which enhance the University’s reputation for 
community engagement and build support at the community level. 

• Maintain a strong presence in the communities Laurier serves, as well as develop and maintain 
mutually beneficial alliances and partnerships that increase interest, involvement and support of 
Laurier’s mission. 

• Executive oversight of the Ceremonies and Events function for the university, which is responsible 
for events that have significant university-wide impact, including Convocation, Board and 
Chancellor events, major anniversary celebrations, and award events. 

• Ensure a professional, strategic, and coordinated approach to donor identification, cultivation, 
solicitation, and stewardship activities, ensuring appropriate accountability measurements and 
vehicles for all aspects of development, alumni engagement and advancement services. 

• Oversee and directly participate in the cultivation, solicitation and stewardship of donors, including 
working directly with Laurier’s transformational supporters. 

• Forge and strengthen ties and implement strategies and tactics to reinforce the engagement with 
new and existing donors, alumni, partners and stakeholders to attract new and increased 
investment in the University.  

• Executive oversight of Laurier’s Toronto office, which provides services to a diverse group of 
internal and external stakeholders. 

• Grow the University’s senior volunteer structure and participate in the identification, recruitment, 
management, and stewardship of key volunteers.  

 
Communications, Marketing and Web Services 

• Working closely with the AVP External Relations, oversee the development and implementation of 
an overarching marketing and communications strategy to build and strategically position the 
University’s brand, profile and reputation in alignment with Laurier’s strategic goals and vision and 
to promote a high level of awareness and positive perception of Laurier locally, provincially, 
nationally and internationally. 

• Lead and work with faculty, staff, student, and alumni stakeholders in a multi-campus environment 
to ensure that communications and marketing activities are serving the needs and reflect the 
culture, identities, and aspirations of the entire university community. 

• Provide senior level direction and oversight for the University’s media relations, web presence, 
social media and new media strategies, ensuring an integrated image of the university that will help 
to achieve brand awareness for Laurier with its various external stakeholders and within the Laurier 
community. 
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• Provide strategic leadership and advice to senior leadership and the University as a whole on 
external relations, communications and crisis/issues management.  

• Identify challenges and emerging issues faced by the University, and work with senior leadership to 
define and execute appropriate communications and issues management strategies to reach key 
audiences and mitigate reputational risk. 

• Serve as a key spokesperson and Laurier ambassador with external stakeholders in the region, 
province and across Canada.  
 

Government Relations 

• Ensure a strategic and collective effort to maintain and enhance positive, proactive relations with 
provincial and federal government and across all areas of common interest. 

• Develop a comprehensive government relations strategy for senior levels of government to further 
the University’s reputation and ability to influence government policy, attract capital investment, etc.  

EXPERIENCE & COMPETENCIES 

Required Experience & Education 

• Substantial and progressive senior-level leadership and management experience in a multi-
faceted, multi-stakeholder external relations and/or advancement portfolio, in a large and complex 
organization (ideally a university). 

• Some combination of experience in each of the Advancement and External Relations portfolios, 
which should include: 
o Demonstrated success in leading teams in the development and execution of comprehensive 

communications, government and external relations strategies aimed at building brand and 
reputation, and engaging key stakeholders and partners. 

o Demonstrated leadership of and involvement in institutional campaigns and securing major or 
transformational gifts from individuals, corporations and foundations. 

o Strong issues management experience, with proven ability to develop and execute effective 
communications plans and strategies to preserve brand and reputation. 

o Experience engaging alumni, donor, community, and other parallel stakeholder groups, and 
integrating engagement initiatives with fundraising strategies and goals. 

• Strong staff and volunteer leadership experience and the ability to lead by example, mentoring, 
building the skills and competencies of others, and gaining respect and credibility at all levels. 

• Experience leading teams from multiple disciplines and diverse backgrounds who are based in 
different locations and/or communities. 

• Knowledge of and experience with the nature and dimensions of philanthropy, ethics, motivations 
for giving and volunteering.  

• Knowledge and ability to develop and implement marketing and communications plans as well as 
community, government and external relations strategies. 

