
 
 
 
Vice President of Development and Community Engagement 
 
About Camp Fire Heartland:  
We believe that every child should have the opportunity to find and pursue their spark – a passion that 
encourages them to set and achieve goals for growth. We provide in-school and afterschool 
programming throughout the school year. During the summer months, Camp Fire Heartland offers 
summer camp in the heart of Kanas City’s Swope Park. Camp Fire’s programs directly serve over 500 kids 
ages 5-14 each year. Camp Fire welcomes and embraces all youth of diverse cultures, beliefs, 
experiences, and identities. We are committed to creating a culturally responsive, inclusive, and safe 
environment for all children, families, and staff.  
 
For nearly a decade, Camp Fire Heartland served as a department of Camp Fire’s National Headquarters, 
also located in Kansas City. In April 2020, Camp Fire Heartland became an independent non-profit and 
council of the larger Camp Fire network. The organization has experienced considerable growth in the 
past 2 years and expects to continue expansion at a fast pace. This position is newly created and will 
require innovation, flexibility, creativity, and a strong commitment to youth development. 
 
   
The Opportunity:   
Camp Fire Heartland is looking for a Vice President of Development and Communications who is 
motivated by our mission and has a proven track record of fundraising success. This engaging 
development professional has the primary responsibility for developing and implementing strategies to 
raise funds from individuals, businesses, government, and foundations. 
 
The ideal candidate thrives in a dynamic, donor-centric environment and contributes to a collaborative, 
productive, and fun work environment. Camp Fire Heartland is looking for someone who is creative, 
forward-thinking, and culturally responsive.  
 
In addition, to fund development, this person will also be responsible for developing and implementing 
our marketing strategy. They will determine content for all marketing materials, recruitment flyers, 
direct mail appeals, social media, e-communication, website updates, and other digital materials and 
attend events regularly throughout the city to increase brand recognition. 
   
Essential Functions and Responsibilities:  

 Create and implement a strategy to build a diverse pipeline of annual contributors, major 
donors, and corporate partners  

 Develop and execute the Camp Fire Heartland’s annual fundraising event(s) and 
communications/marketing plan  

 Solicit and manage multiple local fundraising opportunities through the KC community 
 Leverage the Camp Fire brand with integrity and creativity  
 Oversee external communications and marketing (websites, print, social media, annual report, 

email, Facebook Ads, earned media, etc.)  
 Maintain and analyze fundraising data; oversee data entry, gift processing, and report 

generation  
   



Minimum Qualifications:  
 Demonstrated understanding of equity and inclusion; skills in promoting inclusion and cultural 

responsiveness  
 Minimum 4 years progressive experience managing a successful development and 

communications program  
 Solid record of achieving revenue goals and building a pipeline of financially beneficial 

relationships  
 Enthusiasm for direct solicitation and skill in the coordination of strategic solicitation teams  
 Ability to work independently, prioritize workload, and meet established deadlines in fast-paced 

situations  
 Excellent written and verbal communicator with the ability to represent the organization in 

diverse public settings 
 Demonstrated ability to manage the conceptualization, creation, and disbursement of high-

quality communications and marketing materials that engage the public and motivate 
involvement  

 Bachelor’s Degree or equivalent; 
 Ability to lift and carry 25 pounds  
 Ability to sit/stand for prolonged periods  
 Work full-time (40 hours per week) with evenings and weekends required  

   
Salary and Benefits:  
Compensation: $60,000 (non-negotiable) 
Camp Fire Heartland offers a full range of benefits, including medical, dental and life insurance, paid 
vacation, 401K, sick leave, paid holidays, and professional development opportunities.  
   
We Are An Equal Opportunity Employer:   
Camp Fire welcomes and embraces all youth of diverse cultures, beliefs, experiences, and identities. We 
are committed to creating a culturally-responsive, inclusive, and safe environment for all children, 
families, and staff.  
 
Camp Fire is an Equal Opportunity Employer. Applicants are considered without regard to race, color, 
religion, sex, national origin, age, veteran status, sexual orientation, disability, condition, or any other 
group protected by law.   
   
   
Application Process:  
Send cover letter, resume, and three references to applytoheartland@campfire.org with the subject 
line, “Vice President of Development and Community Engagement”.  
Positions will remain open until filled. 
 
 
 