• Operational experience, including budgeting, forecasting and fundraising operations.  
• Proven ability to develop relationships of trust and respect with faculty, volunteers, donors, 

community partners, government colleagues, alumni and colleagues.  
• A university degree is required for this position, or a combination of other post-secondary education 

and professional experience. Additional accreditation or credentials in the advancement and/or 
external relations field is considered an asset.   
 

Abilities, Qualities, and Attributes: 

• Proven ability to plan and operate at a strategic level with a demonstrated creative, entrepreneurial 
spirit. 
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• Demonstrated ability to interact with a diverse range of leaders and to navigate and be effective 
within a complex organization that values collaboration and teamwork as well as individual initiative 
and creativity. 

• High level of initiative, tact and diplomacy; excellent judgement and discretion. 
• Proven ability to engage community members with demonstrated capacity to engender trust and 

build lasting relationships internally and externally. 
• Commitment to creating an inclusive environment that respects and promotes equity and diversity. 
• Superb organizational skills and the proven ability to meet deadlines and deliver on goals and 

commitments. 
• Exceptional oral and written communication and presentation skills. 
• Strong analytical and creative problem solving skills.  

ABOUT WILFRID LAURIER UNIVERSITY 

Wilfrid Laurier University is devoted to excellence in learning, research, scholarship and creativity. It 
challenges people to become engaged and aware citizens of an increasingly complex world. It fulfills its 
mission by advancing knowledge, supporting and enhancing high quality undergraduate, graduate and 
professional education, and emphasizing co-curricular development of the whole student. 
 
Founded in 1911, Wilfrid Laurier University offers a broad range of over 100 graduate and 
undergraduate degree programs through nine faculties and one federated institution. Innovative 
programs in arts and social sciences, business and economics, music, science, social work and 
education reflect Laurier’s determination to address global social, health and environmental problems 
and advance creative pursuits. 
 
Laurier is a leader in integrated and engaged learning, which connects academic programming and co-
curricular activities. For over 20,000 undergraduate and graduate students, a Laurier education is about 
building the whole person. An essential complement to in-class learning are co-op work terms and 
community service, which form a foundation that Laurier students continue to build upon long after 
graduation.  
 
A testament to the University’s ability to inspire lives of leadership and purpose, Laurier has been 
recognized for having a remarkable per capita participation in volunteerism by its students and alumni. 
Along with their high levels of participation in clubs and athletics, Laurier students have embraced 
courses in entrepreneurship and social innovation. This spirit was recognized in 2016 when Laurier was 
designated as an Ashoka Changemaker campus, a prestigious international recognition of student and 
faculty commitment to making the world a better place. 
 
Laurier is committed to partnerships and collaborations aligned with our academic priorities.   Working 
together across disciplines to address issues of global importance, Laurier researchers engage in 
projects in countries around the world and are active in global interdisciplinary networks.  
 
Over 100,000 alumni have embraced the Laurier experience. Whether getting involved in Students’ 
Union events, participating in intramural programs or on varsity teams, or volunteering, Laurier students 
and alumni are a part of our close-knit Golden Hawk community. 
 
In 2017, 2018 and 2019, Wilfrid Laurier University received the #1 ranking by Maclean’s in student 
satisfaction among comprehensive universities and was voted the #1 Most Sustainable Campus in 
Ontario by Corporate Knights in 2017. 
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A Multi-Campus University  
Establishing itself as an international multi-campus university, Laurier has campuses in Waterloo and 
Brantford, and locations in Kitchener, Yellowknife and Toronto and an office in Chongqing, China. The 
university also continues to explore various options for the development of a new campus in Milton. Our 
multi-campus, multi-community emphasis is a critical part of our identity. 
 
As well, through an innovative partnership between Laurier and the YMCA of 
Hamilton/Burlington/Brantford, a new athletics and recreation facility has recently opened that expands 
athletic opportunities for students at the Brantford campus, enhances broader community access to 
health, wellness and social supports, and further bolsters the revitalization of the city’s core. 
 
Research at Laurier 
Laurier boasts state of the art and specialized research facilities on both the Waterloo and Brantford 
campuses. In 2017, Laurier opened a new Yellowknife research office that provides dedicated space to 
our research personnel based in the North and allows us to better liaise with our local partners 
including governments, northern communities, industry, and other academic institutions.  
 
Laurier has five research clusters that reflect, in broad measure, our existing and emerging research 
profile and the strengths, interests and objectives within the Laurier community. In addition to 
highlighting areas of research focus, the clusters provide a lens through which interdisciplinary and 
community collaboration comes into sharper focus. Laurier’s research clusters represent a broad 
diversity of scientific, business, and creative activity, tied together with community-engaged research 
projects. Each research cluster is supported by a number of affiliated research chairs, research centres 
and graduate programs.  Laurier’s Strategic Research Plan identifies the research clusters as: 
• Environment 
• Governance and Policy 
• Health and Well-being 
• Culture and Society 
• Economics, Markets and Management 
 
Within and across these clusters there exists the interdisciplinary collaboration and community 
engagement that are unique strengths of Laurier’s research eco-system.  
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ADVANCEMENT & EXTERNAL RELATIONS AT LAURIER  

The Advancement and External Relations unit is comprised of development, alumni & community 
engagement, advancement services, government relations, marketing and communications. These 
newly unified teams, which collectively amount to over 80 professionals, work collaboratively with 
academic units and partners across the university to ensure an integrated and strategic approach to 
advancement and external relations.  
 
For more than a century, Laurier has been known for academic excellence and a strong sense of 
community. We’ve also been dedicated to the philosophy that our students’ success is measured 
through more than grades – it’s based on the quality of the lives they lead, and those they inspire. 
Powered by a strong understanding of the university and its priorities, and working in partnership with 
academic deans, faculty, and university administrators, the Advancement & External Relations team 
has responsibility for shaping and communicating the Laurier story and cultivating and stewarding 
relationships to continue to grow and build the reputation and capacity of Laurier as a leading 
comprehensive Canadian university.  

 
Development, Alumni and Community Engagement, & Advancement Services 
This integrated team advances the mission of Laurier by strengthening relationships with our students, 
alumni and community. Working in collaboration with senior leadership, and faculty members and 
colleagues across the university, we provide creative opportunities for engagement and philanthropy to 
enhance the success of the university.   
  
The alumni engagement team works collaboratively with colleagues in Advancement & External 
Relations and across the organization to build and cultivate lifelong relationships between the university 
and its more than 100,000 alumni, continuously reinforcing the value of affiliation with the university. 
The team seeks to provide value to our alumni through events, programs, services, communications, 
and volunteer opportunities that engage and connect alumni with the university, our students, and each 
other. In doing so, the team works closely with the Wilfrid Laurier University Alumni Association, whose 
mission is to engage and represent a community that supports and enriches our alumni, students, and 
the University. The team also leads the work of the Student Alumni Association, which seeks to 
facilitate connections between current students and alumni, to connect students to their future as 
engaged alumni, help prepare them for success in their life as Laurier alumni, and foster a culture of 
philanthropy. 
  
Working alongside the alumni team is our Annual Giving team, which seeks to build and promote a 
culture of philanthropy among our alumni, our students, faculty & staff, and solicits and builds annual 
support towards the University.  
 
The University Community Relations (UCR) team builds connections between the University and the 
external community to advance the activities and reputation of the University as a leader in higher 
education. The team leads signature events for the university that have significant, university-wide 
impact. Further, through an in-depth understanding of institutional priorities and working closely with 
internal stakeholders, the team develops and implements strategies to increase interest, involvement 
and support of University programs, activities and expertise, developing partnerships with 
municipalities, community leaders, and private and not-for-profit organizations.  
 
Also equipped with a strong understanding of university priorities, and working in partnership with 
academic deans, faculty, and university administrators to build relationships with external partners is 
the Development team.  
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The Development team works with individuals, corporations, foundations, and various organizations to 
cultivate relationships that lead to philanthropic engagement – finding ways to help our donors and 
partners direct their gifts and investments to projects that inspire them and advance the university.   
 
The Stewardship and Donor Relations team works with colleagues across Advancement and the 
university to ensure comprehensive strategies and support for gift acceptance and acknowledgement, 
gift recognition and appreciation, and accountability and reporting.  
 
In 2009, Laurier embarked on its most ambitious fundraising campaign in the university’s history, the 
Catalyst Campaign for Wilfrid Laurier University, with a goal to raise $130 million. Among its 
achievements, the campaign saw the naming of the Lazaridis School of Business & Economics and 
over 16,000 new donors to the university, as well as a measurable increase in alumni engagement. In 
F2018, 3,400 donors made gifts to Laurier, totaling nearly $7,500,000. Fifty per cent of donors were 
alumni. 
 
Supporting this success is our Advancement Services team. The Advancement Services team works in 
partnership with colleagues in Development and Alumni Engagement and other sections of the 
university to support our shared goals in the areas of relationship building and fundraising. Our 
operation provides integrated expertise and support in the areas of technology systems and 
infrastructure, business analysis and reporting, data management and integrity, prospect management 
and research, gift management and customer service.  Laurier uses the Banner Advancement 
database. 
 
Government Relations 
Government Relations works to ensure a strategic and collective effort to maintain and enhance 
positive, proactive relationships with provincial and federal government and across all areas of common 
interest. A comprehensive government relations strategy for senior levels of government seeks to align 
the goals of the university with those of government, and further the university’s reputation as a first-
class learning and research institution, and as a reliable and important partner to government.  
 
Marketing, Communications and Web Services 
The marketing and communication team has responsibility for telling the Laurier story in print, online, 
and through the media; building the university’s reputation and brand through communications; and 
empowering, equipping and supporting others across the university to do the same. The team of 
professionals offers services and expert advice related to internal and external institutional 
communications, crisis communications, media relations, public affairs, marketing and branding, and 
digital communications in support of the University’s strategic priorities. 
 
The Communications and Public Affairs team is responsible for raising awareness of the university 
by telling the Laurier story – our academic excellence, exceptional student experience, distinct sense of 
community, and a culture that inspires lives of leadership and purpose. This storytelling is key to 
maintaining and promoting the university's outstanding institutional reputation. The team works in 
unison with all departments and faculties to strategically position Laurier as a leading Canadian 
comprehensive university.  
 
The creative services team leads the design for all core communication pieces across the university, 
and is responsible for establishing and maintaining the university’s brand standards, in print and online. 
The web services team maintains the integrity of Laurier’s core web properties through strategic review, 
content assessment, design and development.  
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ABOUT LAURIER’S CAMPUSES AND LOCATIONS 

The Region of Waterloo 
Laurier’s Waterloo campus is located in the thriving, culturally diverse community of Kitchener-Waterloo 
(KW), with a population of about 365,000. Located approximately one hour west of Toronto, the 
Waterloo Region includes three vibrant cities: Cambridge, Kitchener and Waterloo, plus four scenic, 
predominantly rural townships: North Dumfries, Wellesley, Wilmot and Woolwich. With a combined 
population approaching 600,000, Waterloo Region is one of the fastest growing communities in Ontario, 
and is expected to reach a total population of 729,000 by 2031. The region offers a unique blend of 
modern, energetic urban centres and scenic, rural landscapes.  
 
Kitchener-Waterloo is located on the Haldimand Tract, which in 1784, was given to the Six Nations of 
the Grand River by the British as compensation for their role in the war and for the loss of their 
traditional lands in Upstate New York. There are over 6,000 Indigenous peoples living in the Waterloo 
Region today. 
 
Our community has a reputation for innovation that attracts students and thinkers from around the 
world. Four internationally recognized research organizations also make their home in Waterloo: the 
Perimeter Institute for Theoretical Physics, the Institute for Quantum Computing, the Balsillie School for 
International Affairs, and the Centre for International Governance Innovation.  With two universities and 
a college, this "university town" is a vibrant and student-friendly city with plenty of off-campus housing, 
entertainment, dining and recreational opportunities.  
 
Consistently voted one of Canada’s smartest cities, Waterloo is a dynamic urban centre located in the 
heart of Canada’s Technology Triangle which features over 1,000 high-tech firms and start-ups. In 
addition to being recognized as a world-renowned high-tech cluster, Waterloo Region is one of 
Canada’s most intensive manufacturing communities. As well, some of the country’s largest insurance 
and financial companies have their Canadian headquarters here, including Sun Life Financial, Manulife 
Financial, Equitable Life, and Economical Insurance. 
 
Kitchener and Waterloo host many other major events, including the renowned Kitchener Blues 
Festival, KidSpark, Word on the Street, Tapestry Celebrations of Diversity, KW Multicultural Festival, 
Christkindl Market, Uptown Waterloo Jazz Festival, and the Waterloo Busker Carnival. For more than 
140 years the Kitchener Market has been a traditional Saturday outing for visitors and residents. The 
St. Jacobs Farmers’ Market on the outskirts of Waterloo is also a popular destination for farm-fresh 
produce, cheese, and baked goods.  
 
Museums and heritage attractions abound. The Waterloo Region Museum, THEMUSEUM in downtown 
Kitchener, and the Canadian Clay and Glass Museum in Uptown Waterloo reflect the rich history of the 
region and its appreciation for broader cultural excellence. The Aud sports and entertainment complex 
supports live concerts, trade shows and the Kitchener Rangers, while the Centre in the Square in 
Kitchener hosts the Kitchener-Waterloo Symphony and a full schedule of visiting performers. 
 
As well, there are over 1,700 hectares of parkland and more than 150 kilometres of trails throughout the 
cities, and along the Grand River. Linked by major transportation routes to Toronto and other southern 
Ontario centres and with a light rail transit system under construction, the Region is also served by an 
international airport. 
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The Brantford Region 
The Brantford campus has transformed the downtown core of the City of Brantford into a thriving 
student community home to around 3,000 undergraduate and graduate students. With its 20+ buildings 
spread throughout the core of the city, the Brantford campus is interwoven into the downtown. The 
strong connections between campus and community don’t end there. The close-knit campus 
experience Laurier is known for is achieved through community partnerships and opportunities for 
students. 
 
More than $80 million has been invested in the Brantford campus, including a joint project with the 
YMCA, which added a new 122,500-square-foot athletics and recreation complex in September 2018, 
and a planned transformation of Market Square in downtown Brantford, which will become a new 
academic, cultural, and service space to support continued growth at the Brantford campus and 
downtown Brantford. 
 
Brantford is approximately a one-hour drive along the QEW and Hwy. 403 from Toronto and the 
Niagara region. The city has a population of over 97,000, and feels like a small-town community with 
big-city amenities. Brantford is named after Joseph Brant, an important Mohawk chief during the 
American Revolutionary War and, later, an influential Indigenous leader and intermediary between 
Indigenous and non-Indigenous communities. Many First Nations people live on the nearby Six Nations 
of the Grand River First Nation reserve, the most populous indigenous community in Canada. 
 
Shaped by its location on the historic Grand River and proximity to the major industrial and consumer 
markets of North America, Brantford has a thriving business community that is home to a number of 
global business operations – but people are drawn to the region for so much more. A healthy arts and 
culture scene, world-class trails system for walking and biking, and a strong slate of festivals and 
events make Brantford a vibrant place to call home for residents and students alike. 
 
OTHER CAMPUS LOCATIONS  
 
Kitchener 
Laurier’s Lyle S. Hallman Faculty of Social Work program is housed in a fully renovated century-old 
building in downtown Kitchener. Close to 300 graduate students are based in the heart of the downtown 
area, and minutes away from Laurier’s Waterloo campus. 
 

Toronto 
Our Toronto Office, located on the ground floor of The Exchange Tower at King and York Streets, 
connects Kitchener-Waterloo, Brantford and Milton to the Greater Toronto Region (GTA). It also 
positions Laurier at either end of the Toronto-Waterloo innovation corridor. Laurier Toronto provides 
staff, faculty, alumni and students with free space in the heart of downtown Toronto. The space is multi-
functional and has hosted roundtables, poetry readings, receptions, professional development 
sessions, workshops, and more. 
 

Since 1999, the Lazaridis School has offered graduate programming in the financial district of Toronto. 
Each year more than 250 MBA and Masters of Finance candidates are enrolled in one of our “part-time 
alternate weekend programs,” located at Vantage Venues on the 27th floor of the Sun Life Financial 
Tower. 
 

Yellowknife 
Our Yellowknife Office was established in the fall of 2017 to support Laurier’s robust research activities 
in the Northwest Territories.  Laurier has a 10-year agreement with the Government of the Northwest 
Territories to support collaborative, community-based research on climate change, cold regions and 
water science.  The Yellowknife Office is partnered with Laurier’s state-of-the science Centre for Cold 
Regions and Water Science research building on the Waterloo campus. 
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Milton 
The university continues to explore various options for the development of a new campus in Milton. 
 
China Office 
Laurier’s office in Chongqing, China provides a critical link between the university and its nine university 
partners in the region. In addition to providing exchange opportunities for students, Laurier is leading 
several Canadian initiatives in the region in areas such as supply chain management and logistics, 
health care informatics, social services and higher education management.  The Office also supports 
student recruitment in China. 
 

WILFRID LAURIER UNIVERSITY: LINKS & ADDITIONAL INFORMATION 

About Us: 
• Discover Laurier: https://www.wlu.ca/about/discover-laurier/index.html 
• Laurier Fact Sheet: https://www.wlu.ca/media/assets/resources/fact-sheet.html 
• Quick Facts about Laurier: https://www.wlu.ca/about/index.html 
 
Strategic Roadmaps: 
• Strategic Mandate Agreement: https://www.wlu.ca/strategic-mandate-agreement.html 
• Strategic Academic Plan: https://downloads.wlu.ca/strategic-academic-plan.pdf 

• Strategic Research Plan: https://issuu.com/researchstrategicplan_final_web 
 
Leadership: 
• University Board of Governors: https://www.wlu.ca/board-of-governors/membership.html 
• University Senate: https://www.wlu.ca/about/governance/senate/index.html 
• University Senior Leadership: https://www.wlu.ca/senior-leadership/index.html 
• WLU Alumni Association – Board of Directors: https://www.laurieralumni.ca/ 

• Wilfrid Laurier University Student Alumni Association: https://www.laurieralumni.ca/ 
 
Development and External Relations: 
• Giving to Laurier: https://www.wlu.ca/giving/index.html 
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BIOGRAPHY 

 
Deborah MacLatchy 
President and Vice Chancellor 
 
 
Deborah MacLatchy began her five-year term as president 
and vice-chancellor of Wilfrid Laurier University on July 1, 
2017. In this role, she is responsible for the strategic 
direction of the university, as well as for the academic and 
administrative operations. She is accountable to 
Laurier’s Board of Governors.  
 
A distinguished biologist with extensive experience in 
research, teaching and administration, MacLatchy served as 
dean of Laurier’s Faculty of Science from 2007 to 2009 and 
as provost and vice-president: academic from 2009 until 
2017. Previously, MacLatchy spent 13 years at the 
University of New Brunswick where she was dean of 
Science, Applied Science and Engineering, and director of 
the university’s International Office. 
 
MacLatchy holds an honours BSc from Acadia University and a PhD in zoology from the University 
of Manitoba. She is a founding fellow and past chair of the science directors of the Canadian 
Rivers Institute, and is a past-president and council member of the Canadian Society of Zoologists. 
She has been recognized for her many achievements with a number of significant awards, 
including an honorary doctorate from Acadia University in 2016 and the 2015 Recognition Award 
from the Senior Women Academic Administrators of Canada. As well, she was named one of 
Canada’s Most Powerful Women for 2012 in a Top 100 list compiled by the Women’s Executive 
Network. 
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ORGANIZATIONAL CHART: 

 

*additional staff below the Manager level are not shown 


